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liStores  Re -Discovering  Quality  Appeal; 
i  Limit  Reached  in  Downward  Race 


Advertising  Copy  Again  Telling  Why  Goods  Are  Worth  Buying,  Instead  of  M  erely  Shouting  About 
^  Price  Reductions — Some  Merchcuits  Try  Promoting  Their  Better  Lines 

YORK  department 


1 

f 

hi 

lint 

thtl 

,lh 

tkl 


Ido 


Ire 


AXEW  YORK  department  store 
advertised  men’s  suits  at  $85  each 
the  otlier  day.  ..... 

That  was  only  one  ot  hundreds  ot 
items  advertised  that  day.  including 
suits  at  $16  and  $18.  but  its  presence 
was  significant.  So  was  the  advertis¬ 
ing  of  other  items  at  prices  above  the 
minimums  which  have  dominated  the 
newspaper  pages  so  long. 

Significant  also  was  the  kind  of  copy 
seen  in  retail  advertising  columns  this 
week.  “Budget  bargains"  were  there, 
and  “Entire  stock  at  drastic  reductions 
—in  some  cases  i  oflF."  Hut  there  were 
also  statements  like  these; 

"The  Women’s  Dress  Shop  pre¬ 
sents  the  perfect  summer  ensemble.'' 

“Neither  sun  nor  sea  will  shrink 
or  fade  these  Hellerknit  jer.sey  bath¬ 
ing  suits.”  (Suits  selling  at 
J10.50,  $12.50.  and  $15.50,  by  the 

*‘Take  the  plunge  in  QUALITY." 
(Bathing  suits.) 

"Silk  suits  that  won't  easily 
wrinkle.  Hours  of  riding  in  train 
or  motor  car  will  still  leave  these 
■suits  smartly  immaculate,  for 
they’re  tailored  from  a  new  sheer 
fabric.  .  .  .”  (At  $35.) 

"Tomorrow  Stern’s  presents  a 
fresh,  new  summer  collection  of 
Quality  Clothes  for  women  who 
understand  that  nothing  is  a  bargain 
without  quality !  Clothes  in  which 
vou’ll  be  beautifully  dressed,  clothes 
that  won’t  wilt  with  the  heat,  won’t 
fade  in  the  sun,  won’t  shrink  in 
the  laundry,  won’t  disintegrate  at 
the  cleaner’s  .  .  .  that’s  what  we 
mean  by  quality !  Don’t  be  misled 
by  cheapness,  for  clothes  that  don't 
stand  up  are  costly.” 

“Collar-attached  shirts  .  .  .  made 
in  our  own  workrooms,  thus  insur¬ 
ing  our  regular  standards  of  work¬ 
manship  and  certain  important  de¬ 
tails  of  cut.”  ($3.25  to  $5.) 

I  “Quality  puts  the  wear  into  .style." 

I  These  are  only  symptoms,  perliaps, 
jbut  they  bear  out  the  observation  that 
IT  a  definite  movement  is  under  way  to 
e  talk  more  about  merchandise  and  why 
i  it  is  worth  buying,  instead  of  "shooting 
a  the  works”  on  price  appeal  alone. 

Not  only  that,  but,  according  to  ex¬ 
it  perienced  observers,  there  is  a  visible 
a  tendency  to  put  a  little  advertising  back 
•  of  goods  at  prices  higher  than  the 
)d  minimum — in  other  words,  to  experi- 
l§nent  with  “trading  up.”  Even  when 
his  means  nothing  more  than  throw¬ 
ing  out  certain  sub-standard  lines  of 
Soods  that  mean  dissatisfaction  for 
aistomers  and  difficulty  for  merchants, 
the  significance  remains.  That  sig- 
aificancc  lies  in  the  recognition  that 
[here  is  a  bottom  in  quality  below  which 
|t  is  bad  business  to  go. 

One  outstanding  retail  man  put  the 
[natter  this  way:  “If  a  woman  buys  a 
wir  of  shoes  at  $1.50  and  they  wear 
M  in  three  weeks,  she  doesn’t  remem- 
^r  the  price,  but  she  does  remember 
hat  the  shoes  didn’t  wear  well.” 

I  Shoppers  who  remember  that  the 
[Oixis  didn’t  wear  well  have  been  giv- 
Jng  retail  stores  a  galloping  head<ache 
Ihis  year.  Three  factors  have  con- 
iliuted  to  this : 

1.  The  price  decline  in  standard 

fades  of  merchandise. 

2.  The  shifting  of  buyers  fnim  tlie 
rades  they  formerly  bought  to  lower 
fades,  which  multiplied  the  saving  in 
ollars. 

3.  The  making  of  merchandise  in  sub- 
tandard  grades  when  retailers  insisted 
pushing  the  price-cutting  process 
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By  ROBERT  S.  MANN 

Manufacturers  who  were  a  manufacturer’s  desperation  or  some 
other  circumstance  makes  possible  deep 
slashes.  But  price  appeal  needs  some¬ 
thing  else  to  pull  with  it.  Those  who 
pushed  price  appeal  too  hard  have  built 


still  farther 
asked  to  make  articles  which  could  be 
sold  at  prices  untouched  before,  had 
little  choice  but  to  cheapen  the  product. 

Xow  the  downhill  race  has  reached 


“ALL  THAT  GLITTERS  IS  NOT  GOLD” 

IN  an  advertisement  under  the  heading  quoted  above,  R.  H.  Macy  &  Co,, 
New  York,  analyzed  the  price  situation  confronting  retailers  today. 
The  copy,  announcing  a  special  sale  of  laboratory-tested  merchandise, 
said: 

“The  depression  has  brought  good  things  in  its  wake,  as  well  as  bad. 
The  good  things  are  the  lowered  prices  on  nearly  every  commodity  in 
the  country,  placing  many  within  the  reach  of  people  who  never  dreamed 
they  could  possess  such  things.  The  bad  things  are  the  obvious  ones 
we  have  all  read  and  talked  about;  and  the  less  obvious  one  which  you 
are  going  to  read  much  about  during  the  ensuing  four  or  five  weeks, 
namely,  the  lowering  of  quality  standards. 

“Manufacturers  everywhere,  in  their  eagerness  to  secure  business,  have 
consciously  or  unconsciously  manufactured  goods  of  inferior  quality. 
They  have  put  less  into  their  dye  stuffs,  have  taken  threads  out  of  the 
count  of  textiles,  have  cheapened  veneers  on  furniture,  have  resorted  to 
thousands  of  short  cuts  in  an  effort  to  reduce  prices. 

“This,  of  course,  hasn’t  been  true  of  all  manufacturers,  nor  do  we 
entirely  blame  those  of  whom  it  has  been  true. 

“All  retailers  have  placed  such  pressure  on  many  manufacturers  that 
they  have  been  virtually  forced  into  this  unenviable  position.  Macy’s 
couldn't,  with  a  clear  conscience,  claim  it  had  not  been  a  factor  in  this 
drive  on  manufacturers.  But  we  believe  this  sort  of  pressure  can  go 
too  far, — and  that  the  introduction  of  any  poor  quality  merchandise  only 
makes  for  ill-will. 

“We  do  not  tolerate  any  such  tampering  with  our  best  asset,  which  is 
the  good-will  of  our  customers.” 


the  point  where  retailers  in  general 
would  largely  welcome  a  reversal  of 
tlie  trend.  The  Xational  Retail  Dry 
Goods  Association  has  instituted  a 
nation-wide  campaign  to  have  its  mem¬ 
bers  sell  only  merchandise  of  good 
quality,  and  its  president,  P.  A.  O’Con¬ 
nell  of  Boston,  has  spoken  repeatedly 
on  this  text.  Trade  publications  in  the 
retail  field,  notably  IVomcn’s  Wear  and 
its  as.sociated  Fairchild  publications, 
have  urged  the  same  movement. 

Problems  involved  in  improving  the 
quality  of  merchandise  are  scheduled  to 
play  a  prominent  part  in  June  conven¬ 
tions  of  various  groups  of  the  National 
Retail  Dry  Goods  .Association.  A  state¬ 
ment  by  the  N.R.D.G.A.  says :  “Wide¬ 
spread  interest  has  developed  in  the 
movement  to  improve  the  quality  of 
merchandise  sold  in  our  retail  stores. 
Not  only  will  this  improvement  in  the 
quality  of  merchandise  increase  con¬ 
sumer  satisfaction  and  check  the  tend¬ 
ency  toward  abnormal  returns,  but  it 
will  bring  about,  in  a  normal  and  healthy 
fashion,  the  desired  increase  in  the  aver¬ 
age  sales  check,  and  a  larger  gross 
margin  per  transaction.  It  also  will 
eliminate  friction  between  manufac¬ 
turers  and  retailers,  which  is  caused  by 
problems  inevitably  arising  from  the 
handling  of  inferior  merchandise.” 

.All  this  docs  not  mean  at  all  that 
retail  advertising  men  are  ready  to 
shelve  the  appeal  of  low  prices.  Nor 
does  it  mean  that  prices  are  on  an  up¬ 
ward  trend,  quality  for  quality. 

On  the  contrary,  merchandising  men 
insist  that  reasonable  prices — low  in 
comparison  with  past  years — are  essen¬ 
tial  in  retailing,  and  that  unusually  suc¬ 
cessful  .selling  events  are  those  in  which 


up  a  skeptical  attitude  on  the  part  of 
buyers.  Merely  announcing  that  prices 
have  been  cut  in  half  is  apt  to  cause 
readers  to  say,  “Oh,  Yeah!”  and  turn 
the  page. 


"VYe  are  very  definitely  advertising 
higher  price  lines.  In  the  last  two 
weeks  we  have  pulled  away  further 
from  item-at-a-price  copy,  and  we  are 
now  building  feature  pages  each  de¬ 
signed  to  sell  an  idea. 

“One  such  page,  for  instance,  was 
dedicated  to  the  great  American  week¬ 
end,  and  we  brought  together  on  this 
page  readv-to-wear  garments  from  all 
sections  of  the  store,  for  men,  wr^men, 

I  '■  )  '  e  ranges  were 
not  the  lowest,  nor  the  highest. 

“What  we  are  trying  to  do  is  to  draw 
a  picture  of  a  fine  store  full  of  good 
merchandise  at  reasonable  prices — not 
necessarily  the  lowest  prices.” 

The  other  store  to  advertise  labora¬ 
tory  tests  as  a  means  of  helping  reader 
confidence  was  R.  H.  Macy  &  Co., 
which  in  its  usual  emphatic  fashion  ad¬ 
vertised  this  week:  “We  call  a  spade  a 
spade.  We  know  our  merchandise  be¬ 
fore  we  advertise  it.  If  we  say  a  blan¬ 
ket  is  w(X)l,  it  is  wool.  If  we  say  a 
garment  is  washable,  it  is  washable, 
and  we  specify  how  it  should  be  washed 
to  retain  its  youthful  beauty.” 

This  advertisement  showed  pictures 
of  “a  few  of  the  machines  we  use  in 
our  Bureau  of  Standards  to  keep  our 
stocks  up  to  snuff  and  our  advertising 
honest.”  Other  advertisements  through 
the  week  emphasized  the  same  idea 
while  showing  pictures  and  prices  of 
specific  goods. 

Public  interest  in  the  idea  was  shown 
by  the  fact  that  200  or  300  persons 
a  day  made  the  trip  up  to  the  15th  floor, 
far  above  the  selling  floors,  to  inspect 
the  machines  in  the  testing  laboratory. 
Downstairs  on  the  first  floor  a  few 
of  the  in"trnm'”its  had  been  set  up  in  a 
I'lis)  spilt,  and  were  generally  sur¬ 
rounded  by  a  small  crowd,  inspecting 


_  The  essential  element  in  the  present  them  and  asking  questions. 


situation  in  the  view  of  some  of  the 
keenest  advertising  and  merchantlising 
men,  consists  of  assurance  of  gtxxl 
quality  for  the  price.  To  make  this 
assurance  something  more  than  a  mere 
assertion,  at  least  twro  stores  have  re- 
sorted_  to  laboratory  tests  of  the  mer¬ 
chandise  offered,  dramatized  in  their 
advertising  and  sales  promotion.  Other 
stores,  of  course,  have  had  certain 
goods  tested  as  a  regular  practice,  and 
the  National  Retail  Dry  Goods  .Associa¬ 
tion  operates  a  laboratory  for  members, 
but  the  idea  has  had  limited  application. 

Frederick  Loeser  &  Co.,  Brooklyn, 
used  this  device  last  September  in 
connection  with  its  70th  anniversary 
sale.  So  far  as  known,  this  was  the 
first  time  that  any  store  had  resorted 


Kenneth  Collins,  Macy’s  executive 
vice-president,  spoke  conservatively  of 
the  plan.  He  did  not  consider  it  a 
dramatic  feature  which  would  draw 
large  crowds,  although  there  had  been 
a  gain  in  business  as  far  as  the  sale 
had  gone.  He  was  frankly  skeptical 
about  promoting  higher  price  lines  un¬ 
der  present  conditions.  The  significance 
he  (lid  see  in  the  event  was  that  the 
Macy  organization  “is  delimiting  the 
bottom  in  quality,  below  which  we 
will  not  go.” 

With  minimum  standards  of  quality 
set  up,  he  went  on,  the  merchant’s 
opportunity  lies  in  aggressive  promo¬ 
tion  at  those  standards  or  the  levels 
just  above. 

“The  retailer  can’t  kid  himself  and 


to  laboratory  tests  of  everything  that  go  on  selling  junk,  while  complaints 
could  he  tested,  in  a  store-wide  sale,  double  and  triple,”  he  said.  “Price  is 
although  many  retailers  have  followed  undoubtedly  the  most  important  sell- 
the  practice  of  sendinc  materials  »■>  ing  factor  in  the  public  mind,  but  let’s 
commercial  laboratories  in  case  of  doubt  counle  price  with  quality, 
as  to  quality.  “The  unanimous  approval  our  an- 

Paul  F'.  Murphy,  sales  n’‘omotion  nouncements  have  met  in  the  trade  is 
manager  of  Loeser’s,  commenting  on  the  most  heartening,”  he  went  on.  “The 
plan,  told  Editor  &  Publisher  that  manufacturer  has  been  on  the  spot  in 
there  was  little  question  in  his  mind  regard  to  price,  with  retailers  largely  to 
about  the  lost  effectiveness  of  “forced  blame.  If  this  quality  movement  will 


promotion,”  based  solely  on  price  re¬ 
ductions. 

“.Advertising  items  at  a  price  no 
longer  brings  business  as  it  did  two 
vears  ago,”  he  said,  “unless  the  bargain 


stiffen  the  manufacturer’s  spine  a  little, 
so  that  he  will  decide  to  put  in  a  little 
better  dye  and  ask  3  cents  more,  say,  it 
will  have  been  worth  while.” 

One  man  now  outside  the  retail  field 


is  so  unusual  that  there  is  likely  to  be  but  nevertheless  a  close  observer  of 
little  profit  in  it  for  the  store.  (Continued  on  pag^  36) 
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PRESENT  AGREEMENT 
APPROVED  BY  BIG  6 


New  York  Group  Take*  Referendum 

Vote  After  Publisher*  Set  Date 
Upon  Which  They  Will 
Call  For  Arbitration 

After  many  weeks  of  consideration 
mem^rs  of  New  York  Typographical 
Union  No.  6  voted  May  22,  to  retain 
their  present  agreement  with  employers 
regarding  working  conditions  with  the 
exception  of  the  section  on  wages  and 
working  hours  which  was  revised  last 
February.  One  new  stipulation,  how¬ 
ever,  was  made  in  the  working  agree¬ 
ment  providing  for  union  jurisdiction 
over  such  new  machines  as  the  tele¬ 
typesetter. 

The  union’s  action  taken  in  a 
referendum  vote  came  after  notice  had 
been  served  by  the  Publishers’  Asso¬ 
ciation  of  New  York  City  that  if  a  new 
working  agreement  was  not  presented 
by  June  15,  immediate  resort  to  arbi¬ 
tration  on  all  points  at  issue  would  be 
taken  by  the  employers.  The  new 
agreement  had  not  been  formally  pre¬ 
sented  to  the  publishers  this  week. 
Editor  &  Publisher  was  informed, 
and  negotiations  between  the  printers 
and  employers  were  foreshadowed. 

The  wage  and  hour  arrangements  de¬ 
cided  upon  by  the  union  on  Feb.  25 
called  for  an  entirely  new  deal. 

It  proposed  a  six-hour  day  with  the 
situation  holder  restricted  to  five  days’ 
work.  The  sixth  day  was  to  be  given 
out  by  him  to  an  unemployed  union 
member.  Wage  scales  for  the  six  days 
were  to  be  as  follows:  first  shift,  be¬ 
tween  11  a.m.  and  6  p.m.,  $68;  second 
shift,  between  6  p.m.  and  1  a.m.,  $71 ; 
third  shift,  between  1  a.m.  and  7  a.m., 
$74;  fourth  shift,  between  6  a.m.  and 
1  p.m.,  $71.  Each  shift  was  to  run  in 
six  continuous  hours.  The  prevailing 
wage  scale  for  six  days  is  $65  on  the 
day  shift,  $68  night  shift  and  $71  for 
the  “lobster”  shift. 

The  resolution  by  which  the  scale 
conference  committee  of  Bjg  _  Six  was 
authorized  to  resume  negotiations  with 
the  publishers  read: 

“Resolved,  That  the  scale  confer¬ 
ence  committee  be  instructed  to  use 
as  a  basis  for  negotiations  with  the 
publishers’  association  the  present  con¬ 
tract  and  scale  of  Typographical  Union 
No.  6,  except  as  recently  changed  by 
referendum  vote,  and  the  conference 
committee  is  further  instructed  to  sub¬ 
stitute  Section  26,  as  reported  by  the 
main  scale  committee,  for  Section  26  of 
the  present  scale,  and  to  make  all  other 
changes  in  the  amended  scale  conform 
to  present  International  Typographical 
Union  laws.  The  wage  and  hour  pro¬ 
posals  shall  be  those  ratified  by  recent 
referendum.” 

The  letter  from  the  Publishers’  As¬ 
sociation  to  the  union,  urging  action 
and  signed  by  Lester  Jones,  secretary 
of  the  association,  read  in  part  as 
follows : 

“The  continued  delay  in  negotiation 
of  a  new  contract  with  the  Typographi¬ 
cal  Union,  although  the  present  agree¬ 
ment  provides  for  expeditious  action,  is 
proving  in  many  ways  embarrassing. 
The  publishers  therefore  propose  the 
immediate  resumption  of  negotiations, 
which  shall  be  continued  until  June  15, 
when,  if  a  new  contract  has  not  been 
concluded,  they  propose  immediate  re¬ 
sort  to  arbitration  on  all  points  at  issue. 

“In  order  to  ensure  conclusion  of 
this  matter  without  further  delay,  the 
Publishers’  Association  fix  the  date 
July  1,  1932.  as  the  final  date  for  the 
completion  of  all  arrangements  for  the 
arbitration,  including  the  selection  of  the 
arbitrators,  and  if  not  concluded  at 
that  time  reserve  the  right  to  authorize 
siKh  other  action  as  they  consider 
necessary  under  the  circumstances.” 


JOHN  WALTER  RETURNS 

John  Walter,  co-chief  proprietor  of 
the  London  Times,  sailed  for  home  from 
New  York  May  25.  He  arrived  in 
this  country  four  weeks  ago. 


REAVIS  FOREIGN  CHIEF 


Former  London  and  Pari*  Writer 

Now  A.P.  Foreign  New*  Editor 

Smith  Reavis,  formerly  of  the  Ixm- 
don  and  Paris  bureaus  of  the  Associated 
Press,  has  been  placed  in  full  charge  of 
the  foreign  serv¬ 
ice  with  the  title 
of  foreign  news 
editor,  it  was 
made  known  at 
A.P.  headquart¬ 
ers  this  week. 
Charles  Stephen¬ 
son  Smith,  form¬ 
erly  chief  of  for¬ 
eign  service,  has 
been  in  Washing¬ 
ton  for  some  time 
doing  special  work 
at  the  embassies 
and  legations  for 
the  general  man¬ 
agement,  and  will  continue  that  mission. 

Mr.  Reavis  joined  the  A.P.  in  Seattle 
in  1919  as  night  editor.  He  was  in 
charge  of  the  bureau  from  1920  to  1923 
w'ith  a  short  intermission  in  San  Fran¬ 
cisco.  He  went  to  London  in  the  latter 
part  of  1923  and  was  transferred  to  the 
Paris  bureau  with  the  title  of  news 
editor  in  1925. 

In  1930  Mr.  Reavis  returned  to  the 
New  York  office  and  handled  Latin- 
American  news  until  last  October,  when 
he  ^came  foreign  news  editor,  suc¬ 
ceeding  A.  H.  Uhl,  who  went  to  the 
Paris  office. 


ASKING  NEW  WAGE  PACT 


Chicago  Publi*her*  Notify  Union 
of  De*ire  for  New  Contract 

(By  telegraph  to  Editor  &  Publisher) 
^Chicago,  May  26 — The  Chicago 
Newspaper  Publishers  Association  has 
notifi^  Chicago  Typographical  Union 
No.  16  of  a  dpire  to  negotiate  a  new 
agreement  having  in  view  a  reduction 
in  the  wage  scale  and  elimination  of 
restrictive  clauses  in  the  old  contract. 
The  proposition  will  likely  be  considered 
at  the  union’s  regular  meeting  May  29. 
Operations  are  now  being  carried  on 
under  a  contract  which  expired  in  1929. 

At  the  annual  meeting  yesterday  of 
the  Publishers  Association,  S.  E. 
Thomason,  Chicago  Daily  Times,  was 
re-elected  president;  Col.  Frank  Knox, 
Chicago  Daily  News,  vice-president ; 
E.  E.  Suffern,  of  the  Chicago  Evening 
Post,  treasurer,  and  Martin  Kelly,  sec¬ 
retary.  _ _ _ 

PROCTOR  JOINS  DAILY  NEWS 

George  Proctor,  night  news  editor  of 
the  New  York  Evening  Journal,  re¬ 
signed  recently  to  join  the  New  York 
Daily  News  copy  desk. 


NAMED  SUNDAY  EDITOR 

W.  ^f.  Worden  was  recently  appointed 
Sunday  editor  of  the  Knoxz’ille  (Tenn.) 
Journal,  to  succeed  Albert  Armitage 
who  was  shifted  to  the  daily  staff  as 
city  editor. 


EDITOR  &  PUBLISHER 
CALENDAR 

May  31,  June  1-2 — 34th  annual 
convention.  International  Circula¬ 
tion  Managers’  Association,  Royal 
York  Hotel,  Toronto. 

June  7-9 — Mechanical  Confer¬ 
ence,  A.N.P.A.,  Hotel  Gibson  Cin¬ 
cinnati,  O. 

June  6-9 — Assn,  of  Newspaper 
Classified  Advertising  Managers, 
convention,  William  Penn  Hotel, 
Pittsburgh. 

June  9-11 — Texas  Press  Assn,, 
annual  meeting.  Mineral  Wells. 

June  10-11 — Arkansas  Press  Assn., 
annual  meeting,  Helena. 

June  13-14 — Iowa  Daily  News¬ 
paper  Composing  Room  Execu¬ 
tives’  Assn.,  meeting,  Ottumwa. 

June  16-17 — South  Carolina  Press 
Assn,,  annual  meeting.  Myrtle 
Beach. 

June  19-23 — Advertising  Federa¬ 
tion  of  America,  28th  annual  con¬ 
vention,  Waldorf-Astoria  Hotel, 
New  York. 

June  20-22 — Newspaper  Adver¬ 
tising  Executives  Assn.,  annual  con¬ 
vention,  Waldorf-Astoria,  New 
York. 

June  24-27 — New  Jersey  Press 
Assn.,  annual  meeting,  Monterey 
Hotel,  Asbury  Park,  N.  J. 

June  30-JuIy  1-2 — Michigan  Press 
Assn.,  summer  outing.  Thunder 
Bay. 


FORD  COPY  THOUGHT 
COMING  NEXT  WEEK 


Ninety  Newspaper*  Reported  on  List 

for  Economic  Statement — Other 
Copy  Later 

A  full-page  statement  on  economic 
conditions,  signed  by  Henry  and  Edsel 
Ford,  is  expected  to  appear  in  a  list  of 
about  90  large  newspapers  Monday, 
May  30,  it  was  reported  in  New  York 
this  week.  As  usual,  no  confirmation 
could  be  obtained. 

It  was  thought  that  other  Ford  copy 
would  follow  in  succeeding  weeks,  pre¬ 
sumably  using  a  much  larger  list  of 
newspapers.  Past  Ford  practice  has 
been  in  favor  of  using  all  the  dailies  in 
the  nation  simultaneously. 

Recent  reports  from  Detroit  said 
that  manufacturing  difficulties  had  been 
overcome  and  that  production  was  being 
rapidly  increased. 

CYRUS  CURTIS  ILL 

Cyrus  H.  K.  Curtis,  publisher  of  the 
Philadelphia  Public  Ledger,  Evening 
Ledger,  Philadelphia  Inquirer  and  New 
York  Evening  Post,  and  noted  maga¬ 
zine  publisher,  was  taken  ill  on  his 
yacht,  the  Lyndonia,  in  Eastern  waters 
this  week  and  returned  to  his  home  in 
Philadelphia.  His  condition  is  said  to 
be  serious. 
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ALL  LINAGE  DECLINElJ 


20%  TO  MAY  1 


Magazine  Drop  I*  25%,  NewspapJ. 

15%  —  Radio,  Still  Gaining, 

Near*  Peak,  With  Higher  IQocl 

Talent  Co*t  Likely  ^ 

Advertising  expenditures  in  the  fir  ) 
four  months  of  1932  were  20  per  ce  ^ed 
below  those  in  the  similar  1931  perio  .jd  ad 
according  to  Standard  Trade  a»id  I 
curities  for  May  20,  published  and  cog  j,^sir 
righted  by  Standard  Statistics  Co.,  la 
New  York.  Magazine  linage  declin  |,ip  or 
25  per  cent,  while  newspaper  volm  The 
receded  15  per  cent.  Radio  is  shoi  iew  ( 
as  continuing  a  sharp  upward  trej  p^ogni 
The  decline  in  advertising  volume  cc* 
tinues  at  a  more  moderate  rate  th  ,ith  ih 
that  for  industry  in  general,  and  wK  (ftion 
earnings  of  the  publishing  indust  ourt  c 
dropped  39  per  cent  in  the  first  qui  j^iscr 
ter,  earnings  for  all  industry  are  sj  Ni 
to  have  declined  80  per  cent.  The  d  ;  the 
dine  in  volume  for  the  first  six  montt  cceptc 
it  is  predicted,  will  be  moderau  afties 
greater  than  that  of  the  year  to  May  jmi. 

Pressure  for  lower  advertising  rat  re  stil 
in  newspapers  and  magazines  is  e  eneral 
countering  strong  resistance,  the  i  _a  foi 
port  declares,  adding  that  while  bra  ly  ad 
cuts  in  rates  would  stimulate  certa  -^inp 
expenditures,  it  is  generally  considen  n  of 
unlikely  that  even  materially  small  plan 
rates  would  halt  the  downward  trend  ere  ai 
linage.  p, 

Citing  the  maintenance  of  circulatia  iation 
both  by  newspapers  and  magazines,  ti  g  foi 
report  concludes  that  “in  the  main  it  k  As 
unlikely  that  pressure  by  advertisers  i  rs.  h 
reductions  will  effect  broadly  lower  rai  ^rt 
in  the  near  future.  Rather,  the  inc  i  the  t 
vidual  positions  of  various  publicatia  tarr  I 
with  respect  to  circulation  maintenatt  rat  Fi 
and  its  costs  are  more  likely  to  dete  famed 
mine  rate  policies.  Trade  earnings,  year' 
a  whole,  are  not  expected  to  be  vital  as  fo 
affected  by  such  rate  cuts  as  may  trati  oards 
pire  during  the  next  several  months."  lensou 
Decline  in  magazine  linage  is  i  tatenu 
tributed  mainly  to  curtailed  appropraj 


tions  by  drugs  and  toilet  goods  anhich 


foods.  A  14  per  cent  drop  has  bes| 


noted  in  drug  and  toilet  goods  advnying 


tising,  and  a  23  per  cent  decline  in  foil 
copy  in  magazines.  Tobacco  advertii| 
ing  alone  among  the  major  groups  shoi| 
an  increase.  Improvement  in  the  mag; 
zine  volume  is  expected  to  lag  beh 
business  recovery,  with  the  prospect  f 
the  heavy  advertising  at  the  upturn 
be  concentrated  in  newspapers  for  spi 
movement  of  inventory. 


The  major  decline  in  newspaper  lB#>d  ff 


It  of 


age  are  shown  to  have  occurred 
financial  and  automotive  advertising.  If  wit 
In  radio,  the  increase  has 
mainly  in  the  classifications  of  tobacc^ 
drugs  and  toilet  goods,  and  foods, 
respective  increases  in  those  for 
first  quarter  of  1932  over  1931  being  S 
per  cent,  50  per  cent  and  36  per  cc 
Expenditures  for  broadcast  advertisinj 
are  now  said  to  be  one-third  of  tho) 
for  magazines  and  one-fourth  of  ne» 
paper  appropriations.  Radio  remains  i 
tractive  to  many  because  of  its  novi 
and  experimental  nature,  but  the  lir 
tions  of  available  hours  and  the  cove 
age  now  afforded  of  major  markets  W 
dipte  that  the  peak  of  radio  appreJ 
priations  is  near.  Expenditures  M 
talent,  still  on  the  increase,  may  4 
added  to  radio  appropriations  in  tW 
near  future,  it  is  stated.  f 


LEA  INDICTMENTS  DISMISSED* 

W.  J.  Carter,  United  States  districji 
attorney,  announced  m  Knoxville  Maylj  k  jj, 
he  would  dismiss  Federal  indictmesC^ 
against  Colonel  Luke  Lea,  Nashvffl 
publisher;  Rogers  Caldwell,  NashviKTjjj 
financier,  and  J.  B.  Ramsey,  forffl|,N/^ 
Knoxville  banker,  charging  violation 
the  national  banking  laws. 


Ited  t 
Ickle 
IS.  1 
tars  J 


EXPOSING  FAKE  CLAIMS 

The  Boston  Daily  Record  is  condud^J’  a 
ing  an  expose  of  insurance  frauds  if** 
Massachusetts  through  fake  autonioli3fP°ff- 
accident  claims.  Miss  Joan  Lowdp'’*** 
feature  writer,  is  doing  the  investigiT'P'f 
ing  and  writing. 


;orpor 


Editor  &  Publisher  The  Fourth  Estate  for  May  28,  1  932 


7 


ADVERTISING  ^SUPREME  COURT  FORMED 

National  Advertiser  Groups  Name  Review  Board  To  Rule  On  Disputed  Copy — 
Adopted  Bannin^r  False  Statements,  Misleading  Price  Claims,  And  Tainted  Testimonials 


'ORGANIZATION  of  a  “Supreme 
®  fii  ly  Court”  for  national  advertising, 
«  icked  by  the  public  opinion  of  organ- 
perit  ((j  advertisers  and  agencies,  has  been 
td  S  jjided  upon  as  a  new  weapon  to  curb 
'  cof  ndesirable  advertising  practices  and  to 
'■>  lo  orestall  possibilities  of  legal  censor- 
ecliii  hip  on  advertising, 
rolui  The  court  is  in  the  form  of  a  Re- 
shoj  Committee,  to  be  composed  of 
tro  (cognized  leaders  in  advertising  and 
W  oblishing,  as  well  as  outstanding  men 
2  d>  rith  no  advertising  or  publishing  con- 
I  whi  (ctions.  It  is  to  act  in  effect  as  a 
'dust  [wrt  of  appeal  on  cases  in  which  ad- 
qua  ertisers  refuse  to  accept  decisions  of 
re  sj  lie  National  Better  Business  Bureau, 
he  d  i  the  rulings  of  the  committee  are 
nontl  ccepted  in  advance  as  binding  on  all 
eratt  utics  concerned,  the  decisions  will  be 
^fay  nal.  If  not,  the  committee’s  decisions 
i  ral  re  still  expected  to  carry  the  force  of 
is  «  tneral  opinion  in  the  advertising  field 
he  1  force  which  it  would  be  difficult  for 
bro  ny  advertiser  to  controvert  except  by 
certj  rguing  that  everybody  but  himself  was 
siden  ^  of  step. 

smaD  Plans  for  the  Review  Committee 
rend  tre  announced  this  week  by  John  Ben¬ 
in,  president  of  the  American  Asso- 
ilatia  ation  of  Advertising  Agencies,  speak- 
les,  t  g  for  both  his  own  association  and 
in  it  K  Association  of  National  Advertis¬ 
ers  ii  s.  He  made  public  a  summary  of  a 
:r  rai  ;port  drawn  up  by  a  joint  committee 
e  ini  the  two  associations,  headed  by  Ralph 
icatia  ttrr  Butler,  vice-president  of  the  Gen- 
tenan  ral  Foods  Corporation.  This  report, 

I  det«  amed  in  great  detail  after  more  than 
ngs,  year’s  consideration  of  the  problem, 
vital  ns  formally  approved  by  the  executive 
r  traj  oards  of  both  associations  before  Mr. 
iths."  lenson’s  announcement.  It  includes 
is  1  Btements  on  “The  Function  of  Ad- 
iroprii  trtising.”  on  “Limitations  Under 
ds  ai  i'hich  It  Works,”  and  on  “Practices 
IS  bo  lust  Are  Unfair” — these  statements 
adw  lying  the  foundation  for  the  work  of 
in  fd  le  Review  Committee, 
dverti  The  Review  Committee  itself  has  not 
s  shoi  et  been  named,  and  may  not  be  com- 
:  map  leted  for  some  time,  Mr.  Benson  said, 
beha  ince  it  is  hoped  to  obtain  members 
ect  tia  fiose  prestige  is  sufficient  to  compel 
irn  sti  nhesitating  respect  for  the  committee’s 
dr  spi  Kisions. 

The  present  action  by  the  advertisers’ 
per  lii 'd  the  agencies’  associations  grows 
rred  i  of  controversies  that  have  filled  the 
ising.  r  with  clamor  in  recent  years  as  first 
s  ba  advertiser  and  then  another  has 

tobacn  odden  on  the  toes  of  rivals  in  the  drive 
xls,  tl  the  consumer’s  dollar.  In  more 

for' d  rospenms  times,  most  of  the  com- 
leingi  laints  about  advertising  copy  were  di- 
er  ca  'eted  at  concerns  on  the  fringe  of 
-ertisa  isiness,  whose  practices  found  no  de- 
)f  tha  coders  among  advertising  leaders;  but 
f  new  s  the  available  business  shrank  and 
tains  d  '"'petition  became  more  ruthless,  con- 
novel!  oversies  increasingly  came  to  involve 
.  limiti  ""e  of  the  biggest  corporations,  with 
:  covB  ont-rank  advertising  men  criticising 
kets  i«  ''  defending  the  use  of  startling  new 
appn  3l'cies. 

res  fj  In  this  situation,  it  is  hoped  that  de¬ 
may  HS'ons  by  the  new  Review  Committee 
"^y  produce  a  showdown  of  general 
linion  in  the  advertising  field.  While 
«  committee  must  adopt  its  own  rules 
practice,  some  interests  are  known 
be  in  favor  of  a  policy  of  giving 
II  publicity  not  only  to  its  decisions, 
also  as  to  the  points  of  controversy 
the  arguments  presented  on  both 


The  present  joint  committee  of  the 
..N.A.  and  the  A.A.A.A.  which  formu- 
ationoifjd  {he  new  plan,  is  the  second  to 
icicle  the  problem  of  unfair  advertis- 

tf-  The  first  was  formed  some  two 
ars  ago,  largely  because  of  proposals 
:ondni^'’  a  F^eral  advertising  censorship, 
auds  expired  without  making  a  public 
port.  On  the  present  committee  the 
'cesentatives  of  the  A. N.A.  are : 
Iph  Starr  Butler,  General  Foods 
irporation,  chairman  of  the  joint  com¬ 


By  ROBERT  S.  MANN 


mittee;  P.  L.  Thomson,  Western  Elec¬ 
tric  Company;  J.  E.  D.  Benedict,  Met¬ 
ropolitan  Life  Insurance  Company;  Lee 
H.  Bristol,  Bristol-Myers  Company, 
president  of  the  A. N.A. ;  Paul  B.  West, 
managing  director  A.N.A. 


“Specifications  for  Review  Commit¬ 
tee:  The  advertising  copy  code  adopted 
by  the  Association  of  National  Adver¬ 
tisers  and  the  American  Association  of 
Advertising  Agencies,  was  designed  to 
be  a  guide  for  advertisers,  agencies,  and 


THE  AN.A.-A.A.AA  ADVERTISING  CODE 

Following  are  the  advertising  practices  listed  by  the  joint  committee 
of  the  A.N.A.  and  the  A.A.A.A.  as  being  unfair  to  the  public  and 
tending  to  discredit  advertising.  The  list  was  formulated,  according  to 
the  formal  statement,  “in  order  that  advertisers,  publishers,  and  agencies 
may  have  a  code  of  standards  for  their  guidance.” 

'This  code  will  be  the  basis  of  any  action  by  the  Review  Committee. 
“Only  such  cases,”  it  is  provided,  “shall  be  reviewed  by  the  committee  as 
are  considered  to  violate  sound  advertising  practice  as  defined  by  the 
joint  committee  copy  code.  The  Review  Committee  will  not  attempt  to 
be  the  judge  of  facts  in  themselves,  but  will  interpret  them  in  the  light  of 
principles  established  by  the  code.” 

Here  are  the  banned  practices: 

“1.  False  statements  or  misleading  exaggerations. 

“2.  Indirect  misrepresentation  of  a  product,  or  service,  through  dis¬ 
tortion  of  details,  either  editorially  or  pirtorially. 

“3.  Statements  or  suggestions  offensive  to  public  decency. 

“4.  Statements  which  tend  to  undermine  an  industry  by  attributing  to 
its  products,  generally,  faults  and  weaknesses  true  only  of  a  few. 

“5.  Price  claims  that  are  misleading. 

“6.  Pseudo-scientific  advertising,  including  claims  insufficiently  sup¬ 
ported  by  accepted  authority,  or  that  distort  the  true  meaning  or  appli¬ 
cation  of  a  statement  made  by  professional  or  scientific  authority, 

“7.  Testimonials  which  do  not  reflect  the  real  choice  of  a  competent 
witness.” 


The  representatives  of  the  .A.A.A.A. 
are:  J.  K.  Fraser.  The  Blackman  Com¬ 
pany;  A.  H.  Kudner,  Erwin,  Wasey  & 
Co.;  C.  D.  Newell,  Newell-Emmett 
Company ;  Raymond  Rubicam,  Young 
&  Rubicam,  Inc.;  John  Benson,  presi¬ 
dent  A.A.A.A.;  and  F.  R.  Gamble, 
executive  secretary,  A.A.A.A. 

“In  the  main,  advertised  products  are 
honestly  promoted,”  the  committee  re¬ 
ported.  “Were  they  not,  advertising 
never  could  have  attained  the  volume 
it  now  has,  nor  have  exerted  the  influ¬ 
ence  so  familiar  to  us  all. 

“It  is  a  minority  of  advertising,  much 
in  the  public  eye,  which  offends,  and 
because  of  its  bold  and  incisive  appeal, 
may  well  give  a  distorted  impression 
that  advertising  in  general  is  untrue 
or  to  be  discounted  by  the  reader. 

“The  Function  of  Advertising:  In 
order  to  arrive  at  sound  opinions  it  is 
first  necessary  to  determine  what  the 
function  of  advertising  really  is. 

“Most  advertising  is  purely  commer¬ 
cial,  and  aims  to  create  or  extend  sales 
and  goodwill  for  the  advertiser,  his 
service  or  product. 

“To  be  effective,  it  must  frequently 
make  a  persuasive  appeal,  influence  a 
mass  mind  whose  buying  motive  is 
emotional  as  well  as  factual. 

“Advertising  may,  therefore,  have 
some  imaginative  and  dramatic  leeway; 
it  need  not  be  limited  to  a  bald  recital 
of  facts. 

“Limitations  Under  Which  It  Works: 
But  advertising  has  an  obligation  to  it¬ 
self  and  to  the  public.  It  should  not 
violate  good  faith  or  business  morals. 

“It  should  protect  itself  against  loss 
of  confidence  on  the  part  of  readers — 
maintain  credibility  to  secure  _  response. 
It  should  render  reliable  service  to  the 
consumer. 

“Advertising  reflects  the  level  of  com¬ 
mercial  standards,  but  differs  from  per¬ 
sonal  negotiation,  barter  or  trade,  in 
being  a  public  offer  or  pledge,  made  in 
a  public  medium,  and  therefore  involves 
responsibility  to  the  public.” 

With  this  preamble,  the  report  went 
on  to  list  seven  unfair  advertising  prac¬ 
tices.  as  itemized  in  a  box  on  this  page. 

Specifications  for  the  new  Review 
Committee,  as  drawn  up  by  the  ioint 
committee,  were  summarized  as  follows 
in  Mr.  Ren.son’s  announcement,  made  on 
behalf  of  both  .A.N..A.  and  .A. A. .A. A. 


publishers,  or  any  bodies  of  them.  It 
was  felt,  however,  that  in  order  to  give 
it  a  definite  application,  there  should 
be  some  representative  body  established 
to  interpret  and  apply  it.  Hence,  the 
A.A.A.A.  and  the  A.N.,A.  have  adopted 
the  following  plan  for  a  Review  Com¬ 
mittee. 

“Composition  of  the  Committee:  It 
was  agreed  that,  in  order  to  be  properly 
representative,  the  Review  Committee 
should  be  comprised  of  twenty  men,  as 
follows:  five  national  advertisers  to  be 
appointed  by  the  president  of  the  Asso¬ 
ciation  of  National  Advertisers;  five 
advertising  agents  to  be  appointed  by 
the  president  of  the  American  Associa¬ 
tion  of  Advertising  .Agencies ;  five  mag¬ 
azine  publishers  to  be  agreed  upon  by 
the  ten  appointees  of  the  two  associa¬ 
tions;  this  committee  of  fifteen  to 
select  five  additional  members  of  recog¬ 
nized  standing  and  good  repute,  but 
not  connected  with  advertising  or  pub¬ 
lishing. 

“Cases  to  be  Reviewed:  Only  such 
cases  shall  be  reviewed  by  the  Com¬ 
mittee  as  are  considered  to  violate  sound 
advertising  practice  as  defined  by  the 
Joint  Committee  copy  code. 

“The  Review  Committee  will  not  at¬ 
tempt  to  be  the  judge  of  facts  in  them¬ 
selves,  but  will  Interpret  them  in  the 
light  of  principles  established  by  the 
Code. 

“Since  the  Review  Committee  is  to 
be,  in  effect,  a  ‘court’  of  appeal,  it  can 
deal  only  with  cases  which  have  been 
tried  in  a  lower  ‘court’  and  appealed  be¬ 
cause  of  disagreement.  Since  the  Na¬ 
tional  Better  Business  Bureau  already 
has  the  necessary  machinery  to  function 
as  a  lower  ‘court,’  it  was  decided  to 
recognize  that  bureau  as  the  cooperat¬ 
ing  body. 

“Therefore,  the  Review  Committee 
will  consider  only  those  cases  where  the 
National  Better  Business  Bureau  has 
been  unable  to  decide  the  issue  to  the 
satisfaction  of  the  parties  involved. 

“Subject  to  the  discretion  of  the 
Review  Committee,  any  eligible  case  can 
be  referred  to  it  for  consideration  at 
the  instance  of  the  complainant  in  the 
case,  or  the  defendant,  or  the  National 
Better  Business  Bureau. 

“The  Review  Committee  is  to  be  the 
judge  of  its  own  jurisidiction  in  every 
case  and  have  the  privilege  of  reviewing 


it  or  declining  to  do  so  at  its  own  dis¬ 
cretion. 

“The  verdict  of  the  Review  Commit¬ 
tee  shall  be  binding  only  in  case  the 
parties  concerned  agree  in  advance  to 
accept  the  decision  of  the  Committee. 

"Rules  of  Procedure:  The  Com¬ 
mittee  shall  make  its  own  rules  of  pro¬ 
cedure.” 

E.  L.  _  Greene,  general  manager  of 
the  National  Better  Business  Bureau, 
told  Editor  &  Publisher  that  the  Bu¬ 
reau  welcomed  the  new  plan  and  would 
co-operate  with  the  Review  Committee 
in  every  way  possible.  To  avoid  con¬ 
flict  with  the  new  system,  the  Bureau 
has  scrapped  its  own  plan,  announced 
Dec.  31,  1931,  for  a  similar  committee 
to  review  decisions  of  the  Bureau  in 
cases  where  no  satisfactory  conclusion 
had  been  reached. 

The  chief  difference  between  the  two 
plans,  as  far  as  has  been  made  known 
yet,  was  that  under  the  previous  plan  the 
Review  Committee  would  have  been  ap¬ 
pointed  by  the  National  Better  Business 
Bureau,  while  under  the  new  plan  the 
appointrnents  go  back  ultimately  to  the 
Association  of  National  Advertisers  and 
the  American  Association  of  Advertis¬ 
ing  Agencies.  Mr.  Greene  expressed 
the  belief  that  the  committee’s  decisions 
on  appeals  from  Bureau  rulings  would 
be  more  readily  accepted  with  the  com¬ 
mittee  representing  organized  adver¬ 
tising  rather  than  appointed  by  the 
Bureau  itself. 

“We  make  no  decisions  that  we  would 
not  be  glad  to  submit  to  a  review  by 
the  new  committee,”  he  said.  “We  are 
willing  to  bind  ourselves  in  advance  to 
accept  its  decisions. 

“Of  course  we  feel  that  any  decision 
we  make  should  be  supported  by  all 
right-thinking  people  in  advertising. 
But  we  realize  that  we  as  an  organi¬ 
zation  must  try  to  avoid  becoming  too 
academic  or  viewing  ourself  as  prose¬ 
cutors.  This  new  plan  gives  the  voice 
of  the  advertising  industry  a  chance  to 
express  itself. 

"The  thing  most  needed  in  advertising 
now  is  the  soundest  kind  of  able  leader¬ 
ship.  We  want  to  give  all  the  aid  we 
can  to  such  leadership.  If  this  plan 
works  out  as  well  as  we  expect  it  will, 
its  influence  will  be  felt  in  every  ham¬ 
let  where  advertising  is  used  and  may 
even  be  of  international  significance.” 

STALLARD  PROMOTED 

C.  .A.  Stallard  has  been  promoted 
from  advertising  manager  of  the  Okla- 
hotna  City  News  to  business  manager, 
succeeding  Ralph  Waldo,  resigned.  Joe 
J.  Schlegel,  formerly  with  the  display 
advertising  department,  has  been  ap¬ 
pointed  advertising  manager. 

EDITOR  ORDERED  DEPORTED 

Convicted  in  Halifax.  N.  S.,  May  13, 
on  a  charge  of  “conspiring  to  overthrow 
the  Government  of  Canada  by  force,” 
Arvo  Vaara,  a  Communist,  editor  of  the 
Finnish  daily  Vapaus,  of  Sudbury,  Ont., 
was  ordered  deported.  His  lawyer  will 
appeal. 


POTTER  PROMOTED 

Robert  E.  Potter  of  the  Chicago 
Journal  of  Commerce  advertising  de¬ 
partment  has  been  appointed  advertis¬ 
ing  manager  of  the  paper,  succeeding 
Frederick  West,  who  has  been  named 
circulation  manager. 

DAILY’S  PLANT  DAMAGED 

Smoke  and  water  caused  damage  esti¬ 
mated  at  $25,000  in  the  Centralia  (Ill.) 
Evening  Sentinel  building,  when  a  fire 
destroyed  seven  buildings  in  the  down¬ 
town  section  of  the  city  May  22. 

“FEG”  MURRAY  ON  COAST 

F.  S.  “Feg”  Murray,  syndicate  sports 
cartoonist,  arrived  in  Los  .Angeles  May 
14  aboard  the  President  Coolidge. 
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HOOVER  CONFERS  WITH  PUBLISHERS 
ON  NATION’S  ECONOMIC  PLIGHT 

President  Requested  Press  to  Use  Its  Power  to  Break  Legis¬ 
lative  Jam,  Report — Col.  Knox  Is  Host  to  Delegation 
at  Dinner  Preceding  Washington  Conference 

By  GEORGE  H.  MANNING 
WatkinctoB  Correspondent,  Editor  &  Publisher 


(By  telegraph  to  Editor  &  Publisher) 

ASHiNGTON,  D.  C.,  May  26— 
The  nation’s  economic  plight  and 
ways  and  means  of  bettering  the  situa¬ 
tion  were  discussed  Wednesday  evening 
in  a  three-hour  conference  at  the  White 
House  in  which  President  Hoover  and 
39  of  the  country's  leading  publishers 
from  the  east  and  middle  west  or  their 
representatives  took  part. 

Since  the  conference  was  more  or  less 
secretive  a  dependable  report  of  the 
proceedings  is  lacking  but  it  is  known 
that  the  Chief  Executive  made  the  re¬ 
quest  of  the  press  of  the  nation,  through 
those  present  at  the  conference,  to  use 
its  power  to  cause  public  opinion  to 
force  Congress  out  of  the  legislative 
doldrums,  and  to  work  for  a  better 
understanding  of  the  Administration’s 
economy  program. 

One  of  the  first  of  the  conferees  to 
emerge  from  the  White  House  told  the 
newspapermen  gathering  outside  that 
it  was  practically  agreed  by  all  con¬ 
cerned,  including  the  President,  that  the 
sales  tax,  defeated  by  the  House,  is  still 
the  best  plan  of  getting  constructive 
Congressional  action.  Others  who  fol¬ 
low^,  however,  disputed  this  with  state¬ 
ments  that  while  the  sales  tax  was  dis¬ 
cussed  along  with  other  tax  problems 
there  was  no  final  agreement  on  any  of 
the  tax  plans  and  the  Chief  Executive 
did  not  make  his  views  known  one  way 
or  the  other. 

Col.  Frank  Knox,  publisher  of  the 
Chicago  Daily  Xetcs,  and  one  of  the 
first  to  leave  the  White  House  parried 
off  the  newspaper  men  who  stopped  him 
with:  “Listen,  boys — there  isn’t  a  thing 
I  can  say.” 

Before  going  to  the  White  House  the 
visiting  newspapermen  were  dinner 
guests  of  Colonel  Knox,  and  rumor  has 
it  that  at  that  time  a  rally  was  started 
to  enlist  the  support  not  only  of  those 
present  but  of  the  press  of  the  nation 
to  work  for  the  breaking  of  the  legis¬ 
lative  jam  in  Congress. 

Colonel  Knox  is  leader  of  the  Presi¬ 
dent's  “anti-hoarding”  campaign  and 
was  in  charge  of  the  organization  that 
floated  the  sale  of  the  so-called  “baby 
bonds.” 

It  is  generally  understood  here  that 
the  editors’  conference  was  the  idea  of 
the  Chicago  publisher,  who  obtained 
President  Hoover’s  approval  to  the  plan 
to  call  the  group  of  publishers  here  to 
discuss  the  general  economic  situation. 

Publishers  accepting  the  White  House 
call  came  from  various  sections  of  the 
east  and  mid-west.  Walter  Harrison, 
of  the  Oklalwma  City  Oklahoman, 
traveled  farthest  to  attend. 

So  far  as  political  beliefs  were  con¬ 
cerned,  the  make-up  of  the  parley  was 
strictly  along  nonpartisan  lines. 

Those  who  accepted  the  invitation  in 
addition  to  Col.  Knox  and  Mr.  Harri¬ 
son  were: 

Ogden  Reid  and  Howard  Davis,  New 
York  Herald  Tribune;  Roy  Howard, 
New  York  World-Telegram,  and  chair¬ 
man  of  the  board.  Scripps-Howard 
Newspapers;  M.  F.  Hanson.  New 
York  vice-president  of  Paul  Block 
papers;  R.  R.  McCormick,  Chicago 
Tribune;  E.  I.ansing  Ray,  St.  Louis 
Clobe-Denwcrat :  E.  D.  Stair.  De¬ 
troit  Tree  Press:  Elbert  H.  Baker. 
Cleveland  Plain  Dealer:  George  B. 
Longan.  Kansas  City  Star;  Gilltert  X. 
Hitchcock,  Omaha  U'orld-Ilerald ;  J.  E. 
Bidder,  Nerc  Yorker  Staats-Zeitung ; 
Harry  Grant.  Mihcaukee  Journal: 
Harry  P.  Wolfe.  Columbus  (O.) 
Ttvning  Dispatch;  Henry  T.  Claus, 
Poston  Transcript;  Joseph  Medill  Pat¬ 
terson.  New  York  Daily  News;  Carl 
Jones.  Minneapolis  Journal;  F.  E.  Mur¬ 
phy.  Minneapolis  Tribune. 

John  Cowles.  Des  Moines  Register 


and  Tribune;  Frank  P.  Glass,  Mont¬ 
gomery  (Ala.)  Adz'ertiser;  R.  W. 
Bingham,  Louisville  Courier  -  Journal 
and  Times;  Clark  Howell,  Atlanta  Con¬ 
stitution;  R.  B.  Choate,  Boston  Herald; 
Warren  C.  Fairbanks,  Indianapolis 
News;  Maj.  Robert  McLean,  Philadel¬ 
phia  Evening  Bulletin;  Paul  Patterson, 
Baltimore  Sun;  John  Day  Jackson, 
New  Haven  (Conn.)  Register;  J.  D. 
Barnum,  Syracuse  (N.  Y.)  Post-Stand¬ 
ard;  E.  H.  Butler,  Buffalo  News; 
Fleming  Xewbold,  Washington  Evening 
Star;  Ira  E.  Bennett.  Washington  Post ; 
Hulbert  Taft,  Cincinnati  Times-Star; 
Willis  J.  Abbot,  Christian  Science 
Monitor;  Frank  Gannett  of  Rochester, 
N.  Y.,  publisher  of  the  Gannett  papers; 
L.  K.  Nicholson,  New  Orleans  Times- 
Picayune;  Victor  H.  Hanson,  Birming¬ 
ham  Age-Herald ;  Sevellon  Brown. 
Providence  Journal,  and  Charles  A. 
Webb,  Ashez’ille  (X.  C. )  Citizen. 

It  was  understood  that  Adolph  Ochs, 
publisher  of  the  New  York  Times,  had 
been  invited  but  could  not  accept.  Late 
in  the  day  White  House  officials  an¬ 
nounced  that  the  name  of  Ogden  Reid 
of  the  New  York  Herald  Tribune  had 
been  added  to  the  list. 


Reports  from  the  White  House  May 
26  said  that  the  editors  had  unanimously 
expressed  approval  of  the  setting  up  of 
committees  in  large  cities  similar  to 
that  under  the  chairmanship  of  Owen 
D.  Young  in  New  York  with  the  aim  of 
helping  business  activity.  The  Presi¬ 
dent,  it  was  said,  outlined  a  program 
for  “reconstruction  committees”  of  lead¬ 
ing  men.  and  stressed  the  necessity  for 
cooperative  action  in  this  direction  as  a 
remedy  for  ailing  business. 

PRESS  WIRE  TOLLS  EXEMPT 

Senate  Accepts  House  Provision  in 
New  Revenue  Bill 

(Bi/  telegraph  to  Editor  &  Publisher) 
Washington,  D.  C.,  May  26 — The 
Senate  today  voted  to  accept  the  provi¬ 
sion  in  the  new  revenue  bill  as  it  passed 
the  House  exempting  all  newspaper 
telegraph  and  telephone  messages, 
whether  on  leased  wires  or  otherwise, 
from  the  operation  of  the  tax  charged 
to  commercial  firms  and  individuals  for 
the  use  of  those  facilities. 

Since  the  exemption  clause  was  in  the 
bill  as  passed  by  the  House,  it  will 
become  part  of  the  law  in  the  event  the 
bill  is  finally  passed  and  signed,  unless 
the  Senate  sees  fit  to  make  a  further 
change  before  acting  finally. 

The  committee  on  finance  in  the 
Senate  originally  disregarded  the  news¬ 
paper  exemption  paragraph  and  voted 
to  tax  newspaper  messages  and  leased 
wires  at  the  same  rates  charged  to  com¬ 
mercial  firms  and  individuals.  The 
exemption  clause  was  reinserted  by  the 
Senate  before  passing  the  bill. 


PRESS  CLUB  BARBECUE 


Thirty  Yearling  Steers  Consumed  by 
Writers  and  Friends 

d^pecial  to  Editor  &  Publisher) 
Washington,  D.  C.  May  24— More 
than  3,000  members  of  the  National 
Press  Club  and  their  guests,  including 
cabinet  officers,  diplomats.  Congressmen, 
and  other  high  ranking  government  offi¬ 
cials  last  Saturday  attended  what  was 
in  all  probability  the  greatest  feast  in 
the  history  of  the  organization  at 
Chesapeake  Beach,  near  the  capital. 

Thirty  yearling  steers  from  Texas 
were  barbecued.  A  staff  of  Texans 
made  the  trip  here  to  stage  the  feast 
in  honos  of  the  elevation  of  Bascom  X. 
Timmons  as  head  of  the  club  and  the 
appointment  of  James  R.  Beverly, 
to  the  governorship  of  Porto  Rico. 


Robert  Seripps  (left),  son  of  a  famous 
newspaper  publisher  and  now  active  in 
control  of  the  Scripps-Howard  News¬ 
paper  group,  visited  the  Indianapolis 
speedway  to  watch  the  qualifying  for 
the  annual  500-mile  race  to  be  held 
May  30.  He  is  with  Earl  D.  Baker, 
business  manager,  Indianapolis  Times. 


MOVING  HEADQUARTERS 

Publishers’  Assn,  of  New  York  Tak¬ 
ing  New  Offices  in  Sun  Building 

Headquarters  of  the  Publishers’  .-Ksso- 
ciation  of  New  York  City,  after  14 
years  in  the  Pulitzer  building,  were  to 
be  moved  to  the  Xeze  York  Sun  build¬ 
ing,  Saturday,  May  28.  In  addition  to 
the  offices  of  Lester  Jones,  secretary 
of  the  association,  and  B.  T.  Conlon, 
his  assistant,  the  move  will  include  the 
offices  of  Andrew  Ford,  head  of  the 
association’s  free  publicity  bureau,  and 
Major  John  C.  Mansfield,  circulation 
commissioner  for  morning  and  Sunday 
newspapers. 

The  Publishers’  Association  is  the  last 
of  the  old-line  organizations  connected 
with  newspaper  work  to  leave  the  Pulit¬ 
zer  building.  The  move  leaves  only 
the  headquarters  of  a  few  unions,  the 
offices  of  the  Press  Publishing  C]om- 
pany  which  are  being  maintained  until 
the  work  of  disposing  of  old  Nen' 
York  World  equipment  and  clearing  up 
accounts  has  been  completed,  and  the 
headquarters  of  Xezvsdom.  In  former 
days  the  building  housed  such  organ¬ 
izations  as  United  Press,  now  in  the 
Daily  News  Building;  International 
News  Service  and  Universal  Service, 
recently  removed  to  the  Daily  Mirror 
Building;  S.  C.  Beckwith  Special 
Agency,  Gilman.  Xicoll  &  Ruthman, 
special  representatives;  North  .Ameri¬ 
can  Newspaper  .Alliance,  and  the  Bell 
Syndicate.  The  offices  of  Editor  & 
Publisher  were  also  in  the  Pulitzer 
building  for  many  years. 

EDITOR  IS  AUTO  RACER 

Harry  Hunt.  Chicago  Daily  Times 
picture  editor,  has  been  given  a  leave 
of  absence  to  qualify  for  the  Indian¬ 
apolis  5()0-mile  auto  race  on  Memorial 
Day.  Mr.  Hunt,  whose  car  took  fire 
during  the  qualifying  trials  last  year, 
is  driving  a  Stutz  Special  this  season. 
For  the  past  seven  years  he  has  par¬ 
ticipated  in  dirt  track  racing  but  has  yet 
to  drive  in  the  Indianapolis  classic. 

INDIANA  A.  P.  MEETS 

News  service  problems  were  discussed 
by  the  Indiana  Associated  Press  at  its 
annual  spring  meeting  in  Indianapolis 
May  23.  Plans  were  made  to  carry  on 
a  drive  for  a  telephone  rate  discount 
on  long  distance  press  calls.  Speakers 
were  Luther  M.  Feeger,  of  the  Rich- 
mond  Palladiutn,  Rudolph  Horst.  South 
Bend  Tribune,  and  Hilton  U.  Brown. 
Indianapolis  Nezvs. 


RADIO  PREPARES  F 
BUSINESS  UPTURN 


Makers  Have  Invested  $200,000,(Klt 
On  New  Machinery  and  Other 
Items  in  Expectation  of  Future 
Sales  Trend 
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I  t<pecial  to  Editor  &  Publisher)  pv 

Chicago,  May  25. — The  radio 
try  is  betting  $2()0,()()0,0()0  that  .Amer  ^dollar 


,\ssoci 


can  business  will  improve  during  tliL„- 
next  12  months.  J.  (Jlarke  Coit,  (ifcdiose 
cago,  retiring  president  of  the  Ra^Lncmlx 
Manufacturers’  Association,  stated  tlwlt7<ifl.(X 
week  at  the  eighth  annual  conventinEdvert 
and  trade  show  in  Chicago.  : 

“We  take  the  attitude  that  businej 
in  general  is  just  three  years  nearer  i 
return  to  profitable  operation  than  i 
was  at  this  date  in  1929,”  said  Jfc 
Coit.  “There  are  some  16,000,000  rai 
sets  in  operation  in  homes  and  a  grn 
many  of  them  are  obsolete.  We,  then- 
fore.  look  forward  to  a  good  volume « 
replacements.” 
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Referring  to  the  $200,000,000  ijvariou 


stake,  Mr.  Coit  asserted  that  much  oi 
this  money  has  already  been  wagerd 
by  the  manufacturers  in  expenditure 
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quired  for  changes  in  product  and  tl» 
rest  will  be  spent  during  the  next  fti 
months  in  purchase  of  stocks  of  rai 
material,  labor  and  advertising. 

Harold  M.  LaFount,  member  of  tht 
Federal  Radio  Commission,  struck  ai 
optimistic  note  on  the  business  situatxi 
in  his  address  on  Tuesday.  On  tht 
subject  of  television,  he  stated :  “We  art 
not  yet  convinced  that  television  has 
emerged  from  the  laboratory  and  is 
ready  to  matriculate  into  the  mon 
severe  course  of  adult  entertainma 
and  education.” 

“Interest  in  radio  on  the  part  of  tie 
general  public  shows  no  abatement,’ 
declared  Mr.  LaFount.  . 

In  the  absence  of  Harry  A.  Shaw, 
president  of  the  National  Associatki 
of  Broadcasters,  Paul  W.  Morency,  oi 
Station  WTIC,  Hartford,  Conn.,  \ice 
president  of  the  broadcasters,  p^^ 
sented  Mr.  Shaw’s  address  on  “Son*  *' 
Broadcast  Problems.” 

The  common  problem  of  the  radio  in-  ®.  f 
dustry  is  in  obtaining  better  programs, 
he  said,  for  the  public  is  little  in- 
terested  in  the  technical  developments 
of  radios  but  is  vitally  concerned  in 
what  the  programs  have  to  offer. 

Merle  Thorpe,  editor  of  Nation't  *  , 

Business,  referred  to  the  large  govern-  ^ 
ment  overhead.  qj 

“Business  has  a  bleak  future  unless  it  /■ .  ■ 
realizes  that  15  billion  dollars  must  bt 
collected  from  the  people  before  thert 


is  a  nickel  left  for  a  loaf  of  bread  or 
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$50  for  a  radio,”  said  Mr.  Thorpe 
“When  business  realizes  this  it  will  r^ 
lieve  Congress  and  the  state  and  lod 
governments  of  pressure  for  activities 
for  their  particular  interests,  and  de 
mand  as  a  national  policy  that  this  tie 
mendous  overhead  be  cut  without  fen: 

or  failure.”  c  .i  i 

Radio  manufacturers  must  hnd  a  comn 
mon  slogan  and  merchandising  plan  t''!  ..j 

sell  more  radio  sets,  asserted  Fred  DJ 
Williams,  president  of  P.  R.  Mallory  ^ 
Company,  Indianapolis,  who  was  clecttd 
president  of  the  association.  f  “thjj 

No  report  was  given  by  the  adver-| 
tising  committee.  In  his  annual  rei 
port  Mr.  Coit  referred  to  the  assucis* 
tion’s  sales  promotion  activity  durir- 
1931  in  part  as  follows: 

“Every  month,  almost  every  weci> 
articles  promoting  sales  of  radio, 
radio  products,  are  s'ent  not  only  t; 
trade  papers,  but  to  hundreds  of  pronu 
nent  newspapers  by  the  R.M.A.  and  al 
extremely  small  cost  considering  tin 
sales  promotion  and  publicity  derived." 

Other  officers  elected  were :  fif* 
vice-president,  Harry  A.  Beach,  Stron 
berg  Carlson  Telephone  Manufactur* 
ing  Company,  Rochester,  N.  Y. ;  seconil 
vice-president,  Meade  Brunet,  R.C.A" 
Radiotron  Company,  Harrison,  N.  J 
third  vice-president,  Leslie  F.  MuUj 
Muter  Company,  Chicago;  treasiireJ 
E.  N.  Rauland,  Rauland  CorporaticT| 
Chicago 
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.  N.  A.  URGED  TO  STUDY  CIRCULATIONS 


he?tCol.  Knox  Denounces 
Coveras^e  Claims 


^^Lunatic  Fringe”  Built  By  Pre-Dates  At  Cincinnati  Convention — Radio 
Called  Extravagant — Group  Stresses  Economy — Asks  Sales  Tax 


I^IKCINXATI,  May  23 — Leaner  in 
jC  purse  because  of  the  depression  and 


By  WARREN  L.  BASSETT 


week’s  Editor  &  Publisher)  was 

^  Harry  Prudden,  of  Prudden,  King  & 

'udJLeeking  ways  to  make  one  advertising  circulate  and  is  reached  by  pre-dates  “I  want  again  to  acquit  myself  of  any  Prudden,  special  representatives,  New 
VmmKollar  do  the  work  two  did  before,  the  and  ‘bulldogs’  in  an  expensive  race  for  personal  motive  when  1  urge  you  men  to  York.  Addressing  the  circulation  group 
'^Association  of  National  Advertisers  these  remote  readers.  study  circulation  values.  of  the  association  Thursday  afternoon 

whose  proud  claim  once  was  that  its  “However,  the  necessity  for  economy  “If  you  really  want  to  cure  inflated  at  a  closed  session  Mr.  Prudden  also 

members  expended  an  aggregate  of  has  resulted  in  big  cuts  in  the  expendi-  circulations,  study  them.  I  don’t  argue  criticized  the  use  of  premiums  and  expen¬ 
sive  prize  contests. 
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d  tlJ^, 000,000  yearly  in 
■  advertising  met  here 

May  19-21  to  pick 
gonomy  loopholes  in 
all  media  and  con¬ 
sider  the  chiaroscuro 
the  present  indus¬ 
trial  picture. 

In  sessions  closed 
to  reporters  the  ad¬ 
vertisers  voiced  their 
Idissatisfaction  with 
ariuus  practices 
the  newspaper,  mag- 
aaine.  radio  and 
trade  paper  fields ; 
je.\changed  experi¬ 
ences  in  achieving 
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ct  fa|economies ;  discussed 
critically  relations 
with  dealers,  sales¬ 
men;  and  poked  in¬ 
quiringly  into  the 
Tiethtxis  magazines, 
newspapers  and  radio 
stations  use  to 
achieve  their  circu¬ 
lations. 

Officially,  however, 
in  resolutions  adopted 
at  the  closing  session 
Saturday,  the  con¬ 
vention  found  but 
■  three  topics  upon 
I  which  to  speak 
i  openly.  It  went  on 
rKord  favoring  a 
general  sales  tax  as 
a  means  of  balancing 
5^  the  federal  budget ; 
opposed  the  granting 
oi  greater  powers 
of  censorship  over 

advertising  to  any  governmental  body  (a 
thrust  at  the  Walsh  bill  which  gives 
wider  scope  to  the  Federal  Trade  Com¬ 
mission)  and  praised  those  newspapers 
ation’:  magazines  which  editorially  have 

oven-  ***®''*‘®*^  substitution  of  inferior  prod¬ 
ucts  for  nationally  advertised  brands. 

Of  chief  concern  to  the  newspaper 
field  was  the  address  of  Col.  Frank 


Prominent  A.N.A.  members  photographed  at  their  convention  in  Cincinnati  last  week.  Upper  row  (left  to  right)  ;  G.  C. 
Congdon,  Jones  &  Laughlin  Steel  Corp.,  Pittsburgh;  W.  A.  Grove,  Edison  G.  E.  Appliance  Co.,  Chicago;  Turner  Jones, 
Coca  Cola,  Atlanta;  Edward  Caswall,  Climalene,  Canton;  .41et  Thomson,  Sr.,  Champion  Coated  Paper  Co>,  Hamil¬ 
ton,  O.;  Albert  Stein.  .A.  Stein  &  Co.,  Chicago;  Clifton  C.  Andrews,  Willard  Storage  Battery  Co.,  Cleveland;  .Arthur  H. 
Boylan,  Drackett  Chemical  Co.,  Cincinnati.  Bottom  row  (left  to  right)  :  Gates  Ferguson,  Postal  Telegraph,  New  York; 
P.  J.  Kelly,  B.  F.  Goodrich  Co.,  Akron;  President  Lee  H.  Bristol.  Bristol-Myers,  New  York;  George  Vos,  Texaco  Com¬ 
pany,  New  York;  Stuart  Peabody,  Borden  Company,  New  York;  Arthur  Ogle,  Bauer  &  Black,  Chicago;  Walter  Daily, 
(reneral  Electric  Co.,  Refrigeration  Department,  Cleveland. 
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and  How?’’  He  vigorously  attacked 
pre-dates,  multiplicity  of  editions,  pre¬ 
miums  and  contests. 

After  stating  emphatically  that  he  was 
not  going  to  present  a  partisan  view  and 
that  he  was  “not  here  to  sell  the  Chi¬ 
cago  Daily  News,”  Col.  Knox  began  by 
quoting  his  subject  as  printed  in  the 
program,  and  said: 

"I  think  those  last  two  words  signifi¬ 
cant  .  .  .  a)td  how!”  The  convention 
broke  into  laughter. 

“We  have  learned,”  he  continued, 
“that  it  doesn’t  pay  to  indulge  in  over- 
inflation  and  we  are  now  in  the  painful 
process  of  deflation.  Among  the  things 
in  process  of  deflation  is  newspaper 
circulation.  I  have  been  in  this  busi¬ 
ness  all  my  life  and  I  have  always 
Irown  that  there  is  what  I  call  a  ‘luna¬ 
tic  fringe’  of  circulation.  In  one  city 
with  which  I  had  personally  to  deal 
two  evening  newspapers  had  been  en¬ 
gaged  for  several  years  in  highly  ex¬ 
pensive  campaigns  for  circulation  su¬ 
periority.  The  publishers  were  finally 
brought  together  and  shown  how  much 
each  had  spent  and  what  they  had 
to  show  for  it.  It  was  found  that  10,- 
000  readers  were  regular  prospects  for 
these  campaigns  and  switched  from 
paper  to  paper  at  a  cost  to  each  pub¬ 
lisher  of  $S(X),000  a  year. 

“Then  there  is  the  other  form  of 
lunatic  fringe  which  is  beyond  the  terri¬ 
tory  in  which  a  newspaper  may  properly 


tures  formerly  devoted  to  maintaining 
these  practices.  They  were  and  coulcl 
only  have  been  maintained  by  sheer  ex¬ 
penditure  of  money. 

“It  is  idle  to  discuss  who  was  re¬ 
sponsible  for  this  situation.  I  don’t  have 
to  tell  you  that  you  advertisers  and  your 
agencies  are  partly  to  blame.  You  have 
used  the  yardstick  of  size  and  pub¬ 
lishers  have  sought  size  and  charged 
you  for  the  cost.  I  think  we  must 
jointly  bear  the  blame. 

“One  of  the  most  expensive  practices 
in  getting  big  circulations  upon  which 
to  charge  big  rates  is  that  of  a  news¬ 
paper  going  outside  of  its  time  field. 
Morning  newspapers  are  on  the  streets 
before  workers  go  home  at  night,  and 
evening  newspapers  are  out  when  they 
go  to  work  in  the  morning.  I  hope  to 
see  the  day  when  newspapers  return  to 
their  proper  time  fields. 

“Then  there  is  the  waste  involved  in 
too  many  editions  each  day.  Papers  like 
mine  begin  their  editions  at  8  a.m.  and 
conclude  at  6  p.m.  after  the  eighth  or 
ninth  edition.  Inevitably  these  make 
for  duplication.  Early  editions  are  ex¬ 
tremely  expensive.  They  require  early 
composing  room  and  press  crews.  These 
are  the  types  of  expense  editors  and 
publishers  should  get  together  to  elimi¬ 
nate.” 

Col.  Knox  here  reported  that  the 
Chicago  evening  newspapers  had  only 
the  day  before  reached  an  agreement 
not  to  be  on  the  street  before  10  a.m. 
each  morning.  (See  page  30  this  issue.) 

He  next  attacked  premiums  and  con¬ 
tests  saying,  “I  am  hopeful  we  will 
discover  by  grace  of  necessity  that  cir¬ 
culation  of  that  type  is  costly  and  ex¬ 
tremely  unstable.” 

In  telling  the  advertisers  what  they 
could  do  to  “deflate”  circulations  built 
by  these  practices  and  thus  perhaps  ob¬ 
tain  lower  advertising  rates.  Col.  Knox 
said : 


that  a  small  circulation  is  better  than 
a  large  one,  but  I  do  contend  that  it  is 
important  how  circulations  are  obtained. 
You  will  make  progress  if  you  in¬ 
struct  your  space  buyers  to  study  how 
the  circulations  you  use  are  built. 

“In  studying  circulation  values  you 
will  study  very  intangible  things,  things 
such  as  reader  acceptance.  The  only 
method  I  can  suggest  is  intensive  study 
of  rival  mediums  and  their  circulation 
growth.  There  are  two  distinct  types 
of  newspapers.  One  has  a  circulation 
attained  by  steady,  slow  growth.  The 
other  has  spasmodic  growth ;  fast  rises 
and  sudden  drops  in  circulation. 

“I  think  it  can  be  said  that  the  news¬ 
paper  with  slow,  steady  growth  without 
artificial  stimulation  has  greater  reader 
acceptance.  There  is  a  big  field  for 
newspapers  which  use  methods  which 
bring  steady  growth. 

“Another  point  to  study  is  how  well 
a  newspaper  stays  within  its  given  field. 
Find  out  how  large  a  percentage  of  its 
circulation  is  made  up  of  pre-date  or 
early  edition  sales. 

“There  are  only  two  sound  essentials 
for  building  newspaper  circulation:  to 
make  a  good  newspaper  suitable  to  the 
community,  and  circulate  it  in  its 
proper  field. 

“If  I  were  you,  controlling  as  you  do 
the  pursestrings  of  advertising,  I  would 
lighten  the  emphasis  you  have  always 
put  on  size  and  put  more  study  on  how 
circulations  are  obtained.  And  I  should 
like  to  solicit  your  cooperation  to  get 
morning  and  evening  papers  back  to 
their  normal  fields. 

“We  can  restore  the  old  recognition 
of  proper  hours  for  publication  of  eve¬ 
ning  and  morning  newspapers.  By  that 
one  achievement  you  will  have  elimi¬ 
nated  that  great  evil  of  remote  circula¬ 
tion  and  duplication." 

Another  speaker  who  discussed  news¬ 
paper  circulations  (reported  in  last 


“We  believe,”  he 
said,  “that  the  news¬ 
paper  as  an  adver¬ 
tising  medium  can  be 
best  served  if  we 
can  give  advertisers 
the  best  coverage  in 
communities  without 
the  use  of  premiums 
and  other  costly 
methods  that  add  to 
the  expense  of  the 
advertiser  without 
sufficiently  increas¬ 
ing  the  volume  of 
business  to  be  ob¬ 
tained  from  news¬ 
paper  space.” 

Newspaper  reading 
is  such  a  universal 
habit  at  the  present 
time  that  it  is  virtu¬ 
ally  impossible  to 
create  new  readers, 
Mr.  Prudden  said. 
Contests  and  pre¬ 
miums  merely  cause 
readers  to  switch 
from  one  newspaper 
to  another  or  to  take 
an  additional  paper, 
resulting  in  duplica¬ 
tion. 

Magazine  and  radio 
circulations,  too, 
were  discussed,  the 
former  by  John 
Ramsey,  president  of 
John  Ramsey,  Inc., 
md  the  latter  by 
speakers  at  the  spe¬ 
cial  radio  meeting 
Thursday  evening.  Mr.  Ramsey  told 
of  the  key  methods  used  in  building 
magazine  circulations. 

“How  the  Advertiser  Can  Determine 
What  is  Real  Radio  Coverage”  was  the 
topic  of  Edgar  A.  Felix,  radio  con¬ 
sultant  of  Ridgewood,  N.  J.,  who  said 
that  scientific  surveys  have  shown  that 
most  station  coverage  claims  are  ex¬ 
travagant  and  without  foundation.  He 
stated  that  $1()0,()(X),()()0  will  be  spent 
during  the  next  year  for  radio  time  and 
talent  without  any  accurate  criterion  of 
the  coverage  offered  by  the  radio  sta¬ 
tions.  He  pointed  out  that  tabulations 
of  mail  response  to  special  offers  or 
unusual  programs,  whether  individual 
or  accumulated,  give  no  direct  indica¬ 
tion  of  the  reliable  or  regular  coverage 
of  a  station. 

Mr.  Felix  has  been  developing  equip¬ 
ment  over  a  period  of  years  for  meas¬ 
uring  the  signal  strength  delivered  to 
the  listener  so  that  the  coverage  of  sta¬ 
tions  can  be  scientifically  measured  as 
proof  of  what  is  offered  the  advertiser. 
It  is  now  possible,  with  this  special 
field  measuring  equipment  to  make 
coverage  surveys  at  a  fraction  of  their 
former  cost,  the  speaker  said.  The  sur¬ 
veys  so  far  made  “have  proved  that 
most  station  coverage  claims  are  ex¬ 
travagant  and  without  foundation.” 

In  the  course  of  his  address.  Mr. 
Felix  showed  slides  of  field  intensity 
surveys  made  in  the  New  York  area. 
At  least  two  of  the  three  network  key 
stations  fail  to  give  complete  high  level 
coverage  of  the  New  York  Metropoli¬ 
tan  area,  due  largely  to  their  great  dis¬ 
tance  from  its  center.  He  also  showed 
how  the  disparity  in  field  intensity  de¬ 
livered  the  various  boroughs  of  New 
York  City  agreed  with  comprehensive 
surveys  tabulating  the  answers  of  thou¬ 
sands  of  listeners  to  the  question,  “What 
station  do  you  listen  to  most?”  For 
example,  in  that  survey,  WJZ  was  the 
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first  choice  of  44.5  per  cent  of  the 
listeners  in  the  boroughs  of  Richmond 
and  only  of  11.7  per  cent  in  the  Bronx. 

WJZ,  according  to  Mr.  Felix’  measure¬ 
ments,  delivers  exceedingly  high  levels 
in  Richmond  but  is  the  weakest  of  the 
three  key  stations  in  the  Bronx. 

Mr.  Felix  predicted  that  despite  the 
•opposition  of  some  station  managements, 
particularly  those  maintaining  stations 
which  do  not  adequately  serve  the  area 
which  they  claim  to  cover,  advertisers 
will  soon  demand  certified  contour  maps 
showing  signal  strength  in  various 
areas  and  that  stations  will  be  com¬ 
pelled  to  adjust  their  rates  in  accord¬ 
ance  with  the  coverage  shown  by  such 
surveys. 

President  Lee  H.  Bristol,  of  the  Bris¬ 
tol-Myers  Company,  New  York,  in  his 
report  given  Friday  morning  made  it 
•clear  that  the  A.N.A.  as  an  association 
is  distinctly  not  designed  to  advocate 
more  advertising  per  se,  that  the  A.N.A.  (Left  to  right)  Frederick  Dickinson,  Lennen  &  Mitchell  advertising  agency.  New 
is  not  at  war  with  any  one,  and  that  York,  H.  C.  Grimsley,  Vanity  Fair  Silk  Mills,  Reading,  Pa.,  F.  Willis  Munro, 
^onomy  in  all  things  great  and  small  Hupp  Motor  Car  Corporation,  Detroit,  and  Harry  Prudden,  Prudden,  King  & 
is  the  watchword  of  the  membership.  Prudden,  special  representatives.  New  Y’ork,  photographed  at  A.N.A.  convention. 

On  these  points  he  said:  ,  ,  ,  . 

“We  do  not  believe  that  advertising  who  are  spending  our  money  and  Lord  remain  more  or  less  at  a  standstill, 
is  a  secret  art,  a  black  magic  which  if  knows  we  have  little  enough  of  it  to  “How  Advertising  Can  Sell  Goods 


Tised  more  and  more  and  more  will  in-  spend  without  wasting  it  through  care-  in  the  Present  Market”  was  the  topic 


•evitably  result  in  greater  profit.  We  lessness. 


recognize  advertising  as  a  tool  of  sell-  '  Let  me  then  extend  the  right  hand  of  dise  manager  of  Mabley  &  Carew,  large 


ing  and  it  must  be  a  tool  of  profitable  friendship  to  our  guests,  to  those  adver-  Cincinnati  department  store. 


make  us  more  intelligent  in  the  use  of  ward  a  definite  objective. 


this  tremendous  selling  tool,  for  do  not  >  ^n^  ynn  ne^  us.  We  are  here 


mistake  me,  I  firmly  believe  that  ad-  today  but  we  shall  be  gone  tomorrow  if 


vertising  is  a  powerful  motivating  force,  we  ^f.^oot  make  a  profit  and  so,  inci- 
but,  like  all  powerful  forces  it  must  be  dentally,  shall  you.  Believe  me  by  help- 


carkully  directed  or  it  will  destroy  the  us,  you  can  materially  help  your- 

very  business  that  it  is  designed  to  help,  selves.  . 

More  profitable  sales  can  be  made  if  ^o  less  than  six  speakers  analyzed 


Ave  use  just  the  right  amount  of  adver-  various  aspects  of  present  business  con-  She  particularly  stressed  the  neces- 
tirinir  in  iust  the  rieht  olaces  If  a  ditions  for  the  convention.  sity  of  a  definite  plan,  well-promoted 

greafer  amount  is  nlidtA,  use  it,  but  Merryle  Stanley  Ruckeyser,  financial  over  a  long  period,  and  that  the  pri^uct 
use  it  intellieentlv  writer  for  the  Hearst  newspapers,  whose  advertised  must  in  all  particulars  fully 

“Our  studies  on  radio  do  not  mean  speech  was  reported  in  last  week’s  Edi-  equal  the  claims  made  for  it  in  adver- 
•either  that  we  are  antagonistic  to  or 


that  we  particularly  favbr  this  adver-  f.nd  enhghtened  leadership,  more  scien- 
What  we  are  endeavor-  “he  and  farsighted  management  of  busi 


ar^ ^the  True^^f act^ln'^the  uess,  and  a  definite  Congressional  pro-  dletown,  O.,  asked  for  a  modification 
^  .  ..  t  orram  ot  the  anti-trust  laws  as  an  aid  tn  hiisi- 


tising  copy. 

Charles  R.  Hook,  president  of  the 
American  Rolling  Mill  Company,  Mid- 


lllK  lU  llliu  VUl  rtic  tilt  ti  tit  ***  ^  t  • 

case,  and  honest  facts  are  worth  as  much  K^m  for  economic  recovery 


ot  the  anti-trust  laws  as  an  aid  to  busi- 


■tnV  seller  as  Stockton  Buzby,  vice-president  in  ness  recovery  in  his  address  “How  A 

^he^^Hav  !lf  the  Vaidtv’  radio  oroeram  charge  of  sales,  Procter  &  Gamble  Com-  Modifying  of  Government  Restrictions 
ias  tnLft  iL^h  Ler  existed  Bm  P^uy.  Cincinnati,  spoke  on  “Sales  Plan-  On  Business  Laws  Would  Help  to  Re- 
has  gone  if,  indeed,  it  ever  existed  But  •  ^  Prevents  Fartorv  Shutdown  ’’  store  Profitable  Marketing.” 


ve  need  to  know  more  about  the  medium  Shutdown. 


WC  IICCU  lU  MIUW  IIIV.11^  liiv  ,  •!.  J  1.  L  • 

to  know  whether  our  dollars  spent  He  described  how  his  own  company 


store  Profitable  Marketing.” 

“No  one  today  would  be  willing  to 
condone  a  monopoly  of  any  sort,”  he 


th»~  n  will  hrin^  hark  adeouate  nrofit  evolved  a  plan  for  determining  the  ex-  condone  a  monopoly  of  any  sort,  he 
“Aeair^  the  case^  product  manufac-  said,  “but  I  do  beheve.the  public  is  not 

Again,  in  the  case  oi  our  circuiaiion  ,  j  ,  ,  . ,  ^  oooosed  to  consolidations  which  ulti- 


Again,  in  tne  case  oi  our  circuiaiiu  ^jown  a  basic  annual  opposed  to  consolidations  which  ulti- 

a  O,  48  weak.’ 

trrrsts  as  well  as  ours  to  reolace  guess-  employment  each  year.  Sales  and  pro-  ana  aistriDution. 

work  with  Actual  datl  Only  S  so  carefully  He  suggested  that  a  small  j^rcenta^ 


ran  thrv  rh'minatp  ruinous  com-  ‘he  20th  of  each  month  and  variations  of  major  advertising  appropriations  be 
^  ^InTnd  unfair  uiar  fr/  in  demand  are  then  taken  care  of.  The  -set  aside  to  create  a  fund  to  advertise 

petiUon  and  p  .  .  plan  has  been  in  operation  since  1922  “the  unfair  workings  of  the  anti-trust 

Despite  sor^  fs  no7at  wl?  ^nd  the  firm  feels  that  it  has  solved  laws”  and  to  exert  constant  pressure 

the  contrary,  u^Aips— we  employment  fluctuations.  In  subnormal  on  Congress  to  have  them  changed, 

with  any  one.  We  have  months  the  sales  department  puts  on  Harry  Tipper,  business  consultant, 

^e  not  ^  p  .u  special  drives  to  balance  the  stocks,  if  ^'ew  York,  and  former  head  of  General 

f  npr  S  Lv  adlertis  n^  n^ssary.  Advertising  effort  is  co-  Motors  Export  Corporation,  was  the 

^  that  the  owner  of  any  advert  s  g  ordinated  with  production  and  sales.  It  >ast  speaker  of  the  convention.  He 

inedium  is  aA  Ae  ‘’a®  been  found  that  advertised  products  advocated  a  new  view  of  the  distribu- 

running  his  particidar  busin«s  «  ^  normally  month  in  and  tion  problem  in  which  the  consumer  is 

so  pleases.  But  it  must  “e  month  out  than  unadvertised  brands.  considered  first  rather  than  the  pro- 


ten  that  ^  “Our  scheduled  production  plan  has  ^acer.  ...  , 

1°  through  a  very  trying  period  for  ,,  ? 


is  a  fact-finding  body.  Its  representa-  <iV  S  ^Id  “but  bad  balance  beVween  &ibution  of 

lion  of  the  we  h^e  no  cause  to  regret  that  we  at-  Purchasing  power  and  supply  of  prod- 

is  always  '‘s  pnme  motive  but  ‘hat  rep  ^  ^as  been  »cts.  he  said.  Because  the  excess  ca- 

resentation  does  “®t  mean  the  lining  up  jqq  pacity  of  pr^uction  must  be  disposed 


of  troops  as  if  an  enemy  were  at  hand. 
“You  may  have  notic^,  those  of  you 


pacity  of  production  must  be  disposed 


who  are  s^riy  -P-^  -- 


tory  workingmen  who  were  entitled  to  ‘he  distribution  problem  is  coIIk- 


costs  are  being  cut  to  the  bone.  We  are 


•soldering  up  all  die  holes  in  MSofs  SarcKr^Sn”^^^  act  of  “the  meeting 

S"int9'^  aK29.;X  of  us  ber?ofThf 

were  wont  to  regard  as  a  depression  is  man-made,  and  die  Ruests.  the  latter  representing  advertis- 

ous  disintcrestedn«^  H  mg  agencies  newspapers,  magazines, 

perhaps  bu  °f  nrS^  ''>■»  ^^^t  until  we  can  develop  some-  P“^’'‘'^hons.  radio,  outd^r  inter- 

studying  Not  onlv  ^uch  thing  which  will  penetrate  the  ossified  ests.  and  representatives  of  firms  not 

t,ur  adverti^ments.  Not  only  suc^^  V  n, embers  of  the  A.N.A. 


tive  per  se,  and  must  be  approached  by 
business  men  from  that  angle. 

Adoption  of  resolutions  was  the  last 


A.N.A.  RESOLUTIONS 


Following  are  the  resoluti-; 
passed  by  the  Association  of  k! 


JL  passed  by  the  Association  of 
tional  Advertisers  last  week: 


“Sales  and  General  Tax  :  Whei^ 
the  Association  of  National  Advertiie 
firmly  believes  that  a  reduction  in  | 
expense  of  government  and  a  balamg 
budget  is  absolutely  necessary  to  rest#, 
the  confidence  of  business,  and 
“Whereas,  the  Association  belio, 
that  this  restoration  of  business  co^ 
dence  is  fundamentally  essential  to  r#. 
tify  unemployment  and  distress  aroo* 
the  people  of  the  United  States,  aniP 


“Whereas,  the  Association  deplaj  5** 
the  inequalities  in  certain  propojg  to 
taxation  measures  in  that  they  are  * 
fair  and  discriminatory,  therefore  bti  ' 
“Resolved,  that  the  Association  ^ 
pectfully  but  unequivocally  urge 
Seventy-second  Congress  of  the  Unite 
States  to  bend  every  effort  to  ret, 
governmental  expenditure,  and  be  t 
further 


How  Advertising  Can  Sell  Goods 


of  Mrs.  Dorothy  B.  Walsh,  merchan- 


•selling.  tising  agents  who  are  working  hard  for  She  gave  six  points  which  today’s 

“What  we  are  interested  in  and  what  aa*"  success,  to  those  publishers  whose  advertising  must  have  to  sell  goods, 
our  research  h  designed  to  further,  is  honest  efforts  are  helping  us  sell  goods  They  are: 

to  make  advertising  more  efficient,  to  ^ho  have  other  mediums  Advertising  must  be  sustained  to- 


1.  Advertising  must  be  sustained  to- 


“2.  It  must  be  definite,  and  accurate. 
“3.  It  must  be  dramatic. 

“4.  It  must  be  confidently  courageous. 
“5.  It  must  keep  everlasting  at  it. 

“6.  It  must  be  co-ordinated.” 


“Resolved,  that  the  .Association  hetife 
declares  itself  as  being  in  favor  oil 
general  sales  tax,  and  be  it  further  ^  yi 
solved  that  a  copy  of  this  resolution  fe  and 
forwarded  to  the  Honorable  Charles  I  for 
Crisp,  chairman  of  the  Committee  n  shov 
Ways  and  Means  of  the  House  of  ham 
resentatives,  and  a  copy  to  the  Honor-  hole 
able  Reed  Smoot,  chairman  of  ti«  ^  glow 
Committee  on  Finance  of  the  U.  S '  niilli 
Senate,  and  be  it  further  'new: 

“Resolved,  that  each  member  of  ti»j  spor 
Association  be  requested  to  send  int]  long 
yidual  letters  to  his  own  representatire 
in  Congress  a  copy  of  this  resolution’ 
“Advertising  Censorship  :  W hekeas, 
certain  legislation  has  been  prepared  a  '’“I'l 
the  72nd  Congress  which  would  extend 
the  right  of  governmental  bodies  toj 
cover  the  censorship  of  advertising,  and  f 
“Whereas,  the  Association  of  NVl-^y 
tional  Advertisers  as  an  organizatiot !  ^hn 
whose  purpose  is  for  ‘greater  effectivt  jj 


ness  and  economy  in  advertising,  selling 
and  distribution,’  objects  to  the  censor-  hjj 
ship  of  advertising  copy  in  newspapers, 
magazines  and  other  advertising  media 
by  government  officials  on  the  groiods  jQyg 
that  federal,  state,  and  local  legislation 
now  exists  which,  if  enforced,  will  aifc-  ,, 


quately  take  care  of  any  needed  censor- 


ship,  and  jrt  tl 

“Whereas,  the  Association  objects  to  $15 
proposals  for  government  censorshif  dowr 
because  such  proposals  would  vest  ai  citize 
most  unlimited  power  in  a  few  men  and  of  tf 
would  set  up  a  dictatorship  on  advertis-  clink 
ing  that  would  inevitably  lead  to  unin-  It 
tentional  though  costly  acts  of  injustice  open 
and  unfairness,  and  licity 

“Whereas,  we  believe  such  legisla- 
tion  would  immeasurably  retard  adver-  a: 
tising  which  would  mean  that  in  a  short  ^ 
pericxl  of  time  it  would  reduce  the  sta- 
bility  of  business  and  thus  be  distinctly 
against  the  public  interest,  and  I 

“Whereas,  government  censorship  l,  . 

_  _j _ _ _ 1J  J? _ ! _ HC  KI 


over  advertising  would  discriminate 


things  as  engraving  and  typography  are  "”aas  wn.cn  nave  o^ome  ai- 

relrefving  our  attention  but  we  are  dig-  rj«®t  impregnable  to  the  assault  of  new 


eing  a  bit  into  details  such  as  tooling,  j  •  at  a  later  date. 

1  u.i  I  found  that  there  is  a 


The  date  and  place  of  the  annual 
convention  in  the  fall  will  be  announced 


etching,  etc.,  items  of  $50  here.  $20  we  nave  i^ouna  mat  tnere  is  a 

JhSrind  $100  there  which  amount  up  far  Tfw  products  and  new  ways 

I!*®  .vi,L„  ♦r.taic  ~.r  vear.  We  are  “A  ^oing  business,  he  said,  but  our 


trastonishing  totals  per  year.  We  are  “L  ousiness,  ne  saia  out  our 

to  asionis  B  1  z  thinking  processes  are  mired  in  well- 


very  frankly  scrutinizing  our  agencies, 
not  in  an  unfriendly  spirit  but  help- 


worn  ruts,  and  until  the  pressure  of  cir 


NEVIN  NAMED  EDITOR 

Henry  N.  Nevin,  son  of  the  late 
James  Nevin.  editor  of  the  Atlanta 


f ffilv’"for  after  all,  they  arc  the  ones  cumstanccs  can  force  us  to  look  at  Geargian,  was  recently  appointed  edi- 
luiiy,  lur,  ‘  J  conditions  from  a  new  viewpoint,  we  will  tor  of  the  Dalton  (Ga.)  Ctttsen. 


against  businesses  which  rely  solely  on 
advertising  as  their  selling  tool,  while  •  ^ 

competitors  of  such  businesses  may  be  jjg 
using  salesmen  or  other  selling  forces 
not  subject  to  government  censorship,  ‘ 

and  Srt 

“Whereas,  there  has  already  b«o  conce 
set  up  a  joint  review  committee  by  tto  fore, 
Association  and  the  American  Assow- 
tion  of  Advertising  Agencies,  which.  lengt 
after  much  time  and  thought  has  sport 
evolved  an  advertising  copy  code,  there-  telegi 
fore  be  it  <  Ihe  f 

“Resolved,  that  the  Association  of  Gard( 
National  Advertisers  does  declare  itself  Jac 
as  unalterably  opposed  to  any  movemCTt;  «sks 
which  would  increase  the  censorial'  Mr.  I 
powers  of  governmental  bodies  over  mg  ti 
advertising." 

“Campaigns  Against  Substitution: 
Whereas,  the  present  period  of  n;jj'  ' 
adjustment  has  intensified  the  waveotj|^ 
substitution  for  nationally-known 
demanded  products  in  stores  of  all  5, 

leading  in  many  cases  to  Insidious  Msund: 
slanderous  attacks  upon  such 

(Continued  on  page  37)  • 
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JIBES,  NOT  CHEERS,  GREET  TITLE  BOUT 

Square  Garden  Sees  Old  Time  Newspaper  Hoopla  Replaced  by  Strong  Criticism  of 
Sharkey-Schmeling  Match  as  Sports  Writers  Decide  Public  Won’t  Get  Money’s  Worth 
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That  group  of  professional  sports 
proniotors  known  collectively  as 
jjadison  Square  Garden  seem  to  be 
due  for  a  bad  case  of  the  jitters.  Things 
aren’t  what  they  used  to  be.  The  old 
order  changeth.  In  other  words,  the 
acres  of  prize-fight  ballyhoo  to  which 
these  gentlemen  have  been  accustomed 
are  fading  faster  than  the  profits  of 
lenlor.?  yesteryear.  Here  they  are  getting  ready 
r  ^'4  ,0  stage  a  bout  of  fisticuffs  between 
arp  '  Max  Schmeling  and  Jack  Sharkey, 
come  June  21st,  for  the  somewhat 
ephemeral  world’s  heavyweight  cham¬ 
pionship,  and  they  can’t  even  lure  a 
sports  writer  into  either  training  camp. 
The  daily  footage  of  “hooey”  from  the 
public  relations  lads  tumbles  unconsid¬ 
ered  into  yawning  wastebaskets.  The 
sports  scribes  are  not  merely  uninter- 
estwl;  they’re  being  downright  mean. 

The  Garden  had  a  tiff  with  the  local 
ball  park  managements  just  recently 
and  decided  to  build  a  gigantic  stadium 
for  the  conduct  of  its  summer  boxing 
shows.  A  vast  crew  of  diggers  and 
hammerers  was  put  to  work;  a  large 
hole  was  dug  at  Woodside,  L.  I.,  and 
glowing  notices  about  the  proposed  half¬ 
million  dollar  stadium  were  sent  to  the 
newspapers.  And  what  happened?  The 
sports  editors  squinted  one  eye,  took  a 
long  look  at  the  Garden’s  new  pet  and 
said:  “That  ain't  no  half-million  joh. 
Why,  if  they  paid  a  hundred  thousand 
they  got  stuck.”  Just  like  that.  Just 
plain  aggressive  disinterest. 

This  campaign  of  debunking  the 
Garden’s  latest  fight  is  being  vvaged  by 
Xew  York  sports  columnists  in  a  big 
..  vray.  They  spare  no  effort  in  remind- 
.  V  ing  the  public  that  the  last  Sharkey- 
nizatM !  Schmeling  match,  two  years  ago,  ended 
in  the  fourth  round  with  a  foul ;  that 
sellin  ,),(  world’s  heavyweight  championship 
censor-  hjs  ^en  put  through  some  queer  con- 
spapett  tortions  by  those  who  hope  to  profit 
'  uierfa  thereby:  and,  finally,  that  the  price 
grou^  sought  by  the  Garden  for  the  forth- 
[islatiot  coming  show — $23  for  a  ringside  seat — 
dll  ade  jj  {ygn  too  high  for  the  millionaires 
censor-  these  days.  Therefore,  say  the  scribes, 
let  the  Garden  cut  the  ante  to  about  a 
ijectsto  $15  top  with  proportionate  reductions 
isorship  down  the  line,  so  the  less  influential 
vest  al-  citizenry  can  get  within  seeing  distance 
nen  and  of  the  scrap,  and  maybe  the  coins  will 
dvertis-  clink  more  merrily  in  the  box  office. 

:o  unin-  It  isn’t  that  the  Garden  has  failed  to 
njustict  open  all  the  stops  in  its  booming  pub¬ 
licity  organ.  Ned  Brown,  formerly  of 
legisla-  **’*  york  World,  has  been  hired 
I  advcf.  to  disseminate  news  about  Schmeling, 
a  short  Farrell,  recently  with  the 

the  sta-  York  Daily  Nezvs,  has  become 
istinctlj  smanuensis  for  Sharkey.  Mr.  Brown 
has  gone  so  far  as  to  send  a  personal 
■  •  note  to  sports  editors  to  the  effect  that 
he  knows  times  are  hard  and  that  news- 
M  m  ‘U'e  cutting  down  wire  tolls,  and 

I  therefore  he  has  refrained  from  send- 
’  ''  jl!  ing  out  any  fakes,  and  he  wishes  the 
may  k  would  help  him  make  a  showing 
’  by  using  some  of  his  stuff.  Mr.  Brown 
sorsnip  jjjj  upset  tradition  by  querying 
sports  desks,  prepaid,  on  their  desires 
ly  beo  concerning  week-end  stories.  Hereto- 
by  tto  fore,  in  the  days  leading  up  to  a  big 
\sso«-  fight  the  Garden  has  been  wont  to  send 
which,  lengthy  wire  stories  collect.  If  the 
ht  has  sports  desk  looked  closely  at  such  a 
;,  there  telegram  and  objected  when  it  was  seen 
the  paper  was  being  made  to  pay,  the 
tion  of  Garden  would  pay  the  tolls, 
re  itself  Jack  Farrell,  too,  keeps  the  sports 
jvement  <lesks  well  supplied  with  tidings  about 
ensoriali  Mr.  Sharkey,  who,  by  the  way,  is  prov- 
;s  over  ing  to  be  a  sore  thumb  to  the  Garden 
from  a  publicity  standpoint. 
ri’Tios:  Kaplan,  of  the  New  York  Daily 

of  re- 1  went  to  the  Lithuanian’s  train¬ 

ing  camp  at  Orangeburg,  N.  Y.,  recently, 
hearing  gifts  in  the  form  of  an  assign- 
nient  to  photograph  the  fighter  doing 
his  stuff  for  a  full  color  layout  in  the 
Sunday  magazine.  Sharkey  became 
highly  emotional  and  refused  to  pose. 
Mr.  Kaplan,  resenting  the  treatment. 


By  JOHN 

packed  up  and  left  the  camp  in  high 
dudgeon. 

Shortly  after  this  incident  a  group  of 
photographers  went  to  Orangeburg  to 
glorify  Sharkey,  but  the  hero  had  gone 
to  Boston  for  the  week-end.  But,  in 
conversations  with  sports  writers,  we 
learned  that  Mr.  Sharkey’s  attitude  is 
brought  on  by  the  fact  that  he  only- 
gets  10  per  cent  of  the  gate  this  time. 
He  has  decided,  the  scribes  say,  not  to 
waste  time  performing  for  the  benefit 
of  his  employers. 

One  of  Sharkey’s  most  public  refusals 
to  perform  occurred  on  the  site  of  the 
Garden’s  new  arena  in  Woodside.  The 
Garden,  through  an  accredited  represen¬ 
tative,  asked  him  to  say  a  few  gracious 
words  anent  the  marvelous  project. 

“It’s  terrible,”  said  Mr.  Sharkey  in 
the  hearing  of  all  and  sundry.  “It 
don’t  look  like  it’ll  ever  be  finished  in 
time  for  the  fight.” 

Another  entangling  factor  in  the  hos¬ 
tilities  between  the  Garden  and  the 
sports  w-riters  is  the  high  and  mighty 
attitude  of  Jimmy  Johnstone,  ertswhile 
free-lance  promoter  and  now  match¬ 
maker  for  the  Garden.  Mr.  Johnstone, 
the  sports  writers  say,  uses  methods  of 
dealing  with  them  which,  to  say  the 
least  are  rather  high-handed.  He  has 
been  accused  of  writing  stories  for 
their  edification  which  miss  the  point 
of  accuracy  and  he  gets  his  fur  up 
when  the  boys  criticize  any  of  his 
doings.  Just  recently  he  barred  Dan 
Parker,  Daily  Mirror  sports  editor,  from 


F.  ROCHE 

the  Garden,  because  Dan  had  inferred 
that  a  certain  little  stunt  of  his  was  not 
in  the  best  of  taste.  Mr.  Johnstone  had 
announced  a  fight  at  a  $5  top,  and  tick¬ 
ets  were  already  being  sold,  when  one 
of  the  fighters  developed  a  minor  ail¬ 
ment,  which  caused  the  contest  to  be 
postponed.  When  tickets  were  put  on 
sale  for  the  new  date,  it  was  noticed 
that  the  top  price  was  $8.  Mr.  Parker 
called  attention  to  this. 

Joe  Williams,  sports  editor  of  the 
Nezo  York  World-Teleyram,  explained 
the  situation  in  the  following  manner ; 

“When  Sharkey  and  Schmeling  first 
fought  they  drew  an  $800,000  gate  and 
the  fight  was  a  fiasco.  It  was  to  go  15 
rounds  for  the  championship,  but  it 
ended  in  the  fourth  on  a  foul.  The 
fans  didn’t  get  a  run  for  their  money. 

“In  the  days  when  so  many  fights 
were  ending  in  fouls,  it  was  my  con¬ 
tention  that  something  ought  to  be  done 
to  curb  foul  fighters.  In  the  World- 
Telegram  I  suggested  hitting  these  boys 
where  it  hurts  most — in  their  pocket- 
books.  For  instance:  if  a  fighter  fouls 
his  opponent  he  should  be  paid  only 
for  the  number  of  rounds  he  has  fought. 
If  it’s  a  10-round  bout  and  the  foul 
occurs  in  the  fifth,  he  only  gets  half 
of  his  share.  The  Boxing  Commission 
adopted  this  rule  and  then  the  promoters 
secretly  dropped  it  and  allowed  fighters 
to  continue  committing  fouls  and  col¬ 
lect  their  full  share  of  the  gate. 

“Now,  two  years  after  the  Sharkey- 
Schmeling  fiasco,  the  Garden  is  bring- 


COL.  McCORMICK  TELLS  OF  ATTEMPTS 
TO  SHACKLE  PRESS  FREEDOM 
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The  newspaper  as  a  fighting  insti¬ 
tution,  jealous  of  any  attempts  to 
curb  its  freedom,  was  pictured  by  Col. 
Robert  R.  McCormick,  publisher  of  the 
Chicago  Tribune,  speaking  under  the 
auspices  of  the  Don  R.  Mellett  memorial 
lectureship  at  the  University  of  Iowa, 
Iowa  City,  May  20.  Approximately  500 
persons  heard  the  address. 

Col.  McCormick  said  attempts  to  cur¬ 
tail  freedom  of  the  press  in  this  coun¬ 
try  are  continuing,  150  years  after  the 
principle  of  a  free  press  was  adopted. 
He  pointed  out  that  from  the  beginning 
the  American  press  has  had  an  advan¬ 
tage  over  its  European  predecessors,  in¬ 
asmuch  as  it  has  always  been  a  part  of 
the  social  system.  “The  press  here,” 
he  maintain^,  “has  not  risen  from  be¬ 
low  and  is  not  a  part  of  something 
which  went  before,  as  it  was  in  England 
and  France.” 

He  asserted  the  printing  press  went 
along  with  the  first  church  and  school 
when  the  territory  west  of  the  Alle¬ 
ghenies  was  settled. 

“At  that  time,”  he  continued,  “the 
government  >vas  one  of  few  officials, 
and  there  was  no  ruling  class.  It  is 
hard  to  say  whether  the  new  govern¬ 
ing  class  is  not  finding  the  same  im¬ 
patience  with  the  newspaper  that  the 
feudal  monarchs  found.”  He  ques¬ 
tioned  also  whether  the  movement 
during  the  last  decade  to  restrict  the 
power  of  the  press  is  not  an  attempt 
to  “officialize”  government. 

To  substantiate  his  contention  that 
definite  attempts  are  being  made  to 
shackle  the  American  newspapers.  Col. 
McCormick  cited  the  case  in  which  an 
ineffectual  effort  was  made  to  maintain 
a  suit  against  the  Chicago  Tribune  for 
criticism  of  public  officials.  He  cited 
what  he  termed  a  second  case  in  which 
a  Cleveland  judge  imprisoned  a  news¬ 
paperman  for  criticizing  him.  In  both 
cases,  he  pointed  out,  the  courts  over¬ 
ruled  the  attempts. 

A  third  instance  recalled  by  Col. 
McCormick  was  in  Minnesota,  where 
an  injunction  was  granted  to  stop  the 
publication  of  a  newspaper.  Here  the 
state  Supreme  Court  upheld  the  action. 


but  the  United  States  Supreme  Court 
overruled  it  by  a  vote  of  five  to  four. 

In  comparing  the  newspaper  of  the 
United  States  to  that  of  England  and 
France,  Col.  McCormick  declared  that 
the  newspaper  here  is  not  the  mouth¬ 
piece  of  any  clique.  “The  widely 
known  but  seldom  read  London  Times” 
was  cited  as  an  example  of  a  paper 
“which  has  always  been  published  by 
and  for  a  class.” 

Despite  contrasts,  however,  the  Trib¬ 
une  editor  saw  one  common  bond  be¬ 
tween  the  free  newspaper  of  America 
and  earliest  censored  papers  of  Europe. 
“Newspapers  from  the  beginning,”  he 
maintained,  “gave  strength  to  insurrec¬ 
tionary  forces  against  the  existing 
regime.  It  is  not  the  man  in  power 
who  wants  to  cry  out,”  he  continued, 
“but  the  man  who  is  on  the  opposite 
side.  Hence  one  of  the  greatest  powers 
of  the  press  is  in  opposition.” 

He  maintained  that  schools  of  jour¬ 
nalism  in  the  United  States  had  led 
to  establishing  journalism  as  a  profes¬ 
sion  with  a  code  of  ethics.  The  news¬ 
paperman’s  ideal  is  to  become  the  best 
man  in  his  field,  “and  by  our  standards 
that  ideal  is  reached  only  by  giving  the 
news  accurately,”  he  declared. 

The  Mellett  lectures  were  instituted 
in  19^  to  perpetuate  the  name  of  Don 
R.  Mellett,  former  editor  of  the  Canton 
(O.)  Daily  News,  who  was  assassinated 
after  his  paper  had  crusaded  vigorously 
against  local  political  corruption.  The 
fund  for  the  lectures  was  raised  after  a 
letter  appeared  in  Editor  &  Publisher 
suggesting  it.  Many  contributions  were 
received  from  newspapermen  and  the 
remainder  of  the  fund,  $2,650,  was  sub¬ 
scribed  by  Col.  McCormick.  The  fund 
stands  at  $5,706  at  present.  Col. 
McCormick  is  also  the  chairman  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation’s  press  freedom  committee. 

The  first  lecture  was  given  by  Marlen 
E.  Pew,  editor  of  Editor  &  Publisher, 
at  the  University  of  Missouri,  Colum¬ 
bia,  in  1929.  Last  year  the  address  was 
given  by  Burges  Johnson,  former  editor 
of  Judge,  at  the  Medill  school  of  jour¬ 
nalism,  Northwestern  University. 


ing  back  the  same  fight  at  a  $23  top, 
a  higher  price  than  is  charged  for  any 
sports  event,  and  no  guarantee  is  given 
that  it  will  not  end  again  in  a  foul. 

“So  far  as  I  know  there  has  been  no 
agreement  among  sports  writers  to  cut 
out  the  ballyhoo  on  this  fight.  The 
boys  have  just  decided  that  it  isn’t 
worth  the  price  and  there’s  no  use  kid¬ 
ding  the  public  about  it. 

“The  World-Telegram’s  position  is 
that  we  are  not  opposed  to  ballyhooing 
a  legitimate  sports  event  which  we 
know  is  going  to  prove  interesting  and 
exciting  to  the  public,  whether  it  is 
professional  or  amateur.  The  people 
are_  entitled  to  know  about  an  event  in 
which  they  are  going  to  be  interested 
and  which  promises  them  a  square  deal.” 

Paul  Gallico,  sports  editor  of  the 
Nezo  York  Daily  Nezvs,  writing  his 
column  from  Chicago  last  week,  took 
the  forthcoming  fight  down  the  line 
for  the  ridiculous  prices  asked  for 
tickets. 

“The  problems  facing  the  vendors 
and  promoters  of  sports  amusement,” 
he  wrote,  “become  more  acute  every 
day  and  I  should  say  that  the  position 
of  Madison  Square  Garden,  with  its 
$23  prize  fight,  is  far  from  enviable. 
Out  here  in  the  Middle  West,  the  edi¬ 
tors  and  sports  editors  feel  the  way  we 
do  back  in  New  York  and  even  more 
so  because  the  distress  is  more  acute  and 
apparent  than  in  our  town.  The  atti¬ 
tude,  in  brief,  is  that  to  give  unusual 
support  and  ballyhoo  to  a  luxury  ven¬ 
ture  of  the  nature  of  a  heavyweight 
prize  fight,  to  e.xcite  and  tantalize 
people  to  the  point  where  they  will 
spend  large  sums  for  tickets,  whether 
they  have  it  or  not,  at  a  time  like  this, 
cannot  in  the  long  run  make  friends 
for  a  newspaper.  Aside  from  the  utter 
immorality  of  squandering  $23  on  one 
seat  for  something  as  useless  and  un- 
constructive  as  a  fight,  the  public  can 
no  longer  afford  to  gamble  on  its  enter¬ 
tainment.  There  is  no  ‘money-back-if- 
it’s-a-poor-fight’  clause  on  the  Garden 
tickets.” 

Westbrook  Pegler,  sports  columnist 
for  the  Chicago  Tribune  Syndicate, 
always  outspoken  where  the  Garden  is 
concerned,  in  a  recent  column  cast 
doubts  upon  Sharkey’s  right  to  fight  for 
the  title  and  discussed  the  general 
doubtful  quality  of  the  match. 

As  far  as  the  newspapers  are  con¬ 
cerned  they  are  not  going  to  get  caught 
in  the  Garden’s  net  as  they  have  done 
on  other  occasions,  Mr.  Williams  be¬ 
lieves,  and.  in  a  recent  column  he  wrote 
of  the  matter  thusly: 

“Here  these  two  young  men  have 
been  working  their  very  hearts  out 
for  more  than  a  week,  snorting  and 
sweating  under  a  beautiful  May  sun, 
and  not  one  newspaper  correspondent 
has  moved  into  either  camp  to  jot  down 
the  enthralling  developments  of  the  day. 

“i  suppose  the  newspapers  remember 
that  the  last  time  Mr.  Sharkey  and 
the  young  herr  met  they  perpetrated  a 
huge  fiasco  and  exited  laughingly  to 
divide  $750,000  of  the  public’s  dough 
between  them.  The  newspapers  were 
wholly  responsible  for  that  $750,000 
being  in  the  box  office.  They  were 
re.sponsible  to  the  extent  that  they  en¬ 
couraged  attendance — as  they  encourage 
attendance  to  an  event  which  promises 
to  be  worth  while  and  of  great  public 
interest. 

“In  a  sense  they  shared  with  the 
fighters  the  blame  for  the  general  dis¬ 
satisfaction  that  followed,  when  an  ad¬ 
vertised  fifteen-round  fight  for  the  cham¬ 
pionship  of  the  world  ended  in  the 
fourth  round  with  one  of  the  men  on 
the  floor  crying  foul.  It  seems  that 
this  time  the  newspapers  intend  to  adopt 
a  policy  of  watchful  waiting.  I  am 
told  you  can’t  go  wrong  if  you  wait 
until  the  young  men  crawl  between  the 
ropes  and  then  write  about  ’em.” 
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NATIONAL  FIRMS  SPENT  $205,000,000 
FOR  NEWSPAPER  SPACE  IN  1931 

Automotive  Group  Accounts  for  $15,000,000  of  Decline,  and 
Radio  for  $4,000,000,  Bureau  of  Advertising  Reports 
— Tobacco  Sets  High  Record 


Total  national  advertising  expen¬ 
ditures  in  newspapers  were  $205,- 
000,000  in  1931,  according  to  estimates 
of  the  Bureau  of  Advertising,  American 
New'spaper  Publishers  Association, 
made  public  this  week.  1  his  is  10.8 
per  cent  lower  than  the  estimate  of 
$230,000,000  for  1930,  a  decline  some¬ 
what  smaller  than  that  already  reported 
in  this  paper  for  the  80  cities  measured 
by  Media  Records.  The  Media  Records 
figures  showed  losses  of  12.1  per  cent 
in  general  advertising,  24.8  per  cent  in 
automative,  and  29.9  per  cent  in  financial. 

The  Bureau  of  Advertising  estimates 
are  based  on  a  survey  of  the  expendi¬ 
tures  of  more  than  700  companies,  fig¬ 
ures  for  436  which  spent  more  than 
$50,000  each  being  published  in  a  copy¬ 
righted  report  to  Bureau  members. 
These  436  advertisers  spent  $148,450,000 
in  1931.  For  the  year  before,  the  Bu¬ 
reau  reported  on  470  advertisers  who 
spent  more  than  $50,000  each,  making 
a  total  of  $177,045,000. 

The  Bureau’s  survey  resulted  in  com¬ 
parative  figures  for  1930  and  1931  for 
324  comi>anies.  Aggregate  expenditures 
in  newspapers  by  this  group  were 
$160,260,000  in  1930  and  $134,375,000  in 
1931,  a  drop  of  16  per  cent.  The  report 
explains  the  discrepancy  between  this 
percentage  and  the  estimated  10.8  per 
cent  decline  in  total  national  news¬ 
paper  advertising  by  the  fact  that  the 
published  list  includes  no  expenditures 
of  less  than  $50,000.  Many  advertisers 
who  spent  between  $50,000  and  $75,000 
in  1930  cut  their  budgets  last  year  to 
below  the  $50,000  level,  the  report  says, 
although  this  group  may  still  account 
for  a  large  aggregate  advertising  invest¬ 
ment. 

The  Bureau’s  report  is  not  given  as 
a  complete  list  of  national  newspaper 
advertisers,  but  simply  as  covering  an 
important  group  of  newspaper  users 
whose  expenditures  the  Bureau  has  been 
able  to  check. 

The  decrease  in  1931  expenditures 
was  due  largely  to  a  decline  in  two 
main  classifications— automotive  and 
radio  sets  and  appliances.  Eighteen 
automobile  manufacturers  reduced  their 
outlay  from  $33,535,000  in  1930  to 
$23,665,000  in  1931.  Seven  tire  com¬ 
panies  dropped  from  $5,915,000  to 
$2,910,000.  Twenty-two  gasoline  and 
motor  oil  companies  went  down  from 
$10,295,000  to  $8,040,000.  The  loss  in 
the  automotive  group  thus  aggregated 
more  than  $15,000,000,  or  about  30  per 
cent. 

Radios  and  phonographs  showed  a 
still  more  substantial  loss,  the  report 
points  out,  thirteen  companies  dropping 
from  $7,035,000  in  1930  to  $2,995,000 
last  year,  or  57  per  cent. 

Other  classifications  to  show  losses 
of  more  than  a  million  dollars  were 
drug  sundries,  toilet  goods,  railroads, 
electrical  appliances,  and  foods. 

On  the  other  hand,  a  new  high  rec¬ 
ord  of  advertising  expenditures  was 
reported  for  tobacco,  thirteen  companies 
increasing  from  $23,885,000  in  1930  to 
$28,620,000  in  1931.  Two  other  classi¬ 
fications  likewise  increased  their  aggre¬ 
gate  expenditures.  Six  magazine  pub¬ 
lishers  who  spent  $1,425,000  in  1930, 
increased  their  outlay  to  $1,695,000  last 
year,  while  twelve  wearing  apparel  con¬ 
cerns  lifted  their  expenditures  from 
$2,035,000  to  $2,480,000. 

The  Bureau’s  report  gives  the  fol¬ 
lowing  figures  for  the  five  principal 
advertising  media: 

1930  1931 

Newspapers  ..$230,000,000  $205,000,000 

Magasines  ..  202,000,000  167,000,000 

Broadcast  . . .  27,000,000  36,000,000 

Outdoor  ....  45,000,000  30,000,000 

Car  cards  . . .  6,500,000  4,500,000 

Total . $510,500,000  $442,500,000 

"It  will  be  observed,”  says  the  report, 
"that  newspaper  advertising  declined 
only  10.8  per  cent  in  1931,  compared 


with  a  17.3  per  cent  decline  in  maga¬ 
zine  linage.  In  1930  this  position  was 
reversed;  newspapers  were  off  11.5  per 
cent  wiiile  magazines  were  off  1.2  per 
cent.  The  reason  for  this  contrast  in 
positions  is  of  course  somewhat  me¬ 
chanical.  Much  magazine  advertising 
contracted  for  in  1929  could  not  be 
canceled.  On  the  other  hand,  news¬ 
papers  are  a  flexible  medium  and  one 
which  goes  hand-in-hand  with  sales. 
When  it  was  seen  that  trade  w'as  not 
responding  in  1930,  newspaper  advertis¬ 
ers  withheld  their  advertising  appro¬ 
priations  against  the  return  of  better 
times. 

“The  comparison  between  trends  in 
newspaper  and  magazine  linage  last 
year,  however,  shows  that  manufacturers 
are  realizing  the  increased  necessity  for 
newspaper  advertising  at  this  time,  (a) 
for  market  development,  (b)  for  get¬ 
ting  and  checking  results.  They  are 
aware  that  newspaper  advertising  sticks 
to  the  essential  job  of  selling  goods, 
and  that  sales  must  precede  business 
recovery.” 

The  report  refers  to  the  study  made 
by  the  Bureau  of  Research  of  the  Ad¬ 
vertising  Federation  of  America,  com¬ 
paring  34  cities  where  newspaper  linage 
during  the  first  half  of  1931  was  greater 
than  in  the  corresponding  period  of 
1930  or  where  the  decrease  was  com¬ 
paratively  slight,  with  34  other  cities 
where  newspaper  linage  was  reduced 
more  heavily. 

In  the  first  group  business  was  car¬ 
ried  on  at  a  rate  8.3  per  cent  above  the 
average  for  the  nation  as  a  whole, 
while  in  the  second  group  business  ac¬ 
tivity  was  barely  even  with  the  national 
average. 


BEAVERBROOK  HERE 

Lord  Beav'erbrook,  proprietor  of  the 
London  Express  and  other  newspapers 
and  periodicals,  arrived  in  New  York 
this  week  on  his  way  to  visit  his  pulp 
mills  in  Canada  and  his  home  in  New 
Brunswick.  In  his  party  were  Viscount 
Castlerosse,  columnist  for  the  Express 
and  Max  Aitken.  Viscount  Castlerosse 
attended  the  session  of  the  Hofstadter 
Legislative  Investigation  Wednesday 
this  week  when  Mayor  Walker  was  on 
the  stand. 


WALSHAW  BUSINESS  MANAGER 

Robert  Walshaw  has  been  appointed 
business  manager  of  the  Clticti(/o  Dailv 
Times,  S.  E.  Thomason,  publisher,  lias 
announced.  Mr.  Walshaw,  formerly 
Daily  Times  auditor  and  comptroller, 
assumes  a  post  not  previously  occupied 
recently. 


DAILY’S  ADVERTISERS 
STILL  “ON  STRIKE” 

The  12  Department  Stores  Which 

First  Withdrew  Copy  from  N.  Y. 

World-Telegram  Continue  Con¬ 
spicuously  Absent  from  Paper 

The  12  New  York  department  stores 
which  concertedly  withdrew  their  copy 
from  the  Xeiv  York-lVorld-Tclcgram 
.April  18  in  a  reported  attempt  to  pre¬ 
vent  the  newspaper  from  readjusting 
its  rates,  were  still  “on  strike"  this 
week,  six  weeks  after  instituting  their 
action. 

Ray  .A.  Huber,  World-Telegram  pub¬ 
lisher,  told  Editor  &  Publisher  this 
week  the  situation  remained  the  same  as 
it  was  when  the  stores  first  withdrew 
their  patronage.  What  attempts  are 
being  made,  if  any,  to  bring  about  an 
agreement  between  the  newspaper  and 
the  advertisers  could  not  be  ascertained. 

The  three  stores  which  refused  to  join 
the  “strike”  are  still  using  liberal  space 
in  the  World-Telegram.  These  are 
R.  H.  Macy  &  Co.,  John  Wanamaker, 
and  James  A.  Hearn  &  Son.  Those 
withholding  their  copy  are  Oppenheim, 
Collins  &  Co.,  James  McCreery  &  Co., 
Franklin  Simon  &  Co..  Best  &  Co.,  Saks 
Fifth  .Avenue,  Saks  34th  Street,  Lord 
8:  Taylor,  B.  Altman  &  Co..  .Arnold 
Constable  &  Co.,  Bloomingdale  Broth¬ 
ers,  Inc.,  Stern  Brothers,  and  Gimbel 
Brothers,  Inc. 


WINCHELL  BACK  FROM  COAST 

Walter  Winchell,  who  has  been  spend¬ 
ing  several  weeks  in  California  con¬ 
valescing  after  a  nervous  breakdown, 
returned  to  New  York  this  week.  He 
will  resume  his  column  for  the  Daily 
Mirror  and  King  Features  Syndicate. 
May  30.  Paul  A'awitz,  who  has  been 
conducting  the  column  in  Winchell’s  ab¬ 
sence  will  probably  run  a  department 
of  his  own,  according  to  Emile  Gau- 
vreau,  managing  editor,  but  this  has  not 
yet  been  definitely  decided.  Winchell 
will  also  resume  his  radio  broadcast  on 
the  Lucky  Strike  program  over  the 
N.B.C.  network  shortly,  but  will  only 
go  on  the  air  once  a  week  instead  of 
three  times  as  previously. 


COMPARATIVE  EXPENDITURE  FldURES 

1930-31  National  Newspaper  Advertisers 

Companies 

1930 

1931 

18  Automobile  and  Truck . 

.  .  $33,535,000 

$23,665,000 

2  Accessories  . 

400,000 

355,000 

22  Gasolines  and  Motor  Oils . 

10,295,000 

8,040,000 

7  Tire  . 

5,915,000 

2,910,000 

1  Building  Material  Company . 

200,000 

50,000 

6  Plumbing  and  Heating  Supplies . 

700,000 

520,000 

2  Paint  and  Hardware . 

175,000 

190,000 

26  Druggist!g  Sundries  . 

8,950,000 

6,505,000 

24  Toilet  Goods  . 

10,450,000 

8,350,000 

8  Financial  . 

2,435,000 

1,895,000 

5  Insurance  . 

825,000 

780,000 

1  Candy  and  Gum  Company . 

125.000 

50,000 

64  Food  . 

. . .  20,445,000 

19,240,000 

10  Soap  and  Cleanser . 

6,525,000 

5,535.000 

12  Soft  Drinks  . 

3,300,000 

2,955.000 

2  Miscellaneons  Grocery  Products  . . . 

305,000 

440,000 

10  Electrical  Appliance  . 

8,240,000 

6,010,000 

3  Furniture  and  Furnishings . 

930,000 

510,000 

4  OflSce  Appliance  . 

975,000 

94.5,000 

6  Publishing  . 

1,425,000 

1,695.000 

13  Radio  and  Phonograph  . 

7,035,000 

2,995,000 

2  Accessories  .  . 

550,000 

475,000 

2  Sporting  Goods  . 

225,000 

195,000 

13  Tobacco  Companies  . 

. . .  23,885,000 

28.620,000 

1  Community  . 

240,000 

215,000 

26  Railroad  . 

6,370,000 

5,280,000 

13  Steamship  . 

2,370,000 

2,180,000 

8  Clothing  . 

1,385,000 

1,765,000 

4  Shoe  . 

650,000 

715,000 

9  Miscellaneous  . 

1,400,000 

1,295,000 

Total  for  these  comnanies . 

. .  $160,260,000 

$134,375,000 

EDITOR  IS  SENTENCEIPR^ 
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Article*  Published  in  Texes  WeeuTOO 


Held  “Very  Contemptuous  aBj] 
Inflamatory — Gets  Three  Dayi 
and  $100  Fine,  Appeals 


Cl 


(Hy  telcyraph  to  Editor  &  Publisbb) 
Edi.niu  RO,  Tex.,  May  23 — Senteinj 
of  three  days  in  the  Hidalgo  Counci 


Ch 

[being 


jail  and  a  fine  of  $100  was  imposiJP''**® 


upon  C.  H.  Pease 
editor  and  pub¬ 
lisher  of  the  ///- 
dahio  Comity  In¬ 
dependent,  weekly, 
here  Saturday, 
May  21,  by  Dis¬ 
trict  Judge  R.  M. 
Bounds,  who  pre¬ 
viously  had  foun  1 
Pease  guilty  of 
contempt  of 
court.  The  pen¬ 
alty  is  fixed  by 
law  in  such  cases. 
.A  jail  commit¬ 
ment  returnable 


H.  Pgasi 


in  30  days  was  turned  over  to  M 
sheriff’s  department,  which  indicaSl, 
that  the  commitment  will  not  be  serrti 
until  the  time  limit  set,  in  order  to  gm 
time  for  a  decision  by  the  court  of  cni 
appeals  at  San  .Antonio  on  an  appol 
and  habeas  corpus  pleadings  in  the  cast 
.Attorneys  for  Pease  had  prepared  the 
appeal  and  sent  it  to  San  Antonio  * 
soon  as  the  sentence  was  pronounced 
The  case  arose  from  news  stories  kj 
the  Independent  commenting  unfavor¬ 
ably  on  a  Hidalgo  County  grand  jorj 
indictment  against  F.  B.  Freeland,  for¬ 
mer  mayor  of  Mc.Allen.  A  petition  b; 
members  of  the  grand  jury  asked  tin 
Pease  and  Ralph  L.  Buell,  editor  sol 
publisher  of  the  Brownsville  Heraldit 
held  in  court  contempt.  .A  comrahta 
was  appointed  by  Judge  Bounds  to  in¬ 
vestigate  the  charges,  and  Pease’s  dla- 
tion  resulted.  No  report  has  been  nudt 
as  yet  on  the  charges  against  BuelL 
In  finding  Pease  guilty  of  contempt 
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Returns  Indictments”  “attempted  to  rid- 
cule  and  criticize  the  court  and  ti* 
grand  jury  for  returning  said  indict-  .  r 
ments”  and  that  the  article  was  writtes 
to  prejudice  the  local  people  "includiiii 
prospective  jurors  who  would  be  calW  "j 
upon  to  try  said  criminal  cases.”  Tht  ^ 
“evident  purpose”  of  the  article,  d* 
court  said,  was  to  prevent  a  fair  and  ^ 
impartial  trial  of  the  cases.  i 

The  court  felt  that  this  article,  to-  g 
gether  with  other  articles  that  appeared  ' 
in  the  same  issue  of  the  Independent^’ 
when  read  together,  was  "very  coo- 
temptuous  and  inflammatory”  and  tk  ^ 
the  “insinuations  and  innuendoes” 
aspersions  on  the  grand  jury  and  court 


RADIO  PUBLICITY  TOO  LONG 
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Radio  Editors  Ask  Shorter  Handosti 

— Bragdon  Re-elected  President 

Radio  stations  and  chains  were  urgecof  rec 

to  cut  down  the  length  of  individtia  Alb 
stories  concerning  programs  and  artisb  f 
in  a  resolution  adopted  by  the  News-  agenc 
paper  Radio  Editors  Association  at  th  ^  of 
spring  meeting  in  Chicago  Tuesday  it  to  del 
connection  with  the  eighth  conventioa  ttc  ji 
of  the  Radio  Manufacturers  Asso- dmer 
ciation.  aid  as 

E.  L.  Bragdon,  New  York  Sun,  M  Chico 
0.  N.  Taylor;  Chicago  Daily  Tiintt  Conn 
were  re-elected  president  and  vice  Chica 
president  respectively  of  the  orison,  ( 
ization.  W.  L.  Doudna,  Madison 
IVisconsin  State  Journal,  was  electee 
secretary  and  treasurer.  Ulmer  Turner 
Chicago  Herald  and  Examiner,  S? 

chosen  as  member  of  the  board  of 
rectors.  A  committee  of  six  was 
to  aid  in  reorganizing  the  associa^^ 
upon  a  proposed  regional  basis.  Tk„ 
committee  consists  of:  Charles  Gu-p  * 
chrest,  Chicago  Daily  News; 

Steele,  Chicago  Evening  Post; 

Turner,  Chicago  Herald  and  Examine  , 
Larry  Wolters,  Chicago  Tribune;  W.  I  r  . 
Doudna.  Wisconsin  State  Journal;  nnM:« 
O.  N.  Taylor,  Chicago  Daily  Times. 
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Pret*  Seats  Flank  Platform 
Chicago  Stadium — Telegraph 
Companies  Expect  to  File 
10,000,000  Words 
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(Special  to  Editor  &  Publisher) 
Chicago,  May  25— Arrangements  are 
ij  ""l^ing  made  for  complete  and  efficient 
press  accommodations  at  the  Chicago 
Stadium  for  the  Republican  and  Dem¬ 
ocratic  national  conventions  next  month. 
In  addition  to  the  press  section,  com¬ 
prising  more  than  700  seats  flanking 
^  speakers’  platform,  newspajwr 
^krooms  and  telegraph  wire  facilities 
,rill  be  setup  in  the  basement. 

The  Associated  Press,  United  Press 
2nd  International  News  Service  wires 
2nd  workrooms  will  be  on  the  main 
floor  directly  in  back  of  the  press  sec- 
tioo.  In  the  basement,  newspaper 
workrooms  will  be  established  in  the 
yings  for  metropolitan  papers  having 
ipreial  staffs  on  hand.  Miniature  local 
rooms  will  be  set  up  and  stories  will 
be  written  and  filed  from  there.  Tele- 
.  Jphoto  pictures  will  be  sent  from  the 
di^jA.T.&T.  offices  on  West  Washington 
fijiboulevard  near  the  stadium. 


It  is  estimated  that  10,000,000  words 
|of  press  matter  will  be  handled  by  the 
[tdfgraph  companies.  Offices  of  West¬ 
ern  Union  and  Postal  Telegraph  will 
occupy  approximately  5,000  square  feet 
|of  space  in  the  south  basement  directly 
below  the  press  stand  on  the  conven¬ 
tion  floor.  Aside  from  loop  service 
from  the  press  stand  and  newspaper 
workrooms  in  the  basement,  chutes  will 
be  used  to  drop  stories  from  the  press 
section  to  the  telegraph  wire  filers  be¬ 
low  for  transmission  direct  to  news¬ 
papers.  Principal  cities  will  be  directly 
connected  with  the  convention  hall  office 
circuits. 

More  than  300  wires  will  be  available 
and  combination  Morse  and  printer-tele¬ 
graph  equipment  will  be  used  to  serve 
papers  as  they  desire.  Approximately 
500  employes  of  the  telegraph  compa¬ 
nies,  including  experienced  convention 
d  other  cities,  will  be  engaged, 

to  rX  Work  of  partitioning  off  the  basement 
nH  tl»  setting  up  the  press  section 

‘  .  .j.  on  the  main  floor  will  begin  about  June 
..1  when  “Jim”  Preston,  former  cus- 
Mudi*  *®*^*'’  Senate  press  gallery  at 

p  2  will  arrive  to  take  charge 

„  Jr  of  all  press  arrangements. 

-1  tht  ^'■ophy,  Chicago  bureau  mana- 

“  ^  ger  of  the  Associated  Press  is  local 

representative  of  the  Standing  Commit- 
1  to.  0^  Correspondents,  of  which  John 
nnennri  'Washington  A.P.  bureau  mana- 
^  ger,  is  secretary.  Mr.  Suter  is  in 
•V  reservations, 

d  tk  Leach,  Chicago  Daily  News, 
^chairman  of  local  press  committee  on 
d  court  ®t*rtainment,  announced  this  week  that 
plans  are  being  made  for  a  program 
lONC°^  recreation  for  visiting  writers.  No 
“  attempt  will  be  made  to  carry  out  a 
,  .  formal  program  of  entertainment,  Mr. 
indo«tlT.„.  . .  _ _ A„;,; 


dent 


Leach  said,  but  rather  to  provide  facili¬ 


ties  for  golf,  swimming  and  other  forms 
e  urgetjof  recreation. 

dividua  Albert  D.  Lasker,  president  of  Lord 
1  artisti  &  Thomas  and  Logan,  advertising 
New  agency,  has  been  appointed  chairman  of 
I  at  ta  the  official  Chicago  reception  committee 
sday  It  to  delegates  and  visitors.  The  commit- 
iventK*  tee  includes  Herman  Black.  Chicaqo 
American:  Homer  Guck,  Chicago  Her¬ 
ald  and  Examiner;  Col.  Frank  Knox, 
at  Chicago  Daily  News;  Robert  R.  Mc- 
TiwfJComick  and  John  T.  McCutcheon, 
1  Chicago  Tribune;  and  Emory  Thoma- 
orpH'son,  Chicago  Dailv  Times, 
ladiso*  ' _ _ 

x'ir^  GUILTY  OF  LIBEL 

>r  wi  J®hn  T.  O’Mara.  editor  and  publisher 
I  of  di-®(  ‘he  St.  L  ouis  Electrical  T rades  Re- 
ipointri^*’-  was  held  guilty  of  criminal  libel 
ociatiotj!’*^  fined  $100,  May  18.  by  a  jury  in  the 
.  Thi^ourt  of  Criminal  Correction,  St.  Louis, 
es  Gil- p' charged  with  libeling  Orville 
Ham  .  Jennings,  assistant  to  the  interna- 
Ulnflhonal  president  of  the  Brotherhood  of 
jminerj,. Workers,  in  an  article  pub- 
-  hshed  last  August.  In  his  testimony, 
Jennings  stated  that  his  photograph  was 
Ipublished  alongside  that  of  .\1  Capone. 


Ulraa" 


“SNOOPING”  CHARGES  DENIED 


Ontario  Premier  Saya  Platform  Pre¬ 
dictions  Embarraased  Government 

Toronto,  May  26— Declaring  that  his 
reference  to  reporters  assigned  to  the 
Ontario  Parliament  Buildings  beat 
“snooping”  in  the  secretarial  offices  of 
cabinet  ministers  had  been  misinterpre¬ 
ted,  Premier  George  S.  Henry  stated 
in  reply  to  a  letter  of  protest  sent  him 
by  the  Legislature  Press  Gallery  that 
“I  did  not  charge  anyone  with  having 
done  what,  unfortunately,  appearances 
would  seem  to  indicate. 

“I  quite  appreciate  the  general  good 
spirit  and  honor  that  has  always  been 
displayed  by  members  of  your  gallery,” 
he  wrote,  “and  no  one  at  any  time 
had  printed  anything  that  I  asked  to 
be  withheld  for  the  time  being. 

“But  the  incident  last  week,”  he  con¬ 
tinued,  referring  to  a  story  printed  by 
the  Toronto  Globe  forecasting  a  provin¬ 
cial  general  election  platform  for  the 
government,  “has  been  annoying  to  the 
government  and  something  of  a  tight¬ 
ening  up  on  news  will  be  necessary  in 
the  offices  of  ministers’  secretaries.” 


REDUCED  SCALE  IN  STOCKTON 


Eight  Per  Cent  Cut  in  Effect  After 
Union  Agreement 

An  agreement  reached  by  publishers 
and  members  of  the  Stockton,  Cal., 
Typographical  Union  has  resulted  in 
adoption  of  a  75-cent  daily  wage  reduc¬ 
tion  from  April  1  to  Oct.  1.  The  wage 
to  be  fixed  then  will  depend  on  condi¬ 
tions  at  that  time,  it  was  learned. 

Decision  on  the  approximate  8  per 
cent  scale  reduction  was  reached 
through  action  initiated  by  Irving  Mar¬ 
tin,  publisher  of  the  Stockton  Record, 
and  W.  A.  Fitzgerald  of  the  Stockton 
Indepetident..  The  old  rate  was  $9 
daily  with  $9.50  for  night  work. 

Following  the  agreement  with  the 
unions,  editorial  and  business  depart¬ 
ment  salaries  were  reduced  7*  per  cent 
with  the  exeception  that  no  salary  under 
$30  was  cut. 


CITY  INQUIRY  BIG  NEWS 

Special  AVires,  Horde  of  Reporters 
Cover  Mayor  Walker’s  Testimony 

With  Mayor  James  J.  Walker  testi¬ 
fying  this  week,  the  Hofstadter  Legisla¬ 
tive  Committee’s  inquiry  into  New 
York  City’s  government  assumed  the 
aspect  of  a  major  murder  trial  or  a 
small  war  from  the  standpoint  of  news¬ 
paper  coverage.  About  150  reporters 
and  20  cameramen  crowded  the  hearing 
room  in  the  County  Courthouse.  Can¬ 
did  cameras  were  in  action  constantly. 

Press  associations  ran  special  leased 
wires  from  the  courthouse  to  their  city 
rooms  and  covered  the  story  in  “play- 
by-play”  fashion.  Newspapers  featured 
it  with  large  banner  heads  and  ran 
transcripts  of  the  testimony  in  full.  The 
storv  ran  in  most  instances  from  three 
to  five  full  pages  on  Wednesday  and 
Thursday  with  plenty  of  special  ad¬ 
vance  material  in  early  editions  of  eve¬ 
ning  papers. 


CITED  FOR  CONTEMPT 


Judge  Summons  Don  M.  Nixon,  Edi¬ 
tor,  Wabash  (Ind.)  Plain  Dealer 

Criticism  printed  in  the  Wabash 
find.)  Plain  Dealer  of  Judge  Frank  O. 
Switzer  for  appointing  what  the  paper 
characterized  as  “a  village  garage 
keeper,  untrained  in  business  matters, 
as  receiver  for  a  million-dollar  bank.” 
has  resulted  in  the  court  citing  Don  M. 
Nixon,  publisher  of  the  Plain  Dealer, 
for  indirect  contempt  of  court. 

The  case  has  been  set  for  hearing 
May  31. 

PROBING  RECEIVERSHIPS 

Three  separate  investigations  into 
the  receivership  fee  situation  have  been 
launched  in  San  Francisco  following 
revelations  by  the  San  Francisco  Neivs 
of  the  large  charges  allowed  in  re¬ 
ceiverships  by  a  Federal  Court  judge. 
The  News  declared  lawyers  and  re¬ 
ceivers  were  getting  funds  which  should 
go  to  creditors,  citing  fees  totaling 
$101,500  in  one  case. 


EDGAR  GUEST  BROADCASTING 

Edgar  A.  Guest,  Detroit  Free  Press 
poet,  recently  joined  the  Household 
Finance  Corporation  radio  program  of 
Musical  Memories  over  the  N.B.C.  net¬ 
work.  He  will  do  a  weekly  series  of 
broadcasts  in  verse  and  prose  every 
Tuesday  evening. 

NEWSPAPER  PRESTIGE 
WEEK  SCHEDULED 


Penntylvania  Publisher*  Assn.  Send* 
Bulletin  to  Members  Saying  It 
Is  Time  to  Answer  Critic* 
in  Editorials 


The  Pennsylvania  Newspaper  Pub¬ 
lishers’  Association  has  designated  the 
week  of  May  29  as  “Newspaper  Pres¬ 
tige  Week,”  during  which  editors  of 
daily,  Sunday,  weekly  and  semi-weekly 
newspapers  of  the  state  are  asked  to 
print  editorials  to  point  out  the  rightful 
place  the  newspaper  holds  in  every 
community. 

Suggested  subjects  for  editorials  are, 
“A  Public  Service  Institution,”  “The 
Newspaper’s  Payroll  and  Taxbill,”  and 
“The  Light  That  Never  Dims.” 

A  bulletin  sent  to  members  of  the 
P.N.P..\.  this  week  said: 

“Some  people,  especially  advertisers 
and  potential  advertisers,  as  well  as 
men  in  public  life,  have  indicated  that 
newspapers  have  failed  to  assume  and 
maintain  that  aggressive,  farsighted 
leadership  expected  of  them. 

“Have  editors  become  so  imbued  with 
the  spirt  of  the  times  that  newspapers 
are  in  danger  of  losing  their  proper 
prestige  ? 

“If  so,  it  is  time  to  right  about  face! 

“Newspapers  must  maintain  that  virile 
leadership  which  has  been  accorded  to 
them  since  the  days  of  Franklin  and 
Jefferson. 

“Newspapers  must  prove  to  their 
readers,  to  their  advertisers  and  to 
themselves  their  faith  in  the  broader 
opportunities  of  tomorrow. 

“When  many  think  and  act  in  con¬ 
cert,  such  a  program,  thoughtfully  pre¬ 
pared  and  dramatically  presented,  will 
arouse  constructive  effort. 

“Pennsylvania  newspapers  are  and 
will  continue  to  be  a  progressive  unit.” 

The  proposal  for  newspapers  to  pub¬ 
lish  editorials  is  the  first  move  in  the 
campaign  to  bring  about  a  revaluation 
of  newspapers.  Clippings  of  these  edi¬ 
torials  are  to  be  sent  to  the  P.N.P.A. 
where  the  best  thoughts  will  be  put  in 
the  form  of  promotion  material  for  use 
by  all  members  of  the  association. 

CATHOLIC  EDITORS  MEET 


Richard  Reid,  Augusta,  Ga.,  Is 
Elected  as  President  of  Group 

( Special  to  Editor  &  Publisher) 

Buffalo,  N.  Y.,  May  23 — Editors  of 
Roman  Catholic  newspapers  in  America, 
meeting  here  last  week  end,  were  urged 
to  champion  the  cause  of  righteousness 
in  civic  and  social  life,  making  this  the 
principal  goal  of  their  publications.  Rt. 
Rev,  William  Turner,  bishop  of  the 
Catholic  diocese  of  Buffalo,  said  Catho¬ 
lic  editors  are  free  and  untrammeled 
and  can  do  this  to  better  advantage  than 
the  publishers  of  the  majority  of  news¬ 
papers. 

Richard  Reid,  editor.  Bulletin, 
Augusta.  Ga.,  was  elected  president  suc¬ 
ceeding  Benedict  Elder,  Louisville.  Ky. 
Msgr.  Albert  E.  Smith,  Baltimore 
Catholic  Review,  was  made  vice-presi¬ 
dent.  Joseph  H.  Meier,  Catholic  Press 
Directory,  Chicago,  was  reelected  secre¬ 
tary  and  Charles  H.  Ridder,  Neto  York 
Catholic  Nett’S,  was  reelected  treasurer. 

Thomas  Sharp,  editor  of  the  Buffalo 
T  imes.  was  the  principal  speaker  at  the 
banquet.  More  than  100  newspapers 
were  represented  at  the  convention. 

DISTRICT  GROUP  ELECTS 

Austin  Dean,  Gainesville  Eagle,  was 
reelected  president  of  the  Eighth  and 
Ninth  District  Press  Association  of 
Georgia  at  its  recent  annual  meeting 
in  Cornelia.  B.  H.  Graves.  Clarksville 
Tribune,  was  elected  vice-president,  and 
Mrs.  B.  T.  Trawick  Commerce  Netvs, 
was  reelected  secretary-treasurer. 


ADVERTISING  GROUP 
HEARS  BRISBANE 


Editor  Says  Repetition  Bring* 
Reputation  in  Advertising — 
Awards  for  Meritorious 
Copy  Announced 


(By  telegraph  to  Editor  &  Publisher) 

Chicago,  May  26 — Steady,  persistent 
and  persuasive  repetition  in  advertising 
builds  reputation,  Arthur  Brisbane, 
Hearst  Newspaper  editorial  writer,  told 
the  Chicago  Advertising  Council  here 
today  at  the  second  annual  Newspaper 
Advertising  Contest  and  Exhibit.  “If 
you  can  afford  to  shout  there  is  no  use 
to  whisper,”  said  Mr.  Brisbane. 

The  best  in  Chicago-prepared  local, 
national,  financial  and  newspaper  pro¬ 
motion  advertising  was  exhibited. 

The  winners  of  first  awards  and  hon¬ 
orable  mention  in  each  classification  fol¬ 
low  : 

Local  Advertising 

Best  copy,  institutional :  Sears,  Roe¬ 
buck  &  Co. :  honorabie  mention,  Chicago 
Coal  Merchants  Association. 

Best  typography,  institutional :  Public 
Service  Company  of  Northern  Illinois ; 
honorable  mention,  Marshall  Field  &  Co. 

Best  illustration,  institutional :  Mar¬ 
shall  Field  &  Co. ;  honorable  mention, 
Chicago  Coal  Merchants  Association. 

Best  combination  of  illustration,  head¬ 
lines,  text  and  typography:  Chicago 
Coal  Merchants  Association ;  honorable 
mention.  Sears,  Roebuck  &  Co. 

Best  institutional  campaign :  Sears, 
Roebuck  &  Co. ;  honorable  mention.  Pub¬ 
lic  Service  Company  of  Northern  Illi¬ 
nois. 

Best  copy,  sales  or  merchandise : 
Dade  B.  Epstein :  honorable  mention. 
Hart  Schaffner  &  Marx. 

Best  typography,  sales  or  merchan¬ 
dise  :  Henrici’s  Restaurant ;  honorable 
mention,  Florshelm  Shoe  Company. 

Best  illustration,  sales  or  merchan¬ 
dise:  Chicago  Campaign  for  Re-Em¬ 
ployment  of  Men  and  Money ;  honorable 
mention.  Mandel  Brothers. 

Best  combination  of  illustration,  head¬ 
lines,  text  and  typography,  sales  or 
merchandise :  Dade  B.  Epstein ;  hon¬ 
orable  mention,  Chicago  Campaign  for 
Re-Employment  of  Men  and  Money. 

Best  sales  or  merchandise  campaign : 
Great  Northern  Railroad  Company: 
honorable  mention,  Dade  B.  Epstein. 

Best  small  space  campaign,  sales  or 
merchandise:  Sidney  Wanzer  and  Com¬ 
pany. 

National  Advertising 

Best  copy.  Institutional :  Household 
Finance  Coiroratlon ;  honorable  men¬ 
tion,  Cord  Corporation. 

Best  typography,  institutional :  Fed¬ 
eration  of  Mutual  Fire  Insurance  Com¬ 
panies  ;  honorable  mention.  Household 
Finance  Corporation. 

Best  illustration,  institutional:  House¬ 
hold  Finance  Corporation. 

Best  combination  of  Illustration, 
headlines,  text  and  typography :  House¬ 
hold  Finance  Corporation. 

Best  institutional  campaign.  House¬ 
hold  Finance  Corporation ;  honorable 
mention.  Cord  Corporation. 

Best  copy,  sales  or  merchandise :  Rit 
Products  Corporation ;  honorable  men¬ 
tion,  International  Harvester  Company. 

Best  typography,  sales  or  merchan¬ 
dise:  Standard  Oil  Corporation;  hon¬ 
orable  mention.  Great  Lakes  Dredge  & 
Dock  Company. 

Best  illustration,  sales  or  merchan¬ 
dise  :  Puritan  Malt ;  honorable  mention. 
Atlas  Brewing  Company. 

Best  combination  of  illustration,  head¬ 
lines,  text  and  typography :  S.  C.  John¬ 
son  &  Co. :  honorable  mention,  Wahl 
Company. 

Best  .sales  or  merchandise  campaign : 
Atlas  Brewing  Company ;  honorable 
mention,  A.  B.  Wrisley  &  Co. 

Newspaper  Promotion 

Best  copy;  Chicago  Herald  and  Ex¬ 
aminer;  honorable  mention,  Chicago 
Journal  of  Commerce. 

Best  typography :  Chicago  Journal  of 
Commerce ;  honorable  mention,  Chicago 
Herald  and  Examiner. 

Best  illustration :  Chicago  Daily 

News;  honorable  mention,  Chicago 
American. 

Best  combination  of  illustration,  head¬ 
lines,  text  and  typography :  Chicago 
American;  honorable  mention,  Chicago 
American. 

Best  institutional  campaign :  Chicago 
Daily  News;  honorable  mention,  Chi¬ 
cago  Herald  and  Examiner. 

Financial  Advertising 

Best  copy :  Personal  Loan  and  Sav¬ 
ings  Bank ;  honorable  mention.  North¬ 
ern  Trust  Company. 

Best  typography :  A.  G.  Becker  &  Co. ; 
honorable  mention.  Harris  Trust  &  Sav¬ 
ings  Bank. 

Best  illustration :  Central  Republic 
Bank :  honorable  mention.  Peoples  Trust 
and  Savings  Bank. 

Best  combination  of  Illustration,  head¬ 
lines,  text  and  typography:  Northern 
Trust  Company :  honorable  mention, 
A.  G.  Becker  &  Co. 

Best  campaign :  Personal  Loan  and 
Savings  Bank ;  honorable  mention,  A.  G. 
Becker  &  Co. 


( 
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$1,000  PULITZER  REPORTING  PRIZE  TO 
BE  AWARDED  BY  BOARD  MAY  30 


FRESH  POPCORN! 


Fifteen  Nominations  Submitted  by  Committee  From 
Entries — All  Sections  of  Country  Represented — 
Scarcity  of  Entries  Delayed  Award 


Fifteen  examples  of  outstanding 
newspaper  reporting  were  sub¬ 
mitted  this  week  to  the  advisory  board 
of  the  Q)lumbia  University  school  of 
journalism  by  Dean  Carl  W.  Ackerman 
of  the  school  to  compete  for  the  $1,000 
Pulitzer  prize  in  reporting  which  was 
not  awarded  this  year  because  of  the 
scarcity  of  submitted  material. 

The  fifteen  nominations  were  made 
from  a  total  of  118  entries,  30  of  which 
had  been  received  earlier  in  tlie  year, 
and  82  of  which  were  sent  in  after  a 
request  for  additional  material  had  been 
disiatched  to  editors  over  the  Associated 
Press  and  United  Press  leased  wires. 

The  selections  were  made  by  a  com¬ 
mittee  of  three  men  of  wide  experience 
in  journalism.  The  winner  of  the  prize 
will  be  announecd  Monday,  May  30. 

The  statement  of  the  fifteen  cases  of 
exceptional  reporting  submitted,  with 
complete  exhibits,  to  the  advisory  board 
committee,  reads  as  follows ; 

"1.  Atlanta,  Georgia :  William  O.  Key, 
Jr.  Atlanta  Constitution,  for  his  satiri¬ 
cal  summary  of  the  “potlikker  and  corn- 
jKme  war”  initiated  by  the  .\tlanta 
Constitution.  This  was  a  controversy 
of  local  interest  which  attracted  inter¬ 
national  attention  and  comment. 

“2.  Clarksdale,  Mo. :  Dortch  Campbell, 
Clarksdale  Daily  Register,  for  his  arti¬ 
cles  reporting  accurately  and  exhaus¬ 
tively  the  story  of  the  Mississippi  flood 
for  his  own  newspaper,  the  Associated 
Press  and  AVtc'  Orleans  Tiines- 
I’icayune.  For  45  days  from  six  o’clock 
until  midnight  he  covered  the  news  de- 
\elopments  as  the  flood  spread  oyer  200 
miles  of  Mississippi,  inundating  15 
counties. 

“3.  Detroit,  Mich. :  W.  C.  Richards, 
D.  D.  Martin.  J.  S.  Pooler,  F.  D.  Webb 
and  J.  N.  W.  Sloan  of  Detroit  Free 
Press,  for  their  co-ordinated  spot  news 
story,  written  against  press  time,  of  the 
parade  of  the  .American  Legion  during 
the  1931  convention  in  Detroit.  These 
five  men  pooled  their  efforts  in  a  re¬ 
markably  effective,  entertaining  and  de¬ 
tailed  account  of  a  local  news  story 
of  national  importance. 

“4.  Little  Rock :  John  F.  Wells, 
Arkansas  Gazette,  lor  his  series  expos¬ 
ing  graft  in  public  office  resulting  in 
saving  approximately  $550,000  of  public 
funds.  The  corruption  involved  was 
discovered  through  Mr.  Wells’  alert¬ 
ness  while  on  a  routine  beat  and  his  re¬ 
ports  of  the  situation  in  the  end  brought 
conviction  to  the  guilty. 

“5.  Louisville,  Ky. :  Messrs.  Harry 
Bloom  and  J.  Howard  Henderson, 
Louisville  Times,  for  their  expose  of 
frauds  practiced  by  County  Clerk  W. 
G.  Stiglitz  on  the  State  and  on  indi¬ 
vidual  motorists  in  the  collection  of 
motor  license  taxes.  Stiglitz  resigned 
his  office  five  hours  after  this  story 
was  published.  Less  than  four  months 
later  he  began  a  five-year  prison  term. 

“6.  Louisville,  Ky. ;  Allan  M.  Trout, 
Louisville  Courier-Journal,  for  his  se¬ 
ries  dealing  with  the  scandals  in 
Tennessee  in  which  Governor  Horton, 
Col.  Luke  Lea,  Rogers  Caldwell  and 
other  prominent  pcilitical  and  financial 
figures  were  involved  The  series  re 
ports  chiefly  the  activities  of  a  special 
investigating  committee  of  the  legis¬ 
lature,  impeachment  proceedings  against 
Governor  Horton  and  the  trial  of  Mr. 
Caldwell.  They  also  expose  the  po¬ 
litical  and  financial  conditions  which 
made  the  whole  scandal  possible. 

“7.  Nampa,  Idaho:  Randolph  Jenness, 
Nampa  Leader-Herald,  for  his  resource¬ 
fulness,  ingenuity  and  reportorial  fore¬ 
sight  in  determining  the  possible  re¬ 
fueling  port  in  Idaho  selected  by  Colonel 
and  Mrs.  Lindbergh  on  their  uncharted 
flight  from  Seattle  to  New  York :  and 
for  the  report  and  interview  which  he 
•wrote  on  this  occasion. 
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“8.  New  York:  Meyer  M.  Berger, 
.Vcu'  York  Times,  for  16  stories  on  the 
trial,  conviction  and  sentencing  of 
Alphonse  Capone  for  evading  payment 
of  income  taxes.  These  stories  tell  the 
facts  clearly  and  reproduce  also  the 
atmosphere  of  the  court,  giving  the 
reader  the  impression  of  witnessing  the 
trial  himself.  They  portray  Capone  as 
he  was,  without  glorifying  him. 

“9.  New  York:  Edwin  C.  Hill  of  the 
Sun,  lor  several  articles  by  this  veteran 
New  York  reporter,  .■\ttention  is  di¬ 
rected  to  the  article,  “Premier  Laval 
proves  himself  veteran  diplomat,"  as 
typical  of  Hill's  excellent  style  and 
sprightly  and  interesting  treatment  of 
a  subject.  The  workmanship  is  finished. 

“10.  New  York:  Martin  Green  of  the 
Sun.  lor  his  series  of  articles  entitled 
“This  is  Tammany."  They  are  graphic 
descriptions  of  the  organization,  history 
and  methods  of  Tammany  Hall. 

“11.  New  York:  Winston  Murrill, 
Xero  York  World-Telegram,  for  his 
investigation  of  the  sale  of  loose  milk, 
which  led  to  the  appointment  of  the 
Milk  Commission  and  the  subsequent 
recommendation  that  unbottled  milk  be 
banned  in  New  York  City.  This  is  an 
outstanding  e.xample  of  reporting  which 
performed  a  public  .service. 

“12.  New  "i’ork :  Louis  Stark,  Neio 
York  Times,  for  six  articles  which 
served  to  focus  the  attention  of  the 
country  or,  Harlan  County,  Kentucky. 
They  present  the  views  of  miners,  op¬ 
erators  and  public.  Written  after  a 
personal  survey,  they  include  graphic 
de.scriptions  as  well  as  a  summary  of 
the  underlying  facts. 

“13.  Philadelphia:  Frank  W.  Griffin 
and  Harry  E.  Kalodner,  Philadelphia 
Record,  for  their  series  of  articles  ex¬ 
posing  solicitors  lor  charity  funds  who 
diverted  to  themselves  a  large  part  of 
the  money  collected  by  use  of  the 
m.iyor's  name.  ,\s  a  result  of  the  expose 
the  Mayor’s  Committee  was  disbanded 
and  an  investigation  begun  by  the  dis¬ 
trict  attorney. 

“14.  Portland,  Ore. :  Miss  Margaret 
Sklavlan  of  the  Morning  Oregonian,  for 
her  series  investigating  methcxls  of  com¬ 
mitment  and  sterilization  of  children 
classed  as  feeble  -  minded  by  the 
Multnomah  County  Court  of  Domestic 
Relations.  The  series  was  based  on  a 
personal  investigation  by  the  reporter 
of  101  consecutive  commitments  of  the 
court.  She  revealed  incompetent  testing 
methods  and  inequitable  application  of 
the  law,  and  included  specific  recom¬ 
mendations  for  reform.  The  series  re¬ 
sulted  in  a  state  investigation. 

“15.  Providence,  R.  I. :  Calef  Burbank, 
Providence  Journal,  lor  his  series  reveal¬ 
ing  effects  of  unemployment  in  Rhode 
Island  by  graphic  portrayal  of  actual 
cases.  The  series,  designed  to  support 
the  work  of  the  state  social  welfare 
agencies,  is  an  excellent  piece  of  con¬ 
structive  reporting.” 

The  statement,  in  the  form  of  a  letter 
from  Dean  .Ackerman  to  President 
Nicholas  Murray  Butler,  then  went  on 
to  say: 

“The  jury  was  inspired  and  gratified 
by  the  excellent  material  which  was  sub¬ 
mitted  and  desires  to  express  its  thanks 
and  appreciation  for  the  interest  of  the 
118  managing  editors  and  reporters 
who  sent  in  more  than  1,000  separate 
stories.  That  the  reporters  of  the 
United  States  are  on  the  job,  day  and 
night,  gathering,  verifying  and  report¬ 
ing  events  and  opinions  for  the  infor¬ 
mation  of  the  public  is  evidenced  by  the 
examples  of  their  work  submitted  to  the 
jury.  In  many  instances  these  reporters, 
by  their  vigilant  observation  and  diligent 
inquiry,  exposed  corruption,  brought 
about  convictions  of  criminals,  came  to 
the  aid  of  the  poor,  focused  public 
opinion  upon  local  and  national  prob¬ 


KENNEY  IN  CHICAGO 


DALE  IS  CONVICTB 
ON  LIQUOR  CHARGl 


Militant  Muncie,  Ind.,  Editor  q 
Mayor  Plan*  to  Carry  Appe^ 
to  U.  S.  Supreme  Court — 
Nine  Others  Convicted 


Roy  C.  Holliss,  general  manager  of  the 
-Aew  York  Daily  Xeivs  and  president  of 
the  Bronxville  Riding  Clul).  photo¬ 
graphed  buying  popcorn  from  his 
daughter.  Miss  Martha  Jane  Holliss.  at 
the  third  annual  horse  show  of  the  Rid¬ 
ing  Club  at  Bronxville.  N.  Y.,  Mav  21. 


lems  and  initiated  public  improvements. 

“Because  of  the  importance  of  the 
time  element  in  nn)dern  ncwsi)aper 
work,  the  jury  submitted  several  ex¬ 
hibits  of  reiKirting  against  press  time. 
This  is  one  of  the  most  difficult  and  ex¬ 
acting  pliases  of  modern  journalism  be¬ 
cause  it  calls  for  individual  initiative, 
resourcefulness  and  judgment  applied 
in  a  co-oi)erative  effort.  In  few  pro¬ 
fessions  or  businesses  are  there  better 
e.xamples  of  individual  activities  com¬ 
bined  toward  an  end  that  is  socially 
important. 

“In  the  opinion  of  the  jury  the  ma¬ 
terial  submitted  for  this  award  demon¬ 
strates  that  the  reporter  is  making  a 
distinct  contribution  toward  the  public 
service  of  the  .American  press.” 


Found  guilty  in  Indianapolis  byl 
Federal  court  jury  of  a  charge  of  J 
spiracy  to  violate  the  prohibition  M 
George  R.  Dale,  militant  editor  of 
Muncie  (Ind.)  Post-Democrat 
mayor  of  Muncie,  plans  to  carry  3 
appeal  to  the  United  States  SunrJ 
Court.  * 

Dale,  who  became  nationally  kim 
five  years  ago  when  he  became  itnoh 
in  contempt  of  court  proceedings  wig 
resulted  in  an  attempt  to  impeach  Jud 
Clarence  R.  Dearth  of  the  DelatS 
circuit  court,  was  convicted  May® 
with  nine  other  persons,  some  of  wm 
were  Muncie  city  officials.  The  ji 
was  out  four  hours. 

Mayor  Dale  has  contended  ever  si 
his  indictment  several  weeks  ago 
he  was  not  guilty. 

When  the  verdict  was  read  Dale, 
was  surrounded  by  his  friends,  appt 
shocked  and  surprised,  but  he  qui 
recovered. 

He  said  to  reporters :  “Don’t  w 
I’ve  just  begun  to  fight.  I'll  carry 
to  the  United  States  Circuit  Court 
Appeals,  on  behalf  of  all  defendai 
lie  later  made  a  statement  in  wliicl 
charged  government  witnesses  pre 
perjured  testimony  and  repeated 
charges  that  he  is  the  victim  o 
“frameup"  engineered  by  political 
mies  and  the  element  of  Muncie  \v 
he  was  attempting  to  clean  up. 

Government  witnesses  testified 
Dale  and  Frank  Massey,  chief  of  pol 
who  also  ■was  convicted,  conspired 
have  liquor  transported  to  Indianap^ 
for  the  Democratic  state  convention 
also  that  they  conspired  to  proij 
liquor  for  the  Muncie  police  ball. 


MELLON  LAUDS  PRESS 


Boston  Hearst  Man  Is  Circulation 
Manager  of  Herald  and  Examiner 

Announcement  of  the  transfer  of 
R.  C.  Cornell,  Chicago  Herald  and  Ex¬ 
aminer  circulation  manager,  to  his  old 
post  as  city  editor  was  made  this  week 
by  Victor  Watson,  newly-appointed 
managing  editor.  Harry  Canfield  will 
remain  on  the  city  desk  as  night  editor. 
Mr.  Watson  said  he  was  rearranging 
the  city  desk  system  along  the  lines 
adopted  by  the  Nero  York  American 
under  his  regime. 

J.  W.  Kenney,  veteran  Hearst  circu¬ 
lator.  succeeds  Mr.  Cornell  as  circula¬ 
tion  manager.  Homer  Guck,  publisher, 
announced.  E.  H.  Gowdy,  formerly  of 
the  Chicago  American,  has  been  ap¬ 
pointed  manager  of  the  home  delivery- 
department. 

Mr.  Kenney  started  his  newspaper 
career  with  the  Boston  American  in 
1906.  He  later  became  western  sales 
manager  of  Hearst  magazines  and  dur¬ 
ing  1917  he  was  country  circulation 
manager  of  the  Chicago  Herald  and 
Examainer.  He  has  also  worked  on  the 
Boston  Advertiser  and  was  circulation 
manager  of  the  Detroit  Times  for  six 
years.  He  has  been  circulation  director 
ot  the  Boston  Record  and  Sunday  Ad¬ 
vertiser  during  the  past  year. 

■A  letter  from  Wiliiam  Randolph 
Hearst  to  Mr.  Watson,  commenting  on 
the  Herald  and  Examiner  editorial  cam¬ 
paign  to  keep  Chicago  public  schools 
open,  appeared  in  last  Sunday's  paper. 
In  addition  to  instructing  the  new  man¬ 
aging  editor  to  proceed  vigorously  with 
his  crusade.  Mr.  Hearst  said: 

“(rood  for  you.  Mr.  Watson  I 

“You  have  already  more  than  justi¬ 
fied  your  selection  as  managing  editor." 


Praises  Accuracy  of  Newspapers^ 
Covering  World  Affairs 

The  people  of  England  and  .AmeJ 
accept  at  face  value  facts  printedj 
the  newspapers  of  their  countries 
cause  the  press  is  honest  and  in<lefB|| 
dent,  .Ambassador  Mellon  said  this 
in  London  at  a  luncheon  given  join 
in  honor  of  himself  and  .-Xmelia  Eaj 
hart  Putnam. 

“Today  the  real  power  of  the  pH 
consists  of  the  scope,  accuracy- 
significance  of  its  news,"  Mr.  MeB 
said. 

“No  time  is  an  enlightened  pu 
opinion  more  necessary  than  now. 
world  seems  floundering  in  a  mon 
of  uncertainty-  from  w-hich  it  can  be  ( 
tricated  apparently-  not  so  much  by 
governments  say-  or  do  as  by  an  un  ‘ 
standing  by  the  peoples  themselves 
the  nature  of  the  forces  which 
overtaken  us  and  what  may  be  nccesi 
to  combat  them. 

“Unless  the  public  correctly  un 
stands  these  things  governments 
powerless  to  deal  with  the  situati 
and  in  efforts  to  do  so  are  constait 
hampered  by  the  limited  knowle 
existing  in  every-  country-  of  othe 
people’s  problems.  .  .  .  With  an  hones  jq. 
and  independent  press,  such  as  here  ant 
in  .America,  the  public  accepts  at  fact 
value  any  fact  appearing  in  print.  pjpjf 

“The  press,  with  its  ally,  the  radw  stands 
is  almost  the  only  source  of  infornu- I 
tion  on  which  the  grrf.'at  mass  of  tl*slogat 
people  feel  they-  can  deitend.”  reasot 
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CHANGES  IN  MONTGOMERY 

Several  Montgomery  (.Ala.)  Advr 
tiser  staff  changes  have  been  announw 
by  W.  J.  Mahoney,  Jr.,  inanagini 
editor.  Walling  Keith,  police  reporte 
is  now  associate  editor,  succeeding  J«  I 
W.  Woodruff,  resigned.  Neilsen  O’Reat  J 
state  news  editor,  is  on  the  courthouH 
and  city  hall  beat,  and  Robert  HugOT 
Jr.,  copy-reader,  is  covering  polig 
T.  L.  Brown,  news  editor,  will  reniM 
in  the  slot  of  the  copy  desk  and 
well  Hatton  will  remain  as  city-  editoCt»32^ 
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THESE  Times 


Business  men  are  doing  a  lot 
*  of  hard  thinking  these  days. 
They  have  invested  millions  of 
dollars  to  develop  new  or  finer 
products;  they  have  searched  the 
world’s  markets  for  better  values. 

Now  they  must  find  customers 
...  in  quick,  responsive  centers 
where  sales  costs  are  low. 

Philadelphia  has  much  to  offer 
the  thinking  advertiser,  today. 
Here,  half  a  million  families  work, 
eat  and  live  in  a  compact  area. 
They  earn  more  and  spend  more 
than  the  average  family  elsewhere. 

They  live  in  individual  homes 
— 88%  of  them,  and  55%  own 
their  own.  Their  retail  purchases 
exceed  one  billion  dollars  yearly. 

And  advertising  can  reach  them 
more  easily  .  .  .  and  at  less  cost 
than  any  other  large  group  in 
America. 

One  newspaper — The  Philadel¬ 
phia  Bulletin — reaches  nearlyevery 


home.  Such  coverage  itself  is  an 
economy  rarely  found! 

Yet  in  addition  —  the  cost  of 
advertising  in  The  Bulletin  is  the 
lowest  of  any  newspaper  in  America. 

Because  Philadelphia’s  interests 
are  essentially  home  interests,  and 
because  The  Bulletin  is  edited  for 
the  home,  this  newspaper  has 
grown  solidly  and  naturally 
through  thirty -six  years  to  be  a 
part  of  Philadelphia  life. 

558,184  net  paid  daily  (average 
for  1931)  ...  93%  of  it  concen¬ 
trated  in  city  and  suburbs  .  .  .  en¬ 
tirely  free  of  circulation  obtained 
by  artificial  methods. 

Two  and  one-half  times  the  cir¬ 
culation  of  any  other  Philadelphia 
evening  newspaper;  greater  than 
that  of  all  morning  newspapers 
combined. 

This  unusual  newspaper  con¬ 
dition,  and  exceptionally  low  ad¬ 
vertising  cost,  fit  in  with  today’s 
selling  program. 
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TODAY  IS  A  DAY  OF  VALUES 

Across  the  advertising  pages  of  your  daily  news¬ 


advertising  regularly  for  news  of  unusual  values. 
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Editor  &  Publisher  The  Fourth  Estate  for  May  28,  1  932 


SEES  AGENCIES  RULED 
BY  ADVERTISERS 


Norman  Klein,  Returning  to  N.  Y. 


SHELDON  NAMED  EDITOR 


Cleveland  Pret*  Man  Succeeds  Min' 
teer  on  Fort  Worth  Press 

(By  telegraph  to  Editor  &  Publisher) 


Evening  Post  Staff,  Says  News  Men 
Have  Higher  Code  of  Ethics 
Than  Agency  Men 

Norman  Klein,  who  left  the  repor- 
torial  staff  of  the  Xew  York  Evening 
Post  for  the  advertising  business  in 
1929  with  the  statement  “I’m  out  for 
the  jack  from  now  on.”  returned  to  his 
old  job  last  week,  declaring  that  an 
advertising  agency  is  no  place  for  a 
good  newspaperman.  He  rejoined  the 
Post  with  the  conviction  that  newspaper¬ 
men  have  a  higher  code  of  ethics  and  a 
much  more  etlicient  manner  of  working 
than  advertising  men.  manufacturers  or 
bankers. 

“After  I  had  been  in  newspai>er  work 
for  15  years  or  so,”  he  told  Kditor  & 
Publisher.  “I  became  pretty  cynical 
about  it.  I  took  for  granted  criticisms 
of  my  craft  which  called  news¬ 
papermen  venal,  dishonest  and  prac¬ 
titioners  of  shoddy  racketeering.  But 
after  a  few  years  of  contact  with 
advertising  executives,  bankers  and 
manufacturers,  I  know  now  that 
newspapermen  have  a  far  greater 
sense  of  fairness  toward  their  com¬ 
petitors  and  a  better  spirit  toward  their 
fellow  workers  than  do  most  of  these 
people.  Despite  the  charges  of  Upton 
Sinclair  and  others,  newspapers  do  pub¬ 
lish  news  harmful  to  advertisers  at 
times  and  do  give  credit  to  competitors 
occasionally,  but  I  have  yet  to  see  a 
manufacturer  in  his  advertising  admit 
that  there  is  even  a  trace  of  merit  in 
the  products  of  a  rival.” 

The  way  advertising  agencies  waste 
good  brains  is  appalling  to  Mr.  Klein. 

“The  white  hojie  of  advertising.”  he 
declared,  “is  the  copy  writer,  who  is  in 
many  instances  an  ex-newspaperman, 
and  he  is  most  shamefully  treated  in 
the  agencies.  His  ideas  and  copy  on 
which  he  has  probably  worked  night 
after  night  are  trampled  on  and  mauled 
by  account  executives  and  advertisers 
who  can  barely  sign  their  names. 
Advertising  would  be  a  fine  place  for 
newspapermen  with  their  straight  mat¬ 
ter-of-fact  thinking  and  their  vivid 
knack  of  getting  at  the  interesting  parts 
of  anything,  if  they  didn't  have  to  bow 
to  the  editorial  dictation  of  a  rich 
advertiser,  his  wife  or  his  stenographer. 

“The  best  advertisements  are  seldom 
printed.”  Mr.  Klein  continued.  “Most 
of  the  stuff  that  achieves  publication  is 
so  filled  with  rubber-stamp  generalities 
that  it  would  fit  almost  any  product. 
Certainly  many  agencies — in  tact  from 
what  I’ve  seen,  every  agency — contain 
really  brilliant  men.  But  they  are  under 
the  oppressive  thumb  of  the  man  with 
the  million  dollar  appropriation.” 

Advertising  today  is  going  through  a 
newspaper  craze,  Mr.  Klein  said.  Artists 
cannot  find  work  because  the  agencies 
are  going  in  for  news  style  photography 
and  a  news  atmosphere  colors  heads 
and  copy. 

“We  may  some  day  reach  Utopia 
where  advertising  will  be  as  honest  and 
free  of  hysteria  as  are  newspapers,”  he 
commented. 

Mr.  Klein,  after  leaving  the  Post, 
worked  for  Benton  &  Bowles,  then 
went  to  Lennen  &  Mitchell,  from  which 
agency  he  was  fired  when  a  new  copy 
department  administration  came  in,  and 
finished  his  advertising  experience  with 
Lord  &  Thomas  in  Qiicago.  Since 
then  he  has  been  free  lancing  and  re¬ 
cently  completed  a  mystery  novel,  “Nol 
No!  The  Woman!”  which  has  been 
published  by  Farrar  and  Rinehart.  Now 
that  he  is  back  in  newspaper  work  he 
says  it  feels  like  home.  It  is  far  more 
calm  and  efficient  than  advertising  work, 
he  says. 


RULES  AGAINST  RETRIAL 

The  motion  for  a  new  trial  in  the 
$15,000  libel  suit  of  Roy  Parr,  game 
warden  against  the  Medford  (Ore.) 
Pacific  Record  Herald,  a  weekly,  and 
Earl  Fehl,  editor,  was  denied  recently, 
in  Medford.  A  jury  awarded  $15,0()0 
damages  to  the  warden. 


Fort  Worth,  Tex.,  May  25 — Seward 
R.  Sheldon  was  appointed  editor  of  the 
Fort  IVorlli  (Tex.)  Press,  a  Scripps- 
Howard  newspaper  this  week  by  John 
H.  Sorrells,  e.xecutive  editor  of  the 
newspapers. 

Mr.  Sheldon  succeeds  Edwin  D.  Min- 
teer,  who  has  been  editor  of  the  Press 
for  two  years.  Mr.  Minteer  resigned 
on  account  of  ill  health. 

Mr.  Sheldon  is  a  graduate  of  the  Uni¬ 
versity  of  Oklahoma,  class  of  1915. 

He  went  to  work  as  a  cub  on  the 
Oklahoma  City  Xctos  in  1915.  He  left 
the  News  in  May,  1917,  to  enter  the 
.\rmy  and  was  apjKiinted  captain  in  the 
field  artillery.  National  Guard,  in 
.August,  1917,  and  was  promoted  to 
major  on  Jan.  1,  1918. 

Following  his  discharge  Mr.  Sheldon 
went  back  to  the  Oklahoma  City  News 
and  served  for  two  months  as  city  edi¬ 
tor  under  (j.  B.  Parker  who  was  then 
editor  of  the  News.  He  resigned  to 
join  the  Marland  Oil  Company  at  Ponca 
City.  Okla.,  and  remained  in  the  oil 
business  until  January.  1931,  when  he 
joined  the  staff  of  the  Cleveland  Press. 
He  was  with  that  paper  when  he  re¬ 
ceived  the  Fort  Worth  appointment. 


“OUTLOOK”  BANKRUPT 

.\  receivership  jietition  for  The  Out¬ 
look  and  Independent,  monthly,  was 
filed  May  24  by  three  creditors  who  are 
also  editors  and  officers  of  the  company. 
They  are  Francis  R.  Bellamy,  president 
and  editor,  who  listed  $3,920  due  him  in 
unpaid  salary;  William  T.  .Adee,  sec¬ 
retary  and  associate  editor,  who  claimed 
$4,816  is  due  him,  and  Edward  T.  Hill, 
a  director  and  editor,  who  claimed 
$1,940  for  services.  The  magazine, 
which  recently  changed  from  the  weekly 
to  the  monthly  field,  was  founded  in 
1870  with  Henry  Ward  Beecher  as 
editor.  When  Theodore  Roosevelt 
finished  his  term  as  President  in  1909 
he  joined  the  magazine. 


HELMER  PROMOTED 

George  E.  Helmer,  night  manager  of 
the  United  Press  Los  .Angeles  bureau, 
has  been  promoted  to  assistant  Pacific 
Coast  division  news  editor,  in  San  Fran¬ 
cisco.  Harry  W.  Sharpe  is  division 
news  editor.  Helmer  formerly  was 
manager  of  the  Phoenix,  Butte.  Salt 
Lake  City  and  Seattle  bureaus  of 
L’nited  Press.  He  is  succeeded  in  Los 
Angeles  by  Alanson  W.  Edwards,  for¬ 
merly  with  the  San  Francisco,  Phoenix 
and  Los  Angeles  bureaus. 


C.  F.  EISE  RETIRES 

C.  F.  Eise,  editor  of  the  Gallon  (O.) 
Inguirer  for  22  years  and  a  former 
state  representative,  retired  last  week. 
Mr.  Eise  was  made  “editor  emeritus”  of 
the  daily.  He  started  his  career  with 
the  Indianapolis  Telegraph,  a  German 
language  newspaper,  and  in  1891  estab¬ 
lished  the  Gallon  Daily  Leader, 


292, S31 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 

APRIL,  1932 

The  averag^e  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  April, 
1932,  was  190,092. 

Everything  in  Baltimore 
Revoleea  Around 

THE  41^  SUN 

Morning  Evening  Sunday 


MRS.  BLAIR  JOINS  DAILY 


Chicago  Society  Woman  Now  On 
Chicago  American  Staff 

In  an  effort  to  obtain  authentic  and 
interesting  news  of  society,  the  Chicago 
Anterican  has  engaged  Mrs.  William  Mit¬ 
chell  Blair,  young 
Chicago  society 
leader,  as  editor 
of  its  women’s 
departments.  She 
is  writing  a  daily 
society  column  in 
addition  to  the 
regular  column 
conducted  by  The 
Chaperon. 

Mrs.  Blair,  for¬ 
merly  Martha 
Granger,  has 
been  newspaper 
copy  for  the  so¬ 
ciety  pages  ever 
since  her  school  days  and  she  is  now 
finding  out  just  what  constitutes  “copy.” 
She  is  digging  up  her  own  items  and 
writing  them  herself. 

In  addition  to  Mrs.  Blair,  the 
American  also  has  Virginia  Skinkle, 
Chicago  debutante,  who  is  writing  a 
column  in  the  Saturday  paper  of  spe¬ 
cial  interest  to  the  younger  set. 

MIZEN  JOINS  DAILY 

George  E.  Mizen  recently  joined  the 
national  advertising  department,  Cleve¬ 
land  Xetvs.  During  the  past  three  and 
a  half  years  he  was  local  representative, 
American  Weekly  and  Cleveland  man¬ 
ager  for  Literary  Digest, 


TRADER  PAID  WRITER 


Witness  at  Senate  Hearing  Telli; 

Profits  Given  N.  Y.  News  Mas 

Further  evidence  of  a  newsp; 
financial  writer  boosting  stocks  and  - 
ceiving  the  profits  of  a  brokerage  ^ 
count  backed  by  a  financier  was  gi-, 
at  the  inquiry  of  the  Senate  Rani, 
and  Currency  Committee  in  Washi' 
ton.  May  20,  by  John  J.  Levinson, 
Wall  Street  trader.  Mr.  Levinson  w 
the  committee  he  had  a  brokerage  g, 
count  for  Raleigh  T.  Curtis,  finanej 
columnist  for  the  Xezv  York  Dii 
A’eu’s,  writing  under  the  by-la 
“Trader”  between  May  3,  1921, 
March  1,  1930.  This  account,  )[• 
I.evinson  testified,  brought  a  profit  - 
$19,063.44. 

Richard  J.  Cornell  of  the  New  Y' 
Bureau  of  Securities  testified  that  i 
Daily  News  had  turned  the  column  c, 
to  another  writer  and  had  ceased 
recommend  the  purchase  of  stocks  ar. 
the  Securities  Bureau  had  discove: 
Curtis  was  boosting  stocks  in  sevt. 
instances,  while  Levinson  was  trad- 
in  them. 


WILEY  COMPLETING  TRIP 

Louis  Wiley,  business  manager,  A’,- 
Vork  Times,  accompanied  by  his  nit 
Miss  Regina  Wiley,  who  have  been; 
guests  of  the  United  States  Minister 
Hungary,  Nicholas  Roosevelt,  at 
legation  in  Budapest  will  arrive  in 
Sunday,  May  29  and  will  stop  at  i  . 
Hotel  George  V.  until  Tuesday,  May;, 
when  they  will  leave  from  Cherborf 
on  the  Bremen  for  home.  1 


Worcester,  Massachusetts  | 

Helping  Advertising  To  j 

Pay  The  Advertiser 

For  more  than  twelve  years  the  RETAIL  AD-VISER  has  btaj 
rendering  an  effective  extra  measure  of  co-operation  to| 
Telegram-Gazette  advertisers.  Published  twice-a-month  bjl 
the  Telegram-Gazette  merchandising  department,  its  circuit 
tion  covers  every  worth-while  dealer  in  the  Worcester  territory. 
News  and  comment  on  local  retailing  activities,  columns  oi 
dealer  “personals”,  assure  a  ready  welcome  and  thorough  read¬ 
ing  for  this  dealer  newspaper  which  carries  just  the  type  o( 
merchandising  information  national  advertisers  want  to  givt 
and  local  dealers  want  to  know. 

In  the  files  of  the  Telegram-Gazette  are  scores  of  letters  telling  htm 
effective  Retail  Ad-Viser  co-operation  has  been  in  getting  and  maintain¬ 
ing  distribution  in  the  Worcester  territory.  We  quote  from  a  few  of  thai 
letters: 

"We  f«l  certain  that  this  publicity  will  prove  of  genuine  merchandising  value' to  ov 
client.” 

I  wish  to  inform  you  that  this  is  one  of  the  finest  illustrations  of  co-operadn 
featuring  that  it  has  ever  been  my  privilege  to  see.” 

”We  feel  certain  that  help  such  as  this  cannot  (ail  to  be  of  great  assistance  tt 
Mr .  in  his  territory.” 

"It  gives  me  a  lot  of  real  pleasure  to  express  jny  appreciation  to  the  Telegno- 
GaMtte  for  the  splendid  co-operation  which  you  have  given  us  throughout  tii 
entire  campaign.” 

"This  co-operation  is  surely  appreciated  by  both  the  advertiser  and  us,  and  we  in 
sure  that  it  will  be  helpful  in  making  this  advertising  pay  the  advertiser.” 


The  Entire  Worcester  Market,  City  and  Suburban,  Is 
Effectively  Cultivated  Through  These  Newspapers  Alone 

Average  Net  Paid  Circulation  for  the  Year  1931 

OVER  105,000  DAILY  OVER  53,000  SUNDAY 

THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 

New  York  Boston  Chiesro  Detroit  Philadelphia  San  Francisco  hot  Anfds 
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Life  Extension  Institute 
listens  to  the  heartbeat  of  its 

ADVERTISING  .  .  .  . 


About  the  Life  Extension  Institute.  Orxtnized  by 

m  xroup  of  public-spirited  scientists  end  citizens  to  help  reduce  the 
nation's  death  rate  by  periodic  health  examinations  and  knowledxe  of 
personal  hygiene  .  .  .  After  more  than  6ve  years  of  research  in  an 
attempt  to  find  the  most  effective  medium  for  its  educational  publicity, 
the  Institute  selected  the  New  York  Herald  and  the  New  York 
Trihunein  1918  to  carry  its  advertising.  These  two  papers  produced 
such  gratifying  results  that  both  were  used  until  1924  when  they  were 
consolidated  into  the  New  York  Herald  Tribune.  Since  then  the 
Herald  Tribune  has  carried  Institute  advertising  without  a  lapse. 


•I.  Life  Extension  Institute  examines  the 
new^apers  on  its  advertiiring  list  with  the  same 
skillful  thoroughness  that  characterizes  its  own 
professional  examinations.  Any  publication  ap¬ 
pointed  to  a  position  on  that  list  can  boast  a 
robust  circulation  and  a  very  positive  reflex 
action  to  prove  its  power  of  response. 

Since  1924  the  Institute  has  used  large  space  in 
the  New  York  Herald  Tribune  .  .  .  including 
1931.  Its  aim:  to  reach  the  largest  possible  num¬ 
ber  of  foresighted  people  who  can  devote  a  ra¬ 
tional  amount  of  time  and  money  to  safeguard 
their  health  and  prolong  their  lives.  Its  method: 
placing  well-built,  well-timed  advertisements  in 
the  faithfully-read  pages  of  the  Herald  Tribune. 
Result:  the  Herald  Tribune  has  contributed  more 
than  enough  members  to  the  Institute  to  warrant 
a  steady,  substantial  increase  in  appropriation. 

This  New  York  Herald  Tribune  audience, 
whose  homes  are  located  in  The  City  Without 
Slums,  numbers  more  than  330,000  on  weekdays 
and  nearly  a  half  million  on  Sundays.  More  ad¬ 
vertisers  every  month  are  finding  these  people 
the  substantial  backbone  of  their  trade,  the 
buyers  whose  volume  of  purchases  remains  con¬ 
sistently  above  the  average . . .  the  sort  of  people 
you’d  like  to  have  as  your  customers.  For  adver¬ 
tising  results  in  the  world’s  richest  market — ^the 

NEW  YORK 

Metalb  STtibune 

NEW  YORK:  Main  Office,  230  WestAlst  Street  •  SAN  FRANCISCO;  Verree 
&  Conklin,  5  Third  Street  •  CHICAGO:  John  B.  Woodward,  Inc.,  360  N. 
Michigan  Ave.  •  DETROIT:  John  B.  Woodward,  Inc.,  6-253  General  Motors 
Building  #  BOSTON:  Carroll  Judson  Swan,  926  Parh  Sgnare  Building. 
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SHOPPING  GUIDES,  PLANT  ECONOMIES 
TOPICS  OF  CONNECTICUT  GROUP 


“Give-Away”  Papers  Hurt  Newspaper  Advertising  Brennan 
Tells  Editors — Acceptance  of  Wage  Reductions  By 
Union  Men  Reported — Brennan  Named  Secretary 


(Spfcia/ fo  Editor  &  PUBLISHER)  Discussing  the  matter,  Mr.  Palmer 

Greenwich,  Conn.,  May  23 —  toW  how  he  had  been  able  to  present 
Shopping  guides,  wage  adjustments,  arguments  to  one  large  advertiser  which 
and  miscellaneous  economies  were  topics  convinced  the  latter  that  a  newspaper 
of  discussion  among  publishers  attend-  would  get  the  attention  of  possible 
ing  the  spring  meeting  of  the  Con-  buyers  as  no  all-advertising  sheet  could 
necticut  Editorial  Association,  held  at  do. 

Greenwich.  Conn.,  May  20  and  21.  As  a  consequence,  this  advertiser 
Speaking  sessions  were  held  Friday  af-  continued  to  run  full  copy  in  the  Press, 
ternoon  and  evening.  May  20,  while  An  inquiry  as  to  whether  any  pub- 
Saturday  morning  was  the  occasion  of  a  lisher  present  had  maintained  wages  and 
round-table  conference  on  trimming  ex-  salaries  at'  former  levels  brought  no 
penses  and  finding  new  revenue.  response.  Several  said  that  reductions 

Edward  M.  Brennan,  publisher  of  the  had  been  accepted  willingly,  since  em- 
Fairfield  Xeu's,  sought  to  have  the  asso-  ployes  had  recognized  that  business  had 
ciation  form  a  committee  to  combat  the  been  much  less.  One  publisher,  who 
organization  of  shopping  guide  pri-  said  he  was  paying  more  than  the 
mr.rily  by  formulating  and  presenting  regular  scale  to  especially  competent 
arguments  which  would  dissuade  adver-  men,  added  that  he  was  shortening  the 
tisers  from  transferring  support  for-  work  week  by  keeping  his  mechanical 
inerly  given  to  newspapers.  Mr.  Bren-  department  closed  each  Monday  unless 
nan,  who  said  his  field  had  been  invaded  there  was  practically  a  full  day’s  work 
by  a  shopping  guide  published  at  Bridge-  in  sight.  Another  said  he  was  stagger- 
port.  said:  ing  employment  so  as  to  give  each  em- 

“The  greatest  evil  in  the  shopping  ploye  at  least  four  days  a  week, 
guide  lies,  not  in  the  fact  that  it  is  a  The  point  was  made  that  unless  a 
competing  medium,  for  the  home-town  publisher  kept  his  organization  intact, 
weekly  is  in  a  position  to  stand  rea-  a  sudden  upturn  in  business  might  find 
sonable  competition.  The  greatest  evil  him  short-handed,  with  competent  men 
lies  in  the  fact  that  in  one  way  or  an-  difficult  to  locate. 

other  advertisers  are  persuaded  to  sign  Another  publisher  said  that  to  enable 
long-term  contracts  for  large  space.  We  him  to  make  a  low  bid  on  an  important 
know,  and  it  has  almost  always  worked  printing  job,  his  printers  had  agreed  to 
out,  that  in  a  very  few  weeks  they  work  overtime,  if  necessary,  at  the 
realize  their  mistake,  but  they  have  regular  scale  instead  of  the  usual  over¬ 
signed  on  the  dotted  line,  and  have  to  time  rate.  Another  said  that,  to  jus- 
go  through  with  it.  This  means  that  tify  him  in  close  bidding,  his  employes 
the  appropriation  which  a  business  can  had  pushed  through  jobs  within  the 
afford  to  spend  for  advertising  is  di-  estimated  time  limits  on  which  he  had 
luted,  to  the  distinct  loss  of  every  based  his  bids. 

legitimate  publication.  It  means  also  Lowered  prices  on  photo-engravings 

that  the  advertiser,  over  a  period  of  were  reported.  One  publisher  said  he 
months,  having  cut  down  on  his  news-  had  cut  his  monthly  telephone  bill  more 
paper  advertising,  finds  that  he  is  not  than  25  per  cent  by  requiring  slips  to 
getting  results.  His  volume  of  business  be  filled  out  for  each  toll  call.  Several 
perhaps  shrinks.  The  advertising  ap-  recommended  consulting  a  recent  report 
propriation  for  the  following  year  by  the  National  Editorial  Association 
therefore  has  to  be  further  curtailed.”  on  economies  possible  in  newspaper 
Mr.  Brennan  said  the  Bridgeport  'offices, 
shopping  guide  had  been  reduced  in  Mr.  Brennan  was  apiwinted  secretary- 

size,  since  many  advertisers  failed  to  treasurer  of  the  association  to  fill  the 
renew  their  contracts  at  the  expiration  vacancy  caused  by  the  death  of  E.  G. 
of  the  first  year.  Howard  W.  Palmer,  Hill,  of  the  Ansonia  Sentinel.  Mr. 
editor  of  the  Greenwich  Press  and  Brennan’s  former  place  as  auditor  was 
president  of  the  Connecticut  Editorial  filled  by  Harold  W.  Bruce  of  the  Staf- 
Association,  reported  that  a  shopping  ford  Press,  Stafford  Springs,  Conn, 
guide  published  at  Stamford  had  gone  Resolutions  were  authorized  in  mern- 
out  of  existence  after  the  first  few  ory  of  Mr.  Hill  and  the  late  Col.  Norris 
issues  and  that  there  were  no  others  in  G.  Osborn,  of  the  New  Haven  Journal- 
the  state  except  the  one  at  Bridge-  Courier. 

port.  It  was  agreed  that  under  present  At  the  afternoon  session  May  20,  held 
conditions  there  was  little  likelihood  at  the  Milbrook  Country  Club,  the  asso- 
that  new  ones  would  be  started,  and  the  ciation  heard  addres^s  by  John  E. 
association  took  no  action  on  ^Ir.  Bren-  Allen,  editor  of  the  Linotype  News,  on 
nan’s  proposal,  holding  that  individual  typography  and  make-up ;  by  Charles  M. 
action  was  most  likely  to  be  effective.  Schofield,  circulation  manager  of  the 
At  a  meeting  a  year  ago,  the  group  had  Long  Island  City  (X.  Y. )  Star,  on  cir- 
gone  on  record  in  opposition  to  the  culation  methods;  and  by  Arthur  O. 
shopping  guides.  Price,  sales  promotion  manager  of  the 


New  York  Herald  Tribune,  on  the  ad¬ 
vertising  possibilities  confronting  retail 
stores  and  newspapers.  Mr.  Price 
spoke  of  the  growing  tendency  toward 
merchandising  higher  -  quality  goods, 
rather  than  continuing  to  emphasize 
bargain  prices.  He  cited  instances  of 
stores  which  were  making  an  intelligent 
institutional  appeal  as  well  as  actually 
selling  a  satisfactory  amount  of  goods 
by  their  advertising. 

The  banquet  that  evening  was  at¬ 
tended  by  about  100  newspapermen  and 
their  wives.  Hugh  Baillie,  executive 
vice-president  of  the  United  Press, 
spoke  on  “On  the  Inside  of  the  News”; 
Harold  B.  Johnson,  editor  of  the  IVa- 
tertown  (N.  Y.)  Daily  Times,  on 
“Newspapers  and  the  Depression”;  and 
Dr.  Albert  E.  Austin,  health  officer, 
spoke  on  health  conditions  in  the  state 
at  the  present  time. 

NORRIS  HUSE  RECOVERS 

Norris  A.  Huse,  manager  of  Asso¬ 
ciated  Press  News  Photo  Service,  re¬ 
turned  to  his  desk  last  week  after  an 
operation  for  diverticulitis.  He  was  in 
St.  Luke’s  Hospital  two  weeks  and  re¬ 
mained  at  home  convalescing  for  three 
weeks. 


IRISH  BACK  ON  JOB 

Ned  Irish  of  the  New  York  World- 
Telegram  sports  desk  returned  to  work 
this  week  after  an  operation  for  appen¬ 
dicitis  performed  in  St.  Vincent’s  Hos¬ 
pital,  New  York. 

KOESTER  JOINS  DAILIES 

Carl  T.  Koester  of  Omaha  has  been 
named  chief  accountant  of  the  Des 
Moines  (la.)  Register-Tribune.  Mr. 
Koester  formerly  was  with  the  bureau 
of  internal  revenue  as  an  income  tax 
expert. 

SMYTH  JOINS  N.  Y.  POST 

Phillip  Smyth,  formerly  in  charge  of 
the  Harlem-Bronx  section  of  the  adver¬ 
tising  staff.  New  York  American,  has 
join^  the  local  staff  of  the  New  York 
Evening  Post. 


TYPOGRAPHY  AWARDS  GlVE.ii| 

Representative*  of  Six  Winnig, 
Dailies  Attend  Ayer  Dinner  ^ 

Awards  in  the  Second  Exhibition  orl 
Newspaper  Typography  were  present 
to  representatives  of  the  six  winniigj 
dailies  at  a  dinner  on  May  20  at  tt- 
Ayer  Galleries,  Philadelphia.  'Tl,] 
Francis  Wayland  Ayer  Cup  went  tt 
Henry  H.  Conland,  publisher  of  tig 
Hartford  Courant,  as  first  prize  fo,| 
typographical  excellence  in  competitioti 
with  the  1,475  other  newspapers  whid;! 
entered  the  exhibition.  Certificates  oi' 
honorable  mention  went  to  the  A’fl,j 
York  Herald  Tribune,  the  Nezv  i’orj| 
American,  the  Newark  Evening  Nerti', 
the  Baltimore  Sun  and  the  Detroit  frn! 
Press. 

The  awards  were  made  by  Wj. 
fred  W.  Fry,  president  of  N.  W.  Avei 
&  Son,  Inc. 

The  winning  newspapers  were  repn- 
sented  as  follows: 

Hartford  Courant:  Henry  H.  Con. 
land,  publisher;  George  B.  Armstejd 
managing  editor;  Louis  Gilman,  Nt« 
York  representative. 

New  York  American:  Eugene  Forktr 
publisher;  W.  R.  Hearst,  Jr.,  president 

Newark  Evening  News:  Frank  R, 
Jamison,  news  editor;  Patrick  R 
Feeney,  advertising  manager. 

Baltimore  Sun:  William  F.  Schmid, 
vice-president  and  business  manager 
Mark  S.  Watson,  of  the  editorial  stai 

New  York  Herald  Tribune:  Ogdet 
Reid,  editor;  Robert  Cresswell,  treas¬ 
urer. 

Detroit  Free  Press :  E.  D.  Stair, 
president;  William  B.  Lowe,  managiig 
director ;  Malcolm  Bingay,  editorial  di. 
rector.  i 

The  three  members  of  the  jury  whidi  I 
determined  upon  the  awards  were  alscr 
present :  Carl  W.  Ackerman,  dean  of  the  f 
School  of  Journalism  of  Columbia  Uni- 1 
versity.  New  York;  J.  L.  Frazier,  editor ' 
of  the  Inland  Printer,  Chicago;  Rohm 
Lincoln  O’Brien,  chairman  of  the  United 
States  Tariff  Commission. 


Sixty -Five  Years 
of  Service 

On  Monday,  May  2,  The  Jersey  Journal  cele¬ 
brated  its  si.xty-fifth  birthday. 

Since  1867,  this  newspaper  has  served  the 
people  of  Jersey  City  and  Hudson  County 
without  interruption.  Competitors  have 
come — and  gone. 


Today  the  Jersey  Journal  is  Jersey  City’s  only 
daily  ne<wspaper. 


GRIND  YOUR  OWN  ROLLERS 

Practically  every  part  of  this  machine  is  specially  desi;ined 
for  handling  every  type  and  size  of  rubber  printing  rollers 
designed  by  leading  press  makers. 

We  make  Egnor  Rubber  Roller  Polisher  and  also  a  gauge  for 
mea'-uripg  diirre-ers  with'n  3*1  mch. 


The  Jersey  Journal  has  more  than  double  the 
circulation  of  any  bther  newspaper  sold  in 
Jersey  City.  It  is  the  most  economical  medium 
for  reaching  Xew  Jersey’s  Second  Largest 
City. 


Same  Rate  for  Local  and 
National  .Idvertising 

THE  JERSEY  JOURNAL 

Jersey  City,  New  Jersey 

Xfjtiorttif  HepresentfttivvH 

STORY,  BROOKS  &  FINLEY 


BLACK  ROCK  MFC.  CO. 


Bridgeport,  Conn. 


New  York — Philadelphia — Chicago — San  Franoidco 


PUBLIC 
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CURTIS-MARTIN  NEWSPAPERS,  INC  ...  INDEPENDENCE  SQUARE,  PHILADELPHIA 


ON  ONE  SIDE  is  the  city — A.  B.  C  Philadelphia,  in  which  there 
are  470,378  families — 2,069,661  people. 

On  the  other  side  is  Philadelphia’s  A.  B.  C.  suburban  area,  in  which 
there  are  372,689  families — 1,639,832  people. 

It  is  this  suburban  side  of  the  “picture”  that  so  many  manufactur¬ 
ers  overlook,  yet  in  many  cases  it  holds  the  answer  to  the  dif¬ 
ference  between  actual  and  potential  sales. 

In  the  A.  B.  C.  suburbs  of  Philadelphia  are  more  people  than  live 
in  the  suburbs  of  any  other  American  city,  with  the  single  excep¬ 
tion  of  New  York.  It  is  a  stabilized  population ...  a  home-owning, 
home-loving  class  whose  income  is  invested  wisely  and  liberally  in 
the  more  permanent,  substantial  things  of  life. 

No  one  Philadelphia  newspaper  affords  better  than  38%  coverage 
of  this  huge  and  concentrated  suburban  market.  To  miss  the 


other  62%  is  to  miss  more  people  than  li\e  in  the  cities  of  Milwau¬ 
kee  and  Indianapolis  combined  and  is  equivalent  to  withholding 
your  sales  story  from  almost  a  million  potential  purchasers  in  the 
suburbs  alone. 


Here  is  conclusive  proof  that  to  adequately  cover  A.  B.  C  Phila¬ 
delphia  and  its  suburban  area  it  is  necessary  to  use  newspapers 
that  provide  complete  market  coverage — not  just  city  coverage... 
newspapers  that  reach  and  influence  the  buying  judgment  of  all 
the  families  in  all  the  homes — not  just  a  fraction  of  them. 

Complete  market  coverage  here  is  obtainable  through  the  Curtis- 
Martin  Newspapers,  whose  circulation  leadership  in  both  the  cit>’ 
and  suburbs  makes  them  the  key  to  Philadelphia  sales  impossible 
to  get  without  them — and  far  too  great  for  any  advertiser  seeking 
maximum  volume  to  ignore. 


advertising 

campaign 


in  Philadelphia 
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BOZEMAN  BULGER,  FAMED  BASEBALL 
WRITER,  DIES  SUDDENLY  AT  54 


New  York  Sports  Writer  Was  Noted  for  His  Wit  and  Unwav¬ 
ering  Devotion  to  the  National  Game — Won 
Lieutenant  Colonelcy  in  World  War 


1IEUT.  COL.  BOZEMAN  BULGER, 
^for  many  years  a  sports  writer  and 
columnists  on  the  AVttf  York  Evening 
H'orld,  and  a  staflF  writer  on  the  Sat¬ 
urday  Evening  Post  since  the  sale  of 
the  World  newspapers  in  February, 
1931,  died  at  his  home  in  Lynbrook, 
L.  I.,  May  22  as  a  result  of  a  heart 
attack.  He  was  54  years  old. 

For  many  years  he  has  been  one  of 
the  country’s  outstanding  baseball  writ¬ 
ers,  and  was  beloved  alike  by  baseball 
officials,  players,  fans  and  his  colleagues. 
He  loved  the  game  of  baseball,  and 
although  he  had  demonstrated  his  abil¬ 
ity  in  other  lines,  his  devotion  to  this 
sport  never  wavered.  This  enthusiasm, 
flavored  with  years  of  contact  with  the 
game  and  its  principals  and  tinctured 
with  a  spontaneous  wit  for  which  he 
was  famous,  was  reflected  in  his  copy, 

and  his  Evening  World  column  was 
widely  read. 

Sports  writers  paid  lavish  tribute  to 
his  memory  this  week  in  their  columns, 
recalling  his  endless  line  of  negro  dialect 
anecdotes,  comparing  him  as  a  story 

teller  with  Irvin  S.  Cobb.  They  ex¬ 
tolled  his  optimistic  temperament  and 
his  never  failing  fund  of  humor.  W .  O. 
McGeehan,  New  York  Herald  Tribune, 
referred  to  his  writings  as  “the  gayest 
and  most  gallant  note  in  sports  liter¬ 
ature.” 

Several  funeral  services  were  held 
this  week  in  Lynbrook  by  organizations 
of  which  he  was  a  member.  Burial 
was  made  May  25  in  Arlington  National 
Cemetery,  W’ashington,  D.  C. 

Mr.  Bulger  had  just  completed  a  life 
of  John  J.  McGraw,  manager  of  the 
New  York  Giants.  When  word  was 
received  of  his  death,  flags  at  the  Yan¬ 
kee  Stadium  and  at  Ebbets  Field  were 
half-staffed.  His  death  came  as  a  shock 
since  he  had  apparently  been  in  perfect 
health  and  had  played  golf  the  day  be¬ 
fore  he  died. 

Mr.  Bulger  was  born  on  Nov.  22, 
1877,  in  Dadeville,  Ala.  He  frankly 
admitted  later  in  life  that  as  a  youth 
he  was  not  a  good  baseball  player — 
never  got  beyond  a  place  on  the  village 
team— iut  he  loved  the  sport. 

He  was  graduated  from  the  Uni¬ 
versity  of  .Alabama  with  a  law  degree 
and  worked  for  a  time  in  the  office  of 
his  father,  William  Bulger,  a  prominent 
attorney  of  Birmingham.  For  four 
years  he  was  secretary  to  Representative 
(later  Senator)  Oscar  Underwood  of 
Alabama. 

But  office  atmosphere  was  stifling  for 
young  Bozeman  Bulger;  he  yearned  for 
the  open.  He  quit  the  law  and  became 
a  reporter  for  the  Birmingham  Age- 
Herald.  Eventually  he  attained  the  desk 
of  managing  editor.  In  1905  he  drifted 
north. 

His  first — and  last — newspaper  job 
in  New  York  was  with  the  Evening 
World.  During  his  26  years  with  this 
newspaper  he  wrote  baseball,  baseball 
features  and  occasional  magazine  arti¬ 
cles.  He  was  the  creater  of  Swat 
Milligan,  fictitious  batsman  of  the  Poison 
Oak  team,  who  performed  prodigious 
feats  that  delighted  sports  readers  of 
20  years  ago. 

A  prominent  fi^re  in  baseball  who 
won  the  friendship  of  the  writer  was 
Christy  Mathewson,  the  Big  Six  of  the 
New  York  Giants.  Mr.  Bulger  wrote 
a  baseball  play  in  which  Mathewson 
w'as  the  central  figure.  The  play  was 
produced  on  Broadway  with  the  tower¬ 
ing  Bix  Six  in  the  cast.  He  also  wrote 
several  other  plays. 

After  the  Evening  World  was  sold, 
Bulger,  who  had  bwn  a  frequent  con¬ 
tributor  to  the  magazine  for  more  than 
ten  years,  joined  the  Saturday  Evening 
Post’s  staff,  and  edited  its  outdoor  page, 
writing  on  sports  in  general,  but  of 
baseball  chiefly. 

When  the  United  States  became  a 
participant  in  the  World  War,  Mr. 


Bulger  went  to  the  officers’  training 
school  at  Plattsburg,  N.  Y.  He  attained 
the  rank  of  major  and  was  assigned  to 
the  306th  Infantry,  77th  Division. 
Overseas  he  was  cited  in  orders  for 
bravery  under  fire  in  the  Argonne 
offensive  and  was  promoted  to  the  rank 
of  lieutenant-colonel. 

Toward  the  close  of  the  war,  Lieut. 
Col.  Bulger  was  chief  press  represen¬ 
tative  for  the  American  Expeditionary 
Forces. 

His  grandfather  was  General  Michael 
Bulger  of  the  Confederate  Army  and  a 
great-uncle  was  Colonel  Bozeman,  In¬ 
dian  fighter.  When  the  Spanish-Ameri- 
can  War  started,  Mr.  Bulger  joined  an 
Alabama  regiment. 

Sports  writers  recalled  the  many  anec¬ 
dotes  “Boze,”  as  he  was  known  to  his 
friends,  used  to  relate. 

John  Kieran,  New  York  Times,  re¬ 
called  the  story  of  Bugs  Raymond  and 
the  scallions,  which  “Boze”  was  the 
first  to  tell. 

“Raymond  had  promised  McGraw,” 
Mr.  Kieran  wrote,  ‘‘to  climb  aboard 

the  water  wagon  and  McGraw  was 
giving  him  a  ‘going  over’  for  failure 
to  keep  his  promise. 

“  ‘You  went  to  Mike’s  place  and 
drank  eight  beers.’  said  McGraw.  ‘Then 
you  went  to  Tonger’s  and  drank  six 
beers  and  ate  three  ham  sandwiches. 
You  went  from  there  to  Flynn’s,  where 
you  drank  eleven  beers,  ate  a  lunch  of 
scallions  and — ’ 

“That’s  a  passel  o’  lies!’  broke  in 
Bugs  Raymond,  ‘I  never  ate  a  scallion 
in  my  life !’  ” 

One  of  the  qualities  that  endeared 
“Boze”  to  his  friends,  Mr.  McGeehan 
wrote,  was  his  habitual  good  nature. 
“The  more  adversity  pressed,”  he  said, 
“the  more  distinct  his  laughter  and  the 
deeper  the  glow  in  his  rubicund  face. 
In  all  the  years  I  have  know  him  or 
known  of  him  I  never  have  heard  of 
any  instance  where  his  good  humor 
was  ruffled  by  any  irritation  or  dis¬ 
comfort. 

“For  the  suffering  of  anybody  else 
he  had  a  ready  sympathy,  but  for  his 
own  adversities  he  had  nothing  but 
laughter.  Of  him  Colonel  T.  L.  Huston 
once  said :  ‘That  Bozeman  Bulger  is 
going  to  laugh  his  way  through  life, 
and  at  that  he  has  not  much  to  laugh 
about’ 

“In  the  midst  of  the  world  series 
of  1930  Colonel  Bulger  was  stricken 
with  acute  appendicitis  and  the  surgeons 
announced  after  the  operation  that  his 
chances  were  slim.  A  few  days  later 
when  he  was  out  of  the  ether  friends 
visited  his  room  in  a  St.  Louis  hospital. 
As  they  neared  the  door  they  heard 
the  faint  echo  of  a  familiar  laugh. 
Nurses  and  internes  joined  in. 

“Colonel  Bulger  was  having  read  to 


Qyilways  new  and 
unbroken  typefaces 
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him  some  telegrams  of  sympathy.  One 
of  these  was  from  Irvin  S.  Cobb.  It 
read:  ‘Congratulations  on  your  open¬ 
ing.’  Then  Colonel  Bulger  started  tell¬ 
ing  Negro  stories  until  they  made 
him  stop.” 

Damon  Runyon,  New  York  American, 
charaterized  “Boze”  as  “the  best-known 
and  the  most  authoritative  writer  on  the 
national  game  in  the  country.” 

“Those  who  knew  ‘Boze’, 7  he  wrote, 
“loved  him  as  a  brother.  I  have  never 
met  a  more  kindly,  unselfish  man.  The 
fact  that  in  all  the  years  he  was  writ¬ 
ing  baseball  he  never  made  an  enemy 
of_  a  ball  player  or  a  manager  is  some¬ 
thing  of  a  line  on  his  character.  He 
was  very  fond  of  the  game  and  its 
associations.  Only  recently  he  made  a 
trip  with  the  Giants  largely  for  the 
fun  of  the  thing. 

“He  was  courteous  and  gentle.  I 
guarantee  that  in  all  his  life,  ‘Boze’ 
Bulger  never  knowingly  did  a  mean 
thing.  He  loved  to  live  and  laugh. 
Nothing  bored  him.  He  liked  going 
new  places,  he  always  seemed  to  man¬ 
age  to  find  old  friends.  His  acquaint¬ 
ance  was  enormous.  He  knew  men  and 
women  in  every  walk  of  life  and  in 
every  part  of  the  country.” 

Bill  Corum  wrote  in  the  Neic  York 
Evening  Journal: 

“Long  ago  it  was  the  conceit  and 
the  custom  of  John  J.  McGraw  to  hire 
the  flashiest  rigs  in  which  to  transport 
his  embattled  young  men  through  the 

streets  of  an  alien  city  and,  in  due 
time,  to  draw  up  with  a  flourish  before 
the  doors  of  the  best  hotel  in  town. 

“Did  the  Giants  chance  to  the  cham¬ 
pions  that  year,  as  was  not  infrequently 
the  case.  John  occasionally  went  further 
and  carried  along  a  gold  and  purple 
banner  announcing:  ‘New  York  (Giants. 
Champions  of  the  World.’  He  would 
drape  his  own  carriage  with  this  eye¬ 
catching  sign,  and  when  it  provoked  a 
barrage  of  boos  and  hisses  and  ‘get  out 
of  town  you  lousy  so  and  sos  you,’  there 
was  none  more  ready  than  our  John  to 
turn  and  thumb  a  chaste  nose  at  the 
indignant  and  cat-calling  pedestrians. 


And  riding  with  the  manager  of  tlit| 
Giants  on  these  triumphal  parades 
apt  to  be  Uncle  Boze,  for  Uncle  Boj 
was  a  Giant  man  and  a  McGraw  nuj, 
first,  last  and  always.  The  Giants  nevel 
got  so  bad  but  what  he  was  sure  the 
would  soon  be  better  and  never  so  goo( 
but  that  he  felt  it  was  their  just  an 
reasonable  due.” 


Among  those  who  attended  tl* 
funeral  besides  Mrs.  Bulger  and  he 
daughter,  Mrs.  W.  B.  Murray,  of  Xt, 
York  City,  were  a  number  of  spom 
writers,  including  Harry  Cross,  of  tin 
New^  York  Herald  Tribune;  Frederid 
G.  Lieb,  of  the  New  York  Ei’cning  Pog 
William  Corum,  of  the  Journ.al,  anl 
John  Drebinger,  of  the  New  Yofi 
Times.  Irvin  S.  Cobb,  Mr.  Bulgw, 
constant  companion  on  fishing  exos- 
sions,  also  was  present,  together  niij 
Tom  Thorp,  A1  Munro  Elias;  Ros 
Robertson,  of  the  New  York  Giants 
James  Tierney,  secretary  of  the  Giants 
John  T.  Heydler,  president  of  tl» 
National  League ;  Mrs.  John  J.  Mt. 
Graw,  wife  of  the  manager  of  tki 
Giants,  and  Charles  E.  Stoneham,  prti 
dent  of  the  Giants. 

Also  Frank  Belcher,  of  the  Lambs: 

Loney  Haskell,  head  of  the  Jewisl 
Theatrical  Guild ;  Henry  Hempstejd 
formerly  connected  with  the  Giants: 
Richard  Gilpin,  Cullen  Cain.  Mr.  aol 
Mrs.  Walter  M.  Hennigan.  Oscar  Kent 
Fred  Williams,  George  E.  Phair,  Mi 
and  Mrs.  Kenneth  Smith,  Willia 
Slocum,  Mr.  and  Mrs.  Daniel  McKa. 
trick.  Damon  Runyon,  Warren  Kerri- 
gan  and  Edward  Percy  Howard. 


COBLE  IN  NEW  YORK 

Robert  M.  Coble,  recently  with  tht 
Fort  Worth  Press,  is  now  with  tht 
Scripps-Hozvard  News  in  New  Yofi 
assisting  Aubrey  Graves,  managing  edi¬ 
tor,  who  is  doing  reportorial  work  for 
the  New  York  World-Telegram.  Mr 
Coble  was  in  Fort  Worth  four  years, 
and  had  previously  been  with  the  C/m- 
land  Press  and  the  Memphis  Preo- 
Scimitar. 


Lowest  Milline  Rate 
in  Texas! 

^  I  ^ H E  News-Journal 
*  combination,  affording 
national  advertisers  the  only 
complete  coverage  of  the 
Dallas  Market,  offers  the 
lowest  milline  rate  in  Texas. 

•An  optional  combination — two 
equally  important  and  outstanding 
publications,  NEWS  (morning) 
and  JOURNAL  (evening) — at  a 
milline  cost  of  $1.98  presents  the 
most  economical  advertising  buy 
in  Texas.  These  newspapers  are 
located  in  the  center  of  Texas’ 
largest  and  most  important  market. 

The  Dallas  Morning  News 
The  Dallas  Journal 

John  B.  Woodward,  Inc.,  representatives 


Home  circulation  is  serious  circulation.  It  is 
in  the  home  where  the  buying  thought  is 

crystallized  into  action.  It  is  there  that  The 
Washington  (^D.C.)  Star  is  carefully  read  and 

thoughtfully  digested— advertising  as  well  as 

news,  for  the  nearly  three-quarters  of  a  mil¬ 
lion  people  who  make  up  the  Washington 

Market  depend  upon  5I|^  for  store  news 
with  the  same  interest  and  confidence  that 

they  depend  upon  it  for  local  and  world  news. 

That’s  why  the  merchants  of  W^ashington 

use  MORE  advertising  lineage  in  SljF  S>tar 

almost  every  day  than  in  all  four  of  the  other 
Washington  newspapers  combined. 

Washington  merchants  believe  business  is 
what  you  make  it — and  with  the  influence 
of  S>tar  and  its  all-inclusive  circulation 
business  conditions  are  good  in  Washington. 


The  New  York  Times  The  Chicago  T 


The  Cincinnati  Times^Star  The  St.  Pi  I 


‘The  Rebirth  of  the  Newspaper  Printing  Press,”  which  ran  in  serial  form  in  The  Editor  and 

“Progress  in  Newspaper  Manufacture  and  Its  Effects  upditin^ 


Tine  The  Philadelphia  Evening  Bulletin 


lisljts  Paper  Rolls  while  Running 
LUtitically  Locks  and  Unlocks  its 
*rif  Plates 


PiDispatch  The  Philadelphia  Inquirer 


nd  Pn^fnnber  27th,  1930,  to  June  13th,  1931,  has  just  been  published  with  other  matter  under  the  title, 
rts  upd>ting  Industry.”  This  booklet  will  be  sent  upon  request. 
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E  D  I 


RE-DISCOVERY  OF  QUALITY 


A  MOVEMENT  which  newspapers  everywhere 
may  well  encourage  is  the  re-discovery  of 
quality  as  a  retail  advertising  appeal.  After 
two  years  of  whooping  it  up  for  lower  and  lower 
prices,  merchants  are  beginning  to  discover  that 
their  customers  don’t  want  to  buy  everything  on  a 
ten-cent-store-basis.  Some  qualified  observers  see 
evidence  that  bottom  has  been  touched,  and  leading 
stores  are  definitely  turning  to  advertisements  about 
the  merits  of  their  goods  instead  of  merely  talking 
about  cheap  prices. 

This  does  not  necessarily  mean  that  prices  are  on 
the  way  back  to  1929  levels.  It  does  mean  that 
consumers,  insistent  as  they  are  upon  getting  full 
1932  value  for  their  dollars,  nevertheless  have  cer¬ 
tain  standerds  of  quality  below  which  they  will  not 
go.  And  in  that  fact  lies  the  salvation  of  business. 

Let’s  give  the  retailers  credit  on  the  whole  for 
having  passed  on  lowered  prices  to  their  customers. 
In  its  later  phases,  however,  this  movement  has 
gone  too  far.  Pressure  on  manufacturers  to  pro¬ 
duce  goods  that  could  be  sold  at  ridiculous  prices 
has  resulted  in  a  flood  of  shoddy  goods,  a  steady 
stream  of  “sensational”  bargains,  and  a  bad  taste 
in  the  consumer’s  mouth. 

Now  stores  are  learning  that  further  price  cuts 
are  no  longer  big  news,  and  that  there  is  business 
to  be  done  in  the  abandoned  territory  above  the 
lowest  price  lines. 

Here  is  a  significant  fact.  If  sales  promotion 
efforts  can  be  successfully  diverted  from  poor- 
quality  goods  at  lowest  possible  prices  to  better 
goods  at  fair  prices,  everybody  will  gain.  The 
consumer  will  get  better  satisfaction,  the  store  will 
do  better  business,  and  the  newspaper  will  not  fail 
to  benefit  thereby. 


Chicago  nrnitig  turn  shapers  agree  to  release 
first  editions  after  ten  a.m.,  except  Saturdays,  a 
sensible  economy  idea,  agreeable  to  most  adver¬ 
tisers. 


DEAR  OLD  BASEBALL 


Here  is  a  little  story  that  ought  to  interest 
newspaper  publishers  who  for  many  years 
have  given  an  immense  volume  of  composi¬ 
tion,  newsprint  and  editorial  talent  to  the  profes¬ 
sional  baseball  ballyhoo  in  the  United  States. 

The  other  day  the  Pittsburgh  Press  management 
looked  into  the  question  of  cost  of  transmitting 
baseball  stories  from  Forbes  Field  to  the  editorial 
office  by  Western  Union.  It  was  a  rather  heavy 
charge  and  was  due  to  run  on  many  days  of  the 
coming  season.  Then  the  enterprising  manager 
consulted  the  telephone  company  and  learned  that 
money  could  be  saved  by  installing  a  ’phone  and 
reporting  by  voice  transmission.  A  telephone  in¬ 
strument  was  ordered  installed  at  the  park  for  the 
Press. 

But  just  then  the  Western  Union  stepped  into 
the  picture,  claiming  an  exclusive  contract  wdth  the 
National  Commission  for  transmission  of  all  news 
from  National  or  .\merican  League  ball  parks. 
The  telephone  could  be  installed.  However,  when 
the  matter  was  referred  to  the  Public  Service  Com¬ 
mission,  by  the  Press,  the  Western  Union  offered, 
we  learn,  to  install  its  own  telephone  at  the  same 
price  the  .\.  T.  &  T.  offered,  this  concession  being 
to  protect  its  exclusive  contract  and  at  the  same 
time  placate  the  Pittsburgh  Press. 

Now,  isn’t  that  sweet?  How  kind  the  National 
Baseball  Commission  is  to  the  newspapers  that 
have  done  so  much  to  make  baseball  the  “national 
game!”  We  understand  Western  Union  has  paid 
$100,000  to  get  and  maintain  that  exclusive  fran¬ 
chise  in  ball  parks.  It  would  be  worth  it,  when 
one  considers  the  millions  of  words  that  have  been 
written  by  baseball  reporters  and  wired  to  news¬ 
paper  offices  in  ten  or  20  years. 

If  the  Pittsburgh  Press  has  enough  gumption  to 
get  a  reduced  rate  by  telephone,  no  matter  who 
installs  the  instrument,  it  would  seem  to  be  a 
worthy  object  for  other  business  managers  to 
pursue,  particularly  in  these  days  when  hundreds 
of  worthy  newspapermen  are  out  of  work  because 
the  expense  of  publishing  has  outrun  receipts  in 
many  offices.  .Another  economy  idea,  perhaps  as 
worthy,  would  be  to  take  baseball  a  little  less  seri¬ 
ously  during  this  panicky  year. 


God  hath  not  given  us  the  spirit  of  fear; 
but  of  power,  and  of  love,  and  of  a  sound 
mind. — II  Timothy,  I;  7. 


THE  LC.M.A. 


The  12-em  column  saves  money  and  harms 
nothing. 


I  A  L 


NO  group  of  newspaper  executives  meeting 
annually  in  North  America  combines  within 
its  membership  tlie  entire  range  of  operating 
experience  with  so  complete  a  sympathetic  under¬ 
standing  of  common  problems  as  does  the  Inter¬ 
national  Circulation  Managers  Association,  as¬ 
sembling  next  week  at  Toronto. 

Established  more  than  30  years  ago,  it  has  always 
filled  its  ranks  from  all  newspaper  classes  from  the 
metropolitan  giant  with  its  crowded  million  read¬ 
ers,  to  the  wheat-plains  daily,  serving  a  few  thou¬ 
sand  readers  scattered  over  several  thousand  square 
miles.  Between  the  circulation  assignments  on  these 
extremes,  there  would  seem  to  be  little  of  mutual 
interest,  except  the  task  of  distributing  so  many 
tons  of  printed  paper,  but  the  fact  is  that  no 
LC.M.A.  discussion  has  ever  stopped  for  lack  of 
opinions  or  of  men  to  express  them.  They  have  in 
their  three  decades  anticipated  and  followed  the  de¬ 
velopment  of  newspaper  circulation  to  its  present 
point  of  practical  saturation,  and  they  have  seen  the 
circulation  job  revolutionized. 

There  is  little  place  in  the  1932  newspaper  scheme 
for  the  manager  who  simply  knows  how  to  get 
circulation.  There  are  few  spots  left  on  the  map 
unreached  by  an  English-language  daily  newspaper. 
There  are,  in  fact,  more  daily  newspapers  cir¬ 
culated  than  there  are  families  in  the  country. 

In  the  past  five  years  circulation  gains  by  a  single 
newspaper  have  as  a  rule  meant  not  the  develop¬ 
ment  of  new  readers,  but  the  shift  of  a  group  from 
one  newspaper  to  another  by  si)ecial  and  expensive 
promotion.  There  are  cities  in  this  country  where 
newspapers  have  spent  millions  in  the  past  decade 
in  a  battle  for  the  few  thousand  marginal  circula¬ 
tion  that  apparently  represented  “supremacy.”  The 
net  result  in  advertising  revenue  has  not  balanced 
the  millions  spent  to  attain  it. 

But  the  evident  standstill  of  circulation  gains 
does  not  mean  the  twilight  of  the  circulation  man¬ 
ager.  It  rather  has  opened  to  him  new  and  more 
attractive  lines  of  effort.  The  LC.M.A.  for  some 
years  has  realized  this,  in  its  emphasis  on  the  train¬ 
ing  of  boys  as  circulation  salesmen,  with  unpre¬ 
cedented  precautions  for  the  physical,  moral,  and 
financial  welfare  of  their  charges.  It  is  expensive, 
but  it  has  made  most  regulations  of  minor  labor 
non-applicable  to  newspaper  boys,  it  has  given 
valuable  business  training  to  thousands  of  youngsters, 
and  it  has  made  the  daily  newspaper  a  distinct  and 
intimate  element  in  family  life  in  millions  of 
American  homes. 

Co-operation  has  replaced  many  of  the  old 
fiercely  competitive  struggles.  Negotiation  now 
produces  better  than  the  knock-out  punch.  De¬ 
livery  speed  is  still  important,  but  safety  has  be¬ 
come  paramount  to  speed.  Home  delivery,  once  the 
proud  boast  of  a  few  rich  organizations  and  con¬ 
fined  to  one  main  city  edition,  is  now  extended  to 
50  or  more  miles  from  the  publication  point,  and 
circulation  managers  are  even  undertaking  U.  S. 
postal  functions. 

With  the  pioneering  largely  over,  the  circula¬ 
tion  frontiers  conquered,  the  circulation  manager 
has  undertaken  the  task  of  improving  his  job  and 
reducing  its  cost.  In  both  phases,  he  has  done 
extremely  well.  The  future  will  see  no  lessening 
of  his  responsibilities  and  there  exists  no  finer  in¬ 
strument  for  his  assistance  than  the  exchange  of 
ideas  and  methods  afforded  by  his  association 
meetings. 


KEEPING  THE  FAITH 

NDW  comes  the  “Supreme  Court”  for  nation! 
advertising,  a  new  and  clever  device  by  adve 
tising  men,  advertisers  and  publishers,  to 
tect  the  buying  public  from  imposition  at  the  hani 
of  unscrupulous  or  stupid  advertisement  writers. 

The  new  code  of  the  American  Association  oi 
Advertising  Agencies  and  the  Association  of  JJj. 
tional  Advertisers  is  in  support  of  the  activity  of  tl» 
National  Better  Business  Bureau.  It  sets  up  j 
Review  Committee,  which  will  pass  on  cases  tig 
seem  to  violate  the  sound  principles  of  honest  nj. 
vertising.  The  code  bans  false  statement  and  mis¬ 
leading  exaggeration,  sly  misrepresentation,  offensm  ?  ^ 
matter,  misleading  price  claims,  sales  “knockin'^ 
pseudo-scientific  or  professional  fakery,  and  mislead  I  conv 
ing  testimonial  advertising. 

The  code  is  excellent,  the  review  idea  good,  an; 
it  is  a  pleasure  to  note  that  the  high-minded  motiti 
of  advertising  men  to  keep  faith  with  the  public  dots 
not  flag  in  time  of  great  commercial  stress. 
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Managers  who  are  studying  economy  methods 
through  sheer  necessity  this  year  realise  hon 
wessteful  ivere  our  practices  in  the  boom  years. 


BABY  TALK 

The  half-baked  and  un-American  idea  tin 
what  this  country  needs  is  a  Mussolini  has 
been  common  talk  among  the  thin-chinad 
gentry  of  Wall  Street  for  a  couple  of  years,  Im 
occasionally  been  cautiously  discussed  by  publidsti 
who  ought  to  know  better  and  is  now  commonh 
encountered  in  thoughtless  newspaper  articles, 
especially  in  humor  columns. 

Newspapermen  who  indulge  this  notion  and  ad¬ 
vance  it  by  discussing  it  in  print  ought  to  be  sut 
ciently  class-conscious  to  consider  what  a  dictator¬ 
ship  at  Washington  would  mean  to  the  free  press. 
If  we  know  anything  at  all  of  dictatorship,  whethei 
constituted  to  support  a  tottering  throne  or  to  aid 
a  minority  in  throttling  a  majority,  its  first  busi 
ness  is  to  suspend  all  civil  liberties  and  particularh 
free  press  and  free  speech.  It  was  the  first  act  oi 
the  iron  heels  when  they  gained  power  in  Italy. 
Spain,  Russia,  South  American  republics  and  else 
where.  Dictation  with  the  press  free  will  not  work. 

It  is  an  insult  to  American  institutions  to  arg» 
for  a  dictatorship  in  the  richest  and  most  resource 
ful  nation  on  the  face  of  the  globe. 


Adz'ertising  Bureau  says  national  declined 
$25,000,000  last  year,  due  mainly  to  automo¬ 
tive  and  radio  collapse,  but  tobacco  advertisers, 
who  increased  or  held  space,  iveathered  the 
depression  storm  best  of  most  industries. 
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THE  WILY  TURK 

Tradition  dies  hard  in  Turkey, 
ancient  caliphs  who  ordered  the 
stricken  from  heralds  of  bad  news  have  thdr 
successors  in  a  government  which  fines  newspapers 
for  printing  news  of  suicides.  The  law  forbids 
news  mention  of  self-slayings,  in  an  effort  to  arresi 
an  alarming  tendency  for  Turks  to  take  the  quickest 
exit  from  the  troubles  of  grafting  the  industrial 
West  upon  the  wreck  of  the  old  Sublime  Porte 
There  is  little  free  press  in  Turkey,  as  understood 
in  Anglo-Saxon  nations,  but  the  Istanbul  editor 
forgot  the  law  when  news  of  Ivar  Krueger’s  suicide 
in  Paris  flashed  two  months  ago.  Turkey,  like  nnw 
other  nations,  had  a  distinctly  economic  interest  in 
Krueger  affairs,  and  the  news  defied  suppressiw 
statutes. 

Two  months  later  comes  retribution  in  the  form 
of  heavy  fines.  The  Nationalist  Government  will 
enforce  its  law,  maintain  its  discipline,  even  thougl 
the  offending  act  was  the  plain  duty  of  a  newspapfl 
in  any  land  and  under  any  code.  The  folly  of  at¬ 
tempting  to  avert  suicides  by  forbidding  their  men 
tion  in  the  press,  without  any  effort  to  correct  the 
social  and  economic  conditions  that  drive  human 
beings  to  ultimate  despair,  has  been  often  demon¬ 
strated,  but  the  idea  persists  even  in  this  country 
The  probable  truth  is  that  the  Istanbul  news¬ 
papers  are  being  punished  not  for  publishini 
Krueger’s  suicide  as  a  suicide,  but  because  it  was 
news  likely  to  embarrass  high  private  and  govern¬ 
mental  finance. 
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burg  Leader,  who  has  served  several 
terms  in  the  senate,  was  nominated  for 
representative  in  Preble  County.  Clar¬ 
ence  J.  Brown,  publisher,  Blanchester 
Star-Republican  and  several  other  Ohio 
papers,  and  secretary  of  state,  was  un¬ 
successful  in  his  campaign  for  the  Re¬ 
publican  nomination  for  governor. 

Vail  Pittman,  publisher,  Ely  (Xev.) 

Daily  Times,  and  brother  of  U.  S.  Sen¬ 
ator  Key  Pittman,  attended  the  na¬ 
tional  convention  of  the  U.  S.  Chamber 
of  Commerce  in  San  Francisco,  May 
17  to  20. 

John  E.  King,  publisher,  Hemet 
(Cal.)  Neii’s,  recently  addressed  the 
Long  Beach  Chamber  of  Commerce 
Breakfast  Club.  Frank  P.  Goss,  city 
editor.  Long  Beach  (Cal.)  Press-Tele¬ 
gram,  introduced  him. 

Birney  Imes,  publisher,  Columbus 
(Miss.)  Dispatch,  has  been  appointed 
First  Congressional  District  chairman. 

Democratic  “victory  campaign,”  by  Sen. 

Pat  Harrison. 

Sumner  Crosby,  editor.  Laguna  Beach 
(Cal.)  South  Coast  Nezvs,  has  an¬ 
nounced  his  candidacy  for  the  Republi¬ 
can  nomination  for  Congress. 

Ignacio  Lozano,  publisher  of  La 
Prensa  and  La  Opinion,  Spanish- 
language  papers  at  San  Antonio  and 
Los  Angeles,  has  been  appointed  honor¬ 
ary  chairman  of  the  Mexican  Olympic 
committee. 

Fred  W.  Mitchell,  editor,  Carlsbad  Montclair  (N.  J.)  Titnes,  addressed  the 

(Cal.)  Journal,  president  of  the  San  Bloomfield  Lions  Club  recently. 

Diego  County  Development  Federation,  Albert  Jones,  circulation  manager, 
has  been  appointed  to  the  California’s  Victoria  (B.  C.)  Times,  has  returned 
San  Diego  Centennial  Exposition,  board  from  a  business  trip  over  Vancouver 
of  trustees.  Island. 

F.  T.  Raiford,  editor  of  the  Selma  Vic  P.  Reich,  formerly  advertising 
(Ala.)  Times-Journal  addressed  the  manager,  Vallejo  (Cal.)  News,  has  been 
Alabama  Bankers  Association  conven-  appointed  business  manager  of  the 
tion  in  Mobile  on  “The  Government’s  Martinet  (Cal.)  Herald. 

Frugal  Farm  Policies.”  recently.  James  H.  Little,  local  advertising 

TTUiT  miciMiTGc  staff,  Pontiac  (Mich.)  Daily  Press,  has 

El’LTflr  .  been  elected  to  the  board  of  directors, 

UGENE  W.  FARRELL,  advertis-  Junior  Chaml^r  of  Commerce. 

Stanley  Atkins,  circulation  depart- 

viN.  J.)  Evening  Nezvs,  addressed  the 
Santford  Martin,  editor,  Winston-  Society  of  Certified  Public  Account-  caeo’last  wt*k  He  and  two  friends 
Sdem  (N.  C.)  Journal,  addressed  the  ants  of  New  Jersey,  May  23  in  New-  '  tin Town  the  mL  rsLi  fn  a 

graduating  class  of  Raeford  (N.  C.)  ark  on  “Courage.”  motor  C  Mississippi  m  a 

high  school.  May  23.  A.  H.  D.  Perkins,  office  manager,  it 

Eugene  Lorton,  publisher,  and  Paul  Memphis  (Tenn.)  Press-Seimitar,  has  Batavia  (N  Y)  Daily  Nezvs  advertis- 
S.  Hedrick,  oil  editor,  Tulsa  (Okla.)  been  elected  treasurer  of  Memphis  As-  •  Hpnnrtnvnt  ^  ^ 

li'orld,  have  returned  from  a  trip  sociation  of  Credit  Men.  Perkins  also  ^  j  nr  V  »  l  j  •  •  a 

through  the  east  Texas  oil  fields.  received  a  silver  cup  as  the  winner  of  advertising  staff, 

E  D  Stair  William  B  Lowe  and  *be  association’s  golf  tournament.  Victoria  (B.  C.)  has  returned 

Malcom-  W  Bingayl  pTesidenL  ^  Mrs.  Chas.  K.  Brown,  business  man-  ^  . 

ing  director  and  editorial  director,  re-  ager,  of  the  Leader  Papers,  Staunton,  ^ ,  Vr*?-  Sl^'^^^^tion  depart- 

spectively,  of  the  Detroit  Free  Press,  Va.,  addressed  a  ladies’  night  meeting  nient,  Utica  (N.  Y.)  Observer-Dispatch, 
were  in  Philadelphia  last  week  where  of  the  Waynesboro,  Va.,  Rotary  Club  escaped  unharmed  r^ently,  when  fire 
they  attended  the  dinner  given  by  N.  W.  recently.  damaged  his  automobile. 

Ayer  &  Son  to  winners  of  the  annual  George  Barry  Bingham,  secretary,  George  _  Karney,  promotion  depart- 
newspaper  typography  contest  in  which  Louisz’tlle  Courier-Journal  and  Times,  nicnt,  Philadelphia  Public  Ledger,  is  in 
the  Free  Press  wen  honorable  mention,  and  an  editorial  writer  for  the  former  Bermuda  on  his  vacation. 

Joseph  R.  Knowland,  publisher.  Oak-  paper,  has  returned  to  his  desk  after  James  J.  McMahon,  treasurer.  Union 
land  (Cal.)  Tribune,  was  elected  a  three  weeks’  illness.  City  (N.  J.)  Hudson  Dispatch,  was  re¬ 
vice-president  of  the  California  State  Garvin  P.  Taylor,  business  manager,  (Continued  on  next  page) 


PURELY  PERSONAL 


FOLKS  WORTH  KNOWING 


FRANK  DUFFY, 


George  t.  cameron,  publisher, 

San  Francisco  Chronicle,  who  is 
in  France,  will  sail  for  home  early  in 
June.  He  will  attend  the  Republican 
national  convention  in  Chicago  as  a 
California  delegate. 

Josephus  Daniels,  editor  and  pub¬ 
lisher,  Raleigh  (N.  C.)  Nezvs  and  Ob¬ 
server,  and  former  Secretary  of  the 
Xavy,  celebrated  his  70th  birthday  an¬ 
niversary  May  18,  but  was  “too  busy” 
at  his  editorial  desk,  he  told  a  reporter, 
to  “think  back.” 

(Jeorge  Morris,  president  and  editor, 
Memphis  (Tenn.)  Commercial  Appeal 
^  Evening  Appeal,  has  been  elected  a 
jnitgate  to  the  National  Democratic 
convention  in  Chicago. 

John  Huston  Finley,  associate  editor. 
Hew  York  Times,  will  deliver  the  com¬ 
mencement  address  at  the  10(hh  anni¬ 
versary  of  the  founding  of  Gettysburg 
(Pa.)  College,  May  30. 

Col.  J.  W.  Canada,  attorney  for  and 
vice-president,  Memphis  (Tenn.)  Com¬ 
mercial  Appeal  and  Evening  Appeal, 
has  been  re-appointed  chairman  of  the 
Memphis  Airport  Commission. 

G)l.  Ernest  G.  Smith,  publisher, 
Wilkes-Barre  (Pa.)  Times-Leader,  was 
g  and  marshal  of  the  Lafayette  Col¬ 
lege  .Alumni  parade.  May  21,  during 
the  college’s  Centennial  celebration. 

Frank  G.  Huntress,  president  and 
general  manager,  San  Antonio  Express, 
has  returned  from  a  trip  to  Washington. 

R.  C.  Harbison,  editor,  San  Bernar¬ 
dino  (Cal.)  Sun,  was  guest  speaker  at 
a  recent  dinner  meeting  of  the  public 
affairs  department.  Riverside  Woman’s 
Club. 

Pleasant  A.  Stovall,  editor,  Savannah 
(Ga.)  Press  was  recently  appointed 
chairman  of  the  Georgia  Bicentennial 
Commission  working  on  plans  for  a 
state-wide  celebration  in  Georgia  in 
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Vou’ll  be  reading  what  Rogers  heis 
to  say  about  the  conventions. 

Why  not  read  it  in  your  own  paperP 

There  will  be  no  more  entertaining 
reading  matter  published  during  the 
conventions  than  the  Rogers  daily 
reports. 
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■  W  It’s  been  so  at  previous  convent 

ions.  Rogers  gets  the  laughs —  and 
BiinnHW  makes  friends  for  your  paper. 

The  McNaught  Syndicate,  Inc. 

TIMES  BUILDING 
NEW  YORK,  N.  Y. 


CHARLES  V.  HcADAM 
President 


V.  V.  McNITT 
Chairmui 
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A  YEAR’S  RECORD 


Mr.  a^d  Mrs. 

BEANS 

and 

RIJCKY 

AND  HIS  PALS 

(Two  Comics  on  One  Page) 
by 

ROBERT  L.  DICKEY 

First  Released 
Sunday,  May  31,  1931 
With  6  Subscribers 

Now 

on  Its  First  Anniversary 
It  Has  25  Subscribers. 

Here’s  the  record 
of  how  this  great 
all-dog  page  has 
built  up  steadily  in 
the  last  12  months. 
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cently  elected  a  city  commissioner  in 
Montclair,  N.  J. 

J.  L.  Goodman,  business  manager, 
Coznngton  (\'a.)  I’irginian,  has  l)een 
elected  president  of  the  Rotary  Club. 


IN  THE  EDITORIAL  ROOMS 

BA.  teeters,  managing  editor. 

•  Springfield  (().)  Daily  Xeics  and 
Sun,  recently  addressed  the  graduating 
class.  Springfield  High  School,  at  a 
vocational  conference. 

Thomas  Fauntleroy,  managing  editor. 
Memphis  Commercial  Appeal,  covered 
the  Democratic  state  convention  at 
Nashville,  May  20. 

W.  L.  Hicklin.  managing  editor, 
Columbia  (S.  C.)  Record,  visited  his 
mother  in  Asheville,  X.  C.,  May  21-23. 

George  Hatcher,  assistant  managing 
editor,  Atlanta  Constitution,  has  com¬ 
pleted  a  week’s  rest  necessitated  by  eye 
strain. 

H.  H.  Heller,  former  city  editor, 
Columbus  (Neb.)  Telegram,  and  a 
member  of  the  San  Diego  (Cal.)  Sttn 
staff,  was  recently  appointed  editor  and 
manager,  Norco  (Cal.)  Beacon. 

Angus  Gordon,  court  house  reporter, 
OttazM  (Ont.)  Citiaen,  has  left  on  a 
w’eek’s  vacation.  Archie  Davie  is  cov¬ 
ering  Gordon’s  beat. 

Dave  Young  has  rejoined  the  San 
Antonio  Express  reportorial  staff. 
Archie  Steele,  former  owner,  Dozo- 
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itry  (Cal.)  Champion,  and  later  rural 
editor.  Long  Beach  (Cial.)  Sun,  is  now 
stationed  in  Shanghai  as  a  war  corre¬ 
spondent. 

Karl  M.  Kahn,  Chicago  American 
reporter,  was  a  passenger  with  Lieut, 
and  Mrs.  Thomas  H.  Massie,  central 
figures  in  the  recent  Hawaiian  murder 
trial,  in  the  airplane  which  brought  the 
Massies  from  Omaha  to  Chicago  last 
week.  Mr.  Kahn  interviewed  the  Mas¬ 
sies  in  the  plane  and  wrote  a  special 
story. 

Anna  Marie  Tenant,  “Betty  Fairfax” 
of  the  Springfield  (O.)  Nezvs,  was  a 
delegate  to  the  convention  of  Business 
and  Professional  Women’s  Clubs  of 
Ohio  at  Cincinnati,  recently. 

Clarence  Grieser  has  joined  the 
Springfield  (O.)  Xezes,  editorial  staff. 

Louise  Leung,  American-born  Chinese 
girl  w'ho  has  been  a  member  of  the 
Chicago  Daily  Times  staff  for  the  past 
two  years,  resigned  recently  to  return 
to  her  home  in  Los  Angeles.  She  was 
given  a  purse  by  the  staff. 

B.  F.  Doran,  Philadelphia  Public 
Ledger  business  news  department,  has 
returned  from  Pittsburgh,  after  cover¬ 
ing  the  Pennsylvania  Bankers’  Associa¬ 
tion  meeting. 

Ralph  Jones,  assistant  state  editor, 
Utica  (N.  Y.)  Daily  Press,  has  re¬ 
signed. 

L.  D.  Bray,  former  sports  editor, 
Spartanburg  (S.  C.)  Sun,  has  joined 
the  Spartanburg  Tribune,  as  news 
editor. 

Dan  Thomas,  Hollywood  representa¬ 
tive  for  NE.\  Service,  made  a  27-hour 
flight  to  New  York  to  see  what  draws 
the  movie  stars  to  Broadway.  He  is 
writing  a  series  on  this  .subject. 

C.  C.  Clinton,  political  editor,  Des 
Moines  Register,  is  on  a  tour  of  Iowa 
visiting  all  congressional  districts  and 
large  cities. 

W.  Rockw'ell  Clark,  Jr.,  radio  editor. 
Bridgeport  (Conn.)  Times-Star,  who 
recently  married  Miss  Mitzi  Marie 
Bohm  of  Bridgeport,  has  resumed  his 
newspaper  duties  after  a  wedding  trip 
to  the  Bahamas. 

Sidney  W.  Challenger,  associate  edi¬ 
tor  and  editorial  writer,  Middletozvn 
(Conn.)  Press,  has  been  re-elected 
grand  treasurer  of  the  Grand  Lodge  of 
Connecticut,  I.O.O.F.,  for  his  22nd  term. 

Frank  Walinski,  reporter,  Toledo 
Nezi’s  Bee,  and  Lieut.  Robert  Ansell. 
Toledo  police  department,  were  injured 
last  week  when  a  tire  burst  upsetting 
their  car  in  a  ditch  near  Angola,  Ind. 

Lael  Edward,  social  staff,  Victoria 
(B.  C.)  Times,  has  returned  to  her 
desk  after  a  vacation  in  Vancouver. 

Chris  Lykke,  city  editor,  San  Fran¬ 
cisco  Xezes,  flew  to  Chicago  recently 
on  his  vacation  trip. 

J.  Fisher  Rothermel,  editorial  depart¬ 
ment,  Birmingham  A^ews,  will  address 
the  Alabama  Writers  Conclave  at 
Montevallo  in  June. 

Charles  Polk,  city  hall  reporter,  Phil¬ 
adelphia  Evening  Ledger,  last  week 
was  elected  borough  councilman  of  Mer- 
chantville,  N.  J. 

Paul  Evenstad,  former  news  editor, 
Toledo  Neu’s-Bee,  has  resigned  to  join 
the  Cleveland  Press.  Allen  Cowie  suc¬ 
ceeds  him  as  news  editor  of  the 
News-Bee. 

Philip  Kinsley,  Chicago  Tribune 
writer  who  covered  the  recent  Massie 
murder  trial  at  Honolulu,  has  been 
sent  to  Australia  and  New  Zealand  by 
his  paper  to  make  a  study  of  economic 
conditions  in  the  antipodes. 

Eidgar  M.  Branigin  and  his  wife, 
Garnet  Warfel,  members  of  the  edi¬ 
torial  department,  Detroit  Nezvs,  are 
leaving  next  week  for  a  two-week  vaca¬ 
tion  in  Cuba. 

M.  C.  Blackman,  author  of  several 
short  stories  appearing  in  Collier’s  and 
other  magazines  and  one-time  member 
of  the  staff,  Paris  Herald,  has  returned 
to  the  Detroit  Times  which  he  left 
four  years  ago  to  go  abroad.  He  went 
to  Detroit  from  the  Little  Rock  Ar¬ 
kansas  Gazette. 


.Albert  J.  Duffy,  former  theatrical 
writer,  Hartford  (Conn.)  Courant,  will 
make  his  debut  as  a  theatrical  pro¬ 
ducer  May  30  with  “Phantom  Cargo” 
at  the  Plymouth  Theatre,  Boston. 

John  Boettiger,  Chicago  Tribune  re¬ 
porter,  covered  the  meeting  of  the  U.  S. 
Chamber  of  Commerce  at  San  Fran¬ 
cisco. 

William  S.  Worst,  wire  editor,  Har¬ 
risburg  (Pa.)  Telegraph,  has  returned 
to  work  after  an  operation.  During 
his  absence  A.  H.  Stackpole,  associate 
editor,  who  previously  had  undergone 
a  similar  operation,  extended  sympathy 
and  advice,  in  his  “Call  It  a  Day” 
column. 

Carl  Marsh,  reporter,  Memphis 
(Tenn.)  Press-Scimitar,  spent  last 
week-end  in  Hot  Springs. 

George  Carmack,  city  editor,  Mem¬ 
phis  (Tenn.)  Press-Scimitar,  spent  last 
week-end  visiting  his  parents  at  Troy, 
Tenn. 

William  Johnson,  feature  editor. 
Little  Rock  Arkansas  Democrat,  ad¬ 
dressed  the  Arkansas  Lumber  Dealers’ 
Association  convention  at  Little  Rock, 
May  17. 

Frank  Barnard,  photographer;  John 
Beckwith,  cartoonist,  Lynn  (Mass.) 
Item,  and  O.  W.  Brown,  Telegram 
A’czvs  editorial  staff,  were  judges  in 
the  American  Legion  Post  6  beauty  con¬ 
test,  May  17. 

Miss  Elizabeth  Hammet,  former  jour¬ 
nalism  teacher  at  the  University  of 
South  Carolina,  and  formerly  with  the 
Columbia  (S.  C.)  Record,  has  joined 
the  Memphis  (Tenn.)  Press-Scimitar 
staff. 

Hal  Cram,  automobile  editor,  Port- 
land  (Me.)  Sunday  Telegram,  is  on 
vacation.  Harold  Leon  Tebbetts  is 
substituting  for  him. 

Richard  L.  Panhorst,  telegraph  desk, 
Louisz’ille  Times,  has  returned  after  a 
vacation  in  Atlantic  City,  New  York 
and  Philadelphia. 

Dale  Stafford,  sports  editor,  Pontiac 
(Mich.)  Daily  Press,  has  been  ap¬ 
pointed  official  scorer  of  the  Pontiac 
Baseball  Association. 

Joseph  A.  Gelin,  Toledo  News-Bee 
staff,  and  Mrs.  Gelin  are  parents  of  a 
son,  born  last  week. 

Frank  Grayson,  baseball  writer,  Cin¬ 
cinnati  Times-Star,  accompanied  sev¬ 
eral  members  of  the  Cincinnati  Reds  to 
Dayton  recently,  for  a  special  meeting 
of  the  Optimist  Club. 

J.  Rupley,  financial  editor,  Spokane 
(Wash.)  Chronicle,  was  a  recent  vis¬ 
itor  in  Oregon. 

Mrs.  Anne  Rankin,  editorial  writer, 
Knoxz’ille  (Tenn.)  Journal,  addressed 
the  annual  meeting  of  the  local  United 
Daughters  of  Confederacy. 

Albert  Armitage,  city  editor,  and 
R.  H.  Clagett,  general  manager,  Knox¬ 
z’ille  (Tenn.)  Journal,  addressed  the 
banquet  of  the  Blue  and  White  staff 
and  Quill  and  Scroll  Club  of  the  Knox¬ 
ville  high  school  recently. 

Alyson  E.  Smith,  columnist  and  re¬ 
porter,  Ogden  (Utah)  Standard-Ex¬ 
aminer,  has  been  awarded  a  lead  golf 
ball  mounted  on  a  lead  tee,  made  by  the 
composing  room,  in  recognition  of  his 
winning  the  newspaper  tournament. 

Fred  Mosebach,  former  sports  editor, 
San  Antonio  Express,  has  retired  from 
some  of  his  former  duties  but  will  con¬ 
tinue  a  column.  Ward  Burris  is  sports 
editor. 

Charles  Van  Housen,  recently  radio 
editor,  Philadelphia  Public  Ledger,  has 
joined  the  Judson  Bums  organization, 
Philadelphia. 

Nancy  Hodges,  society  editor,  Vic¬ 
toria  (B.  C.)  Times,  left  recently  for 
a  vacation  in  Los  Angeles. 

Martin  Moore,  assistant  telegraph  edi¬ 
tor,  Louisville  Times,  and  Mrs.  Moore, 
are  parents  of  a  daughter,  Patricia  Ann. 

Harry  Hodges,  editorial  writer,  Vic¬ 
toria  Times,  left  recently  for  a  vacation 
in  Los  Angeles  California. 

Vivian  Shirley,  feature  writer,  Phil¬ 
adelphia  Evening  Ledger,  has  started  a 
series  of  weekly  radio  talks  ovor  station 


WHAT,  on  her  experiences  intervih 
ing  famous  people. 

Malcolm  W.  Bingay,  editorial 
tor,  Detroit  Free  Press,  was  a  lunch^. 
guest  of  President  Hoover  in  Washin 
ton  last  week. 

Jack  Sloggett,  waterfront  reporv. 
Portland  (Kle.)  Press  Herald,  is  . 
vacation. 

W.  Curtis  Loomis,  Philadelphia 
ning  Ledger,  has  returned  from 
month’s  vacation,  siient  with  his  pare; 
at  Meredin,  Conn.,  and  at  his  Lj^ 
hurst,  N.  J.  bungalow. 

Victor  Henderson,  staff,  Philaii 
phia  Public  Ledger,  is  on  a  vacati 
hiking  tour  of  Pennsylvania. 

G.  Douglas  Stengel,  state  editr- 
Grand  Rapids  (Mich.)  Press,  and  Jl, 
Stengel  are  parents  of  a  daughter,  brr 
May  22. 

C.  William  Duncan,  Philadelfil 
Evening  Ledger  columnist,  is  condor  1 
ing  a  weekly  feature  in  the  Suixt 
Public  Ledger  on  personalities  in  tr 
daily  news, 

Torrence  “Pat”  Dozier,  telegrapher 
tor,  Atlanta  Constitution,  who  »}, 
stricken  with  ptomaine  poisoning  wlf 
on  duty  last  week,  has  recovered  air 
returned  to  work. 

Rolfe  Garrett,  Philadelphia  Evem 
Ledger,  is  spending  his  vacation  wt 
a  brother  at  Monticello,  N.  Y. 

Edson  B.  Smith,  financial  edito- 
Boston  Herald,  addressed  the  luncher 
meeting  of  the  League  of  Nations  .C 
sociation  of  Boston,  May  18. 

Archie  Davie,  Ottazva  (Ont.)  Cifiiv 
reportorial  staff,  has  returned  after  i 
two  weeks’  vacation. 

Fletcher  Chenault,  staff.  Little  & 
Arkansas  Gazette,  was  at  Sheriik 
Ark.,  May  21,  to  cover  the  Grai 
County  Foxhunters  Association  meet 

Frank  Lee,  financial  editor,  Philadt- 
phia  Evening  Ledger,  has  been  electr 
president,  Philadelphia  Newspapermen, 
Deep  Seas  Fishing  Club.  The  dir 
makes  weekly  fishing  trips.  Harry  B 
Nason,  Jr.,  was  elected  vice-president 
Louis  Willegard,  secretary;  Bob  Wil 
son,  treasurer,  and  Charles  Polk,  Toe 
Farrell  and  Dr.  Frank  Graf,  directors 

Philip  Hale,  music  and  drama  critk 
Boston  Herald,  and  Mrs.  Hale,  safe 
May  21  for  Europe  from  New  York. 

Lawrence  Wilson,  former  Oriec; 
correspondent  for  the  North  Ameria 
Newspaper  Alliance  and  prior  to  that  i 
member  of  the  staff  of  several  Padlic 
Coast  newspapers,  is  spending  seven 
weeks  in  Florida. 

Frank  Barfield,  former  sports  editor 
ColumbicL  (S.  C.)  Record,  has  jointc 
the  Burlington  (N.  C.)  Times-Nezcs.ti 
sports  editor. 

J.  R.  McCoy,  capitol  reporter,  3fo«/  i 
gomery  (Ala.)  Advertiser,  visited  his 
son  in  Panama  City,  Fla.,  recently,  i 


NEW  PUBLICATIONS 

Genesee  sentinel,  a  no 

Buffalo  community  weekly,  begr 
publication.  May  20.  William  A.  Sll 
verman  is  publisher  and  Levings  Si 
Willis,  editor. 

Rodeo  (Cal.)  News,  has  started  pub¬ 
lication  serving  Rodeo,  Tormey  an 
Selby.  M.  B.  Korn  is  editor. 

V entura  Boulevard  Progress,  Los  An 
geles  suburban  paper,  has  re-entered  th 
weekly  field  after  a  suspension  of  sevc 
years.  H.  Phelps  Gates  and  Homr 
Carr,  former  publishers,  are  in  charge 
First  issue  of  thq  Adrian  (Mich. 
Lenawee  County  News,  weekly,  ap 
peared  recently.  A.  L.  Davey,  fonw 
Cleveland  newspaperman,  is  editor,  j 
David  H.  Smith  has  begun  the  puhj 
lication  of  the  North  Lewisburg  (0. 
News. 


ON  THE  MECHANICAL  SIDE 

JOHN  J.  COOPER,  formerly  f^ 
man  of  the  composing  room,  Lillie 
Rock  (Ark.)  Gazette,  has  been  V 
pointed  mechanical  department  superin 
tendent  of  the  Houston  (Tex.) 
Dispatch. 


( 


■  ^  O  WAY  TO  CHOOSE  A  PRESS  DRIVE 


“ALTERNATING-CURRENT — Direct-cur-  ositions  submitted  by  General  Electric. 


rent — Variable- voltage — Unit-motor 
— which  drive  shall  I  select  for  my  high¬ 
speed  newspaper  presses?”  Probably 
every  publisher  of  metropolitan  news¬ 
papers  faces  this  important  question  at 
one  time  or  another. 

To  guide  him  in  his  choice,  General  Elec¬ 
tric  printing-equipment  specialists  study 


Choice  is  then  governed  by  engineering 
facts  —  facts  concerning  the  advantages 
imd  limitations  of  each  system  proposed. 
But  regardless  of  choice,  when  he  selects 
General  Electric  equipment,  the  publish- 
er  receives  the  products  of  unit  responsi¬ 
bility — General  Electric  responsibility. 


the  needs  of  his  plant,  taking  into  con-  If  your  presses  are  soon  to  pour  out  their 

sideration  such  factors  as  initial  cost,  daily  grist  in  a  new  pressroom,  or  if  you 

maintenance  expenses,  power  supply  are  considering  modernization  of  your 

available,  |K)wer  rates,  available  floor  present  drives,  avail  yourself  of  the  spe- 

space,  and  the  many  other  factors  that  cialized  engineering  service  offered  by 

would  influence  the  type  of  equip-  General  Electric.  The  results  will  be  re- 

ment  to  be  purchased.  All  these  are  fleeted  in  years  of  satisfaction  promoted 

clearly  pointed  out  to  him  in  the  prop-  by  dependable,  modern  equipment. 


GENERAL 


200-579 

ELECTRIC 
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DAILY  PRINTS  DESPITE 

FIRE  HANDICAP 

Modesto  News-Herald  Using  Re¬ 
sources  of  Other  McClatchy 
Newspapers  and  Neighbor 
Didn’t  Miss  An  Issue 

(.By  telegraph  to  Editor  &  Publisher) 

Modesto,  Cal.,  May  23. — Although  a 
serious  fire  and  resultant  water  damage 
completely  disabled  the  plant  of  the 


CHANGES  OF  OWNERSHIP  WEDDING  BELLS 

SONORA  (Cal.)  UNION  DEMO-  T  fERNE  MARSHALL,  co-publisher 
CRAT  has  been  leased  to  Charles  V  and  editor,  Cedar  Rapids  (la.) 
Kastor  and  E.  W.  Muldoon  by  Mrs.  Gazette,  to  Miss  Clementine  Robichaux, 
Charlotte  V.  Von  Harlingen  and  F.  W.  New  Orleans,  in  Biloxi,  Miss.,  May  21. 
Von  Harlingen.  Kastor  was  formerly  Following  the  ceremony  they  left  by 


with  the  Fresno  (Cal.)  Refntblican. 


train  for  Washington,  New  York  and 


Monroeville  (O.)  Spectator  has  been  other  eastern  points  and  will  be  at  home 
sold  by  A.  H.  Hochstrasser  to  C.  R.  in  Cedar  Rapids  after  June  5. 


Croyle,  former  superintendent,  Rock¬ 
ford.  O.,  schools. 


Miss  Georgia  Ellsworth,  society  edi¬ 
tor,  Ashland  (Ky.)  Independent,  to 


mZiLiv  diSwS  Z  Zn,  TZ  (Cal.)  Co««l,  TiWa  Earl  W.  Wooten,  a  business  man  ol 

evening  and  morning  editions,  at  mid-  '' '  Charles  Fit^patnck  and  Hamilton  Fnsby  stz{f,  P,ne  Bluff 

night  Thursday,  May  19,  all  the  morn-  Sloss,  who  founded  the  paper.  (Ark.)  Commercial,  to  Miss  Connie 

ing  edition  subscribers  received  their  C.  M.  and  Janie  B.  McCarty  r^ently  Shelton,  May  22,  m  that  city, 
papers  Friday.  The  edition  was  printed  purchased  the  plant  and  circulation  of  Charles  J.  Cash,  Jr.,  managing  edi- 
92  miles  away  at  the  plant  of  the  Fresno  Altadena  (Cal.)  Press  from  C.  F.  tor,  Anamosa  (la.)  Journal,  to  Miss 
Tribune,  which,  like  the  Modesto  Hoffman.  Hazel  Thompson,  Cambridge,  la.,  in 

News-Herald,  is  owned  by  McClatchy  Paul  K.  Goodyear,  who  has  been  with  Holy  Name  Cathedral,  Omaha,  May  16. 
Newspapers.  The  papers  were  delivered  the  Blanchester  Star- Re  publican  for  Edrie  MacFarland,  of  the  women’s 
by  automobile  to  Modesto  in  time  five  years,  recently  purchased  the  New  department  staff,  Detroit  Free  Press,  to 


for  regular  distribution.  On  Fri¬ 
day  the  evening  edition  of  18  pages 


Vienna  (O.)  Reporter. 


Porter  Wright,  for  more  than  20  Detroit,  May  21. 


Wade  Van  Dore,  well-known  poet,  in 


was  published  in  the  damaged  plant  years  on  the  ^itorial  staff,  Kansas  Miss  Grace  Gwendolyn  Charke,  cir- 
and  distributed.  Every  advertisement  City  Post  and  Kansas  City  Journal-  culation  department,  Portland  (Me.) 
scheduled  for  the  day  and  more  than  Post,  has  bought  an  interest  in  the  Press  Herdd,  Evening  Express  and 
60  columns  of  news,  features  and  Clinton  (Okla.)  Times-Tribune,  semi-  Sutiday  Telegram,  to  Kenneth  Walter 
^itorials  were  printed  in  this  edition,  weekly.  Henderson,  South  Portland,  May  21. 

despite  the  fact  that  seven  of  the  eight  _  ,,  xt  i  r^i  r>  zj  /j  d  * 

Linotypes  in  the  plant  were  out  of  com-  QPrriAi  FniTiniMS  Murray  Neal,  El  Paso  He^  d-Pos 

mission,  and  the  other  could  be  used  ,  Henderson  of 

only  about  three  hours  of  the  working  ^  ® 

day.  The  lower  half  of  the  24-page  -^.TIMES,  May  22,  20-page  tabloid  father  Dr.  T.  V.  Neal,  recently  op¬ 
presses  had  been  flooded  and  could  not  s^ctmii,  fifth  annual  baby  edition.  pointed  president,  Howard  College,  Bir- 

be  used.  The  motor  that  drove  the  Dayton  (O.)  Daily  News,  four  pages  mingham,  Ala.,  officiated  at  the  wed- 
press  was  completely  disabled.  The  ceil-  on  new  Geiod  Samaritan  Hospital,  First  Presbjterian  Church, 

ing  of  the  composing  room  had  been  Sunday,  May  15.  Waco. 

destroyed,  and  every  bit  of  equipment  Charlotte  (N.  C.)  Observer,  annual  ,  Tresidder,  editor,  Waterford 

flooded  with  water  and  fouled  with  sand  College  and  Educational  Edition,  20-  (L®'.  )  u  ii-  ^ 


eekly.  Henderson,  South  Portland,  May  21. 

Murray  Neal,  El  Paso  Herald-Post 
SPECIAL  EDITIONS  news  staff,  to  Miss  Mary  Henderson  of 

Asheville  (N.  C.)  citizen-  Waco,  recently.  The  bridegroom’s 
.TIMES,  May  22,  20-page  tabloid  father.  Dr.  T.  V.  Neal,  recently  ap- 
ction,  fifth  annual  baby  edition.  pointed  president,  Howard  College,  Bir- 

Dayton  (O.)  Dai/y  AVtt-j,  four  pages  mingham  Ala.,  officiated  at  ‘he  wed- 


destroyed,  and  every  bit  of  equipment 
flooded  with  water  and  fouled  with  sand 


and  plaster.  Some  of  the  principal  ad-  page  section  May  22 

^rtisements  for  the  day,  which  had  Saginaw  (Mich.)  Sunday  News,  an-  “■<“ n . '“T 

^en  assembled  on  Thursday  were  lost :  Graduates’  edition.  ^ons  Virginia  Cory  society 

^lay  22,  with  pictures  of  more  than  edhor,  Wilmington  (Cal.)  Daily  Press, 
been  burned.  Telephone  wires  were  dis-  graduates  of  high  schools,  col-  ‘o  Raymond  A.  Tobin,  recently. 


abled,  so  were  the  wire  connections  of  Lspitals,  seminaries  and  normal 

the  SIX  teletype  machines  that  handle  nf  'si.mnaw  and  nearhv  renters. 


the  press  service  reports.  All  power 
lines  into  the  building  were  down,  busi- 


schools  of  Saginaw  and  nearby  centers. 
Guelph  (Ont.)  Daily  Mercury,  An- 


ASSOCIATIONS 

DVERTISING  CLUB  OF 
.  SPRINGFIELD.  MASS.,  held 


ness  and  editorial  offices  became  un-  Automobile  Edition,  20  pages,  dinner  and  election  last  week. 


tenable. 

As  soon  as  the  fire  was  controlled 


May  21. 

Memphis  (Tenn.)  Commercial  Ap- 


Charles  T.  DeForest  was  named  presi¬ 
dent,  Charles  P.  (folding,  vice-presi- 


about  3  a.m.  Friday,  telephone  and  elec-  peal-Evening  Appeal,  electric  refriger-  dent;  A.  H.  Matthews,  treasurer;  Ed- 
trical  crews  began  putting  in  power  ator  and  June  bride  sections.  May  19.  ward  J.  Breck,  secretary  and  Mollie  E. 
wires,  installing  a  spare  motor  to  turn  Springfield  (O.)  Daily  News  and  Sears,  assistant  secretary. 


the  press,  running  in  telephone  wires  Sun,  12-page  advertising  supplements  in  Women’s  Advertising  Club  of 
and  placing  emergency  connections  for  all  editions  of  both  papers.  May  18,  for  Providence,  R.  L,  elected  Alice  M. 
the  _  teletypes.  Temporary  editorial  and  “Springfield  Days,”  a  three  day  sales  McCoart  president  last  week.  Other 
business  offices  were  opened  in  vacant  promotion  event  sponsored  by  Spring-  officers  are :  Lurena  G.  Adams,  vice¬ 


store  rooms  two  doors  from  the  news-  field  Retail  Merchants  Association, 
paper  plant.  Printers,  sterec-.ypers  and  (j;  Y.)  Knickerbocker  I 

pressmen  worked  through  the  night  jg,  Albany  Sales  Day,  19 

cleaning  away  debris  so  that  they  could 

do  their  jobs  in  the  plant  that  day.  Ar-  ^  •  r> 

rangements  were  made  with  three  local  ^ 


field  Retail  Merchants  Association.  president;  Maybelle  Tolman,  corre- 

Albany  (N.  Y.)  Knickerbocker  Press,  sponding  secretary:  Sadie  Hunt,  record- 
May  18,  Albany  Sales  Day,  19-page  secretary;  and  Mary  E.  Kiernan, 
section.  treasurer. 

Poplar  Bluff  (Mo.)  American  Re-  Buffalo  Press  Golf  Club  h^  re- 
buhlic.  Ponlar  Bluff  Dav  edition.  80  organized  for  the_season.  Billy  Kelly, 


orintinu  offices  and  rw^k  V  newsDa^r  f'ddic.  Poplar  Bluff  Day  edition,  80  organ.zea  tor  tne  season,  p.iiy  iveiiy, 

printing  omces  ana  a  WTOkiy  newspaper  oaner  announced  sports  editor,  Buffalo  Courter-Express, 

in  a  nearby  town  for  the  use  of  four  pages.  May  i^.  i  ne  paper  announcea  reeleefeH  nreciHent  for  his  sixth 


in  a  nearby  town  for  the  use  of  four  i;r^'-;HitTon''as  “the  laruesT^n  irs"historv“  was  reelected  president  for  his  sixth 
Linotype  machines.  Four  columns  of  the  edition  as  the  largest  in  its  history.  Bob  Stedler,  Vetw,  and  William 

PRESS  ASSOCIATION  NOTES  T.yy-  ate  vice-presidents; 

casts  of  telegraph  news  and  time  cop>  „  /-itddav'  u  •  Charles  McChesney,  Courier-Express, 

were  rushed  by  automobile  from  the  'T^HOMAS  R.  CLRRAX  business  treasurer;  and  Jack  Laing,  News,  is 
plant  of  the  SacrametUo  Bee,  and  six  X  representative,  Lmited  Press,  has  secretary.  Games  will  be  played  each 


the  edition  as  the  largest  in  its  history 

PRESS  ASSOCIATION  NOTES 


columns  of  news  type  and  several 
columns  of  features  and  editorial  in 


.  A  'c  L  loi  Y ,  vjaiiivB  will  i/iavvvi  vav.ii 

returned  to  his  headquarters  in  San  Monday  afternoon  of  the  season.  The 
rrancisco  after  two  months  m  New 


flat  cast  form  were  delivered  by  motor  York, 
from  the  plant  of  the  Fresno  Bee  and  D.  ) 


club  is  limited  to  men  employed  on  the 
three  Buffalo  daily  newspapers. 

Carroll  J.  Swan,  New  England  rep- 


from  the  plant  of  the  Fresno  Bee  and  D.  W.  Hancock,  night  editor,  Asso-  rarmll  T  Swan  Ww  FncrlanH  ren- 
Republican.  Both  these  publications  are  ciated  Press,  Columbia,  S.  C.,  has  been  re<ientat\\ p  Nrri  York  Herald  Tribune 
McClatchy  newspa^rs,  one  located  76  named  acting  correspondent  to  succeed  Philadelphia  Public  Ledger  and  Phila- 
miles  north  of  Modesto  the  other  92  Miles  H.  Wolff,  who  has  been  trans- 

miles  south.  Full  facilities  of  the  Stock-  ferred  to  Baltimore  in  a  similar  -  v  ,  -  i  t  ^ 

ton  Independent,  the  Stockton  Record  capacity,  effective  June  3.  M  X  F  /  C j 

and  the  Oakdale  Letter  were  offered  Rgy  Gifford  Marshall,  foreign  news  ll  ^ 

the  News-Herald,  and  from  the  Record  editor,  Far  Eastern  division,  United  IS  yvOlX  v 

it  obtained  mats  of  early  news  material,  Press,  with  headquarters  in  San  Fran- 

from  which  flat  casts  were  made.  By  aHHre«pH  the  San  Franricrn 


from  which  tiat^  casts  were  made,  rsy  cisco,  addressed  the  San  Francisco 
the  use  of  all  this  material,  and  the  out-  alumni  chapter  of  Sigma  Delta  Chi, 
put  from  job  shops  and  the  Weekly  May  10 

Courier  plam,  a  complete  newspaper  *  '  Campbell.  Hawaii  manager. 

''Tt  reachSriubscribers  approximately 

,  ,  ..  .,  „u„..4.  XT.,.../  bureau  manager,  is  on  vacation  follow- 

M  the  usua  time  throughout  News-  j  j^tion  of  the  Massie-Fortescue 

Herald  territory.  By  Saturday  morn-  ^  Hnnnlntn 
ing,  the  paper  had  assumed  its  normal  *  ,  t-jj  • 

annearance  and  all  work  for  the  edition  Arch  Eddy,  assistant  manager.  In¬ 


appearance  and  all  work  for  the  edition  Arch  Eddy,  assistant  manager,  In- 
was  done  in  its  own  plant.  With  some  dianapolis  bureau.  United  Press,  has 
use  of  outside  equipment,  it  is  running  been  transferred  to  the  Cleveland  bureau 
todav  on  its  normal  news  and  advertis-  **  manager  effective  May  23. 


ing  basis. 


INJURED  IN  PLANE  CRASH 


Ben  Cothran,  former  sports  writer, 
Atlanta  Constitution,  and  city  editor, 
Knoxville  Journal,  is  now  night  office 


Gail  Borden,  Chicago  Daily  Times  editor  of  the  United  Press  in  Atlanta, 
drama  critic  and  columnist,  was  in-  Wendell  Burch,  former  night  man- 
jured  recently  when  a  plane  he  was  ager.  United  Press  Reno  bureau,  is  do- 
piloting  crashed  from  a  height  of  150  ing  vacation  relief  in  the  Los  Angeles 
feet  near  Wayne,  Ill.  bureau. 


Never  a  Bank  Failure 
in  Camden^s  history. 

170  B.  &  L.  Asso¬ 
ciations  in  Camden 
County  and  not  a  sin¬ 
gle  failure  during  the 
past  twenty  years. 

COURIER^POST 
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ding,  in  the  First  Presbyterian  Church, 
Waco. 

Jones  Tresidder,  editor,  Waterford 
(Cal.)  Neivs,  to  Violet  L.  Smith  of 
Mariposa,  March  7,  in  Hollister.  The 
marriage  was  kept  secret  until  recently. 

Miss  Doris  Virginia  Cory,  society 


delphia  Inquirer,  was  elected  presidtii; 

of  the  Advertising  Club  of  Bostds 
May  17.  Hal  R.  MacNamee,  Richarj 
son.  Alley  &  Richards,  was  named  fiff 
vice-president ;  A.  B.  Hall,  A.  B.  Ha; 
Agency,  second  vice-president ;  Herbei; 
Stephens,  American  Lithographic  Cc 
secretary,  and  Frank  A.  Black,  publicif 
director,  Wm.  Filene’s  Sons,  treasure 

John  B.  Long,  general  manage 
California  Newspaper  Publish^ 
Association,  Los  Angeles,  recenth 
spoke  on  "Adventures  in  Newspape 
Work,”  before  a  combined  dinner  me«. 
ing  of  the  Pasadena  Junior  College  aje 
Muir  Tech  Quill  and  Scroll. 

Boston  Allied  Printing  Trade; 
Council  is  planning  to  hold  an  ope 
air  vaudeville  and  sports  show  a: 
Braves  Field,  .\ug.  10,  to  raise  funds 
for  unemployed  members.  I 

Scoop  Ceres,  marine  reporter,  Phik^ 
delphia  Publie  Ledger,  turned  in  lo(| 
gross  score  of  87  at  the  first  goli) 
tournament  of  the  Philadelphia  News^i 
papfj{.men’s  Golf  .Association  las 
week  at  the  Torresdale-Frankforc 
Country  club.  Forty  competed.  I 

Ninth  frolic,  dance  and  style  showoi' 
Lynn  (Mass.)  Press  Club,  was  hdc| 
May  27  at  the  New  Ocean  Hour 
Swampscott.  Osman  W.  Brown,  Ljut 
correspondent,  Boston  Herald,  presi¬ 
dent  of  the  club,  was  general  manager 
of  the  show. 

Advertising  Club  of  Los  Angeu! 
observed  newspaper  day  at  its  ^fay  V, 
luncheon  at  the  Biltmore  Hotel. 
Francisco,  vice-president  of  Lord  4 
Thomas  and  Logan,  agency,  spoke  oc 
“A  Tribute  to  the  Press.” 

“Newspaper  Day”  was  observed  Id 
the  Los  Angeles  Advertising  Club  at 
its  luncheon  at  the  Biltmore  Hotel  May 
17.  Don  Francisco,  vice-president  oi 
Lord  &  Thomas  and  Logan  spoke  on 
“.A  Tribute  to  the  Press,”  and  guts 
speakers  included  George  G.  Young 
Examiner;  Norman  Chandler,  Times; 
Dr.  Frank  F.  Barham,  Herald  and  Ex¬ 
press;  Manchester  Boddy,  lllustratei 
Daily  News,  and  H.  B.  R.  Briggs 
Record. _ 
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of  The  Sun’s 
Circulation  is 


COIVCENTRATED 

in  the  New  York 
Trading  Area 

NEW  YORK 


FASHIONS 

The  very  latest 
in  styles  from 
the  finest  shops 
in  New  York  -and 
Paris,  artistical¬ 
ly  portrayed  in 
NEA’s  magazine, 
EveryWeek. 


Photo  eopwright  by  Vndencood  4  Underwood 


To  get  the  dealer  back  of  your  merehandise  again 
.  .  .  .  promise  him  IVEWSPAPER  ADVERTlSlACi 

•  For  some  time  now,  the  retailer  has  seemed  to  falter  in  his  allegiance  to  old 
established  trade-marks. 

He  has  been  too  unhappy  on  his  own  account  to  think  much  in  terms  of  co¬ 
operation.  And  you  have  been  neglecting  him.  He  has  not  seen  your  advertis¬ 
ing  in  his  favorite  newspapers.  You  have  not  sent  your  salesmen  to  see  him. 

And  yet  his  confidence  in  newspaper  advertising  has  not  been  shaken! 

His  most  recent  experiences  have  only  served  to  confirm  those  of  a  lifetime. 
He  has  been  unable  to  close  his  eyes  to  the  fact  that  stocks  of  “advertised  brands” 
have  fairly  melted  away  when  oflFered  at  price  reductions.  And  he  has  seen  news¬ 
paper  announcements,  even  of  unknown  lines  at  a  price,  bring  buyers  in  droves. 

You  can  re-enlist  the  retailer  in  your  selling  army,  and  the  wholesaler  as 
well,  by  promising  them  a  renewal  of  the  one  form  of  co-operation  in  which  they 
have  unlimited  faith  ....  newspaper  advertising. 

Use  adequate  newspaper  space  and  they  will  soon  be  sold  on  the  idea  that 
the  public  still  prefers  merchandise  of  known  quality.  They  will  see  the  futility 
of  continuing  to  worship  the  discredited  god  of  price. 

The  newspaper  is  “all  things”  to  the  local  merchant — his  personal  friend,  his 
political  advisor,  his  business  partner.  The  newspaper  is  his  advertising  bible. 

THE  NEWSPAPER  IS  THE  BEST  ^^TRADE  PAPER^^ 

This  is  one  of  a  series  of  advertisements  on  Newspaper  Advertising 
and  the  co-operation  offered  advertisers  by  a  Progressive  Group  of 

NEWSPAPER  PUBLISHERS*  REPRESENTATIVES 

The  trade  influence  of  the  newspaper  puts  it  in  a  class  by  itself  as  an  advertising 
medium.  Today  as  always,  wholesalers  and  retailers  will  work  wholeheartedly  with 
the  manufacturer  who  tells  his  story  to  their  customers  in  the  newspapers. 

May  we  tell  you  of  some  of  the  current  newspaper  advertising  sales  successes  in 
our  zones  of  influence?  They  differ  surprisingly  little  from  those  of  normal  times. 
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THREE  DAILIES  AGREE 
ON  EDITION  TIMES 

Chicago  News,  American  and  Times 

Pact  Expected  to  Result  in  Big 
Savings — 9:30  Press  Time 

{Special  to  Editor  &  Publisher) 

Chicago,  May  24 — In  the  interest  of 
economy,  Chicago  evening  newspapers 
have  entered  into  an  agreement  provid¬ 
ing  that  first  editions  will  go  to  press  at 
9:30  a.m.,  excepting  Saturday,  for  re¬ 
lease  by  truck  from  newspaper  offices 
for  city  and  suburban  distribution  at 
10  o’clock. 

The  agreement  states  that  pre-date 
editions  shall  be  printed  the  night  be¬ 
fore  and  that  first  editions  for  country 
distribution  by  railroad  and  other  com¬ 
mon  carriers  may  leave  the  offices  any 
time  after  the  9 :30  press  time.  On  Sat¬ 
urdays  the  press  deadline  is  moved  back 
to  8 :30  a.m.,  with  immediate  release  of 
papers  for  outside  distribution.  Papers 
for  sale  in  Chicago,  Cicero  and  Oak 
Park  will  be  released  as  usual  at  nine 
o’clock. 

The  Chicago  Daily  News,  American 
and  Daily  Times  signed  the  agreement. 
The  Evening  Post  was  not  a  party  to 
the  agreement  inasmuch  as  the  paper 
has  for  sometime  been  operating  on  a 
10  o’clock  first  edition  release. 

Capt.  Lewis  B.  Rock.  Daily  News 
business  manager,  told  Editor  &  Pub¬ 
lisher  that  the  plan  provides  consid¬ 
erable  savings  in  overtime  in  all  pro¬ 
duction  and  distribution  departments, 
reduces  the  length  and  number  of  shifts 
in  non-union  departments  on  his  paper 
and  automatically  eliminates  a  lot  of 
invisible  overhead  operating  expense,  in¬ 
cluding  heat,  power  and  electricity. 

S.  E.  Thomason,  Daily  Times  pub¬ 
lisher,  said  that  the  possible  savings  in 
operating  expense  greatly  offset  the 
slight  loss  in  what  he  termed  “marginal 
circulation”  for  afternoon  papers.  “Cir¬ 
culation  is  effected  somewhat,”  he  said, 
“but  not  seriously.”  He  stated  that 
edition  schedules  were  virtually  the 
same. 

It  is  understood  that  the  agreement 
was  made  for  the  purpose  of  economy 
during  the  summer  months.  Any  party 
can  be  released  upon  notifying  the 
others,  or  the  plan  can  be  extended  if 
the  papers  so  agree.  Talking  with  rep¬ 
resentatives  of  the  Chicago  American 
Editor  &  Publisher  was  informed 
that  they  look  upon  the  plan  as  an  ex¬ 
periment.  It  is  their  opinion  that  time 
will  tell  whether  adequate  economies 
are  produced  by  the  plan  and  whether 
its  effect  on  circulation  is  such  that  it 
warrants  continuance. 


Accepted  Eggs  for  “Subs” 

The  Guthrie  (Okla.)  State  Register, 
recently  held  Egg  Day,  on  which  eggs 
were  accepted  as  payment  for  past  due 
subscriptions  and  new  subscriptions. 
Approximately  1.000  dozen  eggs  were 
received  in  lieu  of  cash.  J.  M.  Dobbs, 
Jr.,  is  publisher. 

Held  Walkers’  Marathon 

More  than  50,000  people  witnessed  the 
annual  11 -mile  walking  marathon  spon¬ 
sored  by  the  Vancouver  (B.  C.)  Sun, 
May  18.  More  than  327  contestants 
were  entered,  competing  for  prizes  of¬ 
fered  by  merchants  and  three  medals 
presented  by  the  daily. 

Harbert  Appointed  C.M. 

J.  L.  Harbert  formerly  editor  and 
manager  of  the  Norco  (Cal.)  Beacon, 
was  recently  appointed  circulation  man¬ 
ager  of  the  Corona  (Cal.)  Daily  Inde¬ 
pendent. 

Carriers  Saw  Circus 

One  hundred  and  fifty  newspaper  boys 
were  guests  of  the  New  Brunswick 
(N.  J.)  Daily  Home  News  at  the  cir¬ 
cus,  May  19.  Raymond  De  Hart,  cir¬ 
culation  manager  was  in  charge. 


Starts  Ice  Fund 

The  Trenton  (N.  J.)  Times,  has 
started  its  annual  fund  of  $2,000  to 
supply  ice  to  the  poor  this  summer. 


FRECiCLES  CLUB  ORGANIZED 

The  Columbus  Citizen  has  organized 
a  Freckles  Club  for  boys,  and  holds 
regular  meetings  through  its  station 
WSEN.  Freckles,  hero  of  the  XEA 
comic  strip  by  that  name,  discusses  his 
adventures  of  the  past  week  and  lays 
the  ground  work  for  the  ne.xt  week’s 
episodes.  Earl  Minderman,  promotion 
editor  of  the  Citizen  and  organizer  of 
the  club,  is  planning  to  issue  member¬ 
ship  cards  to  the  boys  and  take  them 
on  a  number  of  outings  and  picnics  this 
summer. 


Holding  Zoo  Contest 

The  Philadelphia  Evening  Ledger  is 
conducting  a  Zoo  “picture  and  essay” 
contest.  Pictures  of  animals  are  run 
daily  and  must  be  identified  and  short 
articles  submitted  on  the  habits  of  dif¬ 
ferent  animals.  The  contest  is  open  to 
children  up  to  ISjand  1,000  prizes  in  the 
form  of  movie  tickets  will  be  awarded. 
The  contest  is  to  last  a  month. 

Garden  Contest  Announced 

Four  hundred  persons  who  received 
free  garden  seed  from  the  Chamber 
of  Commerce  will  be  eligible  to  com¬ 
pete  in  the  garden  contest  sponsored  by 
the  Ponca  City  (Okla.)  Daily  News  in 
which  cash  prizes  will  be  awarded. 
Clyde  E.  Muchmore,  publisher,  is  also 
president  of  the  Ponca  City  Chamber  of 
Commerce. 


Carriers  Visited  Battlefields 

Five  chartered  buses  were  used  May 
22  to  transport  the  carrier  boys  of 
Memphis  (Tenn.)  Commercial  .Appeal 
and  Evening  .Appeal  on  a  trip  to  Shiloh 
battlefields  on  the  Tennessee  River,  as 
the  guests  of  the  daily.  .\.  W.  Davis, 
assistant  circulation  manager,  accom¬ 
panied  the  boys. 

Held  Swimming  School 

More  than  400  children  were  taught 
the  rudiments  of  swimming  in  the  third 
“Learn  to  Swim”  campaign  sponsored 
by  the  Victoria  (B.  C.)  Times,  which 
recently  terminated.  The  classes  were 
held  in  the  Crystal  Garden  swimming 
I)ool. 


Plant  Circulation  Contest 

The  Orange  (X.  J.)  North  Jersey 
Courier  is  planning  a  circulation  contest 
in  which  bicycles  are  being  offered  as 
prizes.  The  contestants  are  required  to 
obtain  20  new  subscriptions  of  which 
five  must  be  paid  in  advance.  Edward 
W.  Xeill  is  circulation  manager. 

Offering  Circus  Tickets 

The  Utica  (X.  Y.)  Observer-Dis¬ 
patch,  is  offering  100  free  tickets  to  the 
Hagenbeck-Wallace  circus  to  children 
who  submit  the  best  coloring  of  four 
circus  pictures  published  this  week  in 
the  Observer-Dispatch. 

Automobile  Delivery  Extended 

The  Grand  Junction  (Colo.)  Daily 
.Sentinel  recently  extended  its  same-day- 
of-publication  delivery  service  by  auto¬ 
mobile  to  the  town  of  DeBeque,  about 
50  miles  east,  and  all  intermediate 
points. 

Cooking  School  in  Vancouver 

The  Vancouver  (B.  C.)  Evening 
Sun,  held  its  seventh  annual  cooking 
school,  in  the  Strand  theatre.  May  18- 
20.  One  of  the  features  was  “Elen’s 
X'ight.”  in  which  men  competed  in  a 
flap-jack  contest. 

Planning  Yo-Yo  Contest 

The  Kansas  City  Journal-Post  is  con¬ 
ducting  a  Yo-Yo  contest.  The  paper 
is  giving  yo-yos  to  boys  and  girls  who 
cannot  buy  them.  A  prize  of  $250  will 
go  to  the  winner. 

Giving  Baseballs  As  Prizes 

The  Grand  Junction  (Colo.)  Daily 
Sentinel  is  offering  a  “Pepper  Martin” 
baseball  to  any  of  its  carriers  turning 
in  $2  in  new  subscriptions. 

Prizes  for  News  Tips 

Buffalo  Times  is  offering  daily  cash 
prizes  and  theatre  tickets  for  odd  and 
unusual  street  happenings  reported  by 
its  readers. 


OPEN  DISCUSSIONS  ON 
I.  C.  M.  A.  PROGRAM 


Roundtable  Sessions  to  Supplement 
Prepared  Talks  at  Toronto 
Circulation  Convention 
Next  Week 


Matters  of  interest  to  newspapers  of 
all  sizes  are  included  on  the  pro¬ 
gram  of  the  International  Circulation 


John  T.  Toler  J.  C.  Montoomerv 

Managers  Association’s  convention  in 
Toronto  May  31  and  June  1  and  2. 

The  long  list  of  topics  for  discussion 
by  speakers,  many  of  which  were 
printed  in  Editor  &  Publisher  last 
week,  will  be  supplemented  by  round¬ 
table  sessions  at  which  salient  circula¬ 
tion  problems  will  be  considered. 

At  the  closing  session  the  afternoon 
of  June  2  the  following  subjects  are 
listed  for  the  convention  to  discuss: 

Rural  route  evening  truck  delivery. 
Does  cost  of  delivery  exceed  revenue, 
and  why? 

What  should  the  average  size  of  car¬ 
rier  boy  routes  be  to  obtain  the  best 
service  ? 

How  many  newspapers  pay  street 
hustlers  weekly  for  representation,  sel¬ 
ling.  etc.? 

What  to  look  for  in  newspaper  merg¬ 
ers. 

What  is  a  fair  wholesale  rate  on  a 
two-cent  daily  newspaper? 

Magazine  clubs  with  carrier  circula¬ 
tion  paid  on  weekly  basis. 

Best  methods  of  maintaining  enthu¬ 
siasm  of  carriers  or  dealers  in  outside 
towns. 

What  percentage  of  mall  subscriptions 
respond  to  magazine  offers? 

Are  branch  managers  worth  their  cost? 

Has  there  been  a  saving  of  money  on 
rope  through  tying  machines? 

Has  the  mailing  room  table  plan,  with 
belt  and  openings  in  the  top  of  the  table 
speeded  the  tying  and  delivery  opera¬ 
tions? 

Does  present  condition  make  it  best 
to  cut  agent's  profit  by  increasing  whole¬ 
sale  rate,  thereby  increasing  circulation 
revenue? 

Establishment  of  Red  Book  record  of 
traveling  agents  and  solicitors. 

On  the  afternoon  of  the  first  day, 
roundtable  sessions  are  scheduled  for 
two  groups,  morning  and  Sunday  papers 
and  evening  and  Sunday.  In  charge  of 
the  former  group  will  be  F.  J.  Clancy, 
Buffalo  Courier-Express ;  M.  W.  Halm- 
bacher,  Oklahoma  City  Oklahoman; 
William  G.  Mercier,  Fort  Wayne 
(Ind.)  Journal-Gazette,  and  William  X. 
Coley,  Raleigh  News  and  Observer.  In 
charge  of  the  latter  group  will  be  L.  J. 


Hoffmann,  St.  Louis  Star;  Alfred  W 
Cockerill,  Syracuse  (X.  Y.)  Heraij 
James  E.  Hasenack,  New  York  5i«i 
and  R.  W.  Taylor,  Flint  (Mich.); 
Journal.  ! 

The  first  session  will  be  of  a  genenl  ^ 
nature,  with  topics  of  interest  to  all  cir¬ 
culation  men.  In  the  afternoon,  pr^. 
ceding  the  roundtable  sessions,  papen 
on  specific  local  problems  will  be  heard. 
On  June  1,  the  second  day,  the  loci 
problem  angle  will  be  continued 
LaVern  Lewis,  Ithaca  (X.  Y.)  Journal. 
News,  will  bring  up  an  interesting  su^ 
ject  at  this  session  when  he  discusses  i 
the  problem  of  whether  rural  circuit ' 
tion  is  worth  the  cost  to  small-citj 
dailies  whose  territory  is  also  covered : 
by  papers  from  larger  cities.  ■ 

The  newspaper  boy  salesmanship  con- 1 
test,  a  feature  of  the  meeting,  h  ■ 
scheduled  for  the  afternoon  of  June  1.  j 

Officers  of  the  I.C.M.A.  are  W.  C 
Hixson,  Syracuse  (N.  Y.)  Post-Stand¬ 
ard,  president:  John  T.  Toler,  Atlantic 
Constitution,  first  vice-president ;  J.  C  ! 
Montgomery,  Detroit  News,  second  i 
vice-president,  and  Clarence  Eyster,  [ 
Peoria  (Ill.)  Star,  secretary-treasurer.  I 

Daily  Ho«t  to  Carriers  j 

Seventy-five  newspaper  boys  of  the  | 
Jersey  City  Jersey  Journal  attended  a  I 
performance  of  “Young  America,”  re 
cently  as  the  guests  of  the  daily.  ; 


Ran  Hitch-Hiking  Series 

A  series  on  hitch-hiking  by  Benny 
Turner,  Oklahoma  City  Daily  Okla¬ 
homan  reporter,  was  published  recently, 
based  on  Turner’s  experience  as  an 
amateur  hitch-hiker. 


Correction 

In  a  circulation  item  recently  it  was 
inadvertently  stated  that  the  Richmond 
Times-Dispatch  is  conducting  a  Ripley 
“Believe  It  Or  Xot”  contest.  The  con¬ 
test  is  sponsored  by  the  Richmond 
N  ews-Leader. 
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•UR  OVN  VOR!^ 

"or  Letters 


“AyTEN,  Money  and  Mergers”  is  a 
i.VX  rather  misleading  title  for  a 
book  recently  published  by  Macmillan 
and  written  by  George  L.  Hoxie.  The 
supplementary  phrase  on  the  title  page, 
‘‘With  Illustrations  Drawn  from  the 
Electric  Power  Industry,”  gives  a  clue 
to  the  real  nature  of  the  volume:  it  is 
a  defense  of  private  ownership  and  con¬ 
trol  for  public  utilities,  especially  light 
and  power.  The  kernel  of  Mr.  Hoxie’s 
treatment  of  the  subject,  at  least  for 
the  newspaperman  reader,  is  the  chap¬ 
ters  on  propaganda.  Here  tlie  attacks 
on  present  management  are  called 
‘‘propaganda  for  government  owner¬ 
ship”  and  are  interpreted  as  essentially 
communistic  and  socialistic.  Less  than 
two  and  a  half  pages  are  devoted  to 
newspaper  activities  against  private 
ownership.  You  will  get  the  tone  from 
these  phrases :  “newspaper  chains  so 
powerful  as  seemingly  to  constitute  an 
unofficial  government”;  “Washington 
and  state  capitol  correspondents,  schooled 
in  literary  expression,  .  .  .  innocent  of 
experience  in  every-day  affairs.”  The 
counter-propaganda  Mr.  Hoxie  calls 
“for  Individualism,”  and  he  tells  us  it 
has  always  suffered  from  lack  of  or¬ 
ganization.  The  name  of  _  Insull  ap¬ 
parently  occurs  only  once,  in  a  quota¬ 
tion  from  an  investigation. 

There  seems  to  be  no  mention  of  the 
New  Republic  or  the  Nation;  nothing 
on  the  political  or  circulation-getting 
barings  of  “mass”  newspapers’  attacks 
on  public  utility  monopolies ;  nothing 
on  nickel  fares  in  New  York  subways; 
nothing  on  the  long  and  well-organized 
publicity  of  American  Tel.  &  Tel.;  no 
contrast  of  American  privately  owned 
broadcasting  chains  with  British  Broad¬ 
casting — in  short  little  on  the  problems 
that  parallel  those  of  the  power  indus¬ 
try.  We  also  miss  any  discussion  of 
the  theory  of  taxing  and  restraining  nat¬ 
ural  monopoly  or  of  the  necessity  of 
curbing  the  industries  in  which  labor’s 
part  is  small  and  profit  possibilities  are 
likely  to  increase  with  dangerous  rapid¬ 
ity.  Read  Harper  Leech’s  “Paradox  of 
Plenty”  to  get  a  long-range  view  of 
the  importance  of  the  electric  power 
industry— and  this  book  of  Hoxie’s  for 
a  close-up. — R.W. 

♦  *  • 

PROMISING  additions  to  the  list  of 
textbooks  on  journalism  are  two 
■books  for  reporting  classes  by  Curtis  D. 
MacDougall,  formerly  head  of  the 
courses  in  journalism  at  Lehigh  Uni^- 
versity,  and  a  new  edition  of  George  C. 
Bastian’s  well-known  “Editing  the  Day’s 
News,”  as  revised  by  Leland  D.  Case, 
formerly  assistant  professor  at  the 
Medill  School  of  Journalism,  North¬ 
western  University. 

Mr.  MacDougall’s  books  consist  of 
one  for  student  use,  “Reporting  for 
Beginners”  (Macmillan,  $3),  and  a 
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supplementary  “Teachers’  Manual  of 
Exercises  and  Suggestions”  (Macmil¬ 
lan,  $2.50).  They  run  parallel,  each 
chapter  in  the  textbook  being  the  sub¬ 
ject  of  a  chapter  in  the  manual.  The 
latter  offers  suggestions  for  class  ex¬ 
ercises,  an  extensive  array  of  news 
stories,  and  numerous  groups  of  facts 
for  student  writing. 

Mr.  MacDougall  has  kept  in  mind  the 
“first  course  in  journalism,  in  which 
presumably  are  enrolled  inexperienced 
students.”  The  first  part  consequently 
brings  in  some  general  material  about 
newspaper  organization  and  news  and 
feature  services.  Aside  from  this,  how¬ 
ever,  the  whole  discussion  is  confined  to 
the  reporter’s  work. 

One  feature  of  Mr.  MacDougall’s 
books  is  the  wide  variety  of  news  ma¬ 
terial  covered.  In  the  second  part,  he 
discusses  separately  such  kinds  of  news 
as  brevities  and  personals ;  society  and 
special  occasion;  meetings,  conventions, 
and  legislative  proceedings ;  speeches ; 
interviews;  illness,  death,  and  suicide; 
accidents  and  disasters ;  weather ;  crime ; 
court  proceedings:  politics  and  govern¬ 
ment;  business  and  finance;  science  and 
invention:  sports;  and  features. 

To  a  commendable  extent  the  author 
has  avoided  artificial  formulas  for  cov¬ 
ering  different  kinds  of  new'S,  but  this 
comprehensive  classification  would  seem 
to  insure  the  reporting  student  a  broader 
experience  in  a  short  time  than  might 
fall  to  the  lot  of  many  a  working  re¬ 
porter  in  his  early  years.  For  deeper 
e.xperience,  on  the  other  hand,  Mr.  Mac¬ 
Dougall  urges  that  classroom  practice 
work  should  be  supplemented  by  actual 
reporting  on  a  school  paper  or  prefer¬ 
ably  on  a  local  community  newspaper. 

The  Bastian-Case  book  on  “Editing 
the  Day’s  News”  (Macmillan,  $2.50),  is 
much  the  same  as  the  edition  which  has 
been  used  in  copy-reading  classes  for 
several  years.  A  section  on  “Building 
the  Story”  has  replaced  one  on  nevys- 
paper  style,  and  there  is  a  new  section 
on  the  handling  of  pictures.  Illustra¬ 
tive  material  has  been  brought  up  to 
date.— R.S.M. _ 
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Duplex  Unit  Type  Sextuple: 
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Randall  W.  brown,  a  sopho¬ 
more  at  Olivet  College,  Olivet, 
Mich.,  and  formerly  a  reporter  on  the 
Osceola  County  Herald,  Reed  City, 
Mich.,  won  the  first  prize  of  $100  in 
the  Atlantic  Monthly  essay  contest  for 
students  of  American  colleges.  The 
subject  of  the  essay  was  Miss  Etta 
Meister,  who  was  employed  on  the  Her¬ 
ald  when  Brown  worked  there. 

«  *  « 

VICTOR  KNOX,  Chicago  Evening 
Post  columnist,  has  published  an 
anthology  of  contributions  selected  from 
his  daily  column,  “3,000,000  on  Parade.” 
The  edition  is  entitled,  “Vick’s  Parade.” 

WRITER  SUES  OVER  MSS 

Hopes  to  Determine  How  Long  Edi¬ 
tor  Can  Hold  a  Submitted  Story 

A  court  decision  may  definitely  settle 
the  question  of  an  editor’s  liability  in 
holding  solicited  manuscripts  from  a 
recognized  contributor  for  a  time  longer 
than  the  customary  period  of  ten  days 
or  two  weeks,  in  the  forthcoming  suit 
of  A.  R.  Pinci  against  Emerson  Gause, 
editor,  and  The  Rotarian.  Mr.  Pinci 
claims  damages  in  the  sum  of  $300 
as  compensation  for  two  articles  which 
Mr.  Gause  held  for  nearly  three  months 
and  then  returned,  disregarding  tele¬ 
grams  and  letters  meanwhile  sent  to 
demand  a  decision. 

Mr.  Pinci,  through  his  New  York 
attorney,  Samuel  L.  Miller,  concedes 
the  right  of  an  editor  to  return  mate¬ 
rial  after  the  customary  period,  or  after 
notifying  the  contributor  that  articles 
are  being  held  for  study,  but  in  this 
case  alleges  a  loss  by  their  retention 
for  a  dozen  weeks,  without  his  consent, 
thereby  losing  to  him  the  marketable 
value. 

CALIFORNIA  DAILY  SOLD 

C.  H.  Ling,  publisher  of  the  Burbank 
(Cal.)  Review,  recently  purchased  the 
Yreka  (Cal.)  Siskiyou  Neivs  and  the 
Siskiyou  Weekly  Nezvs  from  the  Siski¬ 
you  Publishing  Company. 


EDITION  “RAZZES”  BUSINESS 

Bond  Club’*  “Bawl  Street  Journaf'l 
Suggests  B.B.B.  Change  Name 

“Better  Business  Bureau,  ridicule^ 
petitions  to  change  its  name,”  accordi^ 
to  the  Baii’l  Street  Journal,  burlesq® 
new’spaper  issued  at  the  annual  outii* 
of  the  Bond  Club  of  New  York,  usi^ 
the  make-up  of  the  Wall  Street  Joumd. 
Other  items  say : 

“Germany  seeks  co-makers  for  Mor. 
ris  Plan  loan.” 

"Government  bonds  decline  on  rumon 
that  the  dollar  will  be  split  three-for. 
one.” 

“Virginians  riot  as  white  worn# 
marries  bond  salesman.” 

story  on  the  Senate  investigatioi 
of  the  Stock  Exchange  discloses  that 
many  senators  had  been  “short”  (f 
money  for  the  last  two  years,  therebj 
depressing  the  dollar.  Another  frota- 
page  article  tells  that  the  National  City 
Bank  had  decided  to  enter  the  field  oi 
banking,  in  addition  to  its  sugar  and 
real-estate  businesses  and  “all  the  others 
for  which  our  institution  is  justly 
famous.” 

Advertisements  are  in  the  same  tone 
One  offers  a  bond-of-the-month  plan, 
another  offers  stock  in  the  Cerise  Ink 
Manufacturing  Company,  “the  world’s 
only  depression-proof  stock.”  Still  an¬ 
other  announces  “Dilapidated  Bond 
Siiares,  invertible  depressed  series  1933,* 
with  a  long  list  of  fake  securities  held, 
and  a  statement  that  “any  bond  elimi¬ 
nated  may  be  replaced  by  anything  that 
happens  to  be  handy  in  which  the  spon¬ 
sors  have  a  profit.” 

VIDMER  GOLF  WINNER 

Richards  Vidmer,  of  the  sports  staff, 
New  York  Herald  Tribune,  won  the 
Artist  and  Writers  Club  golf  tourna¬ 
ment  May  18  at  North  Hempstead 
Country  Club,  Port  Washington,  L  L 
Among  those  playing  were  Fontaine 
Fox,  Grantland  Rice,  John  Kiernan, 
Rube  Goldberg,  C.  D.  Williams  and 
Arthur  William  Brown. 
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The  Peak  Of 
Achievement 


Rubber  rollers  for  printing  are  not  new;  they 
have  been  installed  on  presses  for  a  number  of 
years.  They  have  now  reached  a  degree  of  per¬ 
fection  that  expert  pressmen  are  wonflering 
how  they  ever  got  along  with  the  old  style  Inking 
Rollers. 

Printing  presses  have  made  just  as  great  ad¬ 
vancement  as  rollers;  for  the  high  speed,  heavy 
duty  presses  of  today  are  marvels  of  mechanical 
ingenuity. 

Presses  of  today  to  meet  the  march  of  progress 
must  deliver  from  40,000  to  60,000  every  hour, 
with  no  breakdowns  from  any  causes  whatever. 

Here  is  where  the  SPECIAL  RUBBER  STRUC¬ 
TURE  of  the  Manhattan  Rubber  Inking  Rollers 
comes  into  play.  They  have  a  softness  and  a 
resiliency  that  is  the  results  of  years  of  working 
in  mechanical  rubber  goods  for  mechanical 
purposes — don^t  be  misled  by  the  claim  of  years 
of  working  in  rubber,  we  repeat  working  in 
rubber  for  mechanical  purposes. 

The  Manhattan  Rubber  Inking  Rollers  assure 
long  active  life,  climate  and  temperature  do  not 
affect  them,  the  softness  allows  of  a  perfect  pick 
up,  this  is  evenly  distributed  over  the  plates. 
The  bearings  of  your  presses  are  not  overworked 
and  constant  readjustments  are  eliminated.  The 
fastest  presses  in  this  country,  printing  fine  half 
tones,  in  runs  that  are  bewildering,  are  now 
using  this  new  discovery  in  resilient  rubl>er 
printing  rollers. 

The  Manhattan  Special  Rubber  Structure  Printing  Ink 
Rollers  are  sold  and  retained  for  the  merit  of  their 
performance. 


In 

Rubber 

Inking 

Rollers 


THE  MANHATTAN  RUBBER  MEG.  DIVISION 

OF  RAYBESTOS  MANHATTAN,  INC. 

MECHANICAL  RUBBER  GOODS 


CTileaco,  III. 
CleTelsnd.  Ohio 
Dc«  Moines,  lows 
Kslamaioo,  Mich. 
Nashville,  Tenn. 


PASSAIC,  N.  J. 

DISTRIBUTORS 

SAM’L  BINGHAM’S  SON  MFC.  CO. 

Atlanta,  Oa.  Indianapolb,  Ind. 

Detroit,  MIrh.  Minneapolis,  Minn. 

Kansas  City,  Mo.  St.  Lonls,  Mo. 

Pittsburgh.  Pa.  Springfield.  Ohio 

Dallas,  Tex.  Cincinnati,  Ohio 


GODFREY  ROLLER  COMPANY 

211-213-aiS  No.  Camac  St., 
Philadelphia,  Pa. 


FRANK  A.  REPPENHAGEN 

330  Oak  Street,  Buffalo,  N,  T. 
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‘F(X)TBALL1NG’  OF  NATIONALLY  SOLD 
PRODUCTS  HARMS  ADVERTISING 

Publishers  Shortsighted  In  Permitting  Retailers  To  Advertise 
Slashed  Prices  On  Competitors’  Brands,  Writer 
Says — Public  Demands  Cut  Rates 

By  LOUIS  BLUMENSTOCK 
AdTertising  Counselor,  New  York 


(This  is  the  second  of  tivo  articles  by 
Mr.  Blumenstock  on  retail  advertising./ 
F  all  those  engaged  in  the  business  of 
advertising  wmild  realize  how  their 
business  is  affected  by  retail  advertising, 
their  opinions  would  serve  as  an  in¬ 
fluence  to  bring  about  necessary 
changes. 

The  retailer  has  not  only  destroyed 
the  value  of  his  own  advertising,  but 
he  has  seriously  harmed  the  advertis¬ 
ing  campaigns  of  the  manufacturers. 

Some  years  ago  the  impression  pre¬ 
vailed  that  all  a  manufacturer  needed 
was  a  brand,  a  slogan  and  a  million 
dollars.  Agencies  could  prepare  beauti¬ 
ful  plans  for  spending  that  million — 
creating  and  expanding  markets — 
breaking  down  dealer  resistance — 
creating  consumer  demand. 

Every  detail  was  covered  with  the 
exception  of  that  trifling  little  matter 
of  making  it  profitable  for  the  retailer 
tc  sell  those  branded  lines. 

The  plans  worked  out  according  to 
schedule  right  up  to  the  point  when  the 
products  became  popular.  Then  Mr. 
Retailer  started  capitalizing  on  the 
popularity  of  the  products  by  using 
them  for  footballs. 

Of  course  the  retailer  is  to  blame. 
Nobodj-  denies  that.  However,  manu¬ 
facturers’  advertising  campaigns  must 
recognize  that  footballing  standard 
items  is  a  great  retail  pastime. 

Just  as  soon  as  everybody  wants  the 
best  dollar  value  on  the  market,  re¬ 
tailers  profess  the  ardent  desire  to  sell 
tliat  item  for  less  money,  to  demon¬ 
strate  their  zealousness  in  safe-guard¬ 
ing  the  public  interest. 

Of  course  they  may  have  substitute 
items  under  their  own  brand  which  they 
strongly  recommend,  but  that  is  a 
private  matter  and  highly  profitable. 

Many  advertised  brands  l)enefit  iron 
the  footballing  methods  of  retailers 
Most  of  those  items  are  sold  at  an 
actual  loss.  The  retailers  are  erecting 
a  stone  wall  around  those  manufactur¬ 
ers,  keeping  out  competition  and  are 
working  without  compensation. 

The  retailer  is  willing  to  pay  all  the 
overhead  and  even  part  of  the  cost  for 
the  privilege  of  demonstrating  to  the 
people  what  a  gosh-dang  reckless  price- 
slashing  devil  he  is. 

Those  spectacular  price-cutting  bat¬ 
tles  are  all  sham.  And  they  are  all 
harmful  to  advertising.  A  popular  item 
is  always  the  goat.  Sometimes  it  helps 
the  manufacturer,  generally  it  harms. 

Some  stores  are  smart  enough  to 
stage  battles  in  a  manner  to  make  a 
profound  impression  on  moronic  minds, 
of  which  thanks  to  many  influences  we 
have  a  plentiful  supply. 


There  are.  of  course,  all  types  of 
battles,  and  for  many  different  causes. 
The  chief  cause,  however,  is  the  re¬ 
tailer’s  desire  to  grind  his  heel  on  the 
neck  of  his  competitor. 

Brands  of  fabrics,  apparel,  acces¬ 
sories,  etc.,  that  represent  big  invest¬ 
ments  and  must  provide  profits  to 
cover  operating  costs  are  very  sen¬ 
sitive  to  focjtball  methods. 

Suppose  you  sell  A.B.C.  Underwear, 
and  80  per  cent  of  your  stock  is  tied 
up  in  that  line.  Your  friend,  neighbor, 
brother-Mason  and  fellow  merchant 
also  sells  underwear  of  a  different 
brand.  Will  he  pick  up  a  handful  of 
your  brand  if  he  gets  the  chance  just 
for  the  purpose  of  announcing  sen¬ 
sational  and  terrific  price  reductions? 
Would  he  do  a  thing  like  that  to  you? 
Or,  put  it  the  other  way,  would  you 
do  a  thing  like  that  to  him?  The 
answer  is,  "Yes,”  “Yes.”  Fifty-fifty. 
That  is  the  retail  conception  of  adver¬ 
tising. 

.And  that  is  why.  Mr.  Publisher  and 
Mr.  Agency  Man.  that  the  power  of 
advertising  which  you  so  ably  and 
glibly  discussed  with  the  manufacturer 
failed  to  produce  the  results  you 
promised. 

What  become  of  the  dealers’  resistance 
and  the  consumers’  demand  ?  They 
both  remain.  The  dealers’  resistance  is 
stronger  because  the  consumer  demands 
tl:f<se  goods  at  cut  prices.  The  idea  of 
buying  a  branded  article  at  the  full 
price  is  unthinkable. 

The  stamped  price  on  many  advertised 
articles  is  a  huge  joke.  Not  1/10  of 
\%  of  the  sales  of  many  items  are  con¬ 
summated  at  the  stamped  prices. 

There  are  a  few  established  prices 
that  are  worthy  of  respect.  Some  of 
them  are  maintained.  The  majority, 
however,  are  not  accepted  because  the 
retailer  does  not  cooperate  to  obtain 
that  acceptance. 

The  manufacturer  who  makes  a 
worthwhile  necessity  to  be  sold  at  an 
established  price  finds  that  it  does  not 
fit  into  the  retailer’s  advertising  pro¬ 
gram.  Standard  goods  at  regular  prices 
are  not  worth  advertising.  If  an  item 
can  be  footballed  O.K.,  otherwise  N.G. 

And  so  private  brands  are  replacing 
the  old-established  brands — unknown 
quality  replaces  known  quality — million 
dollar  campaigns  have  gone  blooey  be¬ 
cause  the  retailer  does  not  understand 
constructive  merchandising  and  adver¬ 
tising  and  because  the  publishers  do  not 
understand  the  retailer’s  attitude  and 
do  not  realize  the  importance  of  cor¬ 
recting  methods  that  are  fatal  to  adver¬ 
tising. 


Advertising  to  many  former  adver¬ 
tisers  is  just  a  gamble.  They  may  win 
in  the  beginning  but  they  will  lose  in 
the  end.  Xo  more  gambling,  they  say. 

The  moral  is,  “Watch  the  retailer.” 
He  is  the  spiggot  through  which  busi¬ 
ness  flows.  If  you  want  national  ad¬ 
vertising  in  the  dailies,  prepare  the 
ground  at  home. 

The  retailer  is  the  contact  with  the 
consumer.  He  has  the  final  say.  If  his 
advertising  does  not  dovetail  with  that 
of  the  manufacturer,  well  it’s  just  too 
bad  for  the  manufacturer  and  the  pub¬ 
lisher. 

The  publishers  could  correct  that 
condition  in  no  time  if  they  had  a 
modicum  of  courage  and  an  atom  of 
vision. 


USERS  SHOULD  PAY  COSTS 


Chicago  Tribune  Ditcutce*  Proposed 
Postal  Rate  Increase 

“Each  class  of  postal  users  should  pay 
the  costs  of  the  service  received,”  as¬ 
serts  the  Chicago  Tribune  in  an  edi¬ 
torial  this  week  on  second  class  rates. 
The  Tribune  points  out,  however,  that 
publications  which  now  send  their 
papers  by  mail  might  be  forced  by 
higher  (tostal  rates  to  establish  their 
own  distribution  services  or  use  some 
other  agency  than  the  postoffice. 

“Or  if  either  of  these  means  proved 
too  expensive,”  continues  the  editorial, 
“the  publications  might  find  it  in  their 
interest  to  narrow  their  fields  of  dis¬ 
tribution.” 

The  editorial  states  that  the  Tribune 
wants  no  favors  at  the  expense  of  other 
taxpayers  and  other  users  of  the  mails. 
On  behalf  of  second  class  users,  the 
Tribune  contends,  how’ever,  the  govern¬ 
ment  is  put  to  little  or  no  added  expense 
for  mail  cars  to  carry  second  class 
matter. 

PRESS  GROUPS  COMBINE 

Joe  M.  Leonard,  editor  of  the  Gaines- 
ville  (Tex.)  Daily  and  Weekly  Register, 
was  elected  president  of  the  Xorth  and 
East  Texas  Press  Association  in  its  an¬ 
nual  convention 'at  the  Adolphus  Hotel 
in  Dallas,  May  14.  The  association  en¬ 
larged  its  scope  and  became  one  of  the 
largest  regional  press  groups  in  the 
state,  when  it  adopted  a  recommenda¬ 
tion  of  A.  A.  Bagwill  of  Plano,  com¬ 
bining  the  Xorth  and  East  Texas 
Associations.  Hugh  Moyer,  editor  of 
the  Honey  Grove  Signal-Citizen,  was 
elected  vice-president  and  Bob  Edwards, 
Denton  Record-Chronicle,  w'as  re-elected 
secretary-treasurer. 

ST,  REGIS  PROFITS  DOWN 

Report  of  St.  Regis  Paper  Co.  and 
subsidiaries  for  year  ended  Decem¬ 
ber  31,  1931,  shows  net  income  of  $915,- 
803  after  interest,  depreciation,  federal 
taxes,  subsidiary  preferred  dividends, 
etc.,  and  after  deducting  $566,771 
extraordinary  non  -  recurring  charges, 
equivalent,  after  7%  preferred  divi¬ 
dends,  to  14  cents  a  share  (par  $10) 
on  4,122,464  shares  of  common  stock 
outstanding  at  close  of  year,  excluding 
2.536  shares  held  in  treasury.  This 
compares  with  net  income  of  $4,257,521, 
equal  to  95  cents  a  share  on  common  in 
1930.  _ _ 

SUMMER  RATE  ANNOUNCED 

The  Champaign  (Ill.)  Nexvs-Gazette 
has  announced  a  summer  reduction  in 
national  advertising  rate  from  84  cents 
an  inch  to  50  cents  an  inch  on  adver¬ 
tisements  at  least  a  quarter-page  >n 
size,  provided  copy  is  supplied  in  com¬ 
plete  mat  or  plate  form.  The  arrange¬ 
ment  is  to  end  Sept.  1.  For  smaller 
advertisements  the  rate  remains  84  cents 
an  inch  with  20  cents  extra  for  com¬ 
position. 

H.  P.  MARTIN  ON  COAST 

Henry  P.  Martin,  Jr.,  manager  of  the 
Des  Moines  Register-Tribune  syndicate 
department,  is  on  a  two  months’  trip  to 
the  Pacific  Coast.  The  next  fiction 
serials  of  the  syndicate  will  be  “Xo 
Such  Girl”  by  Vida  Hurst  and  “Pay 
Check”  by  Rob  Eden.  The  second  epi¬ 
sode  of  the  Zane  Grey  strip  will  be 
“Forlorn  River.” 


LIBEL  SUMMONS  VACATED 

Service  on  Paul  Block  Invalidatti 
by  Tecbnicality 

Justice  Alfred  Frankenthaler  thi 
week  vacated  the  service  of  a  sutnmcit 
and  complaint  in  a  libel  suit  brougli 
by  Miss  Elisabeth  D.  Bowman,  ^ 
actress,  against  Paul  Block,  publishtf 
in  the  Xew  York  county  supreme  court 
Other  defendants  named  were  the  P.  (J, 
Publishing  Company  and  Paul  Block! 
Associates. 

The  complaint  set  forth  that  on  Jmt 
21,  1930,  a  libelous  story  was  publishtd 
by  the  defendants  concerning  Mjj 
Bowman  in  the  Pittsbtirgh  Post-Gasetu, 
It  was  headed,  “Girl  Bares  Plot  to 
‘Frame’  Doctor — .Admits  Faking  Sid 
Call  to  Hotel  After  Private  Detectnt 
Proves  ‘Piker’  in  Paying  Her  Off.” 

According  to  the  published  articlt 
the  doctor  was  supposed  to  have 
entrapped  to  furnish  his  wife  with 
grounds  for  divorce. 

The  plaintiff  declares  that  the  storj 
was  false  and  a  defamatory  libel.  Sht 
is  seeking  $100,000  damages. 

An  affidavit  submitted  by  Mr.  Blod 
stated  that  he  had  been  served  wHt 
papers  in  his  suite  at  the  Hotel  Pierrt, 
Xew  York,  and  that  the  service  was  not 
valid  since  the  corporation  which  pub¬ 
lished  the  story  was  a  foreign  out, 
organized  under  the  laws  of  Pennsyb 
vania. 


WOMEN  WRITERS  ELECT 

Helen  Worden  of  the  New  York 
World-Telegram,  was  elected  presided 
of  the  Xew  York  Newspaper  Women) 
Club,  recently.  Other  officers  are:  First 
vice-president,  Mrs.  Marie  M.  Maloney, 
Herald  Tribioie;  second  vice-president, 
Marjorie  Shuler,  Christian  Sciena 
Monitor;  third  vice-president,  Dorothy 
Ducas,  International  News  Service; 
treasurer,  Martha  Coman ;  assistant 
Emma  Bugbee,  Herald  Tribune;  cor¬ 
responding  secretary,  Esther  Morton; 
assistant,  Elizabeth  Clark,  World-Tel^ 
gram;  recording  secretary,  Peggy 
Foldes,  North  Side  Daily  News;  as¬ 
sistant,  Polly  Carter  Field,  Brooklji 
Daily  Eagle;  chairman,  house  commit¬ 
tee,  Josephine  Robb  Ober;  chairman 
admission  committee,  Jean  Lyon,  the 
Sun;  representative  for  associate  mem¬ 
bers,  Ann  Lee. 


PREVENTED  BANK  RUN 

The  Harlingen  (Tex.)  Valley  Mont- 
ing  Star  on  May  7  issued  an  extra  edi¬ 
tion  which  was  a  factor  in  halting  a  run 
on  the  First  National  Bank  of  Har¬ 
lingen  and  told  of  reorganization  of  the 
bank,  effected  in  dramatic  fashion  over¬ 
night.  Fifty  thousand  dollars  in  cash 
was  raised  among  residents  to  save  the 
bank  and  the  institution  was  not  closed 
a  minute  during  working  hours.  Per¬ 
sons  unfamiliar  with  the  situatioB 
started  a  mild  run.  The  Star’s  extra 
told  of  the  reorganization ;  the  bank’s 
directors  established  a  limited  with¬ 
drawal  plan,  and  within  a  few  hours  the 
run  hacl  stopped. 

GAINES  PROMOTED 

Marion  T.  Gaines  has  been  named 
news  editor  of  the  Mobile  (.Ala.)  Rej- 
ister.  He  entered  newspaper  work  as 
a  cub  on  the  old  Mobile  Item,  later 
serving  the  Mobile  Register,  Sni 
Orleans  .'itates  and  then  the  Jacksonvih 
(Fla.)  Metropolis.  Daytona  Beach  Dallj 
News,  and  Jacksonville  Timcs-UnloH. 
He  succeeds  Don  Greenwood,  who  has 
been  transferred  to  the  staff  of  the 
Mobile  Press. 


FLORIDA  PRESS  GROUP  MEETS 

The  Suwannee  River  Press  Associa¬ 
tion  met  in  Macclenny,  Fla.,  May  12,  as 
the  guests  of  Tate  Powell,  Sr.  and  Jr, 
editors  and  publishers  of  the  Mac- 
clenny  Press.  Leslie  George,  Taylt^ 
County  Neu's,  is  president  of  the  group 

LECTURES  ON  JOURNALISM 

Nicholas  Roosevelt,  American  Mins* 
ter  to  Hungary,  and  formerly  with  the 
New  York  Times  staff,  recently  com¬ 
pleted  a  series  of  lectures  on  .Americal 
journalism  at  Leyden  University,  I-cp 
den,  Holland. 
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One  of  the  Best  Features 
Available  for  Newspapers 
is  a  New  Style  Make-Up 


of  life  in 

first  sign  for  several  years.  The  gentle; 
nien  hsve  bevortic  Veiy  tireiUof  fsh'Tg 
“motleru’*  and  velcome  a  relurn  U* 
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program 

larketing 


Restyling— Today’s  Trend 


Id  a  re-  ‘  Sheldon  &  Arens  Give  an  Engineering  Vicn  point  • 
l»p<id  on  On  the  Marketing  of  Goods  • 

radverlis-'  ' .  .  •  '  *  ■ 
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[THE  idea  developed  iii^this  bouk 
•  is  w<^ll  worth  consideralion.  .Man¬ 
ufacturers  are  iirgcsl  to  consider, 
changing 


amon: 


From  Advertising  &  Selling 


When  thinking  about  a  new  feature  for 
your  newspaper  remember  that  a  new 
make-up — new  legibility  for  body  text 
and  a  fresh  type  dress  for  heads — can  be 
made  one  of  the  biggest  features  of  your 
newspaper. 

The  readers  of  your  newspaper  will 
feel  that  you  are  really  interested  in  them 
when  they  see  a  more  readable  and  more 
agreeable  newspaper. 

Your  advertisers  know  that  a  more  up- 
to-date  newspaper  has  greater  reader  in¬ 
terest,  and  increased  reader  interest  is  an 
asset  to  your  advertisers. 

Let  your  readers  and  your  advertisers 
know  that  you  are  proud  of  your  news¬ 


paper.  show  them  that  your  paper  is 
up-to-date  in  appearance  as  well  as  in 
content.  Investigate  Intertype  Ideal  News 
and  the  many  modern  Intertype  heading 
types. 

It  doesn’t  cost  any  more  to  print  a  real 
modern  and  legible  newspaper  than  it 
does  to  print  just  an  ordinary  newspaper. 

Write  today  for  the  Intertype  2-in-l 
Booklet  which  shows  many  interesting 
text  and  heading  combinations. 


INTERTYPE  CORPORATION 

360  FURMAN  ST.,  BROOKLYN,  NEW  YORK 
CHICAGO  •  NEW  ORLEANS  •  LOS  ANGELES 
SAN  FRANCISCO  •  BOSTON 


Distributors  Throughout  the  World 


intertype  IDEAL  ^EWS  is  the  Practical  News  Face  that  is  Easy  to  Read 
and  Easy  to  Print  on  Any  Press  Running  at  Any  Speed 


Text  set  in  Intertype  Bodoni  and  Bodoni  Bold.  Heading'  hand  set. 
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NEW  STEP  IN  CUTTING  LEGAL  LINAGE 
ENDS  BI-PARTISAN  DESIGNATIONS 

Example  for  New  York  State  Cities  Set  by  Albany  Action 
With  Sanction  of  Attorney  General — Daily  Affected 
by  $30,000  Loss  Supports  Move  as  Economy 

By  JEROME  H.  WALKER 


The  Common  Council  of  Albany, 
N.  Y.,  enacted  a  law  recently  pro¬ 
viding  for  nine  insertions  of  tax  sale 
lists  in  one  newspaper  instead  of  12  as 
called  for  by  ^tlie  former  law.  This 
means  a  saving'of  $37,500  a  year  to  the 
city  and  even  the  favored  newspaper  of 
the  administration  is  cut  $7,500  in  linage 
receipts  by  the  plan.  This  is  part  of  the 
city  administration’s  plan  to  abolish  most 
of  the  official  printing  in  newspapers  as 
a  measure  of  economy.  Its  action  has  the 
sanction  of  an  opinion  from  the  attor¬ 
ney  general  of  the  state  upholding  the 
validity  of  a  local  law  curtailing  adver¬ 
tising  expenditures  by  approximately 
$40,000  a  year  with  elimination  of  bi¬ 
partisan  designation. 

By  statutory  revisions  that  have  been 
quietly  enacted  in  the  legislature  for  the 
past  10  years,  legal  advertising  in  the 
newspapers  of  New  York  state  is 
rapidly  diminishing.  One  section  of  a 
state  law  passed  in  1928  has  actually 
put  the  state  in  the  publishing  business 
to  take  away  legal  notices  from  news¬ 
papers. 

Should  Albany’s  action  be  followed  as 
a  capital  city  precedent,  the  amount  of 
legal  advertising  linage  in  state  news¬ 
papers  will  decline  next  year  more  than 
it  did  in  1922  after  an  act  requiring 
publication  of  all  session  laws  in  at  least 
two  newspapers  in  each  county  had 
been  repeal^  without  fanfare.  This 
one  act  took  away  approximately  $1,- 
000,000  from  newspaper  business  offices 
in  a  year. 

The  Albany  law,  as  drawn  by  the 
Democratic  administration  officials, 
would  provide  that  real  estate  tax  sales 
be  advertised  once  a  week  for  six 
weeks  in  one  newspaper,  instead  of  two. 
The  present  state  law  specifies  once  a 
week  for  12  weeks.  At  some  time  dur¬ 
ing  consideration  of  the  bill  in  common 
council,  the  proposed  law  was  amended 
to  provide  publication  for  nine  weeks. 

As  a  measure  of  economy,  the  law 
has  won  the  editorial  approval  of  the 
Knickerbocker  Press,  Independent  Re¬ 
publican.  which  would  suffer  a  loss  of 
$30,000  in  legal  advertising.  The  otlier 
official  newspaper  which  would  retain 
the  linage  as  representative  of  the 
Democratic  administration  is  the  Times- 
Union,  a  W.  R.  Hearst  daily. 

The  Knickerbocker  Press,  to  the  sur¬ 
prise  of  city  officials,  said: 

“For  80  years  the  laws  of  the  state 
of  New  York  have  provided  that  real 
estate  in  the  city  of  Albany  on  which 
taxes  remain  unpaid  for  one  year  shall 
be  advertised  in  two  newspapers  of  the 
city,  designated  by  the  County  Treas¬ 
urer,  once  a  week  for  12  weeks.  The 
cost  of  this  advertising  is  assessed 
against  the  delinquent  taxpayer  and  col¬ 
lected  either  from  him  or  taken  from 
the  gross  receipts  when  the  property  is 
sold  to  satisfy  a  tax  lien. 

“The  revenue  to  the  newspapers  from 
this  procedure  has  always  been  of  con¬ 
siderable  proportions  and  has  repre¬ 
sented  a  handsome  profit.  But  in  cir¬ 
cumstances  such  as  now  obtain  it  is 
eminently  proper  that  every  possible 
dollar,  or  cent,  be  subtracted  from  the 
tax  bill.  The  change  will  cost  this 
newspaper  about  $30,000  this  year.  The 
delinquent  taxi>ayer  will  benefit  by  that 
much,  and  he  is  entitled  to  all  the  ben¬ 
efit  he  can  get.” 

"it  was  learned  this  week  that  tl^ 
next  step  by  Democratic  officials  in 
.\llMmy  is  the  elimination  of  a  large 
amount  of  county  printing  by  similarly 
designating  only  one  newspaper.  Under 
this  change,  the  Cohoes  American  stands 
to  lose  its  share  of  county  advertising, 
being  the  Republican  designation. 

Although  the  attitude  of  the  Knicker¬ 
bocker  Press  is  regarded  as  unusual  in 
political  circles,  it  follows  the  trend  in 
which  newspapers  or  their  owners,  per¬ 


sonally,  have  dictated  state  legislation 
taking  away  public  printing  because  it 
was  viewed  as  a  political  subsidy.  The 
drastic  sessions  law  repealer  of  1921 
was  sponsored  by  the  late  Charles  _  H. 
Betts,  publisher  of  Lyons  Republican 
and  several  times  president  of  the  New 
York  Press  Association.  He  intro¬ 
duced  the  bill  while  he  W’as  in  the  As¬ 
sembly  from  Wayne  County. 

Prior  to  the  Betts  law,  every  small 
town  newspaper  and  many  in  the  cities 
enjoyed  easy  revenue  from  the  state 
and  counties.  Because  of  the  wording 
of  the  statutes,  newspapers  grew  _  up 
everywhere  to  share  in  the  public  print¬ 
ing  contract.  Publication  of  the  thou¬ 
sands  of  lines  of  session  laws  each  year 
was  fecilitated  for  all  by  a  syndicated 
mat  service,  publishers  paying  a  nomi¬ 
nal  sum  to  a  master  printer  for  a  mat 
or  electro  plate.  Very  little  composi¬ 
tion  was  done  by  individual  newspapers. 


COAL  CAMPAIGN  URGED 

Speaker  Says  Industry  Should  Raise 
$7,000,000  Annually  for  Advertising 

A  national  advertising  program  to 
promote  automatic  coal  heat  was  urged 
before  the  annual  convention  of  the  Na¬ 
tional  Retail  Coal  Merchants  Associa¬ 
tion  at  Louisville  last  week.  C.  T. 
Burg,  general  sales  manager  of  the 
Iron  Fireman  Manufacturing  Company, 
asked  why  “the  coal  industry  as  a 
whole,  retailers,  operators  and  the  rail¬ 
roads,  does  not  chip  in  a  half  a  cent  or 
a  cent  a  ton  and  spend  this  on  national 
advertising?”  He  estimated  that  more 
than  $7,000,000  annually  could  be  so 
raised  to  stabilize  the  coal  industry  and 
block  the  inroads  being  made  by  other 
fuels. 

“This  is  a  day  and  age  of  advertis¬ 
ing,”  said  Mr.  Burg.  “It  is  the  backbone 
of  selling.  The  only  w'ay  the  coal  in¬ 
dustry  will  ever  get  any  place  in  solv¬ 
ing  its  problems  will  be  to  conduct  an 
aggressive  advertising  campaign  every 
year  carrying  the  message  to  the  Amer¬ 
ican  public  that  coal  can  now  be  burned 
automatically.” 

MURRAY  BRINGS  SUIT 

E.  J.  Murray,  Oregon  publisher,  has 
brought  suit  for  $60,000  against  Dan 
Maloney  and  the  Crocker  First  Federal 
Trust  company  which  he  alleges  is  due 
him  through  operatitm  and  sale  of  the 
Coos  Bay  Times  publishing  company, 
Marshfield.  Ore.  Murray  seeks  $.M,0()0 
for  operation  and  $40,000  as  commis¬ 
sion.  He  formerly  published  the  Even¬ 
ing  Herald,  Klamath  Falls,  Ore.  Mr. 
Maloney,  after  leaving  Marshfield, 
started  the  Daily  Times  at  Santa  Ana, 
Cal.,  subsequently  merged  with  the 
Santa  Ana  Register. 


SUIT  CONTINUED 

Argument  on  a  motion  to  dismiss 
Mrs.  Esther  LaRose  Harris’  $10,000,- 
000  suit  against  the  Coca-Cola  company 
was  heard  in  federal  district  court  in 
.\tlanta  last  week  and  was  continued 
until  June  11.  Mrs.  Harris  seeks  re¬ 
covery  for  alleged  unauthorized  use  by 
the  company,  of  “Uncle  Remus”  char¬ 
acters  in  advertising.  She  is  the  widow 
of  Joel  Chandler  Harris  who  she  al¬ 
leges  created  the  characters.  In  arguing 
for  the  copyright  suit’s  dismissal  the 
Coca-Cola  company  argues  the  char¬ 
acters  were  not  created  by  the  late  Mr. 
Harris  and  that  they  were  in  public 
domain  due  to  the  fact  that  they  were 
printed  in  the  Atlanta  Constitution  by 
Mr.  Harris  without  copyrights. 

WALKER  &  CO.  TO  MOVE 

Edmund  Walker  &  Co.,  Chicago 
newspaper  accountants,  will  be  located 
in  the  Lake  Shore  Trust  Building,  ^5 
North  Michigan  Avenue,  after  May  30. 


STORES  REDISCOVERING 
QUALITY  APPEAL 


(Continued  from  page  5) 


selling  developments  in  New  York  is 
Arthur  O.  Price,  sales  promotion  man¬ 
ager  of  the  New  York  Herald  Tribune, 
who  was  sales  promotion  manager  of 
the  Namm  Store,  Brooklyn,  until  a  few 
montlw  ago.  In  his  new  work  he  is 
applying  his  twelve  years  of  retail 
experience  to  a  close  study  of  the 
Herald  Tribune’s  local  advertisers.  He 
told  Editor  &  Publisher  this  week  that 
he  was  “sure  we  are  past  the  corner 
in  the  drive  for  low'er  and  lower  prices.” 
He  cited  instances  of  stores  which  had 
shifted  advertising  to  higher  price  lines, 
and  said  the  evidence  of  public  interest 
was  “in  the  cash  register.” 

“There  is  still  a  demand  for  quality 
goods,”  he  said.  “Don’t  misunderstand 
that  statement.  The  items  are  still 
bargains,  compared  to  previous  prices, 
but  the  stores  are  selling  better  mer¬ 
chandise.  Too  often  in  the  past  mer¬ 
chants  have  driven  customers  out  of 
their  stores  by  lowering  quality  too 
far.  The  finer  things  have  been  hard 
to  find  as  the  shopper  went  up  and 
down  the  street.” 

What  Mr.  Price  called  “an  amazing 
demonstration  of  the  public  interest  in 
the  new  and  finer  things  that  stores 
used  to  advertise,”  was  the  receipt  thus 
far  in  1932  of  more  than  60,000  letters 
from  Herald  Tribune  readers  in  re¬ 
sponse  to_  daily  and  Sunday  features 
dealing  with  fashions  and  the  Herald 
Tribune  Institute.  In  the  whole  of 
1931.  before  a  fashion  article  was  made 
a  daily  feature,  50,000  letters  were  re¬ 
ceived. 

“Certainly  the  Herald  Tribune  doesn’t 
talk  of  low  prices  in  these  editorial 
features.”  he  commented.  “The  re¬ 
porters  have  a  free  hand  to  report  the 
news  in  merchandise.  We  don’t  use  the 
ordinary  fashion  page  feature  but  cover 
the  fashions  actually  on  sale  in  stores 
here.  No  store  names  are  mentioned  in 
the  articles,  but  any  reader  can  write  in 
and  find  out  where  she  can  buy  the 
garment  shown.  Likewise,  the  Herald 
Tribune  Institute,  which  is  unique  in  the 
newspaper  field,  draws  great  numbers 
of  letters. 

“The  advertising  department  doesn’t 
interfere  in  these  departments,  but  we 
watch  the  response  from  readers  and 
frequently  are  able  to  make  specific 
suggestions  to  stores  about  certain  lines 
of  merchandise  that  will  appeal  to  the 
people  we  know  we  reach.” 


SOLD  PAGE  TO  STANDS 

The  Charlotte  (N.  C.)  Observer  re¬ 
cently  printed  a  full  page  of  advertise¬ 
ments  from  refreshment  stands,  tourist 
inns,  automobile  service  stations  and 
garages  fronting  on  the  trunk  highway 
between  Charlotte  and  Gastonia,  N.  C. 
.\n  eight  column  zinc  etching  several 
inches  deep  showed  the  highway  and 
indicated  the  location  of  each  adver¬ 
tiser. 


CITRUS  CAMPAIGN  PLANNED 


Florida  Association  Launches  Mon 
— Emergency  Copy  a  Success 

(£]/  telegraph  to  Bditor  &  Publishbi) 

WiNTERHAVEN,  Fla.,  May  23 — En. 
couraged  by  the  success  of  a  recent 
grapefruit  advertising  campaign  whidi 
is  estimated  to  have  boosted  by  mon 
than  $1,000,000  the  net  return  to  Florii 
growers,  shipper  members  of  the  Floridi 
Citrus  Growers  Clearing  House  Asso. 
ciation  have  launched  a  move  to  in. 
augurate  an  industrial  advertising  cam. 
paign  for  next  season’s  citrus  croj, 
The  move  was  taken  at  the  annujl 
meeting  of  the  citrus  growers’  grot^ 
here. 

The  move  to  increase  consumer  dt 
mand  for  Florida  citrus  fruit,  as  out. 
lined,  is  predicated  upon  the  financin 
of  a  program  by  growers  of  the  state,  it 
was  brought  out. 

An  effective  advertising  campaign  is 
imperative,  it  was  declared,  not  only  to 
increase  distribution  of  Florida  citms 
fruit  but  also  to  meet  and  off-set  rapidly 
growing  competition  from  Te.xas  and 
the  competition  afforded  by  other  fruits 
and  fruit  juices. 

Advertising  it  was  brought  out 
showed  its  true  worth  this  spring  when 
an  emergency  grapefruit  advertising 
cainpaign,  costing  $40,000,  resulted  it 
raising  the  price  of  grapefruit  fully  50 
cents  per  box.  Some  2,000,000  or  moii 
boxes  were  moved  from  that  time  on, 
and  the  increased  net  return  of  more 
than  $1,000,000  is  considered  obvious 
proof  of  the  worth  of  the  investment 
it  was  declared. 

Announcement  of  proposed  campaign 
was  made  here  by  A.  M.  Pratt,  manager 
of  the  Clearing  House.  Approval  of 
the  plan  was  contained  in  a  resolution. 
Shipper-members  will  give  their  unani¬ 
mous  support  to  the  program,  provided 
grower-members  and  other  growers  of 
the  state  give  their  support.  A  per  box 
assessment  for  advertising  purposes  was 
suggested  as  the  means  for  raising 
funds. 


WANTS  PAY  FOR  “PUFFS” 


Publisher’s  Widow  Sues  Judge  Wbt 
Wrote  Self-Praising  Articles 

A  suit  filed  in  Toms  River,  N.  J, 
asks  $9,600  from  former  Judge  Arthur 
Gorman  Gallagher  for  self-dictat:d 
articles  published  in  the  Philadelphu 
(Pa.)  Sunday  Item. 

The  suit  is  brought  by  Mrs.  Ella  V. 
Wray,  widow  of  James  J.  Wray,  pub¬ 
lisher.  She  alleges  Gallagher  still  owe 
$9,600  for  self-laudatory  articles  pub¬ 
lished  in  the  Item  during  the  winter  of 

1929,  and  also  during  the  spring  of 

1930. 

The  complaint  says  the  artide 
praised  Gallagher  when  he  was  Com¬ 
mon  Pleas  Court  Judge  and  attacked 
his  political  enemies.  It  alleges  they 
were  written  in  a  Philadelphia  hotel 
in  the  presence  of  Mrs.  Wray,  and 
Gallagher  agreed  to  pay  for  their  pub¬ 
lication.  Mrs.  Wray  says  they  were 
published  during  a  grand  jury  investi¬ 
gation  of  vice  conditions  in  Ocean 
County. 


MEASURING  CERTIFIED  VALUE 

The  printed  page  is  the  best  proof  of  every  Certified  mat  as  well  as  the 
yardstick  by  which  its  relative  value  should  be  measured. 

However,  the  easy  molding  qualities,  the  quick  scorching  and  facile  casting 
of  Certifieds  are  all  factors  which  make  them  the  best  value  in  dry  mats. 

There's  a  Certified  mat  to  meet  your  price  and  purpose.  You  should  verify 
this  bv  actual  trial  in  your  own  plant. 

Samples  are  gladly  furnished  gratis. 
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W.  P.  PLUMMER  HEADS 
new  YORK  editors 


Society  Finds  Depression  Has 
Resulted  in  Printing  of  More 
Concise  and  Readable  News 
— Publicity  Attacked 


(Special  to  Editor  &  Publisher) 
Syracuse,  X.  Y.,  May  23 — Walter  P. 
Plummer,  managing  editor,  Albany 
Evening  Kcivs,  was  elected  president  of 
the  New  York  State  Society  of  News¬ 
paper  Editors  at  its  annual  meeting  here 
today.  He  succeeds  Harold  Johnson, 
|^'aiertou'n  Times.  Clarence  Leighton, 
Qsn-ego  Falladium-Times,  was  chosen 
secretary-treasurer  succeeding  M.  V. 
\twood,  Gannett  Newspapers. 

The  meeting  considered  the  effect  of 
the  economic  depression  on  the  edi¬ 
torial  departments  of  newspapers.  The 
consensus  was  that  at  this  point  of  the 
business  cycle  more  concise  and  read¬ 
able  stories  are  being  printed  by  news¬ 
papers,  and  that,  in  the  face  of  de¬ 
creased  advertising  volume,  circulations 
are  being  maintained  at  their  former 
levels,  and  in  some  cases  increasing. 

Mr.  Plummer  in  his  address  pointed  to 
the  fact  that  editorial  departments  are 
now  more  independent  of  the  business 
ilfice  than  ever  before  as  a  healthy 
ign  of  the  times.  “We  are  now  ex¬ 
ercising  our  own  prerogative  without 
the  battle  we  used  to  have,”  he  said. 

The  practice  of  issuing  special  edi¬ 
tions  at  stated  periods  to  encourage  bulk 
advertising  was  looked  upon  with  dis¬ 
favor  by  Mr.  Plummer.  “On  every 
special  edition  the  advertising  rate  is 
cut,"  he  said,  “in  proportion  to  the 
amount  of  publicity  that  goes  along 
wth  it.  Advertising  on  such  occasions 
is  usually  set  on  overtime  pay  with  the 
result  that  the  return  is  lessened  in 
proportion.” 

Staff  men  acting  as  publicity  agents 
for  various  projects  were  denounced  and 
President  Plummer  urged  close  scrutiny 
to  discover  any  such  cases.  Particular 
reference  was  made  to  sporting  depart¬ 
ments. 

“No  employe  has  a  right  to  take  any 
iee  from  some  outside  individual  or  or¬ 
ganization  than  the  one  for  which  he 
IS  working,”  he  said.  It  was  agreed 
that  giving  “puffery”  of  any  kind  to 
advance  some  interest  was  bad  practice. 
The  practice  was  considered  legitimate 
m  such  cases  as  the  community  chest 
or  where  the  public  interest  was  in- 
rolved. 

J.  0.  Simmons  of  the  department  of 
'oumalism,  Syracuse  University,  told 
of  the  result  of  a  project  by  which 
seniors  were  placed  on  newspapers  for 
a  week  of  all-around  training.  An  ex¬ 
tension  of  the  plan  was  announced. 
While  advertising  linage  may  have 
slumped,  the  general  opinion  was  that 
It  had  greatly  improved  in  quality  and 
(fiectiveness.  In  fact  it  was  held  that 
the  general  cutting  down  of  space  has 
hrought  about  improvement  in  news¬ 
paper  production.  so  that  when  better 
conditions  return  the  editors  feel  they 
have  gained  certain  advantages  whicn 
they  will  want  to  retain. 

“The  average  person  is  more  inter¬ 
red  in  the  news  today  than  ever  be- 
itre,”  Mr.  Johnson  said. 

The  next  meeting  of  the  Society  will 
he  held  in  Syracuse  Sept.  19. 


REPORT  ON  BENNETT  FUND 


Relief  Payments  Last  Year  Were 

$25,995— All  Officers  Re-elected 

During  the  year  ended  Jan.  1,  monthly 
payments  and  temporary  relief  to  un¬ 
employed  and  needy  newspapermen  by 
the  directors  of  the  James  Gordon  Ben¬ 
nett  Memorial  Home  for  New  York 
Newspapermen,  totalled  $25,995,  accord¬ 
ing  to  the  directors’  report  issued  this 
week.  Since  the  organization  of  the 
fund  $250,000  has  been  paid  to  needy 
newspapermen. 

At  the  present  time  45  men  are  bene¬ 
ficiaries. 

Robert  E.  Livingston  was  re-elected 
president  of  the  fund,  and  other  officers 
re-elected  were :  Hamilton  Peltz,  vice- 
president;  and  Marsden  B.  Candler, 
secretary  and  treasurer.  Directors  re¬ 
elected,  in  addition  to  the  officers,  were : 
Francis  H.  Sisson,  Merrill  P.  Calla¬ 
way,  George  Willard  Bonte  and  Charles 
M.  Lincoln. 


TEXT  OF  RESOLUTIONS 
PASSED  BY  A.N.A. 
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in  an  effort  to  further  the  sale  of  the 
substituted  article,  and 
“Whereas,  most  of  the  articles  of¬ 
fered  in  substitution  are  articles  imita¬ 
tive  of  a  nationally-known  brand  or  are 
imitative  of  the  idea  behind  such  brand’s 
marketing,  and 

“Whereas,  the  substitution  of  such 
articles  is  usually  aided  and  abetted  by 
a  desire  of  some  merchants  to  trade 
upon  the  reputation  enjoyed  by  nation¬ 
ally  advertised  products  through  their 
own  profit  benefits,  and 
“Whereas,  many  articles  offered  in 
substitution  are  of  inferior  quality  or 
workmanship  to  the  standards  of  na¬ 
tionally  advertised  articles,  and  .such 
substitution  therefore  imposes  on  the 
consumer,  therefore  be  it 
“Resolved,  that  the  Association  of 
National  Advertisers  commends  heartily 
the  efforts  of  those  groups  of  publishers 
who  are  attempting  to  curb  these  de¬ 
structive  processes  by 
“1.  Publishment  of  articles  on  trade 
practices  acquainting  consumers  with 
the  fact  of  substitution  and  slanderous 
statements 

“2.  Publishment  in  promotional  lit¬ 
erature  reaching  their  readers  of  the 
same  facts 

“3.  Publishment  of  advertisements  of 
their  own  decrying  substitution  and 
slanderous  statements,  and  be  it 
“Further  Resolytid,  that  the  Asso¬ 
ciation  of  National  Advertisers,  as  a 
protection  to  the  large  investments  of 
its  members  in  printed  word  advertis¬ 
ing  and  good-will  for  their  products, 
looks  with  favor  on  a  further  and  in¬ 
tensive  effort  of  publishers  of  both 
magazines  and  newspapers  to  throw 
light  upon  the  substitution  evil  and  so 
to  expose  the  true  condition  of  affairs 
to  the  public  who  are  the  victims.” 


PRINTERS’ 


ENGINEERS 


MARKS  FIRST  ANNIVERSARY 

The  Lakeland  CFla.)  Xews,  weekly, 
started  by  Lynn  W.  Bloom,  publisher, 
narked  its  first  anniversary  with  a  22- 
page  recently.  The  paper  was  startetl 
®  a  “shoestring.”  Mr.  Bloom  said,  and 
in  its  first  year  has  entrenched  itself  in 
tile  community.  Mr.  Bloom  was  editor 
nd  publisher  of  the  Lakeland  Star- 
TtUgram  for  12  years  and  previously 
advertising  manager  of  the  Val- 
htta  (Ga.)  Times.  Charles  M.  Free¬ 
man,  formerly  of  the  New  Orleasts 
Cities,  and  who  was  at  one  time  with 
Mr.  Bloom  on  the  Star-Telegram,  re- 
tWly  joined  the  paper’s  staff.  The 
Ws  was  awarded  first  prize  in  the 
Florida  State  Press  Association’s  con- 
•*st  for  the  most  outstanding  com- 
mnnity  service  this  year. 


•  Our  staff  of  Printing  Plant  En¬ 
gineers  is  composed  of  specialists 
who  have  made  a  careful  study  of 
the  requirements  of  Equipments 
necessary  in  the  economical  oper¬ 
ation  of  Newspaper  Composing 
Rooms. 


Write  Selling  House  neerest  you 


Money  to  Spend 


was  paid  out  to  West 
Texas  wool  growers  yes¬ 
terday  as  Spring  wool 
shipments  got  underway. 
First  consignments  of 


Money  to  Spencl 

Approximately 

$190,000 


was  paid  out  yesterday 
in  dividend 


Money  to  Spendl 

Approximately 

$27,000 


was  paid  out  in  F  o  r  t 
Worth  ywterdav  for 


Money  to  Spend 

Approximately 


$550,000 


was  paid  out  yester^y 
for  crude  oil  in  the  ter¬ 
ritory  served  bS’  Y,® 
Star -Telegram.  in  is 
does  not  include  nearly 
$150,000  paid  in  the  Wutt 


Money  to  Spend 


More  Than 


$162,000 


was  paid  out  last  week 
in  Fort  Worth  for  grain. 
Although  prices  are  low 
and  receipts  at  this  time 
of  year  are  small,  thou¬ 
sands  of  dollars  go  to 
the  farmers  of  Fort 
Worth’s  trade  territory 
each  week  for  wheat, 
corn,  oats  and  grain 
sorghums. 


I  HESE  items  clipped  from 
the  front  page  of  the  Fort 
Worth  Star-Telegram  tell  their 
own  story. 


Invest  your  advertising  dol¬ 
lars  where  they  will  earn 
money  for  you.  Use  the 
137,658  daily  copies  of  the 
Fort  Worth  Star-Telegram  to 
sell  your  goods  in  Fort  Worth 
and  West  Texas. 


Fort  Worth  Star-Telegram 


morning  evening  sundav 

AMON  G.  CARTER  A.  L.  SHUMAN 


President  and  Publisher 


^ ice- President  and  Ado.  Director 


AMERICAN  TYPE  FOUNDERS 
COMPANY 

^  VISUALIZERS  AND  PLANNERS  /jb 


I.  J.  NEWTON,  Jr.,  Manascr  National  Advertiiing 
Charter  Member  Audit  Bureau  of  Circulations 


Largest  Circulation  in  Texas 


I 

i 


I 


1 
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Advertising  Agencies 


RICHFIELD  RESUMES 
COPY  ON  COAST 


RecMTership  Court  Recognize*  Ne* 

ce**it]r  of  AdvertUing  —  News¬ 
paper*  in  Three  State*  Being 
Used  for  New  Product 

A  receivership  court’s  recognition  of 
the  necessity  of  advertising  has  resulted 
in  the  re-entry  of  the  Richfield  Oil 
Company  of  California  into  Pacific 
Coast  newspapers.  Copy  which  made 
its  first  appearance  early  this  month  will 
continue  through  August. 

The  four-month  campaign  was  an¬ 
nounced  by  L.  F.  Carey,  Northern  Cali¬ 
fornia  promotion  and  sales  manager 
with  offices  in  San  Francisco.  J.  T. 
French  of  Los  Angeles  is  advertising 
manager  of  the  Richfield  Company,  with 
H.  C.  Bernsten  advertising  agent. 

Introduction  of  a  new  product,  Rich¬ 
field  Hi-Octane  gasoline,  is  the  objec¬ 
tive  of  the  drive. 

Featuring  the  campaign  is  the  use 
of  newspapers  in  California,  Washing¬ 
ton  and  Oregon.  Every  metropolitan 
and  sub-metropolitan  paper  in  these 
states  will  be  used  consistently.  Special 
advertisements,  featured  by  limericks 
about  the  new  product,  will  appear  twice 
weekly  in  the  same  publications 
throughout  the  campaign.  A  limerick 
contest  is  also  being  used. 

Radio,  billboards,  station  banners  and 
pennants  and  special  windshield  stickers, 
together  with  copy  in  trade  magazines, 
are  being  utilized  in  addition  to  the 
newspaper  copy. 

Permission  of  the  courts  and  of  the 
receiver  for  the  company  to  advertise 
was  obtained  with  the  perfection  of  a 
new  process  of  gasoline  manufacture, 
Mr.  Carey  revealed,  in  the  belief  that  an 
extensive  campaign  was  advisable  for 
the  best  interest  of  the  company  and 
its  creditors. 


J.  W.  T.  Form*  New  Radio  Unit 

The  J.  Walter  Thompson  Company 
has  formed  a  radio  department  in  its 
San  Francisco  office.  The  new  unit 
will  produce  all  programs  for  Pacific 
Coast  clients,  and  will  also  maintain  a 
supervisory  contact  service  on  national 
programs  handled  by  the  agency’s  east¬ 
ern  offices.  Fred  H.  Fidler,  who  was 
transferred  to  San  Francisco  from  the 
Nev;  York  office  two  years  ago  to  direct 
the  agency’s  Pacific  Coast  press  bureau, 
will  be  in  charge,  and  will  continue  to 
supervise  press  bureau  activities.  Eve 
Stanley,  formerly  with  the  National 
Broadcasting  Company  .\rtists  Service, 
has  joined  the  radio  department  staff, 
has  joined  the  radio  department  of  the 
agency. 

New  Agency  in  Shreveport 

August  Loeb,  formerly  on  the  edito¬ 
rial  staff,  Shrez’eport  (La.)  Times,  has 
joined  the  Holt-Helm  advertising 
agency,  which  has  been  reorganized 
under  the  name  of  Loeb-Helm-Mailhes, 
Inc.  Mrs.  Maude  Helm  and  Lawrence 
Mailhes  are  the  other  members  of  the 
firm. 


Bli**  Join*  Chicago  Agency 

Vincent  R.  Bliss,  formerly  with  Tay¬ 
lor,  Rogers  &  Bliss,  Inc.,  Chicago 
merchandising  consultant,  is  now  with 
Earle  Ludgin,  Inc.,  Chicago  agency. 
Mr.  Bliss  was  previously  with  Albert 
Pick-Barth  Company,  Chicago,  as  ad¬ 
vertising  manager. 

Move*  A<iverti*Ing  Office* 

The  advertising  and  sales  offices  of 
the  Remington  Arms  Company,  Inc. 
have  been  transferred  to  Bridgeport, 
Conn.,  under  the  direction  of  F.  J. 
Kahrs.  B.  Jones  the  former  sales  pro¬ 
motion  and  advertising  manager  has 
resigned. 

Get*  Chicago  Borden  Account 

Seehof  &  Hoops.  Inc.,  Chicago,  has 
been  appointed  to  handle  the  Borden’s 
Ice  Cream  Company  of  Chicago  adver¬ 
tising  account.  Local  newspapers  and 
billb^rds  will  be  used. 


AMONG  THE  COPY  CHIEFS 


By  C.  P.  McDonald 


Aaron  William  Lewin 


<*TET  me  loaf  and  let  me  fish,  and 
1  J  you’ll  let  me  revel  in  a  brace  of 
hobbies  that  have  been  with  me  since 
my  early  romper  days.  There’s  nothing 
like  a  good  loaf  one  day  to  fit  a  fellow 
for  the  tasks  of  ffie  day  following. 
There’s  nothing  like  a  fishing  session, 
when  a  chap’s  all  keyed  up  to  hook 
what  every  red-blooded  man  hopes  some 
day  to  land — one  of  those  things  which 
Mr.  Dante  so  eloquently  called  ‘that  sea 
beast  Leviathan,  which  God  of  all  his 
W’orks  created  hugest  that  swim  the 
ocean  stream.’  ” 

And  there,  classmates,  you  have  the 
pet  pastimes  of  one  Aaron  William 
Lewin,  who  copy  captains  for  the  Lasky 
Company,  Inc.,  of  Newark,  N.  J.  He 
also  holds  down  two  other  jobs  for 
Lasky,  those  of  vice-president  and  space 
buyer.  This  triple  employment  he  has 
been  doing  for  four  years.  The  other 
four  years  of  his  agency  life  were 
passed  with  the  Century  Advertising 
Service  and  Alfred  J.  Silberstein,  Inc., 
both  of  New  York. 

“The  advertising  executive  of  ability 
who  is  privileged  to  serve  large, 
nationally  kno\^n  advertising  accounts 
is  extremely  fortunate,  sometimes  very 
lucky,’’  Lewin  contends.  “But  the  fact 
remains,  it  takes  a  heap  of  talent  and  a 
lot  of  grit  to  conduct  the  advertising  of 
a  large  number  of  small  accounts  of 
wide  product  appeal. 

“A  few  thousand  dollars  in  each 
instance  must  be  made  to  click,  and 
the  small  advertiser,  after  you’ve 
judiciously  spent  his  limited  anpropria- 
tion,  bases  his  future  expenditures  on 
the  volume  resulting  from  that  click, 
on  the  percentage  of  results  per  grand 
spent.  We’d  have  few  big  advertising 
accounts  if  it  weren’t  for  the  advertis¬ 
ing  and  agency  merchandising  men 
who  so  faithfully  nurse  along  and  de¬ 
velop  the  small  ones.’’ 

Lewin  was  born  on  August  31,  1902; 
native  habitat.  New  York  City. 


New  Po*t  for  Mclver 

J.  W.  Mclver,  advertising  and  sales 
promotion  manager  for  the  RCA 
Radiotrom  Company  and  E.  T.  Cun¬ 
ningham,  Inc.,  has  been  appointed  ex¬ 
ecutive  vice-president  of  the  Forbes 
Lithograph  Company,  Boston.  T.  F. 
Joyce  succeeds  Mr.  Mclver. 

W.  D.  Canaday  Join*  Squibb 

W.  D.  Canaday,  formerly  vice-presi¬ 
dent  in  charge  of  advertising  Lehn  & 
Fink.  Inc.,  has  resigned  to  join  E.  R. 
Squibb  &  Sons  in  an  executive  capac¬ 
ity.  He  will  make  his  headquarters  in 
New  York. 


Ta*tyea*t  to  United 

The  United  Advertising  Agency  of 
New  York  has  been  appointed  to  handle 
the  advertising  of  Tastyeast,  Inc.,  of 
Trenton,  N.  J. 

Get*  Penn-Rad  Account 

Paris  &  Peart,  New  York,  has  been 
appointed  to  handle  the  advertising  of 
Radbill  Oil  Company,  Philadelphia, 


HALL  POINS  WINNINGHAM 

William  B.  Hall  has  joined  the  execu¬ 
tive  staff  of  C.  C.  Winningham,  Inc., 
Detroit.  Mr.  Hall  has  held  executive 
positions  with  agencies  in  Chicago, 
Cleveland  and  Detroit  over  a  period  of 
15  years.  Four  years  ago  he  estab¬ 
lished  his  own  agency  in  Detroit.  Pre¬ 
viously  he  had  been  with  the  Green- 
Fulton-Cunningham  Company,  the  Dun- 
lap-Ward  advertising  agency,  McKin¬ 
ney,  Marsh  &  Cushing,  and  Grace  & 
Holliday. 


New  Southern  Council  Officer* 

The  Southern  Council  of  the  Ameri¬ 
can  Association  of  Advertising  Agencies 
is  now’  headed  by  Clifford  L.  Fitzger¬ 
ald,  of  the  Fitgerald  Advertising 
Agency,  New  Orleans,  as  chairman. 
Henry  Staples,  of  Staples  &  Staples, 
Inc.,  Richmond,  Va.,  is  vice-chairman, 
and  Joe  M.  Dawson,  of  Tracy-Locke- 
Dawson,  Inc.,  Dallas,  secretary-treas¬ 
urer. 


Hanff-Metzger  Appointed 

The  Fred  F.  French  Companies,  New 
York,  have  appointed  Hanff-Metzger, 
Inc.,  New  York,  to  act  as  their  adver¬ 
tising  agency.  Copy  will  be  released 
for  Hotel  Tudor,  “Tudor  City,’’ 
“Knickerbocker  Village,’’  and  other 
Fred  F.  French  real  estate  develop¬ 
ments. 


Two  Join  Dorland 

George  H.  Mills  and  Arthur  F.  Con¬ 
nolly  have  joined  Dorland  International, 
Inc.,  New  York,  as  account  executives. 
Mr.  Mills  for  many  years  conducted 
his  own  agency  and  Mr.  Connolly  pre¬ 
viously  was  an  officer  of  the  Millsco 
Agency,  New  York,  and  with  William 
H.  Rankin  Company,  Chicago. 

Appoint*  Larchar-Horton 

Larchar-Horton  Company,  Boston 
agency,  has  been  appointed  to  handle 
the  account  of  the  Glo-Ax  division  of 
the  Knox  &  Morse  Company,  Cam¬ 
bridge,  Mass.  This  new  department  is 
making  a  liquid  floor  wax,  which  will 
be  featured  in  advertising. 

Join*  Cambridge  A**ociate* 

The  Cambridge  Associates,  Boston, 
announce  that  Walter  Drey,  formerly 
vice-president  of  the  B.  C.  Forbes  Pub¬ 
lishing  Company,  New  York,  has  joined 
their  organization  as  vice-president  with 
headquarters  at  New  York. 

Coke  Account  to  Ayer 

The  Rainey -Wood  Coke  Company,  of 
Conshohocken,  Pa.,  distributors  of  Kop- 
per’s  Coke,  has  placed  its  advertising 
account  with  N.  W.  Ayer  &  Son,  Inc. 

Cha*.  Speak*  Join*  K.  dc  E. 

Charles  Speaks,  formerly  advertising 
director.  United  States  Lines,  has  joined 
Kenyon  &  Eckhardt,  Inc.,  New  York. 


Chicago  Ad  Bureau  Move* 

The  Chicago  office  of  the  Bureau  of 
Advertising,  A.N.P.A.,  now  occupies  the 
28th  floor  of  the  Mather  Tower. 


MYSTERY  EXCURSION 

A  new  form  of  railroad  promotion' 
the  mystery  excursion,  is  being  tried  bjl 
the  Baltimore  &  Ohio  in  (Chicago.  Thtj 
first  was  held  May  22  when  a  B.  &  q 
train  left  for  an  unknown  d» 
tination  with  a  crowd  of  week-mi 
pleasure  seekers.  The  railroad  coq. 
pany  used  one  insertion  of  70-lii), 
copy  in  the  Chicago  Tribune,  Cb.[ 
cago  Daily  News,  Chicago  Americoif 
and  Chicago  Daily  Times,  together  v»itt( 
similar  advertising  in  several  suburb®  | 
and  community  newspapers.  Batten,  j 
Barton  Durstine  &  Osborn  handles  tht 
account.  [ 


Helated  Cream  Appoint* 

Glandular  Laboratories  of  America, 
New  York,  makers  of  Helated  Cream 
have  appointed  Reimers,  Whitehall  J 
Sherman  as  their  advertising  agencj 
The  product  will  be  sold  through  (k 
partment  stores  in  key  cities,  and  else, 
where  direct  by  mail.  Magazines  and  f 
newspapers  will  be  used.  | 

New  Fixed  Trust  Advertise* 

The  United  Advertising  Agencj, 
New  York,  is  placing  advertising  ij 
newspapers  for  Standard  Trust  Foun¬ 
dations,  a  new  fixed  trust  investment 
plan  with  partial  payment  and  insur¬ 
ance  features  sponsored  by  Dwellj, 
Pearce  &  Company,  Inc.,  of  New  York. 

London  Terrace  Appoint* 

The  advertising  account  of  London 
Terrace.  435  West  23rd  St.,  New  York 
City,  said  to  be  largest  apartment-house 
in  the  world,  has  been  placed  with 
Kenyon  &  Eckhardt,  Inc.,  247  Park 
Avenue,  New  York  City. 

Pierce  Join*  Ferry-Hanly 

Matthew  G.  Pierce  advertising 
agency,  Chicago,  will  be  merged  June 
1  with  the  Chicago  office  of  Ferry- 
Hanly  Advertising  Compny,  Mr 
Pierce  becoming  a  vice-president  of  the 
latter  agency. 

Waite-Bartlett  Appoint* 

The  Bayless,  Kerr  Company.  Cleve¬ 
land  agency,  was  recently  appointed  to 
direct  the  account  of  Waite  and  Bart¬ 
lett  Company,  makers  of  shock  proof 
X-ray  equipment. 

Jakobi  Co.  Move* 

The  George  Jakobi  Company,  Nev 
York,  has  moved  from  425  Fourth  .^ve¬ 
nue,  to  the  Manufacturers’  Trust  Build¬ 
ing,  1819  Broadway.  The  telephone 
number  is  Columbus  5-4719. 


Mr*.  Cli*bee  Join*  Pedler  &  Ryan 

Mrs.  Florence  Clisbee,  advertising 
manager,  Saks-Fifth  Avenue  for  the 
past  three  years,  has  joined  Pedlar  & 
Ryan,  Inc.  She  will  head  their  retail 
department. 

Vogeler  Account  to  Reach 

Vogeler  Bros.,  Newark,  N.  J.,  manu¬ 
facturers  of  Vogelcr’s  mayonnaise  and 
Vogeler’s  sandwich  spread,  have  ap¬ 
pointed  the  Chas.  Dallas  Reach,  New¬ 
ark  agency,  to  handle  their  account. 


The  best  proof  that  Cushman  Motors  do  cut  type¬ 
setting  machine  operating  costs  are  the  records  and 
statements  of  many  newspaper  mechanical  super¬ 
intendents  who  have  installed  them  up  to  100% 
after  using  other  motors.  We 
can  prove  that  Cushman 
Motors  stay  in  when  they  get 


in. 


A 

CUSHMAN  ELECTRIC 
COMPANY 

Concord,  N.  H. 

Toronto  Foundr.r  Co.,  Toronto,  Can. 
Canadian  DlKtributors 


t 
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1932  Motor  Car  Registration 

Shows  PEXXSYLVANIANS 

are  buying  freeiy 


More  passenger  cars  and  more  commercial  cars  were  registered  by  the  Commonwealth 
of  Pennsylvania  up  to  April  15,  1932,  than  during  the  same  period  of  the  prosperous 
1929. 

Registrations  up  to  April  15,  1932,  are  only  slightly  under  registrations  for  the  same 
periods  in  1930  and  1931;  they  top  the  1929  figure  by  41,785,  including  passenger  and 
commercial  cars. 

Here  are  the  figures  showing  registration  up  to  April  15th  for  each  of  four  years: 


Passenger 

1,251,659 

1,310,988 

1,313,337 

1,291,128 


Conunercial 

191,496 

196,429 

197,145 

193,812 


These  represent  the  official  figures  from  the  State  Revenue  Department.  If  Penn¬ 
sylvanians  are  able  to  buy  more  automobiles  this  year  up  to  April  15th  than  they 
bought  during  the  same  period  in  1929  at  the  height  of  the  country’s  great  prosperity 
era,  it  certainly  demonstrates  that  earning  and  buying  power  in  the  Keystone  State  has 
not  diminished.  Surely  the  people  of  Pennsylvania  must  have  the  money  to  buy  all 
kinds  of  products. 

It  is  quite  evident  that  the  Pennsylvania  market  is  worth  while  going  after  and  concen¬ 
trating  upon  with  an  advertising  campaign  in  the  daily  newspapers  listed  below. 


2.500 

10.000 

2,500 

10,000 

CIrculatloo 

lines 

lines 

Circulation 

lines 

llDM 

ttAllentown  Call . 

..(M) 

38,138 

.12 

.12 

ttOil  City  Derrick . 

..(M) 

9,499 

.05 

.05 

tt Allentown  Call . 

...(S) 

30,255 

.12 

.12 

••Scranton  Times . 

..(E) 

50,431 

.15 

.14 

ttBcavcr  Falls  News  Tribune..  (E) 

8,214 

.04 

.04 

••Sharon  Herald . 

..(E) 

7,114 

.04 

.04 

••Cheater  Times . 

...(E) 

21,178 

.09 

.08 

••Washington  Observer  and 

••Connellaville  Courier . 

..(E) 

6,875 

.05 

.05 

Reporter . 

(ME) 

16,009 

.06 

.06 

••Easton  Express . 

...(E) 

34,312 

.12 

.12 

••West  Chester  Local  News. 

..(E) 

11,210 

.05 

.05 

tfErie  Times . 

...(E) 

33,343 

.09 

.09 

••Wilkes-Barre  Times  Leader 

..(E) 

27,052 

.07 

.07 

ttGreensburg  Review- 

ttWilliamsport  Sun  and 

Gazette  &  Bulletin . 

(ME) 

27,150 

.10 

.10 

ttHarrisburg  Telegraph . 

..(E) 

46,556 

.11 

.11 

tfYork  Dispatch . 

..(E) 

20,968 

.07 

.07 

ttHazleton  Plain  Speaker. . . 

..(E) 

1 

ttHazleton  Standard-Sentinel 

.(M) 

1  21,696 

.08 

.07 

••A.B.C.  Publishers’  Statement, 

April  1,  1932. 

tft-ebanon  News  Times . 

..(E) 

11,134 

.05 

.05 

ttOovemment  Statement,  April  1,  1932. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


INCREASED  broadcasting  rates  for 
Station  WABC,  of  New  York,  the 
key  station  of  the  Columbia  Broadcast¬ 
ing  System,  will  take  effect  June  15,  it 
was  announced  this  week.  After  6  p.m. 
the  broadcast  advertiser  will  have  to 
pay  $800  for  an  hour,  $500  for  a  half- 
hour,  or  $312  for  a  quarter-hour,  in¬ 
stead  of  the  old  rates  of  $650,  $406, 
or  $254. 

Between  9  a.m.  and  6  p.m.  the  new 
rates  will  be  $400  an  hour,  $250  a  half- 
hour,  or  $156  a  quarter-hour,  instead  of 
the  previous  rates  of  $325,  $203,  or 
$127.  Rates  from  1  a.m.  to  9  a.m.  are 
one-third  the  evening  rates. 

Announcement  of  the  new  rates  at¬ 
tributes  the  increase  to  the  increased 
station  expense  and  the  increased  serv¬ 
ice  area  caused  by  installation  of  its  new 
50,000-watt  single-mast  transmitter  last 
September,  replacing  its  old  5.000-watt 
transmitter. 

National  Broadcasting  Company  re¬ 
cently  announced  increases  in  rates  for 
both  its  New  York  stations,  putting  the 
evening  charges  at  $900  an  hour. 

♦  *  • 

ANEW'  attempt  to  keep  radio  lis¬ 
teners’  attention  unalloyed  is  being 
made  by  Carlisle.  Strong  &  Hammond 
Company,  Cleveland,  distributors  for 
Norge  refrigerators.  Under  this  plan, 
as  explained  by  A.  E.  Bottenfield,  sales 
director,  the  radio  program  is  confined 
to  entertainment,  the  only  commercial 
announcement  being  a  request  that 
listeners  refer  to  local  newspapers  for 
Norge  advertisements  telling  where  and 
how  they  may  see  a  marionette  show 
featuring  the  Norge  star,  Peggj- 
Graham,  in  person. 

*  *  « 

PHILCO  R.ADIO’S  advertising  ap¬ 
propriation  this  year  has  been  in¬ 
creased  over  last  year’s,  following  a  suc¬ 
cession  of  steady  increases  every  year, 
James  M.  Skinner,  president  of  the 
Philadelphia  Storage  Battery  Com¬ 
pany,  told  500  distributors  and  sales 
executives  in  convention  at  Atlantic 
City  recently.  The  budget  for  maga¬ 
zine  advertising,  he  said,  had  been  ad¬ 
vanced  50  per  cent,  while  the  newspaper 
advertising  “may  be  increased  even 
more  than  that.” 

President  Skinner  said  that  the  com¬ 
pany,  26th  in  the  radio  manufacturing 
industry  in  1928,  had  been  “first  in  the 
industry  during  1930,  1931,  and  1932,” 
and  attributed  this  largely  to  unslack¬ 
ened  selling  effort. 

‘We  believe  that  money  ‘saved’  by 
not  spending  it  in  advertising  during 
times  like  these  is  money  inexcusably 
wasted,”  he  said.  “Markets  are  just 
like  an>'thing  else.  If  you  want  them, 
you  have  to  buy  them.  You  can  buy  a 
market  much  cheaper  when  nobody  else 
is  making  a  serious  bid  for  it.” 

*  *  * 

ADVERTISING  men  mindful  of  the 
./l.  ?*28.(K)0.000  spent  in  newspaper  ad¬ 
vertising  last  year  by  the  13  leading 
tobacco  manufacturers  turned  question¬ 
ing  eyes  on  reports  from  Washington 
this  week  showing  1932  declines  in  con¬ 
sumption  of  cigarettes,  cigars,  and  even 
roll-your-own  tobacco  and  snuff. 

Cigarette  consumption  in  April  was 
1.908,330.926  cigarettes  short  of  April, 
1931,  which  was  near  the  peak.  The 
drop  was  20.15  per  cent,  the  largest  de¬ 
cline  of  the  year.  Cigar  consumption 
was  23.92  per  cent  lower  for  April, 
manufactured  tobacco  was  off  9.38  per 
cent,  and  snuff  13.28  per  cent. 

*  *  * 

CONTINUATION  of  the  Federal 
Trade  Commission’s  policy  of  forc¬ 
ing  newspapers  to  accept  its  rulings  on 
unfair  advertising  is  seen  in  announce¬ 
ment  this  week  that  two  newspaper  pub¬ 
lishers  had  signed  stipulations  agreeing 
to  abide  by  any  cease-and-desist  order 
that  may  1^  issued  against  two  medical 
advertisers,  or  to  abide  by  any  stipula¬ 
tion  that  may  be  entered  into  between 
the  advertisers  and  the  Commission. 
One  of  the  advertisers  had  sold  a  laxa¬ 


tive  and  tonic,  it  was  stated,  and  the 
other  a  bladder  treatment. 

*  *  * 

ANOTHER  angle  on  publishers’  re- 
./i sponsibility  for  advertising  is  that 
of  Major  Benjamin  H.  Namm,  presi¬ 
dent  of  the  Namm  Store,  Brooklyn,  in 
a  speech  prepared  for  delivery  tefore 
the  Retail  Merchants  Board  of  the 
Cleveland  Chamber  of  Commerce  May 
26.  Major  Namm,  following  up  pre¬ 
vious  speeches  he  has  made  about  un¬ 
fair  retail  advertising,  praised  the  code 
adopted  by  the  associated  Better  Busi¬ 
ness  Bureaus  of  various  cities,  and 
said ; 

“The  only  real  question  about  this 
code  is  how  to  install  and  control  it. 
Let  us  review  the  various  alternatives 
that  have  been  proposed :  ( 1 )  control 
by  advertisers:  (2)  control  by  adver¬ 
tising  mediums:  (3)  control  by  state 
and  federal  legislation. 

“The  objection  to  the  first  alternative 
is  obvious.  A  constructive  advertiser 
cannot  control  the  actions  of  a  destruc¬ 
tive  advertiser.  The  second  alternative, 
control  by  advertising  mediums,  has 
merit,  I  believe,  because  these  mediums 
have  the  power  that  is  essential  to  regu¬ 
late  this  situation.  The  third  alterna¬ 
tive,  control  by  legislation,  should  only 
be  considered  as  a  last  resort. 

“As  I  see  it,  the  proper  method  to 
pursue  is  a  simple  one,  as  follows :  (1) 
Let  the  Fair  Practice  Code  be  written 
into  every  advertising  contract.  (2) 
Let  the  Better  Business  Bureaus  police 
the  situation. 

“In  the  case  of  newspaper  advertis¬ 
ing,  where  the  time  element  is  so  im¬ 
portant,  it  should  not  be  necessary  to 
censor  all  advertising  in  advance.  This 
could  easily  be  done  in  review  and 
disciplinary  action  deferred  until  the 
second  or  third  offense.” 

Although  the  intent  is  similar,  the 
code  to  which  Major  Namm  refers 
should  be  distinguished  from  the  na¬ 
tional  advertising  code  adopted  by  joint 
action  of  the  .Association  of  National 
Advertisers  and  the  American  .Associa¬ 
tion  of  Advertising  Agencies,  as  de¬ 
scribed  on  another  page  of  this  paper. 

*  «  * 

The  postal  deficit  is  no  problem  to 
Representative  William  F.  Brun¬ 
ner  of  New  York,  who  said  this  week 
that  he  knew  a  man  who  was  willing  to 
pay  $2,166,000  for  the  right  to  place  ad¬ 
vertising  on  all  postoffice  vehicles.  He 
said  he  had  recommended  the  plan  to 
the  Postmaster-General,  but  had  had  no 
reply. 

*  *  * 

WHEN  Wanamaker’s,  New  York, 
made  an  error  in  its  advertising 
last  week,  it  took  new  space  to  explain 
its  plan  for  making  good.  The  error, 
referring  to  a  sale  of  214  Oriental  rugs, 
consisted  in  using  the  word  “tomorrow” 
in  both  Wednesday  evening  papers  and 
Thursday  morning  papers.  To  avoid 
disappointing  Friday  customers,  the 
store  explained  in  Friday  morning 
copy : 

“Well,  we’re  making  good  on  both 
announcements.  Those  who  came  yes¬ 
terday  found  the  rugs  as  advertised. 
Those  who  come  today  will  also  find 
the  rugs  and  prices  as  advertised.  For 
we  have  taken  from  our  regular  stocks 
other  rugs  of  equal  value,  kind  and  ap¬ 
proximate  size,  and  they  are  ready 
today — to  make  good  the  announce¬ 
ments.  .  .  .  We  reserve  the  right  after 
two  days  to  restore  the  prices  of  the 
rugs  now  lowered  ‘to  make  good.’  ” 

*  *  • 

•  <TS  YOUR  chisel  sharp?”  adverti.ses 
A  a  New  York  agency  in  newspaper 
space.  .Apparently  undertaking  to  com¬ 
bat  the  idea  that  chiseling  is  one  thing 
that  business  doesn’t  need  any  more  of. 


LITTLEHALE  CHANGES 

J.  D.  Hampton  and  associates,  who 
bought  control  of  the  Littlehale  Com¬ 
pany,  New  York  agency,  last  year,  have 
sold  their  interest  back  to  a  group 
headed  by  P.  B.  Littlehale.  Both 
groups  will  operate  agencies  at  444 
Madison  Avenue,  New  York.  Mr. 
Hampton  will  be  president  of  an  agency 
named  Hampton,  Weeks  &  Marston, 
Inc.,  with  other  officers  including 
C.  Daly  King,  Charles  .A.  Weeks, 
William  M.  Marston,  and  Harry  L. 
Hicks.  The  Littlehale  Company  name 
will  be  used  by  Mr.  Littlehale,  Thomas 
H.  Reese,  Jr.,  and  Warren  D.  Scul- 
thorp,  who  will  also  operate  Littlehale, 
Burnham,  Rossiter,  Inc. 


New  Face-Powder  Appeals 

New  appeals  in  face  powder  adver¬ 
tising  are  being  featured  in  a  news¬ 
paper  campaign  for  Djer  Kiss  Powder, 
recently  introduced  by  Vadsco  Sales 
Corporation.  The  copy  is  running  in 
the  American  Weekly  and  a  number 
of  metropolitan  newsi>apers.  Mitchell, 
Faust,  Dickson  &  Wieland,  Inc.,  is 
handling  the  campaign. 

Sullivan  Organizes  Agency 

F.  R.  Sullivan,  former  publisher, 
Bloomfield  (la.)  Messenger,  has  estab¬ 
lished  the  R.  F.  Sullivan  Advertising 
Agency,  320  West  Sixth  Street,  Ot¬ 
tumwa,  la.  For  the  past  four  years  he 
has  handled  the  Barker  Produce  Equip¬ 
ment  company  national  advertising  ac¬ 
count. 


French  on  Eureka  Board 

Willard  S.  French,  president  of 
Brooke,  Smith  &  French,  Inc.,  Detroit 
agency,  has  been  elected  a  member  of 
the  board  of  directors  of  the  Eureka 
Vacuum  Cleaner  Company.  His  agency 
has  served  the  company  as  advertising 
counsel  for  the  past  13  years. 

Joins  Murphy  Agency 

Charles  C.  Greene,  for  the  last  four 
years  an  account  executive  with  the 
Chicago  office  of  Albert  Frank  &  Co., 
has  joined  the  Chicago  staff  of  Carroll 
Dean  Murphy,  Inc.,  as  an  account  ex¬ 
ecutive. 


Seminole  Paper  Appoints 

The  Seminole  Paper  Corporation, 
Chicago,  division  of  International  Paper 
Company,  has  appointed  Paris  &  Peart, 
New  York,  to  handle  the  advertising 
of  Seminole  Toilet  Tissue  in  eastern 
states. 


Goss  Joins  George  Frost 

P.  S.  Goss,  formerly  sales  manager 
of  the  President  Suspender  Company  at 
Shirley.  Mass.,  has  taken  a  similar  posi¬ 
tion  with  the  George  Frost  Co..  Boston. 


Dorrance,  Kenyon  Appointed 

The  Cape  Cod  Steamship  Company 
of  Boston,  operating  steamers  between 
Boston  and  Provincetown  on  Cape  Cod, 
has  appointed  Dorrance,  Kenyon  &  Co., 
Boston,  to  direct  its  advertising  during 
June,  July,  August  and  September. 

Lee  D.  Brown  to  Murphy  Agency 

Lee  D.  Brown  has  joined  the  New 
York  office  of  Carroll  Dean  Murphy, 
Inc.,  as  vice-president.  He  was  for¬ 
merly  vice-president  of  Moser,  Cotins 
&  Brown,  Inc. 

Steven*  Advertising  Counselor 

A.  L.  Salisbury,  advertising  manager 
of  Popular  Mechanics  Magazine,  has 
announced  the  appointment  of  C.  C. 
-Stevens,  vice-president  of  Reincke-Ellis 
Company,  as  advertising  counselor. 

Now  Milne  Sc  Co. 

Milne-Ryan-Gibson,  Inc.,  Seattle,  has 
changed  its  name  to  Milne  &  Co.,  fol¬ 
lowing  the  withdrawal  of  Howard  G. 
Ryan  and  Dan  Gibson,  who  will  con¬ 
duct  advertising  businesses  separately. 

Files  Bankruptcy  Petition 

.A  voluntary  petition  in  bankruptcy 
was  filed  in  New  York  last  week  by 
the  Rever  Advertising  Corporation,  of 
55  W.  42d  Street.  Liabilities  were 
stated  as  $6,626:  assets,  none. 

Lavin  &  Co.  Appointed 

Lavin  &  Co.,  Boston,  has  been  ap¬ 
pointed  by  the  Felters  Company,  of 
that  city  and  New  York,  to  direct  its 
campaign  on  Beaufelt,  a  new  fabric. 


PAPER  LOSES  LIBEL  SUIT 

A  jury  in  superior  court,  Spokji 
recently  brought  in  a  verdict  ot 
for  the  plaintiff  in  a  libel  damage  ^ 
brought  by  C.  B.  Fitzgerald,  Seas 
politician  and  motor  bus  operafc 
against  the  Washington  Farmer  j, 
Cowles  Publishing  Company,  pj. 
gerald  sued  for  $50,000  alleging  Ij 
reputation  had  been  injured  by  public 
tion  of  a  Washington  Farmer  editof, 
in  which  he  was  mentioned  as  ha\Tj 
been  arrested,  pleaded  guilty  and  fi^, 
for  having  liquor  in  possession  at  ij 
state  capital,  Olympia,  during  the  Wj 
legislative  session.  Several  men  we 
arrested  in  Fitzgerald’s  hotel  riwm,  bj 
he  was  not  among  them. 


AD  TIPS 


N.  W.  .\>er  &  Son,  Washingt* 

Square,  Philadelphia.  Now  handli. 
account  tor  Ditto  Incorporated,  dupliS! 
Ing  machines,  Chicago. 

Blarkett-Saniple-Hummert,  221  N'org 
La  Salle  Street,  Chicago.  Using  a  lii 
of  newspapers  in  cities  of  1I)U,(I00  popj 
lation  and  over  on  the  Parker  Pen  Co® 
pany,  Janesville,  Wisconsin. 

Buelien  Company,  Daily  News  ISuiu 
ing,  Chicago.  Again  renewing  son 
newspaper  contracts  for  the  Phiadelp^ 
&  Reading  Coal  &  Iron  Company,  Phiii. 
delphia. 

Prltehfleld  &  Co..  8  South  Michigr 
Avenue,  Chicago.  Issuing  contracts  ■ 
about  25  newspapers  on  Kolloyd  Lab- 
ratories,  Chicago. 

H.  W.  Fairfax  .Advertising  Aanq. 

521  5th  Avenue.  New  York.  Now  hat 
dling  account  for  H.  Milgrim  &  Brot 
women’s  apparel.  New  York. 

Gelles  Advertising  Agency,  50  Eu 
Fordham  Road,  Bronx,  N.  Y.  I’lacin! 
orders  with  newspapers  generally  fe 
the  Edwin  Cigar  Company,  New  Yoit 

Halpern  Advertising  Agency.  151  Wet 
40th  Street,  New  York.  Placing  order" 
with  New  England  newspairers  for  th 
Boston  &  Worcester  Railway,  Red  isu- 
Bus  Line,  Boston. 

Hanff-Metzger,  Inc.,  1501  Broadvit 
New  York.  Now  placing  account  f.i- 
Fred  M.  French  Company,  .security 
New  York. 

McCord  Compan.v,  Inc.,  1650  Raoi 
Tower,  Minneapolis.  Placing  accow 
for  F.  H.  Pfunder,  Inc.,  medical  tablet!, 
Minneapolis. 

Paris  Sc  Peart,  370  Lexington  .\venu- 
New  York.  Now  placing  account  fortt' 
Radbill  Oil  Company,  Philadelphia. 

Reimers,  AA'hitehall  &  Sherman,  In, 
295  Madison  Avenue.  New  York.  Pla- 
ing  account  for  the  Glandular  Labora 
tories  of  America,  New  York. 

Roche,  Williams  Sc  Cnnnyngham.  in 
Straus  Building,  Chicago.  Now  handlinj 
account  for  the  Paris  Medicine  Cote- 
pany,  St.  Louis. 

Roden  -  Clements  Compan.v,  Lewi! 
Tower,  Philadelphia.  Placing  account  ' 
for  the  Samuel  H.  French  Paint  Corn  ’ 
pany,  Philadelphia. 

L.  A.  Sandlass,  217  W.  Saratogi 
Street,  Baltimore.  Again  renewing  sow 
newspaper  contracts  for  the  Hesind 
Chemical  Company,  soaps  and  ointment 
Baltimore. 

United  States  .Advertising  CorpiirstiM 
320  N.  Meridian  Street,  Indianapolis  j 
Now  handling  accounts  of  the  Howei 
Seal  Fast  Corporation,  Indianapolis,  ani  * 
the  Fugate  Company,  hay  fever  remedy  it 
Indianapoli.s.  M 

Zinn  &  Myer,  Inc,,  1819  Broadway  y 
New  V’ork.  Now  placing  the  followin!  ' 
accounts ;  Montgomery  Mills,  Lakreen  1 
Coffee,  Momi  Tea,  and  Morgan  Coffee 
Jersey  City,  and  X-Ray  Insectiridi  j 
Laboratories,  Inc.,  of  New  York.  ? 


if 

The  Chicago  Daily  News  ^ 
regrets  that  through  its  own  a 
error,  the  EDITOR  &  * 
PUBLISHER  advertisement  g, 
of  last  Aveek  showed  the  - 
loop  department  store  linage 
of  the  Chicago  Evening  Post 
as  all  “downstairs”  linage. 
The  chart  should  have  indi-  S 
cated  the  Post  linage  as 
practically  all  “upstairs” 
linage.  The  Chicago  Daily 
News  apologizes  to  its  con¬ 
temporary  for  the  mistake. 


The  Chicago  Daily  News 


Editor  &  Publisher  The  Fourth  Estate  for  May  28,  1  932 


41 


SUIT 


MARTIN  P.  RINDLAUB 


SpokjJjcarmer  Wiaconsin  Editor  Reported 

ni  I : _ 


:  Ot  $>,; 

s4 

Id.  Seji 
operii^j] 


)y  pub!i: 

:r  cditciJ 

and  fioJ 


?  the  1^; 
men  w 
room,  It. 


Lincoln-Douglas  Debate 

Martin  P.  Rindlaub,  who  as  a  young 
nporter  in  Illinois  recorded  the  cele- 
krat^  debate  between  Abraham  Lin- 
irmer  il^ln  and  Stephen  A.  Douglas  at  Free- 
, I  port  and  who  covered  the  Republican 
leging  convention  at  Chicago  when 

'  Lincoln  was  nominated  for  President, 

May  19  at  his  home  in  Platte- 
tille.  Wis. 

Mr.  Rindlaub.  who  for  many  years 
non  at  l^n  the  editor  and  owner  of  the 
""  *  ‘  Plalteville  (Wis.)  IVitness,  was  95 
vtars  old.  but  was  unusually  active  for 
I  man  at  that  age.  He  was  always  a 
familiar  figure  at  conventions  of  the 

Rational  Editorial  Association,  of  which 

ir  was  a  charter  member,  and  the 

H'isconsin  Press  Association,  the  oldest 
state  editorial  association  in  the  United 
Sntes. 

Mr.  Rindlaub  was  a  native  of  Gettys- 
iorg,  started  when  young  as  a  printer’s 
jtvil  and  continued  in  the  newspaper 
irofession  until  his  retirement  in  1903. 
He  was  foreman  and  assistant  editor 
j{  the  IVarren  (Ill.)  Sentinel  before 
joing  to  Wisconsin,  where  he  occupied 
1  similar  position  on  the  Grant  County 
Herald  of  Lancaster  before  he  bought 
jie  Platteville  Witness. 
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ILI.IAM  R.  H.\GGERTV.  53, 
founder  and  president  t)f  the 
Laundry  Age  Publishing  Company,  died 
50  EiJa  a  Kansas  City  hospital  May  21.  His 
Placioiliome  was  in  New  York.  Rorn  in 
Massachusetts  he  came  to  New  York  25 
rears  ago  and  was  for  a  time  a  linotype 
iperator  on  the  Nezv  York  Telegram. 
prs  he  became  local  repre.sentative  of 

r,  Red  trade  publications. 

Abraham  Rhinewixe.  former  edi- 
r  of  the  Toronto  Daily  Hebrew  Jour- 
Kj/,  died  in  Toronto,  May  20.  He  was 
torn  in  Poland  in  1887  and  went  to 
ianada  in  1908.  He  joined  the  Hebrew 
fournal  when  it  was  organized  in  1913, 
irst  as  city  editor  and  subsequently  was 
nade  editor. 

David  O.  Haynes,  73,  head  of  a  New 
fork  publishing  firm  bearing  his  name, 
iied  at  his  home  in  Garden  City,  L.  I., 
\[ay  19.  He  founded  his  company  in 
ngham,  lifJOetroit  in  1887  in  the  same  year  he 
stablished  Pharmaceutical  Era.  He 
Tioved  to  New  York  in  1894  and  four 
Levi!  tars  later  made  of  the  old  Ne^v  York 
'ommercial  a  daily  devoted  to  busi- 


Edwin  Flowers,  74,  president,  Edwin 
'"^lowers,  Inc.,  and  the  Flower  Steel 
"'^lectrotypc  Company,  died  May  22,  at 
rls  home  in  Passaic,  N.  J.,  after  an 
CorporatioJllness  of  fout  years.  Born  in  Eng- 
ndianapol^nd.  he  received  his  education  in  the 
'^blic  schools  and  was  apprenticed  to 
p  electrotyper.  He  came  to  the  United 
tales  in  1879  and  started  an  electro- 
1  troadwayk-pe  business  in  1888.  He  is  survived 
Is  Lakre«!^’  wife  and  four  children. 

William  J.  Old,  71,  for  23  years 
itor  of  the  McCurtain  (Okla.) 
£a;clte,  died  May  17,  after  an  attack 


|i  influenza. 

Mrs.  Riioda  Anderson  Carson,  28, 
iormer  member  of  the  Portland  Ore- 

t onion  advertising  office  staff,  died  at 
tr  home  in  Portland  May  12. 

Robert  J.  Selfridt.e,  65,  former  edi- 
|w  wd  publisher,  IVilliamstown  (Pa.) 
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Times,  and  for  the  past  eight  years  em¬ 
ployed  by  the  Camden  (N.  J.)  Courier- 
Post  newspapers  died  May  16  in  Cam¬ 
den. 

Joseph  H.  Crawford,  61,  supervisor 
of  transportation  for  Newark,  N.  J., 
and  former  fishing  and  hunting  editor, 
Newark  (N.  J.)  Sunday  Call,  died 
May  17. 

Andrew  Herd,  foreman,  stereotyping 
department,  Hoboken  (N.  J.)  Jersey 
Observer,  dropped  dead  at  work  May 
20,  from  a  heart  attack. 

Mrs.  Ethel  Allen  Fortney,  50, 
wife  of  Cliff  D.  Fortney,  of  the  Cin¬ 
cinnati  Post  advertising  staff,  died  at 
her  home  in  that  city  this  week. 

Sterling  Lawrence  Sullivan,  71, 
editor  and  publisher,  Waynesboro  True 
Citizen  since  1882  died  at  his  home 
May  20.  Born  in  Crawfordville,  Ga.,  in 
1860  he  moved  to  Waynesboro  with  his 
father  and  three  brothers  50  years  ago 
and  founded  the  True  Citizen.  He  is 
survived  by  his  wife,  a  son,  H.  Perry 
Sullivan,  general  manager  of  the  paper ; 
a  sister  and  a  brother. 

Frank  A.  Hayden,  80,  former  pub¬ 
lisher  of  the  Holley  (N.  Y.)  Standard, 
died  in  his  home  in  Rochester,  recently. 
He  retired  several  years  ago. 

J.  R.  Childress,  53,  for  two  years 
traveling  representative,  San  Antomo 
Express  ami  Evening  Nezvs,  died  in  a 
San  Antonio  hospital  recently. 

Muscoe  Russell  Pace,  81,  oldest 
member  of  the  Richmond  Typographi¬ 
cal  Union  No.  90  and  a  member  of  the 
Richmond  (Va.)  Times-Dispatch,  proof¬ 
reading  staff,  died  May  22. 

William  Joseph  Black,  54,  photog¬ 
rapher,  Philadelphia  Inquirer,  died  May 
22  at  Jeanes  hospital.  Fox  Chase,  Pa., 
after  an  illness  of  several  months.  He 
began  newspaper  work  with  the  Phila¬ 
delphia  Bulletin  after  leaving  Harvard 
in  1898  and  was  a  pioneer  cameraman 
in  the  movie  field  having  been  with  the 
Lubin  studios  in  Philadelphia  and  the 
Ince  company  in  Hollywood  before  re¬ 
turning  to  Philadelphia. 

Warren  W.  Fennety,  36,  foreman 
of  the  advertising  section  of  the  Long 
Island  City  Star’s  composing  room, 
died  suddenly  May  22  at  his  home  in 
East  Elmhurst. 

James  C.  Hennon,  69,  associate  edi¬ 
tor,  BentonviUe  (Ark.)  Benton  County 
Herald,  died  May  11  in  BentonviUe.  He 
was  born  in  Pennsylvania  and  went  to 
BentonviUe  in  1892  as  superintendent  of 
schools  after  teaching  in  Kirkville.  He 
was  superintendent  for  40  years.  His 
widow  and  two  sons  survive. 

Carl  Garfield  Pritchard,  secretary 
and  treasurer  of  the  Harris-Seybold- 
Potter  Company,  Cleveland,  and  well 
known  for  many  years  in  the  graphic 
arts  industry  throughout  the  United 
States  and  Canada,  died  Friday,  May 
13,  after  a  brief  illness.  Mr.  Pritchard 
was  born  Nov.  27,  1870  and  was  a 
descendant  of  an  early  pioneer  family 
of  the  Western  Reserve.  He  became 
associated  with  the  Harris-Seybold- 
Potter  Company  in  December  1898.  For 
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many  years  he  was  secretary  and  as¬ 
sistant  treasurer  of  the  company,  and 
early  in  1931  was  made  treasurer  of 
the  corporation  in  addition  to  his  duties 
as  secretary. 

George  Christie,  58,  superintendent 
of  the  Toronto  Evening  Telegram  com¬ 
posing  room,  died  at  his  home  in  To¬ 
ronto  May  12.  He  had  served  44  years 
with  the  Telegram. 

Lewis  Benton,  47,  veteran  Chicago 
and  Milwaukee  newspaperman,  died 
May  13  in  his  Milwaukee  home  of 
pneumonia.  For  five  years  he  was  on 
the  staff  of  the  Chicago  American  and 
before  his  death  was  on  the  Wiscon¬ 
sin  News  staff,  Milwaukee.  He  is 
survived  by  his  wife  and  two  sons. 

Belden  Sey.mour  Day,  newspaper¬ 
man  and  book  publisher,  died  May  25 
in  Germantown  Hospital,  Philadelphia, 
at  the  age  of  72.  He  formerly  was  an 
editorial  writer  on  the  New  York 
Herald  and  the  Neiv  York  Telegram 
and  for  twenty  years  was  English  rep¬ 
resentative  for  Longmans,  Green  & 
Company. 

William  J.  Armour,  93,  retired 
newspaperman  and  Civil  War  veteran, 
was  drowned.  May  24,  when  he  walked 
into  a  lake  near  the  National  Soldiers’ 
Home,  Danville,  Ill.  He  entered  the 
Home  May  2.  Mr.  Armour  was 
wounded  at  the  battle  of  Shiloh,  1862, 
and  on  being  discharged  joined  the  Cin¬ 
cinnati  Commercial,  while  Murat  Hal¬ 
stead  was  editor,  and  subsequently  was 
with  the  Enquirer.  Later  he  joined  the 
Louiszille  Courier-Journal  and  the  St. 
Louis  Republic. 


MRS.  J.  M.  WOODWARD 

One  of  First  Women  War  Corre¬ 
spondents  Dies  in  South 

Mrs.  Josephine  Miles  Woodward,  70. 
one  of  the  first  women  war  corre¬ 
spondents  died  at  her  home  in  .Atlanta, 
Ga..  May  18. 

She  is  survived  by  two  sons.  Donald 
L.  Woodward,  a  southern  representa¬ 
tive  of  International  Printing  Ink 
Corporation  and  Ralph  M.  Woodward 
Cincinnati  newspaperman. 

Mrs.  Woodward  took  up  newspaper 
work  in  the  early  nineties  in  Cincin¬ 
nati  and  became  a  special  writer  on  the 
old  Cincinnati  Commercial-Gazette 
under  the  editorship  of  the  late  Murat 
Halstead.  During  the  Cuban  war  for 


Trained  Men  On  The 
Barsain  Counter! 

Did  it  ever  occur  to  you  that 
during  a  depression  you 
can  bolster  your  staff  with  top- 
notch  men? 
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Let  the  Personnel  Bureau  find 
the  right  man  for  your  particular 
needs.  Write  or  wire  — 

Personnel  Bureau 

of 

SIGMA  DELTA  CHI 
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1 

independence  from  Spain,  several  years 
before  America  declared  war  on  Spain, 
she  was  sent  to  Cuba  as  correspondent. 

Information  she  obtained  from  inter¬ 
views  with  both  Cuban  insurrectos  and 
with  Spanish  leaders  proved  invaluable 
to  .America  during  the  Spanish-Ameri- 
can  war.  She  later  became  society  edi¬ 
tor  of  the  Commercial  Gazette  and  sub¬ 
sequently  society  editor  of  the  Cincinnati 
Times-Star.  She  was  a  past  presi¬ 
dent  of  the  Ohio  Newspaperwomen’s 
Association. 


WILLIAM  T.  JAMES 

William  T.  James,  82,  chairman  of 
the  board  of  trustees  of  the  Queens 
County  (N.  Y.)  Savings  Bank,  a  for¬ 
mer  treasurer  of  Flushing,  and  one  time 
publi.sher  of  the  Flushing  Daily  Times, 
died  at  his  home  in  Flushing  May  22. 
He  published  the  paper  for  several 
years,  and  later  sold  it  to  the  late  Col. 
.Albert  E.  Scholes. 
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WHAT  OUR  READERS  SAY 


INDIGNANT  PROTEST 


To  Editor  &  Publisher:  I  wonoer 
if  the  news-end  of  this  troubled  business 
can  be  heard  in  this  “atmosphere  of 
continual  revilement”  created  since  the 
big  town  stores  turned  Bolsheviki  on 
their  best  friends,  the  newspapers?  In 
all  beratings,  recriminations  and  “you're 
another’’  shoutings  I  have  not  noticed 
any  one  recalling  the  homely  fact  that 
the  big-city,  glorified  general  stores  vir¬ 
tually  monopolize  their  respective  lines, 
zones  or  areas  of  influence. 

Take  this  town  for  example.  With 
close  to  half  a  million  inhabitants,  we 
have  been  at  the  mercy  of  less  than  half 
a  dozen  huge  bazaars,  three  of  which 
are  links  in  national  retail  chains!  I 
have  watched  their  ominous  success  for 
the  past  four  years,  adding  improve¬ 
ments,  restaurants,  optical  departments, 
shoe  fixeries,  charm  salons  and  a  score 
of  other  encroachments  on  un-related 
lines,  taking  bread  from  the  mouths  of 
shoe  cobblers,  lens  grinders,  cooks,  dish¬ 
washers  and  barbers.  During  these 
four  years  40  fair-sized  retail  establish¬ 
ments  have  closed  forever,  some  in  dis¬ 
graceful  failure,  others  in  time  to 
escape  a  sheriff’s  sale. 

The  point  here  is  that  the  big  .shots 
in  retail  plunder  have  grown  bigger 
during  this  period  of  “re-adjustment,” 
while  the  average  talent  descended  to 
the  level  of  the  dishwasher  or  the  poor 
farm.  The  big  stores  are  getting  all 
the  business  and  crabbing  over  the  nor¬ 
mal  advertising  rates.  I  could  write  a 
ream  of  disclosures  on  their  villainies, 
including  the  shameless  wage  cut  of  a 
huge  store  employing  650  sales  people 
(girls)  who  now  get  less  than  Western 
Union  messenger  boys  and  work  longer 
hours  than  formerly — so  the  boss  and 
his  missus  may  tour  the  Mediterranean 
next  August  while  the  home  town 
swelters.  I  say  the  stores  ought  to  pay 
more  than  they  now  do. 

I.  U.  Schwartz, 

Cincinnati,  O. 


RETAILERS  REAL  HEROES 

To  Editor  &  Publisher:  When  the 
moaning  and  the  tumult  dies  and  we  are 
back  once  more  in  quiet  peaceful  years, 
I  think  that  the  retail  merchant  is  go¬ 
ing  to  be  the  hero  of  this  slaughter. 
At  least  he  should  be.  He  is  the 
fighter.  He  is  taking  it  on  the  chin,  be¬ 
tween  the  eyes  and  back  of  the  neck; 
yet  he  keeps  gamely  on.  He  keeps  his 
doors  open  till  the  sheriff  closes  them. 

But  he  has  not  to  wait  for  his  re¬ 
ward.  The  best  fighters  are  getting 
some  reward  now.  There  are  two  pic¬ 
tures  in  your  last  week’s  edition  that 
prove  this.  One  is  the  picture  of  the 
crowd  at  the  Houghton-Dutton  store 
and  the  other  is  the  picture  presented  in 
the  tabulation  of  profits  of  retail  stores 
showing  an  average  decline  of  only 
9.6%.  Going  through  one  of  your  New 
York  department  stores  recently  was 
like  going  through  a  Christmas  shop¬ 
ping  crowd. 
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Now  why,  in  Heaven’s  name,  are 
manufacturers,  as  a  class,  so  weak  and 
timid  that  they  do  not  go  out  force¬ 
fully  and  with  determination  to  develop 
sales  just  as  the  courageous  retailers 
are  doing?  Of  course  the  manufacturer 
can  lock  his  doors  and  supinely  wait 
for  an  upturn,  .^nd  the  longer  he  waits 
the  longer  it  will  be  in  coming.  The 
record  of  retail  linage  shows  the  mer¬ 
chant’s  spirit  (and  result  1)  as  com¬ 
pared  with  the  manufacturer’s. 

The  public  is  still  spending  barrels 
of  money.  Those  with  steady  jobs  are 
getting  tired  of  salting  away  all  their 
spare  change  and  are  beginning  to  buy 
this  thing  and  that  which  they  have 
long  desired  and  which  the  courageous 
retailer  is  advertising  to  them. 

The  comparative  record  of  local  and 
national  linage  shows  who  are  the 
fighters  and  who  are  winning  present 
battles.  Why  should  the  retailer  carry 
the  load?  Why  do  not  more  manufac¬ 
turers  lend  a  hand  on  the  ropes,  hoist  a 
few  more  sails  and  help  this  old  ship  of 
ours  to  sail  more  quickly  out  of  the 
storm  ? 

Prentiss  Bailey, 
Utica  (N.  Y.)  Observer-Dispatch. 


HO!  PROSPERITY! 

To  Editor  &  Publisher:  .\propos 
the  present  depression,  my  mind  reverts 
to  an  incident  in  1893,  when  I  was  inter¬ 
ested  in  building  a  railroad  in  Maine, 
the  Kingfield  and  Dead  River  R.  R. 
When  the  road  was  about  half  com¬ 
pleted,  the  panic  of  1893  arrived  on  the 
scene  and  it  was  next  to  impossible  to 
raise  money,  never  mind  how  good  the 
security  might  be,  for  a  time  the  banks 


simply  would  not  loan  money.  I  called 
a  meeting  of  our  directors,  which  was 
held  in  the  board  room  of  the  Maine 
Central  Railroad  in  Portland.  Our  di¬ 
rectors  consisted  of  Weston  Lewis, 
\'arnum  B.  Mead  and  the  writer. 
Arthur  Sewall,  president  of  the  Maine 
Central  R.  R.,  and  Payson  Tucker, 
vice-president  and  general  manager, 
were  present  representing  the  Maine 
Central  interest. 

The  meeting  was  called  to  discuss 
ways  and  means  for  the  completion  of 
the  road  at  that  time  or  its  abandonment 
till  times  improved.  If  anyone  has  any 
idea  that  the  present  depression  is,  as 
some  have  thoughtlessly  said,  the  worst 
in  history,  I  can  only  feel  amused  when 
I  think  of  the  summing  up  of  the  situa¬ 
tion  by  Payson  Tucker  at  that  meeting. 
I  was  so  impressed  with  what  he  said 
that  his  words,  which  I  can  repeat 
verbatim,  are  as  fresh  in  my  memory 
as  if  they  were  spoken  yesterday.  He 
said,  “If  conditions  continue  as  they  are 
now,  every  railroad  in  the  United 
States  will  be  bankrupt  in  six  months, 
and  we  might  as  well  all  be  in  the  same 
boat,  but  if  on  the  other  hand  we  have  a 
change  for  the  better  by  that  time,  and 
we  complete  the  road  now,  we  will  then 
be  all  ready  for  business  when  the  good 
times  arrive.”  That  short  speech  by 
Payson  Tucker  decided  the  issue;  the 
road  was  completed,  and  by  that  time 
we  had  all  the  business  we  could  handle. 
There  is  a  lesson  for  us  today  in  the 
wisdom  of  Payson  Tucker. 

Having  weathered  three  or  four 
panics  in  my  time,  I  have  no  hesitation 
in  saying  that  prosperity  is  now  simply 
waiting  for  us  to  go  out  and  meet  it 
half  way.  Don’t  keep  on  waiting:  if 
both  wait  we  shall  never  meet.  If  all 
of  those  who  have  the  money,  and  there 


1 


are  a  sufficient  number  who  have,  »0(J 
go  out  and  buy  as  freely  as  they  did 
1929,  the  depression  would  soon  bt 
thing  of  the  past. 

“Buy,  Build,  Repair  and  Stock  ' 
Now !”  and  by  so  doing  save  30  to 
per  cent,  and  then  Advertise. 

Either  “Buy,  Build  or  Bank.  D* 
Hoard.” 

Yours  truly, 

Frank  J.  D.  Barnjuk, 

Montreal. 
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Jury  Award*  Damages  to  Wom*af*{ 
Use  of  Picture  by  Magazine 

A  jury  in  Supreme  Court  at  Trot 
N.  Y.,  recently  awarded  $1,500  j 
punitive  damages  and  $2,000  genoi 
damages  to  Mrs.  Laura  Martin  fortk  ■ 
use  of  her  picture  in  True  DetecHf, 
Mysteries  without  her  permission.  H  ™ 
photograph,  it  was  testified,  had  ^ 
supplied  by  a  news  picture  strvio  j 
which  made  it  at  the  time  of  the  trij 
of  Eulogia  Lozade,  a  Filipino,  for  tl»  ** 
murder  of  Mrs.  Martin’s  daughter  nia  ® 
years  ago. 

Judicial  notice  was  taken  during  tkl 
trial  of  the  right  of  newspapers  to  pt2 
lish  photographs  as  “current  news,"^' 
opposed  to  the  right  of  a  magazine  illfi, 
reprint  the  picture  some  time  later  iLt 
enhance  the  value  of  a  feature  ston 
Mrs.  Martin  sued  New  Metropolits 
Fiction,  Inc.,  for  $5,000.  Litigation  Ik 
extended  over  several  years,  a  moti*  • 
to  dismiss  her  complaint  having  pr. 
viously  gone  to  the  Court  of  Apprii ; 

The  court  denied  a  motion  to  s 
aside  the  jury’s  verdict  and  defeink- 
indicated  that  an  appeal  would  It 
taken. 
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in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 
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No.  40  and  No.  50. 
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This  machine  requires  very  little  attention. 
It  never  runs  hot.  The  tool  steel  cutter 
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vertical  movement  of  the  bit,  leaving  both 
hands  free.  Simple  design  and  rigid  con- 
stmetion  assure  accurate  work.  Write  for 
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mall  papers  using 
more  publicity 

ogntry  Editors  Economizing  On 
Purchased  Features  and  Filling 
Space  With  Handouts  Sur¬ 
vey  Shows 


Propagandists  and  press  agents  are 
jjing  a  much  easier  time  getting  their 
ng  in  the  country  press,  as  long  as 
,ey  send  it  out  in  convenient  form, 
'lomas  F.  Barnhart,  of  the  University 
•  Minnesota  journalism  department, 
^closes  in  a  study  of  operating 
-nomies  undertaken  by  171  country 
•wspapers  in  1931  and  1932. 

The  study  shows  a  considerable 
hrinkage  in  the  use  of  syndicated  ma- 
rial  by  the  newspapers,  particularly 
ossword  puzzles,  editorials,  house- 
ift  hints,  farm  and  health  columns 
id  comic  strips.  But  the  papers,  it 
as  found,  are  retaining  their  former 
«nber  of  pages  and  making  no  pro- 
^ions  for  the  development  of  more 
cal  copy.  Into  this  gap  the  propa- 
indist  and  press  agent  has  stepped. 
“Among  the  large  assortment  of  two 
id  ^ree-column  illustrated  feature 
rticles  of  a  subtle  publicity  nature 
at  have  appeared  during  the  past  one 
id  one-half  years,”  Mr.  Barnhart  says, 
•eaders  have  been  made  better  ac- 
lainted  with  the  uses  of  such  products 
j  tea,  leather,  rubber,  pulp,  lumber, 
lups,  shingles,  pineapple,  coffee,  soaps, 
jffumes,  writing  paper,  automobiles, 
rought  iron  pipe,  electric  rates,  elec- 
ic  appliances,  sugar,  citrus  fruit,  wood 
id  cement.  Scores  of  other  manufac- 
ired  products  for  limited  sectional  sale 
ivc  been  ‘advertised’  through  the 
edium  of  propaganda  stories.” 

Business  offices  show  a  trend  toward 
during  personnel  and  working  hours, 
id  consolidating  jobs,  the  survey  in- 
cates.  Country  publishers  are  more 
lary  now  of  printing  free  local  adver- 
sing,  extra  pages  are  eliminated 
herever  possible,  and  expenditures  for 
Ivertising  services  are  being  pared  to 
le  bone. 

The  most  apparent  reduction,  from 
e  replies  in  the  mechanical  section  of 
e  survey,  is  that  with  a  smaller  force 
shops  the  hours  of  work  are  being 
ranged  to  accommodate  peak-load 
Kirs  on  the  presses  with  the  aim  of 
iminating  over-time  charges. 

Circulation  departments  are  economiz- 
!  in  three  ways,  the  survey  shows, 
icy  are  eliminating  dead-heads,  less 
lempt  is  being  made  to  obtain  circula- 
«  outside  the  trade  territory,  and 
ser  attention  is  given  to  collections. 
The  efforts  of  individual  newspapers 
all  these  classifications,  and  in  their 
b  and  stockroom  departments,  are 
wn. 

Ralph  D.  Casey,  chairman  of  the  Uni- 
rsity  of  Minnesota  journalism  depart- 
tnt.  in  a  foreword,  says : 

“The  economic  adjustments  that  are 
process  are  not  merely  of  business 
ke  routine,  but  affect  the  news  and 
itorial  aspects  of  the  press.  Just  how 
al  these  changes  will  be  in  the  long 
n  is  for  the  future  to  say,  but  the 
jdy  has  definite  social  implications.” 
The  survey  is  published  in  pamphlet 
rm  by  the  National  Editorial  Asso- 
stion,  Northfield,  Minn.  Copies  are 
failable  at  25  cents  each. 

ANDERSON  LEAVES  HEARST 

George  E.  Anderson  for  six  years 
th  the  Chicago  office  of  the  Los 
'^geles  Examiner,  San  Francisco  Ex- 
;>ner  and  Seattle  Post-Intelligencer 
t  ffiat  organization  May  21.  During 
c  time  he  was  with  the  Hearst  papers 
idcrson  covered  the  Southern  states, 
mnfsota,  Wisconsin,  South  Bend  and 
'iiagn  soliciting  national  advertising. 

TOWNSEND  WITH  A.  P. 

Howard  Townsend,  assistant  tele- 
aph  editor,  Lincoln  (Neb.)  State 
'irnal,  has  joined  the  .Associated  Press 
|d  has  been  stationed  at  Sioux  Falls, 
I  D.  Sterling  Bemis,  formerly  night 

ty  editor  of  the  Journal  was  promoted 
assistant  telegraph  editor  and  John 
ns  was  made  night  city  editor. 


HARRY  HAMMOND,  JR. 

Harry  Hammond,  Jr.,  30,  editor  of 
the  Bryon  (Cal.)  Times,  weekly,  and 
son  of  Harry  Hammond,  California 
state  printer,  was  fatally  injured  May 
18  when  his  automobile  hit  a  parked 
truck  on  the  highway  near  Stockton. 
Mr.  Hammond  was  believed  to  have 
fallen  asleep  at  the  wheel  of  his  car. 

He  entered  newspaper  work  shortly 
after  graduation  from  the  University 
of  California.  After  three  years  on 
the  staff  of  the  San  Francisco  Call  he 
was  with  the  San  Francisco  Chronicle. 
About  a  year  ago  he  became  editor  of 
the  Times. 

LISTS  GOVERNMENT  EMPLOYES 

The  Decatur  (Ill.)  Herald  and  Re¬ 
view  recently  printed  the  complete  list 
of  federal,  state,  county,  township  and 
local  government  employes  and  their 
salaries  in  Macon  county.  It  occupied 
five  full  pages  and  it  was  found  that 
every  tenth  family  in  the  county  was  on 
a  government  payroll. 

EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cuh  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  •—  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charfe  at  same  rate  per  line 
per  insertion  as  earned  hy  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  A  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 


Your  opportunity — Two  (le«irablp  weeklies, 
one  plant;  New  Jersey:  exclusive  fertile  field: 
splendid  equipment;  good  eireulation;  earning 
handsome  dividends:  initial  payment  $5,000. 
J.  B.  Shale.  Times  Building.  New  York. 


Business  Offer 

Editorial  men  liure  option  on  three  dallies  and 
two  weeklies  In  Northwest.  I’lan  consolida¬ 
tion  and  puhlicatlon  of  one  strong  daily  serv¬ 
ing  15,000  people,  with  one  weekly  of  more 
than  local  appeal.  Joh  office  good  for  $:<0,0(KI 
yearly.  Need  husiness  manager,  advertising 
man  and  mechanical  superintendent  with 
capital  to  l>e<'onie  stockholders.  Box  C-017, 
Editor  &  Publisher. 


Circulation  Promotion 

Mo  “forosd  oironlatlon,”  no  premiums,  no  cut 
prices,  DO  bargain  offers,  no  Inducements  of 
any  type  tq  the  subscriber.  Every  subscription 
securM  In  a  PARTLOWB  PLAN  campaign  is 
sold  to  the  subscriber  through  unusual  sales¬ 
men  and  saleswomen,  strictly  upon  the  merits 
of  the  publication.  Charles  Partlowe  added 
circulation  is  clean  circulation.  Charles  Part¬ 
lowe  Company — Circulation  Specialists  for 
over  23  years— Indianapolis,  Indiana. 

Promotion  now  will  help  bring  back  “better 
times."  Write  or  wire.  Hudson  DePrIest 
and  Associates,  World's  record  circulation 
campaigns,  246  Fifth  Ave.,  N.  Y,  C. 

The  W.  S,  Kendall  Company,  104  N.  Bailey 
Ave.,  Loulsvillo,  Ky. — Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


Interest  for  Sale 

Half  interest  for  sale  in  8  year  old  neglected 
country  newspaper  for  $4,000  cash.  Young 
person,  either  sex.  Box  C-898,  Editor  A 
Publisher. 

Advertising  man  wanted  as  partner  in  run¬ 
ning  country  weekly.  Offer  partnership  for 
small  investment  with  privilege  buying  me  out 
Inter.  C-OOS,  Editor  A  Publisher. 

Whole  or  part  interest  In  suburban  weekly, 
high  class  residential  community.  New  York 
area.  Gross  $40,000.  Owner  must  retire.  Ad¬ 
dress  C-901.  Editor  &  Publisher. 


Newspaper  For  Sale 

One  of  Kentucky’s  biggest,  best  and  must 
prolltuble  weeklies  for  sale  for  excellent 
reasons  (not  in  coal  area);  splendid  equip- 
nient,  cultured  community,  fine  future;  takes 
$15,000  cash  to  swing.  C-914.  Editor  & 
I'uhllsher. 


Magazine  for  Sale 

Trade  Magazine  for  Sale  (monthly).  Altout 
eight  years  old,  national  scope,  rii>e  for  ex¬ 
pansion.  Good  pe-munenl  proposition.  Ten 
thousainl  dollars,  cash.  C-lIKI.  Editor  & 
I’libllsher. 


DAIUES  TO  MERGE 

Notice  of  agreement  of  merger  be¬ 
tween  the  Rwerside  (Cal.)  Daily  Press, 
Mission  Publishing  Company  and  the 
Enterprise  Corporation  of  Riverside, 
and  the  Sun  Company  of  San  Bernar¬ 
dino  was  offered  for  filing  in  the  secre¬ 
tary  of  state’s  office,  Sacramento,  May 
17.  The  merged  corporation  will  be 
known  as  the  Riverside  Daily  Press. 
The  agreement  includes  an  arrange¬ 
ment  whereby  the  San  Bernardino  Sun 
furnishes  news  mats  at  cost  to  the 
Riverside  Daily  Press  for  publication 
in  the  Enterprise  for  a  period  of  ten 
years.  The  Press  and  Sun  are  to  hold 
more  than  two-thirds  share  of  the  stock 
in  the  merger. 

HAZE  JOINS  MOGENSEN 

William  H.  Haze,  former  national  ad¬ 
vertising  manager  of  the  Long  Beach 
(Cal.)  Sun,  has  joined  the  Los  Angeles 
offices  of  the  M.  C.  Mogensen  &  Co. 
newspaper  representatives. 

Situations  Wanted 

Advertizing  Manager  or  asziztant  with  dally 
newapaper  or  magazine  anywhere  in  the 
United  States.  Several  years'  successful  ex¬ 
perience  as  copy  writer,  salesman,  executive 
and  advertising  manager;  also  publishing  ex¬ 
perience.  Sober,  industrious,  capable  and 
versatile.  Reasonable  salary.  Address;  S. 
Lambert,  144  Ardmore  Rd.,  Berkeley,  Calif. 

Artist — Line  and  wasb  drawings,  lettering — 
pboto  retouching.  Prices  very  reasonable. 
John  Reeder,  618  W.  136th  St.,  New  York. 

Cartoonist — Experienced  in  creating  forceful, 
original  iwlitical  and  general  cartoons  that 
boost  circulation.  Can  (‘onvince  some  enter¬ 
prising  publisher  tbat  now  is  the  time  to  get 
the  “real  thing"  for  modest  salary.  Will 
send  samples.  C-012,  Editor  &  Publisher. 


During  this  period  of  reconstruction, 
it  becomes  necessary  to  maintain  the 
present  level  of  circulation — increase 
the  percentage  of  revenue,  decrease 
the  percentage  of  returns,  and  build 
for  the  future;  but,  above  all,  it  must 
an  be  accomplished  very  economi¬ 
cally.  Oonsider  these  facts,  then  in¬ 
terview  a  Circulation  Manager  with 
sixteen  years  of  morning,  evening 
and  Sunday  experience.  His  system 
of  offlee-ewned  routes  have  been  ac¬ 
claimed  as  the  best  ever.  A  Circula¬ 
tor  whose  references  will  stand  the 
test — A  carrier  boy  promoter  of 
proven  ability.  An  interview  will  coat 
you  nothing  and  place  yon  under  no 
obligation  whatever.  The  advertiser, 
in  honor  bound,  will  keep  such  inter¬ 
view  strictly  confidential.  C-8T4, 
Eklitor  A  Publisher. 


Circulation  —  Married  man,  age  45,  with 
family,  desires  a  position  as  circulation  man¬ 
ager  on  a  daily  newspaper,  or  would  consider 
position  as  promotion  manager.  Will  not 
turn  down  any  reasonable  offer.  Address 
Calvin  K.  Deininger,  602  No.  2nd  St.,  Read¬ 
ing,  Pa. 

Circulation  Manager,  with  eight  years’  in¬ 
tensive  experience,  desires  connection  after 
June  1st.  preferably  with  a  paper  that  has  a 
real  iiroblera.  Ability  to  successfully  install 
an  rconomical  system  and  guarantee  a  sub¬ 
stantial  increase  by  cleancut  methods  proven 
by  past  performances.  Married.  Highest 
references.  C-915.  Editor  A  Publisher. 

Classified  manager  available  with  three  suc¬ 
cesses  in  past  ten  years.  Placed  two  in  lead, 
other,  a  very  poor  second,  in  excellent 
position.  Thorough  knowledge  of  newspaper 
economics  and  departmental  relationsbip. 
'Train  telephone  and  sales  departments  with 
small  personnel  turnover.  Promote  and  build 
linage  and  revenue  with  minimum  cost. 
Have  sold  display  and  national,  also  handled 
financial  departments.  Desire  city  100. (KM)  to 
500.000.  References  from  outstanding  pub¬ 
lishers.  C-918,  Editor  A  Publisher. 

Composing  Room  Superintendent — 18  years' 
experience,  medium  and  large  organizations. 
In  last  position  five  years  in  charge  of  all 
mechanical  departments.  Will  guarantee 
lowered  costs  in  specified  length  of  time. 
Fine  record.  C-903,  Editor  A  Publisher. 


SituAtiona  Wanted 

Editor,  successful  constructive  record,  wishes 
assume  charge  anbstantial  afternoon  daily 
in  good  territory  with  purchase  option. 
C-890,  Editor  A  ^bllsher. 

Editorial — Write  news,  features,  editorials. 
15  rears'  experience  on  large  and  little 
dallies  and  A.P.  News  photo  and  roto  editor, 
can  pinch-hit  with  camera,  turn  out  good  art. 
Family.  C-896,  Editor  A  Publisher. 

Marketing  Research,  Sales  Promotion  maa-- 
age  .31,  with  sales  experiem-e,  desires  new 
|•onne<•tion.  For  the  past  four  years  with 
McGraw-Hill  Publishing  Company’s  Marketing 
Counselors  Staff.  Has  had  thorough  field  clr- 
cnbitlon  sales  experience,  calling  on  thousands 
of  manufacturers  around  New  York.  Con- 
trolIe<i  twelve  circulation  salesmen.  Back¬ 
ground  of  selling  experience.  Just  the  man 
to  improve  .vonr  relations  w*ith  advertising 
agents  and  manufacturers  by  mail  or  in  per¬ 
son.  John  C.  Spurr,  McGraw-Hill  I'uhlishlng 
Co.,  Inc.,  3.30  West  42d  St.,  New  Y’ork  City, 

Mechanical  Superintendent  and  Productlen 
Manager  of  all  mechanical  departments, 
broad  experience,  five  years  in  last  position, 
will  guarantee  to  lower  your  mechanical  de¬ 
partments  costs  within  specified  period  of 
time.  C-904,  Editor  A  Publisher. 

Mechanical  Departments  Analyst— 

The  services  of  a  newspaper  executive,  with 
long  and  successful  record  as  assistant  gen¬ 
eral  manager,  production  manager,  mechanical 
superintendent  and  composing  room  executive 
is  svallable  to  publishers  for  the  solution  of 
dilficnlt  mechanical  departments  problems. 

Seasone<l,  diplomatic,  outsider’s  viewpoint 
makes  it  possible  to  correct  costly  conditions 
which  accumulate  and  which  existing  man¬ 
agement  sometimes  finds  hard  to  change. 

Thoroughly  conversant  with  the  problems  of 
every  department  of  a  newspaper.  Will  work 
in  a  consulting  and  advisory  capacity  for  any 
period  of  time  necessary  and  make  practical 
recommendations  without  interfering  with 
regular  organization.  If  desired,  will  stay 
and  see  that  recommendations  are  put  into 
effect. 

complete  Information  by  addressing 
C-902,  Editor  A  Publisher. 

Reporter— Eight  years  metropolitan  experi- 
ence.  Rewrite  and  general  assignments. 
Good  feature  man.  Age  28.  Good  address. 
Will  go  anywhere.  Box  C-910,  Editor  A 
Publisher. 


Mechanical  Equipment  For  Sale 

For  Bale— One  Hoe  Curved  Router.  One  Flat 
and  Curved  Scorcher.  One  Smooth  Shaver. 
One  Daniels  Planer.  Miles  Machinery  Com¬ 
pany,  478  West  Broadway,  New  York. 

For  Sale — The  Hoe  Quad  press,  stereotyping 
machinery,  linotypes,  Ludlows,  etc.,  formerly 
the  Terre  Haute  Star-Post. 
Will  sell  as  a  unit  or  singly  at  bargain  prices. 
The  Star.  Terre  Haute,  Ind. 

Photoengraving  equipment  for  sale.  Complete 
jdant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y. 

Scott  48  page  Multi  unit  Sextuple  I’ress  in¬ 
cluding  Stereotype  equipment.  5J  years  old. 
A-1  ^ondition.  Herald  Statesman,  Yonkers, 

Two  X-Patent  Hoe  Sextuple  presses,  rubber 
roller  equipped,  cut-off  221  inches.  To  be 
replaced  soon  by  Wood  presses.  One  avail¬ 
able  June  1st,  the  other  July  1st.  No  reason¬ 
able  offer  refused.  Address  Publisher,  Dis¬ 
patch-Pioneer  Press,  St.  Paul,  MinnesoU. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

Butlnass  Establishod  In  1899 

350  Madison  Ave.  New  York 


PROOF  OF  SERVICE 


(Extract  from  Advertiser’s  Letter) 

“I  want  to  thank  you  for  the  many  leads  you  have  given  me  and 
also  to  let  you  know  that  among  all  my  contacts  yours  are  the  only 
leads  from  which  anything  at  all  has  materialized.  I  do  appre¬ 
ciate  your  assistance  and  kindness.” 

This  advertiser  is  now  on  the  desk  of  a  metropolitan  paper. 

CLASSIFIED  SERVICE  »  >* 

EDITOR  &  PUBLISHER 
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SHQPmKmTHIREf 


By  MARLEN  PEW 

AS  I  do  not  have  time  to  sit  and  listen 
.  to  the  radio  by  night  and  by  day, 

(in  fact  scarcely  ever  turn  the  switch 
any  more,  though  have  $350.  tied  up 
in  equipment)  what  goes  on  the  air  is 
a  matter  of  doubt  in  my  mind.  How¬ 
ever,  somebody  working  on  the  Rich¬ 
mond  Times-Dispatch  is  keeping  Ub 
and  I  am  interested  in  the  following 
facts  presented  in  an  editorial  in  that 
newspaper : 

“During  the  Lindbergh  case,  the  radio 
has  established  its  novice  rating  in  the 
dissemination  of  news. 

“On  three  distinct  occasions  it  flashed 
false  reports  that  the  child  had  been 
found.  In  one  case,  for  good  measure, 
it  tossed  in  a  description  of  a  pitched 
battle  between  police  and  kidnapers. 

“Within  the  last  few  days  the  radio 
added  to  the  general  confusion  by  send¬ 
ing  out  reports  naming  a  half-wit  as  a 
suspect  in  the  abduction — a  half-wit 
whose  existence  later  was  denied.  Then 
came  the  false  report  of  the  suicide  of 
Betty  Gow,  employed  as  a  nursemaid 
in  the  Lindbergh  household.  .  .  . 

“Far  too  often  the  radio  has  shown 
its  lack  of  knowledge  both  of  news 
editing  and  the  ethics  of  journalism. 

It  would  do  well  to  study  the  practices 
ot  the  Associated  Press  and  of  the 
reputable  newspapers  served  by  that 
great  news-gathering  organization." 


For  reasons  unknown  the  New  Jer¬ 
sey  authorities  continue  to  suppress 
news  in  the  Lindbergh  kidnaping  case. 
The  original  ransom  note  has  never  been 
given  out  in  facsimile.  The  press  and 
public  went  to  extreme  lengths  to  aid 
secrecy  when  it  seemed  to  favor  the 
possible  recovery  of  the  baby  alive  and 
no  one  regrets  such  humane  co-opera¬ 
tion.  However,  the  situation  is  now 
changed  and  regular  methods  are  in 
order.  Unfortunately,  no  real  good 
came  from  the  news  suppression.  In 
fact,  the  newspapermen,  the  police  and 
Col.  Lindbergh  and  his  friends  uncon¬ 
sciously  played  into  the  hands  of  the 
monstrous  criminals  who  had  put  little 
Charles  Augustus  out  of  their  way, 
probably  on  the  very  night  he  was 
stolen  from  his  crib.  While  regretting 
nothing  that  they  did,  still  newspaper¬ 
men  must  consider  whether  it  is  not 
a  possibility  that  the  kidnapers  would 
have  been  apprehended  ere  this  if  there 
had  been  full  publicity,  a  fit  prodding  of 
the  police  and  a  regimented  search  by 
the  public  in  the  usual  manner.  Suppres¬ 
sion  of  news,  no  matter  what  may  be  the 
temporary  gain,  seems  always  to  mul¬ 
tiply  evils.  There  is  no  present  reason 
for  the  New  Jersey  authorities  to  con¬ 
tinue  to  act  secretly  about  any  feature 
of  the  case.  They  should  not  take 
further  advantage  of  the  cc^perative 
spirit  of  the  press.  Col.  Lindbergh's 
poignant  interest  is  no  longer  to  be 
served  by  clandestine  methods.  Indeed, 
his  present  interest  is  to  be  served  by  a 
full  exposition  of  the  facts,  to  clear  the 
air  of  outrageous  slanderous  talk  that 
irresponsible  people  have  been  indulg¬ 
ing  ever  since  they  discovered  that  the 
news  was  not  being  published  in  the 
usual  forthright  manner  common  to  the 
press.  It  is  due  to  the  public  to  read 
and  study  that  ransom  note.  Excerpts 
from  two  of  the  kidnaper’s  alleged  com¬ 
munications  to  Dr.  Condon  have  been 
made  public,  but  the  ransom  note  re¬ 
mains  a  mystery.  It  may  supply  the 
clue  the  police  are  needing. 

*  *  * 

Lowell  mellett  is  editor  of 

ythe  Washington  (D.  C.)  Daily 
News,  which  is  printed  in  a  five-column, 
half-fold  form,  but  he  and  his  associates 
object  to  the  term  "tabloid.”  Recently 
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they  asked  several  hundred  friends  of 
the  newspaper  to  make  suggestions  of 
a  coined  word  which  would  describe 
their  type  of  condensed,  illustrated 
newspaper,  substituting  for  the  familiar 
term  tabloid.  A  prize  was  offered  for 
the  best  word.  This  week  Mr.  Mellett 
told  me  that  218  substitute  words  had 
been  suggested  and  he  asked  me  to 
pick  out  the  word  I  thought  most  ap¬ 
propriate.  I  would  not  have  believed 
that  so  many  descriptive  terms,  approxi¬ 
mately  synonymous,  could  have  been 
dredged  up  from  the  English  language. 
The  problem  is  too  deep  for  me. 

*  t  * 

Many  of  the  coined  words  do  not 
attract  me,  but  I  think  the  follow¬ 
ing  are  appropriate  and  nifty: 

Pocketnew.s 
Newspack 
High.'ipotter 


waterfront  re¬ 
porter  for  the  San  Diego  Sun. 
He  is  28  and  has  had  the  assignment 
for  six  years.  He  has  a  typewriter  in 
a  dingy  room  in  the  barge  office  and 
meets  the  occasional  liners  that  come 
into  the  bay,  sees  the  fishing  boats  come 
and  go,  occasionally  meets  somebody  in¬ 
teresting  like  movie  folk  or  Lindy  and 
once  he  talked  for  a  minute  with 
Hoover  while  he  was  preparing  to  take 
a  day  off  fishing  in  the  bay.  “I  have 
been  here  so  long  that  even  the  sea 
gulls  must  recognize  me.  They  must 
pass  the  word  along  from  generation 
to  generation,  from  egg  to  egg,”  Max 
writes  in  the  introduction  to  his  new 
book,  called  “I  Cover  the  Waterfront,” 
published  by  Dutton. 

On  dull  days,  and  most  days  are  dull 
on  the  waterfront,  Max  Miller  writes 
essays  about  the  people  and  things  he 
has  encountered  in  his  six  years.  These 
form  the  book.  I  read  one  last  evening 
and  then  all.  The  boy  is  good.  He 
is  introspective,  droll  and  a  natural-born 
narrator.  He  thinks  he  doesn’t  amount 
to  much  ,and  never  will,  but  I  have  a 
hunch  Max  will  some  day  shine  in 
literature.  This  book  would  be  good 
enough  to  make  him,  if  books  were  not 
so  common  these  days  that  an  author 
must  do  three  or  four  hits  to  gain  a 
rep.  after  which  he  can  write  slush 
and  lease  a  Park  .\venue  penthouse. 
But  I  fancy  there  are  several  more 
books  in  Max’s  system.  To  give  Shop 
Talkers  an  insight  into  Max’s  style  I 
make  bold  to  pick  up  this  brief  essay 
hoping  Dutton  will  not  mind. 
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ERE  it  is : 

Twenty-eight  comes  quickly,  all 
right.  Thirty-eight  will  probably  come 
quickly  too.  Yet  I  wonder  if  in  between 
somewhere  I  shall  become  married. 
Probably,  for  all  newspapermen  eventu¬ 
ally  do  become  married,  even  waterfront 
reporters. 

Marriage  opens  entirely  new  wtorlds 
for  us,  we  are  told  by  unmarried  women 
who  should  know  better  than  to  become 
engaged  to  us  either  officially  or  un¬ 
officially.  Marriage  broadens  our  out¬ 
look  and  may  be  just  the  thing  we  need 
for  humanizing  our  lives  into  lives  of 
understanding  instead  of  cynicism. 

We  should  have  children  to  greet  us 
after  our  work  in  the  office.  Through 
watching  them  we  may  acquire  that 
great  sympathy  of  mankind  so  essential 
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The  great  and  the  weird  and  the  wicked. 

The  women  and  men  of  eclat. 

The  few  whom  the  lock  of  the  limelight  has  struck. 
The  winners  of  this  or  of  that — 

These  must  we  tell  of  and  sicken 
And  weary  of  day  after  day. 

The  plain  and  the  weak  and  the  good  and  the  meek — 
Of  these  is  there  nothing  to  say? 

The  ones  who  are  husy  at  working 

And  living  and  loving,  the  horde 

Of  heings  who  grope,  dream  and  struggle  and  hope. 

Their  little  goals  clambering  toward — 

Is  none  of  them  worthy  of  mention? 

Is  nothing,  at  all,  that  they  do 
Of  import  as  real  as  the  sordid  appeal. 

The  lure  of  the  colorful  few? 

Someday  for  a  Seven  Star  Final 

The  Boss  of  all  editing  men 

The  news  that  is  best,  in  the  Realm  of  the  Blest, 

Shall  reach  for  and  edit.  And  then 

Each  yarn,  with  an  angelic  by-line. 

Shall  tell  of  the  worthy  who  lose, 

’The  drab  and  the  poor  and  the  plain  and  obscure; 
And  that  will  be  news  that  is  news! 


if  ever  we  are  to  write  our  way^ 
newspaper  bondage.  I  should  ^ 
married  except  for  an  early 
in  my  newspaper  life,  and  a 
w'hich  still  continues  despite  al 
mental  efforts  to  overcome  it.  Asi 
tragedy  also  is  a  woman.  She  i|  | 
ried,  and  to  another  reporter  h 
office.  He  is  older  than  I  by  abov 
years,  and  his  children  total  four,) 
liam,  Elizabeth,  Stephen  and  Ja^ 

I  have  watched  them  grow,  hi 
the  whole  office  has  watched  i 
grow.  We  watched  them  grow  iw 
months  before  each  was  born,  aai| 
constantly  have  been  before  u , 
since.  We  see  them  on  the 
of  each  week,  Saturday  bemg  on. 
day,  and  the  mother  brings  theaii 
then. 

She  seats  them  on  the  chairs  od 
the  railing,  two  children  to  a  seat) 
the  third  chair  next  to  the  doorij 
own.  There  they  remain  quietly  | 
uncomplainingly  from  ten-thirty  g 
eleven  when  the  girl  from  the  bte 
office  brings  the  pay  envelopes  upgt 
The  wife  then  arises  and  catif; 
blocks  the  passage  until  the  girl  j 
the  envelope  destined  for  the  s 
The  wife  takes  the  envelope,  tunsi 
departs  downstairs  again,  her  flttt 
four  trailing  after  her. 

No  objection  can  be  made  to  ft 
Saturday  visits  because  the  wife  i 
not  literally  interfere  with  the  o6: 
efficiency.  She  is  careful  to  stay ' 
side  the  railing  and  she  is  carefd 
to  make  a  noise,  and  at  home  is 
mornings  she  undoubtedly  frightea: 
children  to  behave  as  they  shoaU 
threatening  not  to  take  them  witli 
for  Papa’s  envelope. 

*  *  * 

The  act  has  been  going  on  r 
over  so  long  a  period,  on  so  oa 
pay  days,  on  the  same  stage  .settiig,i 
fore  the  same  audience,  that  secreili 
have  constructed  a  drama  around 
merely  to  add  variety.  Yet  bees 
this  family  scene  should  be  an  imy: 
tion  to  those  of  us  in  the  offia  s 
unmarried,  the  drama  I  have  crai 
may  seem  on  face  value  a  little  cn 
But  cruelty  is  not  the  object  of  i 
drama.  Rather  the  object,  as  sb 
before,  is  merely  to  add  vari^. 

The  scene  opens  with  the  wife  an 
ing  at  her  usual  time  of  ten-thi 
Her  larvae  arrive  with  her  and  i 
duly  seated  for  the  half-hour  wait  T 
husl»nd  at  his  typewriter  codtin 
slaving  at  his  routine  copy.  Not 
sound  or  gesture  of  recognition  pn 
between  him  and  his  family.  All  I 
as  it  has  been  during  these  many,  in 
other  Saturdays. 

Exactly  at  eleven  the  girl  arrives; 
stairs  from  the  business  office  w 
her  box  of  envelopes.  The  wife  an 
and  blocks  the  way  as  usual.  The? 
searches  for  this  envelope  first  and  ha 
it  to  the  woman.  But  the  only  cha 
between  this  day  and  the  other  dayi 
that  just  as  the  wife  is  reaching  for: 
envelope  the  husband  quietly  take 
revolver  from  the  drawer  of  his  dt 
and  shoots  the  woman  between  tiw  ft' 
She  falls  backward  straight  as 
plank,  her  arm  continuing  to  reach  ri 
idly  outward  and  upward  as  she  fal 
And  in  falling  straight  backward  s 
knocks  over  her  four  duplicates  hdii 
her  as  a  row  of  cards.  They  too  f; 
over  backwards  respectively  accordii 
to  sizes,  and  there  they  lie,  the  five 
them,  while  the  husband  returns  tj 
revolver  to  his  drawer  and  resumes  tj 
typewriting.  I 

This  drama  has  been  visualized  for  s 
long  in  my  mind  that  on  each  Saturdi 
I  cannot  understand  why  the  sc«  do^ 
not  take  place.  Vision  and  reality  ha 
become  so  confused  that  I  cannot  coi 
prehend  why  the  reporter  continues  1 
typewriting  while  she  accepts  the  < 
velope  and  departs.  The  man  is  i 
performing  at  all  according  to  the  lir 
which  I,  the  dramatist,  have  prepar 
for  him.  But  on  the  ^y  he  does  p< 
form  according  to  the  lines,  on  that  d 
and  no  other  shall  I  become  mam* 
So  speaks  Mohammed  the  prophet.  > 
speaks  Mohammed  the  founder 
Islam. 


